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The  Desire  to  Possess 

is  the  Strongest  Trait 

in  Human  Nature 

Advertising  creates — or  stimulates — that  desire. 

What,  when,  where  and  how  to  advertise  are  matters  of  moment  to 
the  advertiser — he  must  know,  or  he  is  not  a  successful  advertiser — nor  an 
advertiser  of  any  kind,  very  long. 

Successful  advertisers  study  advertising  values.  Fhey  know  what 
mediums  reach  the  most  buyers  and  reach  them  most  effectively.  They 
know  that  one  paper,  read  with  confidence  and  interest  in  the  home,  is  bet¬ 
ter  than  many  papers  read  for  “flash”  interest  on  the  cars  or  hurriedly  in 
moments  snatched  from  interrupted  working  hours. 

The  Chicago  Daily  News  is  preeminently  a  “home  newspaper” — 
read  closely,  attentively  and  with  confidence.  Its  readers  know  that  they 
can  depend  upon  it  for  efficient  news  service,  entertaining  features  and 
comprehensive  advertising  information.  They  are,  therefore,  the  most 
responsive  to  advertising  appeal  of  any  and  all  reader  groups  in  (Tiicago. 

Consequently  The  Daily  News,  year  after  year,  leads  all  other 
CTicago  daily  newspapers  in  the  volume  and  variety  of  its  advertising.  In 
the  first  5  months  of  1925  The  Daily  News  published  6,637,265  agate  lines 
of  display  advertising.  The  next  highest  daily  lineage  record  was 
5,145,442  agate  lines. 

Advertising  lineage  is  the  testimony  of  advertisers  to  circulation  effec¬ 
tiveness.  These  two  factors  —  advertising  lineage  and  the  circulation 
effectiveness  thereby  demonstrated — combined  with  its  all  round  journalistic 
efficiency,  make 
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What  is  the  re-sale  value  of  your  slug¬ 
casting  machines  today?  If  you  have 
Standardized  Intertypes,  you  do  not 
have  to  deduct  one  cent  for  obsoles¬ 
cence  because  — 

NO  STANDARDIZED  INTERTYPE 
HAS  EVER  BECOME 
OBSOLETE 

Note:  Intertype  originated  Standardi¬ 
zation  and  Interchangeability  in  slug¬ 
casting  machines  nearly  ten  years  ago. 


Standardized 


I  NTERTYPE 


TRADE  MARK 


Executive  Offices 
New  York 


1440  Broadway  at 
40th  Street 


NEW  YORK  CHICAGO  MEMPHIS  SAN  FRANCISCO  BOSTON  LOS  ANGELES  LONDON 


Set  In  Intertype  24  Point  Kenntonian  and  18  Point  Cloister  Bold.  Border  Matrices  780-781-782. 


the  key  to  Ohio 


When  your  sales  and  advertising  campaign  enters  Ohio,  you  have 
plain  sailing. 

Through  one  organization  you  may  arrange  for  local  trade  aid 
— introductions  for  your  salesmen — educational  work  with 
dealers  —  co-operation  based  specifically  on  your  special 
requirements. 

Through  the  six  great  Scripps-Howard  newspapers  in  Ohio, 
your  advertisements  reach  one  out  of  every  2.09  families — THE 
CREAM  OF  THE  BUYING  POWER  OF  THIS  SOLID,  PROS¬ 
PEROUS  STATE!  ! 

Combined  rate  only  $1.14.  Milline  rate  only  $1.98.  Ohio  circu¬ 
lation  540,599.  Total  circulation  597,228. 
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papers,  comprising  24  important  publications  in  24  cities,  in  twelve  states. 
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Code  of  Ethics  Adopted  By  S.  N.  P.  A. 
At  Its  Most  Brilliant  Convention 

Walter  C.  Johnson  Named  President  to  Succeed  Arthur  G.  Newmyer  —  Vote  to  Coordinate  Work 
With  A.  N.  P.  A.,  Fight  for  Lower  Postal  Rates  and  Adopt  New  Printing  School  Policy 


(By  Telegraph  to  Editor  &  Publisher^  By  ARTHUR  ROBB 

*  SHEVILLE,  N.  C,  July  8. — The  best  .  .  .  tt-  i  j 

A  minds  of  Dixie  crowded  the  capacious  membership  (he  is  the  .second  so  to  be  pendents  corps  His  re^rks  are  quoted 
meeting  hall  of  the  Grove  Park  Inn  honored  in  the  Associations  history)  ad-  at  length  elsewhere  in  this  is^e. 

during  the  three  luessed  the  meeting  on  Newspaper  C.  P.  J.  Mooney,  another  Tennesseean 
days’  convention  wishing”  and  also  took  an  active  part  who,  as  managing  editor,  Memphis 
of  the  Southern  discussion  of  postal  affairs  at  the  Commercial-Appeal,  keeps  his  finger  on 

Newspaper  Pub-  Tuesday  session.  Mr.  Ochs  engaged  in  all  activities  of  that  forceful  journal, 
lishers’  *^Associa-  ®  spirited  debate  with  Col.  Robert  Ewing,  drawled  pertinent  and  pointed  remarks 
tion  which  ended  veteran  and  peppery  chairman  of  on  every  topic  that  came  before  the  con- 

after-  Association’s  postal  and  legislative  vention  for  action. 

gQj,.  committee,  Mr.  Ochs  maintaining  that  Josephus  Daniels,  editor  of  the  Ra- 

'M  vention  the  newspapers  should  present  their  case  leigh  News  &  Observer,  like  Mr. 

||4  twenty-third  that  Congress  as  an  entity  distinct  from  Mooney,  a  rare  visitor  at  newspaper  con- 
{(jjj  association  o^^er  users  of  second  class  mail.  Col.  ventions,  brought  his  clarity  of  thought 
attract-  Ewing  defending,  out  of  his  long  ex-  to  bear  on  several  troublesome  occasions 
cd  leaders  of  P^i'i^nce,  the  wisdom  of  the  Association’s  with  immediate  solution  and  general 
i  f>  II  r  n  T  I  i  Q  t  i  policy  of  Cooperating  with  these  other  satisfaction  ensuing, 
thought  now  ac-  “sers.  Robert  Lathan,  erlitor  of  the  Charles- 

tiveinthe  South-  J-  Ered  Essary,  Washington  corres-  ton  Neuv  &  Courier,  received  generous 
ern  states  and  at  Baltimore  Sun,  who  made  applause  when  he  was  introduced  as  the 

least  two  who  jom'nal'sf'c  debut  in  Tennessee  (as  winner  of  the  1925  Pulitzer  editorial 

laid  in  the  South  the  foundation  for  their  many  of  the  other  stars  of  the  meet-  prize,  and  on  the  several  opportunities 

later  fame  achieved  in  other  fields  and  '"g),  delighted  his  audience  with  his  ex-  he  took  of  addressing  the  assembly  on 
it  was  marked  also  by  the  dispatch  with  pos'f'on  of  Washington’s  trials  and  administrative  or  business  topics, 
which  important  topics  were  debated  to  pleasures  for  the  newspaper  corres-  These  Southern  editors,  it  might  be 


Waltii  C.  Johnson 


Robert  Lathan,  editor  of  the  Charles¬ 
ton  News  &  Courier,  received  generous 


which  important  topics  were  debated  to 
decision. 

Arthur  G.  Newmyer,  associate  pub- 
isher  of  the  Neso  Orleans  Item,  who 
resided  over  all  the  sessions,  transferr^ 
e  presidential  gavel  which  he  has 
ielded  for  two  years  to  Walter  C. 
ohnsnn,  general  manager  of  the  Chat- 
ooga  Neu's,  who  was  thus  rewarded 
nine  years  of  faithful  and  intelligent 
bor  as  secretary.  Incidentally,  the 
ivel,  made  of  Tennessee  wood  in  Chat- 
inooga,  was  the  one  presented  to  Mr. 
ewmeyer  by  Mr.  Johnson  at  last  year’s 
ssion.  Mr.  Johnson’s  labors  as  secrc- 
!>■  have  been  assumed  by  another  Ten¬ 
nesseean,  Wiley  L.  Morgan,  general 
manager  of  the  Knoxville  Sentinel. 

The  following  directors  were  elected : 
Alabama — Victor  H.  Hanson,  Birming¬ 
ham  (Ala.)  News. 

,AflanMs-J.  S.  Parks,  Ft.  Smith 
(.^rk.)  Ttmes-Record. 

— Frank  B.  Shutts,  Miami 
(Fla.)  Herald. 

Georgia— John  A.  Brice,  Atlanvta  (Ga.) 
lownal. 

— H.  Giovannoli,  Lexington 
(M.)  Leader. 

Louisiana — G.  Newmyer,  New  Or- 
Jlem-Tribune. 

jfississippi — Frederick  Sullens,  Jack- 
iff"  (Miss.)  News. 

,  .Nortli  Carolina— John  A.  Park,  Ra- 
CN.  c.)  Times. 

— E.  K.  Gaylord,  Oklahoma 
(Okla.)  Oklahoman. 

^uth  Carolina  —  Robert  Lathan, 
i-lwleston  (S.  C.)  News  &•  Courier. 
/J*™*®**® — C.  P.  J.  Mooney,  Mein  phis 
tl^.)  Commercial- Appeal. 

^  Poster,  Houston  (Tex.) 

E.  Duerson,  Lynchburg 

tv  a.)  News. 

Virginia— W.  Guy  Tetrick, 

(W.  Va.)  Exponent. 

Adolph  S.  Ochs,  publisher  of  the  CAa/- 
l^ogo  Times  and  of  the  New  York 
""as,  after  his  election  to  honorary  life 


These  Southern  editors,  it  might  be 


Announcement 

Editor  &  Publisher  and  Advertising  Merged 


WITH  next  week’s  issue  Advertising  and  Editor  & 
Publisher  will  be  published  as  one  journal.  The 
merger  will  strengthen  the  position  of  Editor  & 
Publisher  in  the  field  and  yield  to  readers  and  advertisers 
increased  service. 

Editor  &  Publisher  now  becomes  the  ultimate  com¬ 
posite  of  The  Journalist,  established  in  1884,  Newspaper- 
dom,  established  in  1888,  and  Advertising  which  was  the 
title  adopted  for  Newspaperdom  when  that  journal  changed 
hands  six  months  ago. 

In  announcing  the  merger  in  a  statement  in  the  current 
issue  of  Advertising,  T.  S.  Trebell,  the  editor  and  publisher, 
said:  “With  its  unlimited  and  ever-growing  news  and 
editorial  facilities.  Editor  &  Publisher  can  render  a  far 
greater  service  to  the  advertising  and  publishing  profes¬ 
sions  through  one  integral  unit  than  it  can  by  dividing  its 
editorial  policy.  The  constructive  editorial  force  of 
Advertising  will  be  carried  forward  through  Editor  & 
Publisher.  Advertising  takes  this  opportunity  to  thank 
its  many  friends  for  the  consistent  and  steady  increase  in 
circulation  and  advertising  during  the  past  six  months. 
Unexpired  subscriptions  will,  of  course,  be  provided  for 
through  Editor  &  Publisher.” 


gathered  have  no  narrow  view  as  to  the 
scope  of  editorial  functions. 

Resolutions  presented  by  Mr.  Lathan 
as  chairman  of  the  resolutions  committee, 
adopted  unanimously,  committed  the 
Association  to  an  ambitious  program. 
Summarized  they  are : 

1.  Authorizing  the  president  to  ap¬ 
point  a  special  committee  to  meet  with 
a  similar  committee  of  the  American 
Publishers  Association  for  the  specific 
purpose  of  arranging  a  concrete  plan  of 
coordination  whereby  both  groups  will 
draw  the  strength  each  undeniably  wds- 
sesses,  will  use  it  to  the  maximum  effici¬ 
ency,  yet  will  place  into  channels  of  logic 
the  multiplicity  of  assessments  from 
which  members  of  the  S.  N.  P.  A.  are 
now  liable. 

This  resolution  was  proposed  by  Presi¬ 
dent  Newmyer  in  the  course  of  his  report, 
which  is  published  in  another  column. 

2.  Authorizing  the  president  to  ap¬ 

point  a  committee  of  three  to  investigate 
the  possibilities  of  the  National  Journal¬ 
ists  Home  in  Florida,  which  was  de¬ 
scribed  in  prospect  to  the  convention  by 
G.  E.  Hosmer,  of  the  Fort  Myers  (Fla.) 
Press.  .  ^  , 

3.  A  resolution  urging  second  class 
postal  rate  reduction,  reading  as  fol¬ 
lows  :  Whereas,  second  class  postage 
rates  remain  today  substantially  at  the 
same  high  level  fixed  by  congress  in 
legislation  passed  during  the  World  War, 
and 

Whereas,  every  item  in  that  war 
measure  legislation  with  the  single  ex¬ 
ception  of  second  class  rates,  has  been 
either  modified  or  repealed,  be  it 

Resolved,  by  the  Southern  Newspaper 
Publishers’  Association  that  it  urges 
upon  Congress  a  reduction  in  the  second 
class  postage  war  rates  to  a  level  con¬ 
sistent  with  public  policy  founded  upon 
the  creation  and  intent  of  service  of  the 
Post  Office  Department. 

Resolved,  that  the  Southern  Newspaper 
Publishers’  Association  reaffirm  its  ac¬ 
tion  in  previous  conventions  that  the  pol¬ 
icy  of  cooperation  with  the  American 
Publishers’  Conference  and  all  organiza¬ 
tions  and  interests  using  the  second- 
class  mails  be  continued. 

Resolved,  that  the  postal  committee  of 
the  Southern  Newspaper  Publishers’  As¬ 
sociation  be  directed  to  take  charge  of 
all  representations  of  this  association  at 
hearings  before  the  Joint  Congressional 
Committee  and  other  committees  of  Con¬ 
gress  in  Washington  and  elsewhere  on  the 
subject  of  second  class  postage  rates. 

Resolved,  that  the  membership  of  this 
Association  be  urged  to  give  their  prompt 
and  hearty  cooperation  in  all  matters  af¬ 
fecting  postal  rates  when  requested  by 
the  postal  committee. 

Resolved,  that  such  information  be  se¬ 
cured  and  prepared  as  is  deemed  desir¬ 
able  by  the  postal  committee  on  the  sub¬ 
ject  of  second  class  rates. 

4.  Several  resolutions  were  adopted 
thanking  and  expressing  the  Association’s 
appreciation  of  President  Newmyer’s 
I  work  during  two  terms;  thanking  the 
[  postal  committee  for  its  arduous  Ubors 
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during  the  last  session  of  Congress  tor 
equitable  adjustment  of  newspaper  mail 
rates ;  tlianking  the  Asheville  newspapers, 
the  Chamber  of  Commerce,  the  manage¬ 
ment  of  Grove  Park  Inn  and  the  mem¬ 
bers  of  the  golf  tournament  committee, 
and  also  appreciating  the  work  of  the 
printing  school  committee. 

5.  At  the  instance  of  Mr.  Mooney,  the 
Association  voted  to  pay  exjK'nses  of  all 
committee  members  while  functioning 
under  Association  orders  on  Association 
Imsiness.  The  directors  had  previously 
voted  that  memlKrs  of  the  Ixtard  would 
pay  their  own  expenses  to  and  fr<^>m  .11 
board  meetings. 

Other  matters  which  were  acted  up<,'n 
directly  by  the  convention  were  the  de¬ 
termination  of  a  new  policy  on  the  con¬ 
duct  of  the  Macon  Printing  School  and 
the  adoption  of  the  C(»de  of  ethics  drafted 
by  \V.  M.  Clemens,  Knoxville  Journal, 
and  his  sitecial  committee. 

Debate  on  the  cfmduct  of  the  printing 
school  occupied  all  of  Monday  morning, 
following  the  committee  rcp<irts.  It  re¬ 
viewed  the  six-year  history  of  the  scho')! 
from  the  time  the  .•Xssociatirm  approved 
it  at  the  instance  of  \V.  T.  .\nderson, 
publisher  of  the  Macon  (Ga.)  TetesrapU, 
authorized  Mr.  .Anderson  to  raise  money 
in  the  South  and  from  newspapers  in 
other  sections  to  establish  such  a  scIkh)!, 
and  to  put  such  a  school  into  operation. 
The  discussion  again  developed  that  Mr. 
.Anderson  had  contracted  with  the  Geor- 
gia-.Alabama  Business  College,  conducted 
by  his  brother,  F.ugene  .Anderson,  at 
Macon,  for  the  operation  of  a  printer’s 
school,  and  had  obtained  from  the  ma¬ 
chinery  companies  the  loan  of  a  num¬ 
ber  of  slug  casting  machines,  most  of 
them  olfl  but  workable.  It  was  again 
brought  out.  as  it  had  been  at  White 
Sulphur  Springs  in  1923,  that  the  school 
had  made  a  book  profit  and  that,  as  a 
profit-making  enterprise,  it  could  not  re¬ 
ceive  the  support  of  the  .American  Xews- 
pape-r  Publishers’  .Association  school 
fund,  nor  the  use  of  the  machines  do¬ 
nated  by  the  Mergenthaler  and  Intertype 
companies,  that  the  A.  X.  P.  .A.  support 
had  been  withdrawn,  and  that  the  ma¬ 
chines  had  been  leased  for  a  nominal  sum 
to  the  school  by  the  Association,  which 
had  continued  the  arrangement  with  the 
companies.  It  reviewed  the  changes  that 
had  been  made  in  the  contract  from  time 
to  time  and  the  prevailing  dissatisfaction 
of  many  members  with  the  plan  by  which 
they  gave  advertising  and  moral  support 
to  an  enterprise  which  was  apparently 
commercial. 

W.  T.  Anderson  and  Eugene  .Ander¬ 
son  defended  their  labors  against  all 
charges  of  selfishness  or  exorbitant 
profits  and  offered  to  conduct  the  school 
on  any  basis  whatever.  They  exhorted  the 
members  not  to  forget  the  stringency  f)f 
the  labor  market  which  led  to  the  estab¬ 
lishment  of  the  school  nor  to  overlook 
the  fact  that  they  were  getting  from  its 
ranks  hundreds  of  printers  at  a  cost  to 
each  S.  X’.  P.  A.  member  of  about  S3 
per  printer.  The  upshot  of  the  long  dis¬ 
cussion.  precipitated  by  the  report  of 
F.  C.  Withers,  chairman  of  the  commit¬ 
tee.  was  that  the  S.  X.  P.  A.  relin¬ 
quishes  all  direct  connection  with  the 
school,  that  it  leases  the  machines  to  the 
school  for  a  nominal  sum.  and  that  the 
school,  while  receiving  publicity  from  S. 
X.  P.  .A.  members  as  in  the  past  if  the 
members  so  will  it,  will  not  be  known  as 
the  .S.  X.  P.  A. 

The  resolution  settling  these  details 
was  adopted  in  the  following  form : 

“To  the  .S.  X.  P.  .A.  convention  ;  A'our 
printing  school  committee  which  was  in¬ 
structed  to  confer  with  Mr.  F.ugene  .An¬ 
derson  in  reference  to  the  future  con¬ 
duct  of  the  school,  beg  leave  to  report  as 
follows : 

“The  Mergenthaler  LinotyjK'  Company, 
through  its  treasurer.  Mr.  MacKay,  and 
the  Intertyne  Corporation,  through  its 
president.  Mr.  Swartz,  have  agreed  to 
relieve  the  S.  X.  P.  .A.  and  the  Macon 
Printing  School  of  all  liability  of  every 
kind  in  its  connection  with  the  machines 
now  in  the  school,  and  also  agrees  to  take 
them  back  at  this  time  as  they  arc  and 
where  they  are.  The  said  companies  fur¬ 
ther  agree  to  lease  the  same  machines  to 
Mr.  Eugene  Anderson  for  a  period  of  at 
least  two  years,  rent  free,  in  order  to 


TEXT  OF  S.N.P.A.  CODE  OF  ETHICS 

The  Southern  ISetispaper  Publishers’  Association  this  week  adopted  the  fot- 
lotcing  Code  of  Ethics,  upon  the  suggestion  of  a  committee  headed  by 
H .  M.  Clemens,  the  Knoxville  (Tenn.)  Journal: 

A  NEWSPAPER’S  first  duty  is  to  print  the  news  honestly  and  fairly  to  all, 
unbiased  by  any  other  consideration,  even  including  its  own  editorial 
opinion. 

Its  second  duty  is  to  construe  honestly  and  fairly,  in  its  editorial  columns, 
happenings  at  home  and  abroad,  that  the  people  may  realize  their  full  benefit 
under  a  republic  and  require  of  public  officials  faithful  performance  of  the 
duties  entrusted  to  them  as  servants  of  the  people.  It  must  protect  its  read¬ 
ers,  insofar  as  may  be  reasonably  possible,  from  evil  influences  in  public 
life  and  from  dishonest  or  misguided  persons  who.  through  its  own  adver¬ 
tising  columns,  might  seek  to  mislead  or  exploit  its  readers. 

I..astly  its  duty  is  to  itself,  and  its  stockholders;  for  unless  a  fair  return 
on  their  investment  is  yielded,  the  publication  must  cease  and,  with  it,  its 
opportunity  to  he  of  any  service  to  the  public. 

In  furtherance  of  these  duties,  we  hold  these  principles  to  be  compatible 
with  both  high  ideals  and  sound  business  conduct  of  a  successful,  prosperous 
and  useful  newspaper: 

1.  SERVICE  to  the  rommunity,  the  slate,  our  country  and  to  civiliza¬ 
tion.  Our  criticisms  shall  be  constructive.  Our  columns,  whether  editorial, 
news  or  advertising,  must  be  governed  by  the  public  welfare;  no  other 
consideration  for  suppression  of  news  is  defensible,  nor  should  advertise¬ 
ments  detrimental  to  the  public  be  accepted. 

2.  — FAIRNESS  to  its  subscribers,  its  advertising,  its  competitors  and  the 
public.  Recognizing  honest  differences  of  opinion  exist,  we  mav  vigorously 
maintain  our  own  position  without  denouneing  others  as  dishonest  or 
unfair.  Under  no  eireumslanees  must  we  countenance  the  use  of  our 
columns  to  vent  personal  spite  nor  permit  innuendo,  often  more  deadly 
than  direct  charges.  We  should  not  be  deterred  by  consequences  to  our¬ 
selves  in  speaking  out  boldly  in  the  public  interest,  but  unfairness  in  any 
cause  is  an  unforgivable  sin.  We  regard  it  as  unwise  to  underestimate  our 
competitors,  unethical  to  disparage  them  and  dishonest  to  misrepresent 
them. 

3.  — DECENCY,  which  should  he  the  guiding  star  in  the  printing  of 
news,  editorials,  advertising  and  all  feature  articles  or  illustrations.  Even 
though,  at  times,  pruriency,  morbidness  and  a  desire  for  sensationalism 
mav  seem  to  he  in  demand  by  the  reading  public,  it  is  a  newspaper’s  duty 
to  keep  its  own  columns  decent  and  thus  strive  to  hold  steady  the  public 
mind  in  the  path  of  right,  morality  and  the  service  of  God.  “Is  it  fit  to 
print  and  be  read  hv  my  own  mother,  wife  or  daughter?”  should  be  the 
test,  rather  than  “will  it  sell  more  papers?”  Let  us  he  enterprising  without 
being  sen.sational. 

4.  — CONSIDER.ATION  for  the  unfortunate  and  for  the  guiltless  victims 
of  the  faults  of  others.  Since  publicity  is  the  greatest  deterrent  of  crime, 
we  must  expose  fearlessly  and  without  favor  the  names  of  law-breakers, 
but  we  should  protect  the  names  of  members  of  their  families  and  other 
associates.  No  story  justifies  needless  damage  to  a  good  reputation  nor 
wanton  pain  to  the  innocent. 

.1. — RESPECT  .AND  TOLERANCE  for  those  of  different  religions, 
races  and  circumstances  of  life.  Ridicule  may  bring  only  pain  to  them 
hut  its  author  cannot  escape  real  injury  in  loss  of  respect  in  which  he  is 
held  by  the  public  and  by  himself. 

6.  — HONESTY’  in  our  dealings  with  our  readers,  our  advertisers,  our 
employes,  our  competitors  and  all  with  whom  we  do  business;  to  give  a 
dollar’s  value  for  every  dollar  received  and  to  pay  a  dollar  for  every 
dollar’s  worth  of  service.  We  should  do  no  less  and  should  be  expected 
to  do  no  more. 

7.  — TRUTH,  first.  Iasi  and  always,  to  the  limit  of  our  ability;  to  be  as 
accurate  as  human  fallibility  on  the  part  of  others  as  well  as  of  ourselves 
will  permit;  to  willingly  mislead  none  and  to  be  fair  to  all.  There  are 
two  sides  to  every  story.  Let  us  tell  both.  If  we  do  anyone  an  injustice, 
we  should  correct  it  at  once,  whether  the  injured  person  demands  it  or  not. 

Though  temporary  prosperity  may  be  achieved  by  violation  of  some  of 
these  ideals,  we  eonceive  our  duty  to  hold  steadfast  to  these  principles,  and 
believe  pennanent  success  will  reward  their  faithful  performance. 


enable  Mr.  .Anderson  to  continue  the 
operation  of  the  school  as  his  own  enter¬ 
prise. 

“  The  school  is  not  to  be  known  or  re¬ 
ferred  to  as  an  S.  X.  P.  .A.  school  hut 
the  committee  recommends  and  urges  the 
members  of  the  .Association  to  continue 
or  even  increase  the  publicity  heretofore 
given  the  school,  and  hereby  render  their 
moral  support. 

“Mr.  Eugene  .Anderson  agrees  to  this 
arrangement  as  the  best  offer  the  com¬ 
mittee  was  able  to  make  and  will  con¬ 
tinue  to  operate  the  school  and  make  his 
i>wn  arrangements  with  the  machinery 
companies  as  to  insurance  and  other  nec¬ 
essary  expenses. 

“.Signed  F.  C.  Withers,  Oiairman ;  .Al¬ 
len  Potts.  H.  Galt  Braxton.” 

What  the  printing  school  at  Xashville 
is  doing  with  the  support  it  receives  from 
he  commercial  printers  fif  the  South  and 
from  the  .American  Xewspaper  Publish¬ 
ers'  .Association  was  described  in  heroic 
terms  by  1C.  B.  “Dad”  .Mickle,  the  vet¬ 
eran  of  55  years’  service  to  the  art  pre¬ 
servative  who  directs  its  affairs.  The  di¬ 
rector  waxed  elo<]uent.  now  in  the  words 
of  St.  Paul  and  now  in  words  that  could 
never  be-  ascribed  to  the  .Apostle,  and  con¬ 
cluded  his  oration  by  a  sweeping  gesture 


which  emptied  a  glass  of  drinking  water 
all  around  the  presiding  officer.  Mr.  Xew- 
meyer  at  once  complimented  the  director 
of  the  Xashville  school  of  swimming. 

Much  interest  was  evidenced  in  the  dis¬ 
cussion  of  the  cofie  of  ethics,  which,  in  its 
final  form,  is  published  in  full  elsewhere 
in  this  issue.  Changes  in  the  original 
form  were  suggested  by  the  alert  Mooney 
and  Daniels,  who  sat  in  nearby  chairs 
throughout  the  meeting  Mr.  Daniels  ob¬ 
jected  to  the  prohibition  of  “destructive” 
criticism,  saying  that  it  was  sometimes 
necessary  to  criticize  destructively  in 
order  to  bring  alx)ut  constructive  re¬ 
sults.  The  change  was  accepted. 

Mr.  Mooney,  who  is  as  sure  that  no 
libel  laws  are  good  laws  as  the  citizens  of 
nearby  Dayton  are  that  no  evolutionist 
can  be  saved,  raised  bis  voice  when  the 
committee  proi>oscd  that  editors  “may  be 
justified  sometimes  in  defying  libel  laws 
in  the  public  interest.”  Xeither  he  nor 
most  of  his  fellows  cared  to  be  recorded 
as  believing  themselves  justified  in  defy¬ 
ing  any  laws  and  the  committee’s  phrase 
was  changed  to  “we  should  not  be  de¬ 
terred  by  consequences  to  ourselves  in 
speaking  out  boldly  in  the  public  interest, 
but  unfairness  in  any  cause  is  an  unfor- 
giveablc  sin.” 


The  new  Board  of  Directors  at  ■ 
first  meeting  Wednesday  aftemoor  • 
cided  not  to  take  up  at  this  time  the 
tion  of  selecting  the  meeting  placed 
.Association  for  1926.  The  board  t,! 
to  hold  a  referendum  of  metnben  ' 
mail  on  this  matter  before  reaching  j, 
cision  which  will  be  announced  at  ■' 
session  of  the  board  next  December 

Kent  Cooper,  general  manager,  ami 
1..  McCall,  Southern  supcrintendeis 
the  .Associated  Press,  conferred  i 
.A.  P.  members  in  executive  session  It 
day  night  on  service  questions.  Die: 
sion  took  the  line,  it  is  understood,  q 
gested  in  the  report  of  the  Editorial.!; 
fairs  Committee. 

Also  in  executive  session,  the  Ass., 
lion’s  progress  in  its  defense  agairw  , 
h'ederal  Trade  Commission’s  cnm:.!:- 
on  the  agency  commission  question  i. 
outlined  bv  lames  ,A.  Finlev,  attomtr 
the  S.  X.  P.  A.  Mr.  Finley  was  or] 
mistic,  believing  that  the  past  rulings 
the  Trade  Commisskm  as  well  as ‘or..-; 
consideration  of  the  cjucstion  mvolr-' 
made  it  unlikely  that  aclvertising  could  • 
held  interstate  commerce.  If  it  is  not 
held,  the  Commission  has  no  jurisdr- 

Following  adjournment,  the  new'j,- 
appointed  retiring  President  Xewinte. 
its  chairman.  The  committee  to  c'sr: 
co-ordination  of  S.  X.  P.  A.  and  .A. 
P.  .A.  activities  with  a  committee  oi  ^ 
latter  body  consists  of  Mr.  Xewmtr.' 
E.  Foster,  Houston  Chronicle,  smi  .  e 
Giovannoli,  Lexington  (Ky.)  Leaie 

Robert  Lathan,  editor  of  the  Cfe, 
Ion  fS.  C.)  News  and  Courier,  istht-- 
chairman  of  the  Editorial  .Affairs  C® 
mittee,  succeeding  Wiley  L.  Morgan,  j. 
secretary-treasurer. 

The  board  authorized  an  incrostd 
propriation  for  the  head<iuart«s  = 
force,  carrying  out  Mr.  Xcwtnyer's  •. 
quest  for  additional  facilities  forthtnt: 
agers’  work.  Capt.  Cranston  Wi?.;;- 
whose  work  of  the  past  nine  months- 
won  him  unstinted  commendation  :::■ 
the  membership,  was  re-employed. 


S.N.P.A.  LADIES  PLAY  BRlOa 


Wives  of  Publishers  Play  for  Prnet- 
Mrs.  W.  C.  Dowd  Wins 

Six  tables  of  bridge  kept  the  ladies 
the  convention  occupied  Tuesday 
noon,  Mrs.  W.  C.  Dowd  winning 
prize,  a  pair  of  silver  candlesticks,  r 
Mrs.  E.  K.  Pierce  taking  the  enn-ir 
prize  of  a  half  dozen  hand  made 
kerchiefs.  Forty  corsage  bouquets »; 
sent  to  the  ladies  by  the  .Asheville  C-;' 
ber  of  Commerce. 

Participants  included  Mrs.  Fred 
Bott,  Mrs.  J.  B.  Keogh,  Mrs.  Geoige' 
Kohn,  Mrs.  W.  C.  Dowd,  Mrs.  E« 
Harris,  Mrs.  Clark  Howell,  .Ir. 
Edith  D.  Susong,  Mrs.  F.  M.  O’Keefe. 
Greenville,  Tenn;  Mrs.  Murray  Hoc 
Miss  Ruby  Edna  Pierce,  Mrs.  E ; 
Pierce,  Mrs.  C.  F.  Kelly.  Mrs.  H. 
Foster,  Mrs.  James  A.  Finley, 
Frank  Morgan,  Mrs.  W.  W.  K;.c 
Mrs.  H.  M.  .Ayers,  Mrs.  Wiley  Lie 
gan,  Airs.  W.  M.  Clemens,  Mrs.  1' 
Johnson,  Mrs.  W.  D.  Hastings,  '>■' 
Robert  Ewing,  and  Mrs.  F.  .A.  - 
Lawrenson. 

Mrs.  Johnson  headed  the  cottr.c' 
other  members  of  which  were  Mrs.  V' 
mycr,  Mrs.  W.  L.  Morgan,  Mrs.  Cr 
ens  and  Mrs.  Kohn. 


Clean  Daily  Changes  Hinds 

S.  T.  Velie  and  R.  X.  Rjai' ‘ 
former  newspaper  men  of  Brid?:e 
Conn.,  took  over  the  controlling 
of  the  Olean  (X.  Y.)  Daily 
July  2.  William  L.  Ostrom,  P“l>  ' 
of  the  newspaper  for  the  past  31 
retired,  but  his  sons,  Merle  C. 
don  W.  Ostrom,  remain  with  the  * 
publishers. 


Duplex  Starts  Plane  Sersice 

The  Duplex  Printing  Press  Ca 
week  put  into  operation  its  delirtr!' 
plane  service  with  a  flight  from  -* 
Creek  to  the  office  of  the  ManW 
Star,  where  a  new  press  has  bee:^ 
stalled.  Irving  K.  .Stone,  president^ 
the  flight  with  a  pilot. 
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OCHS  CALLS  FOR  CHARACTER  AND  QUALITY 

pd,  Y.  Times  Publisher  Decries  Tendency  to  Over-Emphasize  Swollen  Circulations  and  Lineage 
Totals  in  S.  N,  P.  A.  Address — Hits  Waste  in  Newspaper  Making — Discusses  Postal  Rates 

rpHE  tendency  among  high-grade  news-  pages  of  space.  Such  a  newspaper  could  ter  or  ulterior  influences  to  exercise  an  service.  Then  there  is  that  product  of 
1  papers  to  over -emphasize  the  im-  not  be  fairly  compared  with  another  control  of  of  our  reading  columns.  And  ignorance  that  penalizes  the  advertising 
portance  of  swollen  circulations  and  newspaper  that  has  better  quality  and  in  this  connection  let  me  say  in  passing,  columns  of  newspapers;  that  fails  to  rec- 
lineage  totals  was  deprecated  by  Adolph  character  of  advertisements.  that  I  feel  that  the  recent  award  of  a  ognize  that  advertising  if  often  the  very 

S.  Ochs,  publisher  of  the  New  York  "In  the  matter  of  circulation,  a  news-  prize  for  the  best  news  story  of  the  year  essence  of  news  and  that  the  acid  test  for 
Times  in  an  address  made  on  July  7,  paper  with  very  large  circulation  does  for  a  clever  and  commendable  piece  of  this  analysis  is  made  by  the  advertiser 
before  the  Southern  Newspaper  Publish-  not,  by  its  numbers,  indicate  the  quality  detective  work  made  by  a  foremost  school  himself,  for  if  his  advertising  is  not  of 
fTs'  Association  convention  at  Ashe-  of  its  reading  matter  or  the  ‘pulling’  of  journalism  to  young  men  who  did  not  interest  and  news,  he  is  truly  wasting  his 
ville.  N.  C.  power  of  its  advertising  columns.  even  write  the  story  was  a  distinct  dis-  money.  No  one  does  that  consciously. 

These  are  of  little  substantial  value,  “From  my  standpoint,  I  should  regard  service  to  the  profession.  It  was  a  rec-  Then  there  is  the  protection  that  news- 
he  said,  and  probably,  in  the  final  anal-  it  as  a  distinct  disadvantage  for  a  high-  ognition  and  encouragement  for  a  kind  paper  advertising  gives  the  public  from 
ysis,  harmful.  Character  and  quality  class  newspaper  in  a  competitive  field  to  of  newspaper  work  the  school,  fortu-  overcharging  by  their  favored  trades 
«re  the  true  merits  of  newspapers,  he  ,  people.  There  is  also  a  remedy  for  the 

meager  and  harmful  news  reports  that 
are  served  foreign  newspapers  by  encour¬ 
aging  the  distribution  of  American  news¬ 
papers  all  over  the  world  instead  of  pur¬ 
suing  the  short-visioned  policy  of  making 
their  distribution  prohibitive  by  exces¬ 
sive  rates  which  are  many  times  the  cost 
of  the  service.” 

Mr.  Ochs  concluded  with  a  brief  ref¬ 
erence  to  European  conditions  as  he 
found  them  on  his  recent  trip  abroad, 
and  a  plea  to  S.  N.  P.  A.  members  to 
support  the  $1,000,000  endowment  fund 
drive  of  the  Berry  school. 


stated. 

Mr.  Ochs,  in  the  course  of  his  ad¬ 
dress  discussed  newspaper  ethics,  syndi¬ 
cate  features,  the  Pulitzer  reporting 
prize,  waste  in  newspaper  making,  and 
the  present  postal  rates. 

His  remarks,  in  part,  follow : 

••\Ve  arc  engaged  in  an  honorable 
calling  ainl  one  that  is  greatly  impressed 
with  a  public  interest.  To  win  con- 
lidence  and  esteem  for  causes  we  sup¬ 
port  we  must  conduct  our  affairs  hon¬ 
orably,  instill  proper  regard  for  our 
profession  and  be  ever  jealous  of  its 
reputation  as  a  molder  and  reflector  of 
public  opinion. 

“We  must  respect  ourselves  if  we 
wish  others  to  respect  us. 

“But  I  am  not  here  to  moralize  or 
lecture  on  the  ethics  of  our  profession. 
1  may  add  that  ‘policy,’  being  a  founda¬ 
tion  stone  of  our  edifice,  out  of  the 
abundance  of  my  experience,  I  can  at¬ 
test  the  convictions  of  the  Franklin 
maxim  that  'honesty  is  the  best  policy,’ 
moreover,  parenthetically,  may  I  say  to 
my  friends  here,  without  appearing  to 
boast,  I  find  that  it  pays.” 

Mr.  Ochs  here  paid  tribute  to  the 
leaders  of  Southern  journalism.  He 
then  discussed  recruiting  talented  men 
to  the  newspaper  profession. 

"To  find  men  to  ‘carry  on’  is  one  of 
the  problems  of  today.  Joseph  Pulitzer 
was  wont  to  say,  ‘where’s  the  man,’ 


To  find  men  to  “carry  on”  is 
one  of  the  problems  today. 

The  press  is  calling  for  men 
of  knowledge,  industry,  admin¬ 
istrative  and  executive  ability 
and  conscience. 

The  most  enduring  value  ad¬ 
heres  to  a  newspaper  that  can 
claim  quality  and  character  in 
advertising  and  circulation. 

In  no  other  business  is  there 
so  much  waste. 

Questions  the  value  of  “fea¬ 
ture”  material. 


Adolph  S.  Ochs 


CITIZENS  PAY  TRIBUTE 
TO  SLAIN  EDITOR 


Thomas  Dovery  was  Killed  Because 
He  Told  the  Truth,  Is  Belief — 
Old  Timers  Print  Memorial 
Edition  of  His  Paper 


Thomas  Dovery,  editor  of  the  Kelso 
(Ore.)  Cowlils  County  News,  who  was 
shot  down  and  killed  recently  following 
several  months  of  factional  strife  in 
Kelso,  is  being  heralded  as  a  country 
editor  who  was  really  a  martyr  to  a  free 
press.  Dovery,  it  is  well  established,  was 
killed  because  he  told  the  truth,  as  he 
saw  it,  about  conditions  in  Kelso,  partic- 


"r  . .  .,.,,...0  endeavor  at  any  price  to  maintain  su-  nately,  does  not  place  in  its  curriculum.  ..la-lv  in  attackine  the  bootleecine  in- 

when  some  new  method,  new  enterprise  premaev  in  advertising  and  circulation;  Work,  indeed,  while  good  in  its  place,  ^  sS  8 

terested  hTm^"’‘\Vhere  is'X'man”^od^v  I?"  X  the  performance  of  pJcticallv  the  entire  town  now  unites 

teresieo  nim.  \\  nere  is  tlie  man  toaay  the  pride  of  holding  it,  coupled  with  the  which  does  not  require  the  highest  news-  paying  tribute  to  Dovery 
ic  f  o  n»,fcnor>o.-  rr^fc’  imprcssiott  its  loss  might  paper  qualifications.  1  >  » 


is  the  newspaper  managers’  constant 
thought.  I  believe,  without  exception, 
in  every  successful  progressive  news- 


.A  memorial  edition  of  the  Cowlitz 


entail,  would  certainly  influence  the  news-  Mr.  Ochs  next  touched  on  the  waste  in  CQUf,£y  News  was  issued  a  few  days  after 


paper  in  the  exercise  of  its  rules  for  ad-  the  newspaper  business. 


paper  office  in  this  land  experienced  mission  of  advertisements  and  for  main-  “I  doubt  if  there  is  in  any  other  busi 


newspaper  men  of  tried  and  proved  in¬ 
tegrity  are  being  sought,  men  capable 


taining  rates;  and  in  matters  of  circula-  ness  so  much  waste,  extravagance  and 


Dovery  was  murdered.  Three  old-time 
newspaper  men,  including  J.  W.  Vance, 
who  had  quit  the  business  long  ago  to 


legrity  are  being  sought,  men  capable  tion — in  the  wild  chase  for  numbers —  useless  expenditure,  wherein  habits,  cus-  „„  farmino-  went  to  the  dincrv  offire 
'f  assuming  responsibility  in  a  position  appeals  made  for  new  readers  who  could  toms  and  traditions  are  a  fetish  and  mere  Vpws  and  “eot  out  the  naoer  ” 


that  requires  knowledge,  industry,  ad¬ 
ministrative  and  executive  ability,  and 
conscience. 

“I  have  been  assigned  the  topic, 
'Newspaper  Making,’  but  this  without 


only  be  eliminated  by  features  that  may  imitation  indulged  in — in  no  sense  as 


of  the  News  and  “got  out  the  paper.” 
It  was  a  day  late,  but  it  was  a  sincere 


overburden  the  paper  and  really  prove  a  flattery,”  he  said.  “Methods  and  system  tribute  to  the  martyrdom  of  Thomas  Do 

blemish  on  its  quality  and  its  attraction  to  are  taboo — characterized  as  a  waste  of  . . 

the  legitimate  news-reading  clientele.  time  and  red  tape.  I  have  not  time  to  go 
“I  believe  the  most  enduring  value  ad-  into  detail.  To  remedy  this  is  doubtless 


very.  The  battle  of  the  country  editor 
was  told  in  the  following  tribute; 

“Thomas  Dovery — a  'Martyr  to  Some 


my  knowledge  and  consent.  Perhaps  it  heres  to  a  newspaper  that  can  claim  one  of  the  purposes  abi'ut  which  you  are  Cause _ Which? 

was  thought  that  this  is  a  subject  that  quality  and  character  in  advertising  and  meeting  to  take  counsel  with  each  other.  “Yes,  which  cause?  What  price,  mar- 
1  ought  to  be  competent  to  talk  atwut  circulation.  Though  these  are  of  slow  “Just  a  few  words  about  postage  rates,  tyrdom?  What  did  Thomas  Dovery 
"  nol'ce  and  without  preparation,  growth  they  are  of  permanent  value.  I  believe  the  government  is  not  only  in  hope  to  accomplish  by  printing  the  truth 

There  are  so  many  angles  to  the  sub-  “There  is  no  question  in  my  own  error  as  to  the  cost  of  transportation  of  for  that  is  what  he'printed — aWit  con- 

ject;  so  many  phases;  so  much  that  is  mind  that  no  small  percentage  of  feature  daily  newspapers  but  neglects  and  seems  ditions  in  Kelso? 

controversial.  _  I  may,  however,  leave  matter  in  which  newspapers  so  largely  almost  hostile  to  a  service  of  the  greatest  “W’ell,  perhaps  nothing.  His  job  was 

this  thought  with  you  jn  regard  to  news-  indulge,  will,  on  careful  investigation,  be  public  interest.  The  government  rates  to  print  the  news.  He  believed  in  a  free 

P^r  making  with  which  recently  I  have  found  to  have  little  or  no  value  and  very  for  the  first  zones  is  so  much  more  than  press,  and  he  was  running  a  free  news- 
ocen  very  much  impressed;  the  all-per-  limited  appeal.  And  this  leads  me  to  the  service  is  being  rendered  by  trans-  jiaper.  Under  the  menace  of  a  mortgage, 
lading  tendency  for  distinctly  high-grade  another  thought;  and  that  is  the  danger  portation  companies,  that  this  excess  too.  Thus  in  all  particulars  he  fulfilled 
newspapers  to  over-emphasizs  the  im-  that  lies  in  the  use  of  syndicated  matter  would  equal  if  not  exceed,  the  adilitional  the  specifications  of  an  old-time  country 
oI  swollen  circulation  and  their  and  of  news  service  privately  controlled,  rates  for  the  other  zones.  I  can  think  of  editor  of  the  sort  that  used  to  print  the 
numlxjr  of  lines  of  advertising.  My  The  danger  lies  in  the  opportunity  for  no  better  and  more  useful  .service  the  lines  about  liberty  being  safe  as  long  as 
•ipinion  IS  that  this  is  of  little  substantial  very  subtle  propaganda,  the  promotion  Postoffice  Department  could  do,  for  its  ‘tongue  and  pen  alike’  were  free. 

'alue.  It  may  be  a  matter  of  pride  to  of  private  interests,  etc.  I  think  pub-  own  revenue,  and  for  the  benefit  of  the  “'That’s  why  Thomas  Dovery  was 

fi*™  ..P'^^Sress  and  supremacy  along  lishers  should  take  pains  to  acquaint  public,  than  to  encourage  the  widest  dis-  killed — simply  for  printing  the  news,  the 
these  lines,  and  to  provoke  the  envy  and  themselves  with  the  source,  the  person-  tribution  of  metropolitan  newspapers  in  truth,  for  susatining  a  tradition  as  old  as 
jealousy  of  competitors,  but  is  quantity  nel  and  the  methods  that  are  employed  the  more  remote  sections  of  the  country,  the  days  of  Faust  and  Gutenberg,  when 
O'  circulation  and  advertising  the  only  in  these  services,  and  to  retain  for  them-  to  cause  people  of  different  sections  to  men  were  killed  for  printing  the  Bible 
inie  measure  of  the  merits  of  a  news-  selves  some  voice  and  control  over  the  become  better  acquainted  with  each  other  and  bringing  the  light  of  God’s  truth  to 
do  such  claims  impress  the  matter  that  is  served  them.  The  confi-  and  their  affairs;  to  make  the  fuller  in-  the  people.” 

intelfigcnt  reader  and  the  wise  adver-  dence  of  people  in  the  integrity  of  your  formation  of  national  affairs  and  other  - 

"ser.  Isn’t  h  probable  that  all  this  is  newspaper  is  a  matter  that  cannot  be  too  matters,  found  in  metropolitan  news-  Tabloid  Rumored  for  Pittsburgh 
over-valued;  in  fact,  in  its  final  anal-  carefully  safeguarded.  In  this  country  papers,  available  for  those  who  are  the  Louis  McGrew  heads  a  company, 

ysis.  that  it  is  harmful?  Take,  for  our  press  as  a  whole  is  independent  and  men  of  light  and  leading  of  their  sec-  which  will  shortly  start  publication  of 
instance,  the  amount  of  advertisement  honest,  free  from  the  charge  of  venality  tions;  thereby  knit  the  country  closer  the  Pittsburgh  (Pa.)  Ameriean  Pictorial, 
"’^®R‘'~what  does  this  disclose?  The  and  for  that  reason  exercises  an  influence  together.  I  believe  the  first  step  in  that  a  morning  tabloid,  according  to  an  un- 
j^mbtT  of  lines  does  not  show  the  num-  and  power  that  constitutes  it  one  of  the  direction  should  be  to  give  daily  news-  confirmed  report.  When  Editor  &  Pub- 
wr  of  adverti.sers;  one  newspaper  with  main  bulwarks  of  our  liberty.  We  must  papers  a  special  classification  and  remove  usher  went  to  press  Air.  McGrew  yas 
•arge  lineage  may  have  a  number  of  ad-  be  ever  watchful  that  this  reputation  be  them  from  the  classification  of  weeklies  out  of  reach  so  no  confirmation  was  ob- 
'ertisers  who  use  an  unusual  number  of  preserved— deserved — and  allow  no  sinis-  and  perioilicals,  as  they  require  different  tainable. 
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PERSONALITY  REFLECTIONS  AT  DIXIE  CONVENTION 

S('ecially  pliotonraphrd  for  Editor  &  Publisher 


Mrs.  Walter  C.  Johnson,  wife  of  the  new  S.  N.  P.  A.  president  and  generd 
manager  Chattanooga  (Tenn.)  ISeus,  their  daughter  Lucibel.  and  Mrs.  Josepfav 
Daniels,  wife  of  the  former  Secretary  of  the  Navy  and  publisher  Ralei^ 
(N.  C.)  News  &  Observer. 


Victor  H.  Hanson,  Birmingham  News,  Mrs.  Hanson,  Major  Allen  Potts,  Rich¬ 
mond  News  Leader,  Mrs.  C.  F.  Kelly  and  C.  F.  Kelly,  New  York 


Elmer  E.  Clarke,  Little  Rock  (Ark.)  Democrat  and  E.  K.  (iaylord, 

Oklahoma  City  (Okla.)  Oklahoman.  ^ 


A.  F.  Sanford,  Knoxville  iTenn.)  Journal,  and  Mrs.  Sanford, 


i.  . 


Dr.  Henry  L.  Smith,  of  Washington- 
Lee  University 


Miss  Raby  Eniiu  Pierre,  who  atleiKlen 
the  convention,  is  the  publisher  of 
the  thriving  Palm  Beach  (Fla.)  Sens, 
in  which  capacity  she  has  won  high 
distinction  at  America's  Winter 
play  city. 


Miss  Matlora  Foster,  Marcelluse  Foster,  Miss  Zaidee  Lee  Foster,  representing 
the  Houston  tTex.  >  Chronicle.  Editor  Foster's  charming  daughters  often  Walter  Savory,  Mergenthaler  Linotype 
travel  with  him  and  are  known  and  admired  by  many  newspaper  makers.  (Chairman  Golf  Committee 


HAPPY  FAMILY  OF  S.  N.  P.  A.  MEMBERS  AT  ASHEVILLE 

/'hoii<-ira['lii'ti  [or  F.ditok  &  PfBl.IsliF.R 


L  T.  Fain,  Hendersonville  (N.  C.)  Times,  Miss  Ellen  Fain,  Miss  Sarah  Cloud, 
H.  Galt  Braxton,  Kinston  (N.  C.)  Free  Press. 


& 


J.  S.  Parks,  Fort  Smith  (Ark.)  Times-Record^  and  C-  P.  J.  Mooney* 
Memphis  (Tenn.)  Commercial  Appeal, 


'mim 
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Editor  &  Publisher  for  July  II,  1925 


S.  N.  P.  A.  CO-OPERATIVE  CAMPAIGN  A 
SUCCESS;  TO  REPEAT  NEXT  YEAR 

Merits  of  the  South  as  a  Market  Successfully  Told  in  $15,000 
Ad  Drive  Now  Appearing  in  Trade  Journals 
and  Daily  Newspapers 


Cranston  Williams 


'T^HE  $15.(KK)  co-operative  advertising 
campaign  hacked  by  tlie  Southern 
Newspaper  Publishers’  AssiKiation  has  so 
successfully  told 
the  merits  of  the 
South  as  a  market 
that  a  larger  fund 
will  be  subscribed 
and  the  campaign 
continuwl  follow¬ 
ing  its  expiration, 
the  Advertising 
Committee  re¬ 
ported  to  the  an¬ 
nual  S.  X.  P.  A. 
convention  at 
Aslicville,  X.  C. 

The  report,  in 
part,  follows : 

Selling  the 
South  to  the  • 

South  and  selling  the  South  to  the  whole 
nation  were  the  outstanding  keynotes  of 
the  campaign  which  your  committee  kept 
constantly  in  mind. 

The  advertising  campaign  of  last  year 
was  generally  acknowledged  as  being  not 
only  the  largest  but  most  highly  con¬ 
structive  and  far-reaching  group  adver¬ 
tising  campaign  ever  undertaken  and  suc¬ 
cessfully  concluded  by  any  organization 
of  newspaper  publishers. 

Realizing  that  the  S.  N.  P.  A.  could  not 
afford  to  take  a  backward  step  but  must 
excel  its  own  efforts  of  last  year,  the 
plans  for  the  present  campaign  provided 
for  a  larger  expenditure  of  money,  which 
was  subscribed,  thus  enabling  the  com¬ 
mittee  to  widen  the  scope  of  the  cam¬ 
paign  in  its  effort  to  sell  the  South  to  the 
national  advertisers,  the  larger  cash  fund 
subscribed  making  it  possible  to  use  a 
greater  number  of  trade  publications.  The 
keynote  of  the  copy  both  for  the  trade 
and  dailv  papers  used  was  to  emphasize 
the  fact’  that  national  advertisers  could 
reach  the  vast  market  in  the  South  of 
today  only  by  advertising  through  the 
Southern  newspapers. 

Newspapers  are  the  only  economical 
and  thorough  medium  of  telling  South¬ 
erners  about  what  one  has  to  sell.  In  the 
South  magazine  circulations  are  small. 
The  greatest  magazine  you  may  choose 
has  a  circulation  equal  to  a  little  over . 
one  per  cent  of  the  population.  Here  is 
a  vast  audience  of  over  30,000,000,  but 
only  one  per  cent  have  a  chance  to  hear 
if  you  try  to  reach  them  only  through 
magazines. 

The  last  campaign  ran  through  part  of 
the  calender  year  only  beginning  in  the 
spring  and  extending  through  the  fall 
months.  It  was  thought  best  that  the  pres¬ 
ent  campaign  be  continued  for  a  full  year. 
It  began  in  April  and  will  end  in  March, 
1926.  Throughout  the  past  year,  most 
favorable  comments  have  been  received 
from  all  sections  of  the  country  and  from 
many  members  of  the  S.  N.  P.  A.  on  the 
last  campaign  and  already  the  present 
campaign  is  beginning  to  bring  most  ex¬ 
cellent  results,  judging  from  letters  be¬ 
ing  received  from  advertising  agencies, 
special  agents,  trade  paper  publishers,  na¬ 
tional  advertisers,  other  newspaper  organ¬ 
izations  and  interested  individuals.  It  is 
the  opinion  of  many  that  the  advertising 
campaigns  of  the  S.  N.  P.  A.  during  the 
pa.st  few  years  are  beginning  to  bring  big 
results  from  many  sources.  The  maga¬ 
zines,  trade  papers  and  the  daily  news¬ 
papers  of  the  North,  East  and  West  are 
devoting  much  space  to  the  publication 
of  special  articles  and  editorial  comment 
reviewing  the  great  industrial  advance 
now  going  on  in  the  South.  In  Nashville 
alone,  the  total  of  57  such  articles  were 
requested  of  the  Nashville  Chamber  of 
Commerce  from  dailies  and  periodicals 
with  a  combined  circulation  of  over  7,000,- 
000.  Based  upon  current  advertising  rates 
this  space  would  have  cost  over  $100,000. 
These  included  dailies  like  the  Xnv  York 
Times,  Brooklyn  Daily  Eagle.  Chieago 
Herald,  Chicago  Tribune  and  .S'uii  Fran- 


eiseo  E.rjtniner  and  many  of  the  leading 
trade  journals.  What  is  true  of  Nash¬ 
ville  is  dtiubtless  true  of  many  of  the 
other  cities  of  the  South.  Several  of  the 
Southern  states  and  many  cities  of  the 
South  have  caught  the  advertising  spirit 
and  your  attention  is  directed  to  the  city 
of  Qiattanooga  which  raised  by  popular 
subscription  $270.fKMI  to  be  expended  dur¬ 
ing  a  tive-year  period  for  publicity  for 
that  city  in  its  effort  to  reach  the  eye 
of  capital  in  the  North  and  East. 

The  state  of  Florida,  its  cities  and 
towns  are  spending  a  million  dollars  this 
year  for  publicity.  Georgia  is  spending 
$100,000  a  year.  .Alabama  has  a  movement 
to  raise  $250.(X)0.  North  Carolina  one  for 
an  equal  amount.  The  city  of  Norfolk, 
Va..  has  just  raised  $300,000  for  that 
purpose  to  be  expended  in  three  years. 
Miami  and  Jacksonville  are  each  spending 
over  $200,()(X)  a  year.  It  seems,  there¬ 
fore,  that  the  South  is  fully  awake  to  the 
present  situation  and  is  striking  while  the 
iron  is  hot. 

The  industrial  advance  of  the  South¬ 
ern  states  is  the  pre.sent  outstanding 
feature  of  the  economic  life  of  the  United 
States.  As  the  future  historian  will  as- 
.suredly  declare  that  the  World  War  was 
the  supreme  tragedy  of  the  first  half  of 
the  Twentieth  Century,  so  he  will  un¬ 
doubtedly  record  that  the  miracle  and 
romance  of  that  period  was  the  advance 
of  the  South — a  land  that  scarcely  two 
generations  ago  was  stricken  to  seeming 
death,  in  tlie  ashes  of  a  civilization  well 


night  wrecked,  without  money  or  credit, 
railroads  or  ships,  wrapiied  in  the  mantle 
of  a  night  that  knew  no  star  save  that 
single  one  of  a  courage  that  no  disaster 
couid  dim — the  emergence  of  this  people 
from  poverty  to  plenty,  from  weakness 
to  power,  has  carried  the  deniijiistration 
Ivjth  of  reserve  power  and  of  material 
resources  for  which  all  history  has  no 
parallel. 

The  members  of  the  advertising  com¬ 
mittee  are  of  the  opinion  that  this  coopera¬ 
tive  advertising  campaign  should  be  con- 
tinuetl  and  if  possible  on  an  even  larger 
scale  next  year,  in  order  that  the  most 
excellent  results  that  have  already  been 
obtained  should  be  followed  through 
until  the  whole  nation  is  familiar  with 
what  is  going  on  industrially  in  the 
South  and  of  its  vast  and  wonderful  nat¬ 
ural  resources. 

The  fourteen  Southern  states  repres¬ 
ented  by  membership  in  this  association 
have  a  population  of  over  31,000,000 
people,  which  is  over  25  per  cent  of  the 
population  of  the  United  States.  Within 
this  territory  there  are  published  nearly 
500  daily  newspapers  and  yet  only  188  of 
these  newspapers  are  members  of  the 
S.  N.  P.  .A.  and  only  about  100  of  these 
publishers  cooperated  in  the  group  adver¬ 
tising  campaign  this  year. 

Every  contributing  member  gets  full 
100%  individual  value  for  every  dollar 
spent  and  at  the  same  time  aids  materially 
in  a  fundamental  movement,  meaning 
much  to  the  upbuilding  of  Southern 
newspaper  advertising  patronage. 

The  state  advertisements  are  just  being 
started  and  will  appear  weekly  for  the 
next  ten  weeks.  There  are  eight  of  these, 
namely,  for  .Alabama,  Florida.  Georgia, 
Louisiana,  North  Carolina,  South  Caro¬ 
lina,  Tennessee  and  Virginia.  Each  of 
them  measures  1,500  lines.  There  are 
94  papers  co-operating  in  the  advertis¬ 
ing  campaign  and  in  which  these  adver- 


G.  C.  Willings  and  H.  R.  Swartz,  Intertype  Corporation,  snapped  at  S.  N.  P.  A.  meet 


tisements  will  appear.  The  Board  mm. 
bers  and  members  of  the  advertising^ 
mittee  supplied  the  state  data  and 
gentlemen  approved  the  copy  pre^ 
f.ir  their  state  before  it  was  released  w 
publication.  ” 

In  addition  to  the  Sell  the  South  to  & 
South  through  the  state  campaign 
money  raised  by  subscription  from  m 
operating  members  is  being  spent  in  » 
ling  the  South  to  the  whole  nation,  and# 
especially  direct  to  manufacturers,  caj 
talists  and  national  advertisers  to  a 
lighten  them  as  to  the  South’s  prese 
greatness  ami  future  possibility  and  t 
fully  impress  upon  the  latter  class  tk 
the  South  cannot  loe  satisfactorily  cortm 
by  magazines  without  the  use  of  its  nn^ 
papers. 

The  national  campaign  was  divide 
into  three  parts : 

Newspaper  advertising. 

.Advertising  in  trade  papers. 

Direct-by-mail  advertising. 

The  three  very  attractive  folde-. 
printed  in  colors  are  for  distributioi  k 
mail  to  advertising  agencies  and  swi 
buyers. 

The  character  of  the  copy  and  the  o- 
cellent  and  attractive  illustrations  ac 
special  make-up  of  all  the  advertisemois  ^ 
scheduled  are  receiving  most  favotalik  ^ 
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commendations.  Your  committee  n-isla  * 
to  express  its  appreciation  of  this  ^  "’™ 

done  by  the  Cecil,  Barreto  &  Cd 
Agency  of  Richmond,  Va. 

The  fund_  raised,  amounting  to  approi 
imately  $15,000,  was  spent  under  d* 
direction  of  a  special  committee  appointK 
at  the  Chattanooga  meeting  of  the  Bolt; 
of  Directors,  composed  of  Walter  C 
Johnson,  Maj.  .Allen  Potts,  Mr.  W.  .1. 

Elliott,  Mr.  F.  C.  Withers  and  It 
Edgar  M.  Foster. 


GLENN  ALLEN  WINS 


S.  N.  P.  A.  GOLF  MEET 


Tie*  for  Low  GroM  with  J.  R.  Gny 
and  Win*  the  Draw — 75  Compete 
for  Prises  Donated  by  Newt- 
paper  Trade  Firms 
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Defying  the  rain  which  threatened  to 
call  a  deadline  on  their  activities,  75  mem¬ 
bers  of  the  Southern  Newspaper  Puh- 
lishers’  .Association  and  their  guests  golted 
in  the  annual  tournament. 

In  the  member  division,  Glenn  .Mk, 
Asheville  Cilisen  and  J.  R.  Gray,  .1. 
lanta  Journal,  tied  for  low  gross  with 
83  each,  the  draw  giving  first  place  to 
the  Asheville  player.  W.  (^rey  Doii  ii,  . 
Charlotte  Xews,  was  a  stroke  behind  ir  ^ 
third  honors.  Prizes  for  these  three  wm 
a  silver  pitcher  and  plate,  presented  liy 
Editor  &  Publisher,  traveling  bag.  k 
Cline  Electric  Company,  and  a  silver: 
tea  set  by  Walter  Scott  &  Co. 

M.  Stratton  Foster,  Clarksville  (Tcnr. 

Leaf  Chronicle,  carried  off  low  net  hot 
ors  with  85-19-66,  and  was  presented  wc 
a  gold  scarfpin  given  by  Goss  Prmtia 
Company.  Second  best  net,  leather  go 
bag  offered  by  the  International  Paprl 
Company,  wene  to  W.  M.  Cletnemi 
Knoxville  Journal  and  third  best,  fiehl 
glasses  from  George  H.  Morrill  InkC») 
pany,  to  Colonel  S.  L.  Slover,  iVorfoi 
Ledger  Dispatch.. 

E.  K.  Gaylord,  Oklahoma  City  Oto 
homan,  won  best  kicker  honors,  a  goi-' 
vase  presented  by  Cutler  Hammer  Co* 
pany.  Second  best,  a  camera  from  Ihf 
Intertype  Company,  went  to  J.  R.  Hatt- 
day,  Atlanta  Constitution.  Third  bd 
humidor  and  trays,  from  Blatchford  MC' 
al  Company,  to  Ross  A.  Reeder,  .Win* 

News. 

Worst  gross,  a  travelling  clock 
the  Mergenthaler  Linotype  Company,  ** 
won  by  Marcellus  E.  Foster, 

Chronicle,  with  122.  W.  E.  Page,  Q  ^ 
umbus  (Ga.)  Ledger,  was  next  in  If] 
with  121  and  received  a  putter  and  bi- 
from  the  Miller  Saw  Trimmer  Compact 

Murray  Howard  returned  the 
kicker  score  of  the  two  sections, 
guess  and  his  score  giving  him  a  * 

100,  and  received  a  belt  buckle  for  ' 
attempt.  Mr.  Howard  is  from  the  5 
lanta  office  of  the  Ludlow  TypngC 
(Continued  on  page  12) 
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Editor  &  Publisher  for  July  11,  1925 


“DETECTIVE-REPORTER”  SERVES  PUBUC  INTEREST 

Oil  Scandals  Might  Have  Been  Prevented  By  Investigating  News  Man  Says  Richard  Smith  in  Reply  to 
New  York  Times’  Editor’s  Denunciation  —  Murderous  Blackmail  Exposed 


rolTOK  &  PUBLISHER  has  paid  me 
hi  compliment  of  asking  me  to  reply 
to  an  article  by  Mr.  Rollo  Ogden,  editor 
^  of  the  New  1  orh 

Thiics,  in  its  is- 


By  RICHARD  SMITH 

Managing  Editor,  Kansas  City  Journal-Fost 

arc  minded  to  call  it,  was  worked  up  by  He  learned  Davies  was  the  man,  but  tell 
members  of  the  Journal-Post  staff.  Their  into  the  hands  of  the  crooks  and  was 


c'lTorts  resulted  in  the  arrest  of  a  governor  “framed.”  succeeding  only  in  getting  him-  if' 

recces  the"  detec'  =‘»<' on  a  charge  of  taking  a  bri^.  self  so  involved  with  some. of  the  crim-  had  made 

rccaics  me  ueiee  Uetore  the  expose  the  state  was  rite  mals  that  he  was  placed  m  a  position  statements  con- 
tive  reporter.  rumors  of  the  sale  of  pardons  and  where  he  could  take  no  action — at  least,  tainincr  admi«. 

I  would  not  paroles,  but  there  was  nothing  concrete  he  did  nothing.  sions  that  «)n- 

frank.  it  '  upon  which  to  base  a  charge.  The  Jour-  Months  slipped  by  and  the  husband  Armed  all  the 
not  state  tna  nal-Post  came  into  possession  of  facts  that  became  the  victim  of  blackmailers  among  Journal  -  Post 

w  elcorne  tne  .^p-  seemed  to  warrant  the  conclusion  that  the  Kansas  City  underworld  characters  who  previously  had 


eight  named  by  Davies,  their  addresses 
Iiaving  previously  been  obtained  by  Jour¬ 
nal-Post  reporters. 

By  midnight 
seven  of  the  eight 
liad  been  arrested. 


were  in  on  the  original  plot  and  others  Uarned.  "in  addi- 


^rtumty.  rumors  were  true.  _  _  . . 

Mr.  Ogdens  in-  Two  courses  were  open  to  us.  We  who  learned  what  he  had  planned.  These  tion,  five  of  them 

terview  appearwi,  could  ignore  the  information  and  there-  blackmailers  included  a  deputy  county  signetl  waivers  to 

I  already  was  become  in  effect  accessories  or  we  marshal  in  Kansas  City  who  was  as-  ^o  back  to  Kansas 
feeling  the  urge  ^ould  investigate.  signed  to  assist  the  young  Kansas  county  without  extradi- 

to  nse  up  in  j  apologies  to  offer  for  the  fact  attornev  and,  instead  of  doing  so,  helped  tion.  Thev  now  w.iTin.  t  lu.tv 

meeting  and  sav  j^at  in  our  efforts  to  determine  whether  “frame”  him.  are  in  jail  in  Con- 

vonH.  ■  ■  I..J  ■■  * i'  •  ^  reports  were  true  that  we  had  the  as-  Mrs.  Davies  recoveretl  from  the  wounds  cordia  awaiting  trial.  The  other  two  are 

^  I  just  finish^  reacing  an  attack  in  one  oi  sj^tance  of  a  convict,  that  a  trap  was  laid  suffered  in  the  attempt  to  murder  her  and  out  on  bond  pending  a  hearing  on  an 

s  ^  it  ?  dictaphone,  the  returned  to  Concordia,  innocent  of  the  application  for  extradition  papers. 

:  Ctd 
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who  resort  to  all  means  Jmown  to  ev^i-  governor’s  son  was  caught  in  the  act  of  part  her  husband  had  played.  There,  in  The  morning  of  June  27,  Davies,  the 
deiKe-getting  detec^tives^^wnm^^^  au  taking  marked  money  for  a  pardon  signed  March,  192a,  according  to  a  sworn  state-  husband,  pleaded  guilty  to  assault  with 


etied  Id 
^5  man- 


thor,  who,  unlike  Mr.  Ogden,  wrote  an 
nonjmousiy,  referred  to  with  contempt 
js  '  unavailable  to  gentlemen.” 

I  find  the  same  thought  repeated  by 
Sir.  Ogden,  who,  in  seeking  to  make  his 
point,  cites  the  Washington  correspond- 
aits  by  way  of  comparison,  and  says : 

■They  investigate,  when  necessary,  but 
as  gentlemen  and  not  detectives.” 

I  number  a  good  many  friends  among 
the  Washington  correspondents  and  1  ad¬ 
mire  and  respect  them  as  a  body,  but  I 
sometimes  have  wondered  if  some  of  them 
were  not  so  occupied  filling  their  roles  as 
gentlemen  that  they  have  forgotten  their 
experience  as  police  reporters. 

It  is  conceivable  that  if  such  were  not 
the  case,  Doheny  might  not  have  walked 
off  with  the  California  oil  reserve,  Sin¬ 
clair  pocketed  Teapot  Dome  or  Fall  liter¬ 
ally  gone  South  with  the  $100,000  de¬ 
liver^  him  in  cash  in  a  black  satchel. 


by  his  father.  ment  since  made,  another  effort  to  kill  intent  to  kill  and  was  given  a  sentence 

The  Kansas  pardon  and  parole  case  is  her  all  but  succeeded.  of  from  one  to  ten  years.  At 

so  recent  and  received  such  wide  publi-  About  noon,  June  20,  1923,  or  some  noon  that  day,  one  week  to  the  minute 


Ray  Runnion 


city  that  it  is  not  seven  months  aft- 
necessary  to  go  er  the  Kansas 
nto  detail  to  show  City  police  chief 
the  methods  had  received  his 
which  I  maintain  information,  the 
are  legitimate  Journal  -  Post 
when  the  interest  learned  that  two 
of  the  public  is  Kansas  City  und- 
the  actuating  mo-  erworld  charact- 
tive.  ers  who  had  been 

Mr.  Ogden  and  arrested  in  Con- 
some  others  call  cordia  on  an  aut- 
these  methods  omobile  theft 
••detective  work.”  charge  had  gone 
I  call  them  good  there  to  exact 
reporting.  blackmail  from  a 

A  more  recent  man  who  had 
case  offers,  if  any-  tried  to  have  his 


\V.  Mountfoutt.  J». 


from  the  time  the  Journal-Post  received 
its  first  tip,  Davies  was  on  the  way  to 
the  penitentiary  and  had  agreed  to  testify 
against  the  others. 

Does  any  one  suppose  any  action  ever 
would  have  been  taken  if  it  had  not  beeiv 
for  the  Journal-Post? 

The  chief  of  police  of  Kansas  City 
had  known  about  the  case  for  seven' 
months,  during  which  time  another  at¬ 
tempt  was  made  on  Mrs.  Davies’  life, 
and  the  chief  had  done  nothing. 

The  Cloud  county  prosecutor  and 
other  Concordia  law  enforcement  officers 
had  been  apprised  of  the  facts  almost 
as  long  and,  while  they  did  nothing, 
some  of  Kansas  City’s  worst  criminals 
made  almost  weekly  trips  to  Concordia 


.  ,  thing,  an  even  better  example  of  what  I  ^vife  murdered.  By  8  o’clock  that  night  wc 

.Mr.  Ogden  s  interview  contains  much  am  driving  at.  It  occurred  only  a  week  had  ascertained  most  of  the  foregoing  either  to  discuss  “finishing  the  job”  with 

■t  ^1  to  which  I  add  a  hearty  “Amen!”  I  join  or  so  ago,  but  because  those  involved  were  fads  about  the  case  and  Walter  Heren,  a  Davies  or  to  “shake  him  down.” 

him  in  condemning  the  reporter  vvho  im-  not  as  prominent  as  former  Governor  Journal- Post  reporter,  posing  as  a  crook.  The  county  marshal  of  Kansas  City 
personated  an  attorney  over  the  telephone  Davis  of  Kansas,  it  did  not  attract  the  had  interviewed  three  men  and  a  woman  had  been  called  in  and  the  only  result 

•  '  to  obtain  a  document  in  a  scandalous  same  nationwide  attention.  involved  in  the  murder  and  blackmail  had  been  that  the  deputy  he  assigned  to 

iss'wi6^  court  case  merely  to  enable  his  ^per  to  After  I  have  detailed  the  high  points  plots,  the  case  turned  blackmailer, 

place  10  ‘  ,  *  ^^Kfee  with  him  that  j„  jhe  case,  if  Mr.  Ogden  or  any  one  else  Sunday  night,  June  21,  Heren,  Ray  Now  Kansas  City  and  the  surrounding 

Doiij  reporters  should  not  break  taith  when  jhat  what  was  done  by  reporters  Runnion,  another  Journal-Post  reporter,  territory  are  safe,  at  least  for  a  time, 

hind  w  i,  was  not  justified  and  a  fine  example  of  and  Wade  Mountfortt,  Jr.,  a  staff  pho-  from  the  depredations  of  one  band  of 

ree  wort  I  their  value  to  them  papers  de-  public  service,  I  will  be  willing  to  con-  tographer,  left  h^nsas  City  for  Con-  criminals  and  Mrs.  Davies  is  alive  to 

;nted  by  r  upon  their  establishing  personal  defeat  and  retire  from  the  field  cordia.  They  arrived  there  at  6  o’clock  push  a  suit  for  divorce,  which  she  has 

tag.  K'  ff^tations  for  trustworthiness.  _  tu  readjust  mv  opinions  to  conform  to  the  morning  of  June  22.  By  8:30  o’clock  filed,  instead  of  lying  in  her  grave  while 

the  critics.  Davies  had  agreed  to  pay  Heren,  believ-  her  husband  spent  her  money  upon  the 

...  ...  -  . . -  _  night  of  Oct  14  19’4  Mrs  '"S  *  criminal,  $500  to  “bump  off”  other  woman. 

Charles  B.  Davies,  wife  of  a  prominent  the  leader  of  the  blackmailers,  who,  he  In  the  light  of  the  Concordia  case, 
citizen  of  Concordia,  Kas.,  was  slugged  dri^n  him  almost  to  the  point  who  can  doubt  that  at  least  the  wives 

in  her  home  by  two  men  supposed  at  voluntarily  advanced  of  the  country  will  vote  for  the  “detect- 

for  expenses.  ivc-reporter”  even  though  he  may  be 

inoA  ,U  u-  c  c  f  By  Runnion,  Heren  and  Mount-  “deprecated”  in  other  quarters? 

convinced  the  county  attorney  Mr.  Ogden  longs  for  a  “swing  back 


(Tenr- 
net  hot 
itedwf 
PrhiiiK 
her  p 
il  Papr 


against  the  indictment  which  Mr.  Ogden’s 
article  constitutes  when  considered  as  a 
whole.  This  effect  he  obtains  chiefly  by 
coupling  up  the  words  “detective”  and  “re¬ 
porter”  in  such  a  way  as  to  give  the  term  'V  ‘  .  .  .  i,  i 

“detective”  a  derogatory  meaning.  ‘^e  time  to  be  burglars. 

A  newspaper,  according  to  my  concep- 


vA-r  /-•.  \r  •  J  J  luiii  iiau  uuiiviiiccu  me  euuiiiy  diiui  iicy  ivir.  V,^Kacn  lOnKS  lOf  a  SWIDCT  I 

Clenffi;  J'.®"  of  journalism,  is  obligated  to  the  pub-  of  Kansas  City,  Mo.,  received  an  under-  unless  he  wanted  the  attorney  gen-  to  okl  journalistic  traditions  and  the 

cst,  adi|  •o  perform  certain  duties.  This  im-  world  tip  that  a  man  I'^mg  in  or  near  ^f  Kansas  to  step  in,  the  only  thing  trustworthy  collection  of  news.”  I  re- 

nkC»l  Ptas  a  great  deal  more  than  merely  chron-  Concordia  had  employed  Ka^as  City  confront  Davies  cently  had  occasion  to  go  back  throtish 

jVorfoJt  ‘he  news.  It  means,  among  other  gunmen  to  murder  his  \vife  He  ‘fans-  facts  and  give  him  a  chance  to  some  of  the  old  files  of  the  Jou™l 

I  things,  that  a  newspaper  should  act  as  the  ni'tted  this  information  by  letter  to  the  ^^nfess.  Gentlemanly  Washington  corresSSfts 

ty  Otiti  P“hhc  s  watchdog.  S  .^bout  1 :30  o’clock  Davies  was  called  were  on  the  job  then,  too,  but  the  news 

i,  a  pl’i  Reporters  may  be  compared  to  the  teeth  ‘hat  two  of  the  men  involved,  giving  county  attorney’s  office.  There,  they  were  sending  out  was  anything  but 

,er  C»|  ‘he  dog.  Their  function,  in  this  con-  ‘heir  names,  were  under  arrest  m  Den-  ,he  county  attorney  all  l^ut  mute,  trustworthy.  Thit,  however,  is  anot^ 

from  Wion  is  to  tear  and  rip  their  way  yer.  f‘  develv^d  later  that  ‘hey  had  newspapermen  Stained  a  confession  story  and  has  nothing  to  do  with  the 

R.  Hat  j  through  the  secrecy,  camouflage,  hyp-  followed  Mrs.  Davies  there  to  finish  the  Davies  had  paid  $2,000  in  advance  “detective-reporter”  in  whose  behalf  this 

ird  bBt|  wrisy  and  what  not  with  which  crooks  J?b  and  were  picked  up  merely  as  sus-  f^^  the  murder  and  was  to  pay  $2,000  brief  is  submitted. 

ord  Me  f  and  out  of  public  office,  cloak  their  Ptcious  characters.  ,^„re  when  the  job  was  completed.  He  _ 

epCTations.  They  were  identified  as  being  wanted  in  nameil  the  other  parties  to  the  murder  pa  •  u  a  ■■ 

If  in  the  performance  of  this  task  they  Oklahoma  for  another  crime,  were  re-  plot  and  those  who  had  been  black-  r*n-Amenc«ii  Meet  Apnl  7,  1926 

sometimes  are  compelled  to  use  methods  turned  to  that  state  and  sent  to  the  peni-  mailing  him.  The  date  for  the  opening  of  the  first 

‘o«  jar  upon  the  delicate  sensibilities  of  tentiary.  The  chief’s  letter  also  gave  By  6  o’clock  he  had  been  arraigned  Pan  American  Congress  of  Journalists 
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ttiy  contention.  parently  believed  that  he  had  done  his  Kansas  City  underworld  characters  in 

b®  The  expose  of  the  Davis  i»rdon  and  duty  in  the  matter.  At  any  rate,  he  addition  to  the  two  in  the  Oklahoma 

“I  *  scandal  in  Kansas  furnishes  prob-  took  no  further  action.  penitentiary. 

'"'t*  •  ‘b®  outstanding  instance  of  the  vear.  The  sheriff  of  Cloud  county  turned 

-  tor  ”  •“  '  •  •  • 


C.  Rotsiter  Resign* 


.  .  .  Harry  C.  Rossiter,  for  the  past  twelve 

.  Inri-Hin  u- L  L  - "  - -  •-  -■  — '  -  -  ■  -  -  - -  Meantime  the  situation  had  been  laid  years  with  ihe  sales  department  of  the 

®  j-  "  ’"■‘’'Oh  the  so-called  detective  methods  the  letter  over  to  the  county  attorney,  before  the  prosecuting  attorney  at  Kansas  I-anston  Monotype  Company,  has  re- 
# '''tI ^  yonthfuf  lawyer.  This  young  rnan  City  and  when  the  “fla.sh”  came  from  signed  to  enter  the  trade  composhioo 
inis  story,  case  or  whatever  you  came  to  Kansas  City  to  play  detective.  Concordia,  officers  began  rounding  up  the  field  in  Philadelphia. 
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Editor  &  Publisher  for  July  11,  19  2  5 


NEWBURGH  DAILY  NEWS  BECOMES  ONE 
OF  THE  GANNETT  NEWSPAPERS 


50  YEARS  IN  ADVERTISING 


C. 


H.  Stoddart  to  Be  Honored 
Testimonial  Dinner 


by 


DAILY  BACKS  REPORTER 
IN  LIBEL  SUIT 


Publisher  of  Six  New  York  Dailies  Adds  Another  to  Hi 
Chain,  Acquiring  Interests  of  F.  W.  Wilson — Keefe 
Retains  One-Half  Control  and  Will  Manage  Publication 


T 


HI-  .\ l>ai!y  lias  lic- 

comc-  Dili-  Ilf  tlu-  (laniii'tt  Xcwspa- 


pcrs.  Annuunccinent  was  made  this  week 
of  the  pnrcliase  hy  the  tianiiett  Cum- 
paiiy,  Inc.,  of  tlie  interest  of  Frederick 
W.  Wilson  in  the  Xewhurgh  Daily  Xewa 
Printing  &  Puhlishing  Company. 

'I'he  company  also  owns  the  controlling 
interest  in  the  Rochester  Timcs-Unioii, 
Utica  Ohscrz'cr-Dispatch,  Elmira  Star- 
Gazette,  EIvtira  Telegram,  Elmira  Ad- 
I’crtiscr  and  Ithaca  Jounwl-Neu's. 

Frederick  11.  Keefe  retains  his  half  in¬ 
terest  in  the  Xews  and  will  oontinue  as 
secretary-treasurer  of  the  company  and 
become  puhlisher-manager  of  the  paper. 
Frank  K.  (lannett  is  president  of  the 
company  and  editor-in-chief  of  the  paper. 

The  Daily  Xews  was  founded  more 
than  40  years  ago  hy  William  H.  Keefe, 
father  of  Frederick  H.  Mr.  Wilson,  who 
retires,  has  been  .^7  years  with  the  News 
ami  has  seen  it  develop  to  its  present  po-  \ 
sition  and  prestige  under  his  general  , 
management.  Mr.  Wilson  will  devote  his 
time  to  other  business  interests. 

The  deal  was  consummated  through 
Harwell  &  Cannon,  newspaper  brokers. 
Mr.  (jannett  said  his  object  in  buying 
Mr.  Wilson's  interest  was  to  strengthen 
the  New  York  group  and  at  the  .same 
time  to  give  Newburgh  and  vicinity  a 
still  better  newspaiier  by  making  available 
for  it  all  the  facilities  and  resources  of 
the  group.  He  stated  that  there  were 
great  arlvantages  in  group  operation 
which  individual  news|)aix;rs  could  not 
enjoy. 

Mr.  Gannett’s  statement  to  EniToK  & 
PfHi.isnKR  follows: 

“The  Xewhurgh  News  was  purchased 
primarily  to  strengthen  our  group  of  New 
York  state  newspapers.  It  is  the  out¬ 
standing  paper  of  the  Hudson  \’alley. 
the  leading  one  between  .-Mbany  and  New 
York  City. 

“We  have  e.xtensive  plans  for  siiecial 
wire  service  and  co-o]XTative  operation, 
which  will  develop  later.  Getting  the 
Newburgh  Xews  into  the  group  will  also 
strengthen  that  paper  by  giving  it  the  ad¬ 
vantages  of  the  talent,  the  features,  and 
the  editorial  support  of  our  organization, 
something  that  individual  jiapers  cannot 
afftird.  Thus  we  can  give  Xewhurgh  an 
even  better  paper  than  the  excellent  one 
it  has  had. 

“Personally,  I  have  no  i>olitical  ambi¬ 
tions.  Our  newspapers  are  strictly  inde¬ 
pendent.  1  feel  it  is  a  sacred  duty  to 
maintain  a  'free  press’,  in  which  all,  re¬ 
gardless  of  liolitical  o])inions,  creed,  or 
race,  are  on  an  equal  footing, 

“W  e  are  fearless  and  frank  in  discuss¬ 
ing  issues.  Hut  we  do  no  campaigning 
for  anyone,  for  campaigning  invariably 
means  misrepresentation,  bias,  and  propa¬ 
ganda. 

“That  the  public  approves  of  our  fair¬ 
ness  is  shown  by  the  wonderful  support 
we  have  received.  .Ml  of  our  newspapers 
are  lea<lers  in  circulation  and  business  in 
their  communities. 

“The  stronger  and  more  prosperous  a 
newspaiier  becomes,  the  better  it  can 
serve  the  public.  The  joy  of  rendering 
service  is  after  all  the  greatest  reward.” 

Mr.  Gannett's  career  as  a  newspaper 
publisher  dates  back  to  1906  when  he  pur¬ 
chased  the  Klmira  Gazette.  The  follow¬ 
ing  year  he  consolidated  that  newspaper 
with  the  Elmira  Evening  Star,  as  the 
Star-Gazette. 

He  entered  the  Ithaca  field  in  1917, 
with  the  acquisition  of  the  Ithaca  Xetes, 
which  he  merged  with  the  Journal. 


property  of  the  two,  and  the  Ohserzer- 
DE patch  resulteil. 

In  1923  he  bought  his  third  and  fourth 
l-’.lmira  newspapers,  the  E-lmira  Adier- 
tiser  and  the  Elmira  Sunday  Telegram. 

During  these  years.  Mr.  Gannett  had 
had  as  partners  Dr,  Woodford  J.  Cope- 


I’reliminary  plans  are  being  made  in 
t-hicago  for  a  testimonial  dinner  to  be 
given  at  the  Hlackstone  Hotel  Sept.  21. 
in  honor  of  Charles  H.  Stoddart.  director 
of  the  W'esATii  headquarters  of  the  Frank 
.\.  Munsey  tirganization,  who  will  cele¬ 
brate  his  Golden  Anniversary,  fifty  years 
in  advertising. 

.Among  speakers  will  be  Frank  Munsey 
and  AllK*rt  D.  Lasker.  Stanley  Clague, 
managing  director  of  the  .-Audit  Bureau 
Circulations  is  chairman  of  the 


Gen.  Butler  Charges  Philadelphia  Nts 
Misquoted  Him — Tabloid  Insirt, 
on  Writer’s  Accuracy — Hear¬ 
ing  Set  for  July  10 


THE 


News  oi 
and 


(By  Telegraph  to  Editor  &  I’cbushei 
Piiii.ADELPiiiA,  July  8.— .As  an  afte 
math  of  the  “battle  of  words”  betwte 
Gen.  Smedley  Butler  and  the  Daily  Snr 
an  afternoon  tabloid  publication,  the  Gei. 
eral  has  brought  suit  for  criminal  Ijit 


land  and  j-.rwin  R.  Davenport  in  the  pub-  Stoddart  Testimonal  Dinner  Committee,  ugainst  tlw  officers  and  directors  of  tlr 
ishing  of  the  Lmpire  State  (iroup  of  in  charge  of  arrangements,  assisted  by  I’hiladeliihia  Tabloid  Publishing  0^ 


Xewspa|K'rs. 

But,  in  January.  1924,  following  is¬ 
suance  in  .Albany,  X.  A'.,  of  a  charter  to 
the  (iannett  Company,  Inc.,  Mr.  Gannett 
purchased  the  interests  of  these  two  men. 
The  incorporating  directors  were  Mr. 
Gannett.  I'rank  F.  Tripp,  of  Klmira.  and 
Prentiss  Bailey,  of  I'tica.  Mr.  Gannett  is 
president  of  the  Gannett  Company,  Inc., 


Homer  J.  Buckley,  chairman  of  the 
Chicago  Advertising  Council. 


Long  Beach  Sun  Moves 

The  Long  Beach  (Cal.)  Morning  Sun 
is  now  located  in  its  new  quarters  at 
235  l-iast  Third  street.  The  newspaper 
was  formerly  on  West  First  street. 


SONGS  OF  THE  CRAFT 

(II  ritlen  h.rcliisizely  for  Editor  &  PublisiierI 

THE  VACATION  SPIRIT 
By  Henry  Edward  Warner 

(With  l)C>t  widies  for  a  happy  vacation  to  all  who  smell  ink  at  their  toil! 

I 

.  .  the  peaks  and  the  seas  where 


Ho!  for  the  hills  and  the  seashore! 
they  lie 

I’nder  the  blue  of  the  heavens,  under  a  smiling  sky! 

.And  you  shall  go  up  to  your  mountains,  wild  and  exultant  and  free. 

•And  I  shall  go  down  to  the  dip  of  the  sands,  embraced  hv  the  restless  sea! 


1.1 nd  you  sholl  smir  uitb  the  eagle, 

’  .itid  I  shall  play  with  a  shell  .  .  . 

And  we  together  .shall  feel  the  thrill 
Of  Nature's  magic  spell!  .  .  . 

.4nd  some  may  go  a  day's  journey, 

.4nd  some  may  travel  afar. 

Hut  we  all  aim  for  the  place  that's  called 
Other-Than-lf  here-W  e-Arel 


II 


Out  from  your  walls,  your  prison!  .  .  .  the  waters  and  foothills  sing 
Their  songs  of  a  rose-red  summer  born  of  a  violet  Spring! 

.And  the  Spirit  of  Pleasure  dances,  skipping  the  far-slretched  beach! 

And  the  Things-of-lhe-Hills  enchurched  in  the  woods,  hark  where  the  grey- 
stones  preach! 


And  you  .shall  dream  in  your  mountains. 
And  I  shall  sport  in  my  sea; 

And  each  sluill  sense  in  his  oten  sweet  way 
The  glory  of  being  FREEl 
So  hoi  for  the  glad  vacation  I 

.4nd  each  .shall  follotc  his  star 
To  the  place  of  Heart's  Desire  that  lies 
Oth  er-T  han-Where-W  e-A  re  ! 


pany,  publishers  of  the  Xeu's. 

Gen.  Butler  charges  that  the  newspape 
in  reporting  an  address  he  had  deliverg 
at  Phoenixville,  Pa.,  July  2,  quoted  hit 
as  having  said  :  “The  people  who  are  nt 
ning  Philadelphia  are  the  rottenest  in  ji 
hell.” 

This  statement,  Gen.  Butler  says, . 
“false  and  malicious.”  He  charges  it  n; 
made  “with  the  intention  to  blacken  tn 
reputation  and  to  expose  me  to  pnhli 
hatred,  contempt  and  ridicule.” 

Sinclair  McKelway,  former  city  editor 
of  the  H'ashington  Herald,  was  the  writer 
who  reported  the  Phoenixville  speed 

“We  are  standing  by  his  report 
F.lhmkcr,  general  manager  of  the  tah 
loid,  informed  Editor  &  Publisher. 

The  warrants  call  for  the  arrest 
.Albert  H.  Ladner,  Jr.;  president,  Ed¬ 
ward  .A.  Daly,  vice  president ;  Lemuel 
Schofield,  treasurer ;  Louis  E.  l.evinijL 
secretary ;  .-Alexander  Biddle,  assistaa 
secretary ;  Lee  Ellmaker,  secretary 
Congressman  A'are,  general  manage 
Francis  Shunk  Brown,  Congressmat 
A'are’s  attorney-,  director,  and  Gil'tieTt 
Kraus,  director. 

Magistrate  Fahnestock  fixed 
for  a  hearing  in  the  case.  The  warrant- 
were  not  served  out  of  courtesy  to 
defendants. 


‘SPOKESMAN’S  SPOKESMAN” 
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R(x-hester  was  his  next  conquest.  In  1918 
he  bought  the  Rochester  Union  and  .Id- 
z'crtiser  and  later  the  Rochester  Ez'ening 
Times,  combining  the  trio  into  tlie  Times- 
Union. 

.After  four  years,  he  again  extended  his 
chain  obtaining  control  of  the  Utica  Hcr- 
ald-Dispatch.  The  same  process  of  pur¬ 
chase  and  merger  followed  in  this  city. 
Buying  the  Utica  Obsen-er  he  made  one 


;md  principal  owner  and  directing  head 
of  the  newspaper  string. 

The  Xewhurgh  News  was  founded  in 
1885  and  three  years  later  when  Mr. 
Wilson  became  associated  with  it  in  its 
business  office,  it  was  one  of  four  daily 
newspapers  in  Xewhurgh.  Mr.  AA'ilson 
quickly  demonstrated  unusual  capacities 
for  the  newspaper  field.  He  ultimately 
became  the  business  manager  and  on  tlie 
death  of  Mr.  Keefe  in  1901  was  given 
full  control  of  the  paper.  It  was  at  this 
time  that  I-'rederick  H.  Keefe  came  to  the 
paper  and  he  has  remained  since  and  now- 
assiimes  the  place  once  held  by  his  father. 
The  family  of  the  latter  retained  interests 
in  the  paper  until  recent  years  when  Mr. 
Wilson  bought  their  holdings  e.xcept  those 
of  bis  asscKiate,  Mr.  Keefe. 

Throughout-  his  management  of  the 
paiier.  The  Xerc's  has  gone  steadily  for¬ 
ward.  Where  Newburgh  once  had  four 
newspapers,  all  struggling,  the  Xctes 
alone  has  survived.  It  has  its  own  build¬ 
ing  and  complete  modern  equipment.  Mr. 
Wilson’s  retirement  is  due  to  a  desire  to 
he  free  from  business  cares. 


J.  S.  GRAY  HEADS  A.  P.  GROUP 


Named  President  of  Michigan  Members 
at  Detroit  Meet — Cooper  Attends 


Brazil  Imposes  Press  Censorship 

The  Brazilian  government  has  dis¬ 
tributed  a  staff  of  censors  among  Rio  de 
Janeiro  newsiiapers. 


J.  S.  Gray,  managing  editor  of  the 
.Idrian  Telegram,  was  re-elected  presi¬ 
dent  of  the  Michigan  .Associated  Press 
Editorial  Association  at  its  recent  annual 
convention  at  Port  Huron.  Other  officers 
re-elected  were :  vice-president,  .-A.  L. 
Miller,  Battle  Creek  Etiquircr-Nczi’s; 
secretary,  David  J.  Wilkie,  Associated 
Press,  Detroit ;  members  of  state  advisory- 
hoard.  W.  H.  Gustin,  Bay  City  Times 
Tribune;  .-Archie  E.  McCrea,  Muskegon 
Chronicle;  Ray  M.  Foley,  Pontiac  Daily 
Press.  .-Arthur  R.  Treanor,  of  the 
Saginoii.'  Nncs-Courier,  was  elected  to 
represent  Michigan  on  the  advisory  board 
of  the  central  division  of  the  .A.  P. 

The  association  accepted  the  invitation 
of  Stuart  H.  Perry,  publisher  of  the 
.Adrian  Telegram,  to  hold  the  1926  con¬ 
vention  in  that  city. 

-Among  the  prominent  guests  at  this 
year’s  gathering  were  Kent  Cooper, 
general  manager  of  the  A.  P.,  J.  B. 
Livesay,  general  manager  of  the  Canadian 
Press;  and  Edgar  T.  Cutter,  superin¬ 
tendent  of  the  central  division  of  the 
A.  P. 


News  Man  Ponders  Intricacies  of 

Quoting  (But  Quoting)  Coolidft 

The  follow  ing  humorous  incident  *1' I 
related  this  week  in  the  corresiiondeiiR  J  ’-“iiRb 
of  .A.  H.  Kirchofer,  AA'ashington  cotte- 
spiindent  for  the  Buffalo  Evening  .\'m ' 
at  [iresent  assigned  to  President  Cod-j 
idge’s  vacation  lieadiiuarters  at  Swaini)- 
scott  : 

“Everett  Sanders,  secretary  to  d* 
President,  is  cautious  in  dispensing  news, 
because  be  doesn’t  w-ant  to  arrogate  presi¬ 
dential  perogative  to  himself.  He  is  at 
so  timid,  however,  in  calling  attenticole 
what  he  regards  as  breaches  of  White 
House  etiquette  or  regulations. 

"I'or  instance,  a  reporter  who  coverec 
the  President's  trip  to  .-Arlington  cemeten 
near  here  when  the  President  visited  tk 
graves  of  some  of  his  early-  ancestors 
directly  quoted  Mr.  Coolidge  as  sajini 
some  trifles  that  w-cre  of  no  partKak 
consequence,  and  was  called  to  accountb? 

Mr.  Sanders  for  this  alleged  offense 

“Other  writers,  who  did  likewise,  how¬ 
ever  heard  nothing  of  Mr.  Sander’s  or¬ 
ders,  except  by  indirection,  and  were  woc- 
dering  how-  it  w-ould  be,  if  they  too  wen 
calletl,  to  announce  that  the  ‘spokesnui 
for  the  President  said  that  the  Presiderti 
ancestors  had  arrived  here  in  IfiJ?  aK 
that  the  spokesman  declared  ’Edniw 
Rice,  who  lived  up  the  road  a  way.  W 
three  descendents  in  the  White  House 
-Abigal  .Adams,  John  Quincy  .Adams  vt. 
the  spokesman’s  spokesman.’  ” 


Sullivan  “Bats”  for  Broun 

Frank  Sullivan,  who  subbed  for  Frai 
lin  P.  Adams,  conductor  of  the 
Tower,”  in  the  Xeiv  York  World, 

Mr.  and  Mrs.  Adams  left  for  abroad  (t 
their  honeymoon  trip,  has  now  taken  o« 
Hevw-ood  Broun’s  column  “It  Seems " 
Me.” 

Mr.  Broun  has  left  New  A'ork  for 
summer  vacation.  _ 

Mr.  .Adams  is  now  writing  his  ®i! 
column  from  Europe,  principally  at  pres;! 
ent  from  Italy  w-liere  he  has  visitf- 
Xaples  and  Rome. 
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!]HE  EDITOR’S  HELPING  HAND  TO  THE  FARMER 

'News  of  World  Markets  and  Honest  Comment  Based  on  Study  of  Transportation,  Farm  Ownership 
*  and  Finance,  Taxation,  and  Speculation  the  General  Newspaper’s  Field — Technical  Advice 

Best  Left  to  Farm  Journals 


ONE  day  last  summer  I  went  out  on 
one  of  the  paved  country  roads  that 
jre  becoming  more  and  more  plentiful 
m  Kansas,  to  investigate  the  rumor  that 
consumers  save  a  lot  of  money  by  buy- 
as  direct  from  producers. 

I  went  six  or  eight  miles,  so  far  to 
b(  sure  to  get  safely  away  from  the 
city’s  sphere  of  influence.  .Ml  along 
the  road  were  blackboard  signs  of  farm- 
icfs  who  were  selling  melons,  tomatos, 

S  (dons,  chickens,  apples,  eggs,  butter  and 
i  othtf  produce  to  the  motorist  who  would 
■  stop  and  buy. 

! '  jeeing  a  bulletin  board,  I  took  out  a 
i  pencil  and  made  a  note  of  the  prices 
[  m-en  thereon.  Then  I  asked  the  farmer 
Mof  prices  on  other  things  not  listed. 

I  Returning  to  town,  I  compared  the 
E  list  with  the  prices  of  the  grocer.  In 
‘practically  every  instance  the  price  was 
S  she  same.'  One  or  two  instances  showed 
[  that  the  farmer  was  a  shade  under  the 
I  grocer,  but  the  total  result  showed  al- 
[  fflost  a  stand-off. 

I  The  grocer  had  Iwught  his  stuff,  con- 
1  tsnictively,  from  the  farmer.  He  had 
I  jaid  for  transportation  into  town.  He 
I  had  sto^  shrinkage.  He  had  paid  clerk 
I  hire,  insurance,  interest  and  overhead 
[  .sems  of  various  descriptions.  Then  he 
I  made  a  profit  sufficient  to  make  a  living 
I  ior  himself  and  family.  He  had  con- 
I  tributed  to  charity  and  other  causes. 

I  But  this  kind  of  business  doesn't  parse, 
j  wniehow.  It  can’t  be  done,  some  one 
‘  ays. 

[  Well,  then,  here  is  the  point  of  the 
■  .noo’ ; 

i  The  farmer  is  human,  like  everybody 
!  dse.  He  charges  what  the  traffic  will 
!  iiear.  .And  who  can  blame  him  ? 

.\nd  yet  the  cheap  politician  and  the 
thoughtless  newspaper  writer  are  con¬ 
tinually  talking  about  the  farmer  as 
tlwugh  he  were  a  separate  class— con¬ 
scious  being  of  higher  than  average 
morality  and  ethical  standards — as 
though  the  salvation  of  the  farmer  lies 
:  in  the  abolition  of  the  middleman  and 
the  grain  gambler  and  a  lot  of  other 
convenient  men  frcciuently  composed  of 
straw. 

.  Here  are  the  familiar  bromides  t 
"The  farmers  have  got  to  organize.” 
"Do  away  with  the  middleman. ”  “Stop 
■italing  in  futures.”  “Bring  producer 
Slid  consumer  together.” 

They  ignore  the  fact  that  the  farmers 
of  the  nation  have  been  organizing  for 
.EO  years  and  already  have  several  fine, 
effective  and  useful  organizations  such 
as  the  Grange,  Farmers’  Union  and 
E^ity.  They  ignore  the  fact  of  cer- 
I  tain  and  pardonable  human  nature  which 
causes  the  farmer  to  charge  what  the 
ttaffk  will  bear  when  there  isn’t  a  mid- 
fieman  within  miles.  They  ignore  the 
fact  that  some  of  the  largest  farmers’ 
organizations  deal  in  futures  themselves. 
In  other  words,  such  politicians  and 
writers  are  putting  out  bunk,  simply  be¬ 
cause  it  is  easily  swallowed. 

The  real  farmer  with  whom  I  have 
come  in  contact  does  not  want  that  kind 
of  medicine  handed  to  him.  He  is  fed 
np  on  it.  I  talked  with  a  farmer’s  wife 
from  western  Kansas  one  day  last  sum¬ 
mer  who  said ; 

“1  am  getting  tired  of  this  talk  about 
Wping  the  farmer.  VVe  are  not  chil- 
■fn.  to  be  ccxldled  and  petted  and  told 
a  lot  of  fairy  tales.  .Ml  we  want  is 
ordinary  honesty  on  the  part  of  those 
with  whom  we  deal.” 

When  the  post-war  deflation  hit  the 
Steat  agricultural  regions  of  the  Middle 
West,  the  air  was  full  of  clap-trap  hav¬ 
ing  to  do  with  schemes  whereby  the 
s  farmer  could  lift  himself  by  his  eco- 
■  nimic  bootstraps.  The  McN'ary-llaugen 
Bill  was  one  of  these  schemes.  It  was 
a  price-fixing  plan  whereby  the  govern¬ 
ment  would,  in  effect,  repeal  the  law  of 


By  ELMER  T.  PETERSON 


supply  and  demand  and  miraculously 
cause  the  price  of  wheat  to  leap  upward 
50  cents  or  $1  a  bushel.  Fortunately 
it  was  defeated.  Some  of  the  strongest 
opponents  of  the  measure  were  farmers 
and  some  of  the  strongest  supporters 
were  men  who  had  never  held  a  plow- 
handle  or  milked  a  cow  in  their  lives. 

W  hat  should  the  newsiiaper  man's  at¬ 
titude  be  toward  the  farmer  and  his 
problems? 


been  a  long  time  on  the  way.  The 
United  States  has  lagged  far  behind  all 
the  other  major  nations  in  this  respect. 

What  part  did  the  newspapers  of 
.America  have  in  the  bringing  of  relief 
to  the  farmer  in  the  matter  of  farm 
loans?  Not  much.  I  include  myself  in 
the  indictment.  My  own  ideas  along 
this  line  were  very  hazy  and  inade<|uate 
until  after  the  situation  had  been  met 
and  solved  by  thoughtful  students  and 


PreM-riplion  of  political  nos¬ 
trums  for  the  farmer's  woes  finds 
no  approval  from  Mr.  Peterson, 
who  is  editor  of  Henry  J. 
.Allen’s  Jf'ichila  (Kan.)  Beacon. 
Mr.  Peterson,  who  h.is  written 
extensively  on  farm  economics 
both  in  his  own  columns  and 
for  general  publications,  won 
the  EDITOR  &  PUBLISHER 
Cold  Medal  for  an  editorial 
written  during  the  Victory  Loan 
campaign  in  1919. 


Should  he  go  the  way  of  least  re¬ 
sistance  and  join  in  the  chorus  of  the 
demagogic  iM>litician  who  makes  impressi¬ 
ble  promises  to  legislate  prosperity  into 
the  pockets  of  the  farmer?  Should  he 
curry  by  telling  the  farmer  that  he  is 
the  most  abused  person  on  earth  ? 
Should  he  attempt  to  instruct  the  farm¬ 
er? 

The  most  necessary  thing  is  to  study 
the  larger  fundamentals  of  farming. 

.Although  I  was  boni  and  reared  on 
the  farm,  I  was  astounded  not  long  ago 
at  some  of  the  newly  discovered  funda¬ 
mental  facts  about  farm  finance. 

For  instance,  it  is  said  by  eminent  au¬ 
thority  that  the  farm  indebtedness  of  the 
United  States  is  only  about  12  per  cent 
of  the  total  farm  value,  and  yet  interest 
rates  are  higher  than  upon  almost  any 
other  security  that  can  be  named. 

Land  is  the  fundamental  wealth  of  the 
nation.  It  is  the  soundest  of  all  gilt- 
edge  security.  And  yet  you  would  think, 
to  study  farm  interest  rates,  that 

it  was  one  of  the  poorest  kinds  of  se¬ 
curity. 

In  some  cases  railroads  are  bonded 

to  half  or  lOO  per  cent  of  their  value 

and  yet  pay  only  a  small  interest  rate. 

This  paradoxical  fact  came  about  lie- 
cause  the  farm  mortage  is  a  single 
hazard  with  a  necessarily  long  term  of 
payment.  It  is  an  asset  that  easily 

“freezes.” 

In  recent  years  it  has  not  been  unusual 
for  farm  mortgage  companies  or  private 
individuals  to  charge  as  high  as  lO  or 
1 5  per  cent.  In  some  cases  the  rate  has 
gone  to  1 8  or  20  per  cent. 

This  condition  is  now  being  gradually 
remedied  by  the  federal  land  bank  and 
joint  stock  land  banks  which  have 
greatly  reduced  interest  rates  and  im¬ 
proved  the  terms.  Rut  the  remedy  has 
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statesmen.  .And  yet  I  was  an  editor  in 
the  heart  of  the  agricultural  district. 

The  problems  of  the  farmer  tixlay  are 
concerned  considerably  with  transporta¬ 
tion. 

The  Georgia  farmer  who  raises  peaches 
and  has  to  feed  them  to  his  hogs  for 
lack  of  an  offer  cannot  understand  why 
the  grocery  store  in  New  York  at  the 
same  time  is  getting  $3  a  bushel  for 
them.  The  Montana  farmer  has  let  his 
potatoes  rot  in  the  ground  sometimes, 
while  Chicago  may  be  offering  a  goorl 
price. 

Transiwrtation  and  handling  are  what 
give  almost  any  raw  material  most  of 
its  value.  That  is  why  the  farmers  of 
the  Middle  AVest  are  now  asking  the 
government  to  build  the  St.  Lawrence 
canal,  for  it  will  reduce  the  freight  rate 
on  a  bushel  of  wheat  from  Salina  to 
Liverpool  by  about  eight  or  nine  cents. 
The  motor  truck  has  entered  into  the 
scheme  of  things.  Water  transportation 
— both  by  barge  and  ocean  vessel — is  an 
important  factor,  being  about  one-tenth 
as  expensive  as  rail  haul. 

The  railroads  are  not  altogether  to  blame 
for  this  situation.  They  have  been  caught 
in  the  web  of  economic  complexities.  But 
they  would  have  been  wise,  in  my  opin¬ 
ion,  to  have  gone  back  after  the  war  to 
the  principle  of  charging  what  the  traf¬ 
fic  would  bear,  and  moved  some  of  the 
bulky  farm  products  of  the  level  plains 
at  a  cheaper  possibly  profitless  rate,  in 
the  interest  of  making  the  whole  sec¬ 
tion  more  prosperous  thereby  helping 
themselves.  There  has  been  t<M)  much 
dead  congestion,  caused  by  prohibitive 
freight  rates.  The  arteries  have  not 
worked  freely. 

It  is  impossible  to  discuss  in  this  brief 
article  a  comprehensive  editorial  or  pub¬ 
licity  program  as  affecting  the  funda¬ 


mental  occupation  of  farming,  for  the 
field  is  t(jo  large  and  complex.  It  is 
not  advisable  for  newspapers  of  general 
circulation  to  enter  into  the  technical 
phases  of  agriculture.  They  may  well 
leave  those  phases  to  farm  papers.  What 
they  can  do  and  should  do,  is  to  evolve 
a  greater  intelligence  in  the  matter  of 
large  aspects  and  policies,  like  trans- 
jHirtation,  finance  and  farm  economics. 
Less  attention  should  be  paid  to  the 
clamor  of  demagogic  politicians  and 
more  to  these  basic  things. 

Harking  back  for  a  moment  to  the 
matter  of  the  much  discussed  middleman, 
mentioned  in  the  lead  of  this  article,  it 
may  be  argued:  “If  the  farmer  does  ab¬ 
sorb  the  middleman’s  profit,  it  is  better 
for  him  to  get  it  than  the  middleman.'’ 

There  is  justice  in  this  argument  in 
that  it  recognizes  the  fact  that  the  farm¬ 
er  generally  is  an  underpaid  member  of 
society.  But  the  farmer  cannot  do  away 
with  the  middleman.  I  know  a  cattle 
buyer  who  buys  from  farmers  and  sells 
at  a  profit  to  commission  men.  Farmers 
not  only  are  willing  that  he  should  do 
this.  They  even  send  for  him  and  he 
.sometimes  travels  200  miles  to  farmers 
who  want  him  to  buy  their  cattle  and 
sell  it  to  another  middleman,  knowing 
full  well  that  each  will  take  a  profit. 

I  have  seen  many  large  co-operative 
farm  marketing  organizations  in  action, 
and  as  far  as  my  observation  goes  they 
are  unable  to  function  with  any  less  of¬ 
fice  or  field  force  than  the  average  pri¬ 
vate  commission  establishment.  .And  if 
they  get  inferior,  low-priced  adminis¬ 
tration.  they  lose  more  than  if  they  hire 
experts. 

The  opposition  to  farm  organization, 
on  the  other  hand,  has  largely  passed. 
Privately  conducterl  commission  firms,  el¬ 
evator  companies,  fruit  and  vegetable 
handlers  and  similar  concerns  no  longer 
waste  time  repining  over  the  competition 
coming  from  the  organized  farmers. 
They  find  that  the  middleman  business 
is  reduced  to  a  pretty  closely  drawn  sys¬ 
tem.  and  private  enterprise  can  live  side 
by  side  with  co-operative  enterprise.  This 
competition  has  almost  eliminated  the 
bugaboo.  There  is  no  reason  why  farm¬ 
ers  should  not  go  into  business  if  they 
want  to  and  can  do  so.  Sometimes  they 
find  that  some  one  else  can  perform  the 
middleman  service  cheaper  than  they  can 
and  is  in  position  to  render  expert  service 
in  buying  discrimination  or  in  salesman¬ 
ship.  Then  they  abandon  the  co-operat¬ 
ive  field  and  devote  themselves  to  the 
specialty  of  producing.  It  is  all  becom¬ 
ing  a  very  cool,  calculating,  tolerant, 
matter-of-fact  business,  the  survival  of 
the  fittest,  and  the  heat  that  used  to  fly 
up  into  the  faces  and  heads  of  people 
in  discussing  co-operative  marketing  has 
died  down. 

One  feature  that  is  coming  in  for  a 
lot  of  discussion,  especially  in  the  Middle 
West,  is  diversified  farming. 

In  this  case,  as  in  many  others,  there 
is  no  occasion  for  the  newspaper  to  hand 
out  technical  advice  to  the  farmers.  But 
it  is  a  matter  of  common  sense  that  the 
law  of  supply  and  demand  must  be  re¬ 
spected,  and  a  real  service  can  be  done 
by  spreading  news  as  to  world  shortage 
of  certain  crops  or  the  likelihood  of  a 
glut  in  certain  other  crops.  One  trouble 
with  the  farming  industry  in  the  past 
has  been  that  because  of  the  farmer’s 
essential  individualism  and  his  inability 
to  agree  on  the  quantity  of  production  of 
any  given  comm^ity,  no  one  has  known 
what  the  price  of  wheat  or  potatoes  or 
other  major  product  would  be  from  year 
to  year.  An  intelligent  study  of  world 
markets  and  tendencies  will  give  a  line 
on  probable  market  prices  for  the  ap¬ 
proaching  season.  If  there  is  a  world 
over-production  of  wheat  or  a  likelihoijd 
{Coiiliiiiini  on  f<i:gc  .19) 
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EDITORIAL  AFFAIRS 


COMMITTEE  REPORT 


Tlie  Committee  on  Editorial  affairs  in 
its  report  declared  that  modern  publishers 
demand  reporters  of  a  high  order  of  in¬ 
telligence  and  professional  optitude.  The 
report  encouraged  schools  of  journalism. 

■■(  )ne  of  the  greatest  responsibilities 
resting  upon  directing  heads  of  our  news¬ 
papers  is  to  make  them  signally  success¬ 
ful  and  useful  in  the  crystalization  of 
public  opinion,  as  well  as  to  return  sub¬ 
stantial  monetary  dividends  to  their 
owners.  In  late  years  it  has  been  realized 
more  than  ever  before  that  the  latter  is 
depciwient  upon  the  former,”  the  report 
read. 

“Tile  exempliricalion  of  a  jwlicy  of  lie- 
ing  more  critical  of  qualifications  of  men 
employed  in  the  ranks  and  file  ‘up  stairs’ 
has.  we  believe,  paid  big  dividends.”  *  *  * 
“The  news  department  can  render  a 
most  valued  service  in  tlie  promotion  of 
advertising.  The  news  department  can 
perform  an  invaluable  service  by  keeping 
constantly  alert  in  the  preparation  and 
publication  of  ailvertising  promotion  copy 
that  will  sell  newspaper  advertising  as 
it  has  never  been  .sold.  It  is  simply  a 
matter  of  education  of  the  public  to  the 
real  facts  as  to  the  greatly  superior  value 
of  newspaiKT  publicity  ovc'  the  competi¬ 
tive  forms  of  publicity. 

‘'The  ‘feature’  salesman  has  come  to  be 
one  of  the  most  frequent  visitors  to  the 
ofticcs  of  news  executives.  It  is  sug¬ 
gested  that  it  may  lie  entirely  ims- 
sible  to  work  out  a  system  whereby  S. 
\.  r.  .\.  memlKTs  nuy  Ix-coine  informed 
as  to  the  fitness  or  umitness  of  features 
as  they  are  ottered:  also  as  to  the  prices 
at  which  they  are  actually  sold." 

t'oncerning  libel  law  the  committee  re- 
vommeiided  that  a  movement  lie  in¬ 
augurated  by  the  S.  X.  F.  .A.  l.ioking  to 
the  formulation  of  a  code  of  libel  laws,  to 
b»’  submitted  to  the  legi>latures  of  the  sev¬ 
eral  southern  state-,  with  a  view  to  uni¬ 
form  libel  statutes  for  all  of  these  states. 

The  committee  recommended  the  crea¬ 
tion  of  a  branch  or  bureau  <if  the  S.  X. 
P.  .A.,  the  memlKTship  of  which  shall  lx 
contined  to  erlitorial  and  news  department 
executives,  to  meet  simultaneously  with 
tlie  S.  X.  F.  .A.  convention,  and  have  a 
jirograni  of  at  least  one  ilay. 


R.  Hoe  &  Co.;  H.  S.  West,  GeorgjK 

rONVFNTlON  SIDFI  IC.HTS  Company,  New  York,  carried  S 

V  LI'S  1  SlLlEa.lOn  1  a  ^  l^.^ther  golf  bag  presented  by  the^ 

_  Xorthern  Paper  Company;  Arthi^ 

Robb,  Jr.,  Editor  &  Publisher,  was  in 

p’EORGE  R.  KOESTER,  for  many  — he  is  grooming  his  grandson  for  the  sented  with  a  pair  of  golf  clubs  giveawl 
years  editor  of  the  Greenville  Pied-  job— but  he  is  still  very  much  in  the  ring  the  Imperial  Type  Metal  Com^nv 
mont  and  a  famous  paragrapher  of  the  and  ready  to  lend  his  great  knowledge  his  worst  gross,  and  T.  Frank  Mort 
South,  came  from  the  Spartatiburg  of  postal  rates  and  newspaper  traffic  to  Lanston  Monotype  Company,  came  in  i, 
(S.  C.  I  Sun,  his  present  headquarters,  the  association  upon  call.  honorable  mention  and  a  dozen  balls  fm 

and  after  the  ixistal  discussion  adjourned  ♦  ♦  *  the  John  M.  Branham  Company  for  ^ 

Tuesdav ,  made  this  remark  .  ladies  enjoyed  themselves  on  motor 

It  1  went  mto  a  convention  room  at  ^ides,  bridge,  and  a  cross-word  puzzle  .  buckles  were  won  by  the  fofc, 
.Asheville  and  didn  t  at  once  hear  a  speech  tournament  Mrs  \V  ('  Tnhnson  *or  valorous  scores  which  just 
bv  Major  Stahlman,  Col.  Ewing,  or  on^e  ^er  distinguished  husbank  con-  tlie  major  prizes;  A  S.  Johnson, 

ot  the  -Anderson  brothers.  Id  know  right  ..entinn  artivbv  \\  iborg  Company,  New  Orleans;  Ff- 

away  I  wasn’t  in  the  S.  X.  P.  A.  meet-  activity.  ^  ^  ^  Merganthaler  Linotype  (i. 

ing."  pany,  Xew  Orleans;  J.  M.  Mai^ 

*  ♦  *  President  Xewmyer  goes  out  of  office  Great  Xorthern  Paper  Comply,  Kn 


SOME  <> 

ine 


honorable  mention  and  a  dozen  balls  fn^ 
the  lohn  M.  Branham  Company  fork, 
cardof  142.  ^ 


of  the  -Anderson  brothers,  I’d  know  right 
away  I  wasn’t  in  the  S.  X.  P.  A.  meet¬ 
ing." 


loscnhiis  Daniels  Mrs  Daniels  and  bappy  with  the  thought  that  his  last  con-  York;  J.  E.  Rice.  Science  Service,  Waf 
dolph  S.  Ochs  shkrid  a  table  and,  no  vention  ranks  among  the  most  interesting  ington,  D.  C.;  W.  H.  Bagley,  of  Waf 


doubt,  reminiscences  of  journalism  ’and  =‘"‘1  brilliant  in  the  Association’s  history,  ington. 


jMilitics  at  several  meals. 


.  J  .  a  ..  U  r  SLENN  ALLEN  WINS 

^ix  hundred  dollars  worth  of  golf  .  _  _ 

prizes  were  carried  away  after  the  Tues-  UUU- 

day  tournament.  Most  of  the  publishers  (Continued  front  page  8) 

competing  won  some  reward,  but  the  ■ 

guests  of  the  convention  competing  in  a  _  n  i  l  i  . 

>ei)arate  group  were  more  numerous  and  V® '  buckles  were  presented 

two-thirds  of  them  had  only  the  fun  of  .  e  following  for  persistency:  J.  L.  E\v- 
the  game  and  a  good  wetting  from  the  IJl’’ ,  *'  A. 

first  shower  -Asheville  has  had  in  a  fort-  ew’y,  _ \\ .  C.  Essington, 


The  tournament  was  under  the  gukka. 
of  Walter  H.  Savory,  Mergcnthaler  Ij. 
otype  Company,  chairman,  and  his  m-. 
mitteemen,  Charles  -A.  W’ebb,  .•iflkriy 
Citicen.  and  William  Henry  Beers,  C- 
Illustrated. 


REPORT  ON  ADVERTlSmc 
AGENTS 


'  Orlando  Sentinel,  Major  Clark  Howell,  ^ 

®  ■  •  *  «  Atlanta  Constitution,  David  B.  Lindsay,  The  Committee  on  Advertising  Agtc 

,  .  ,  f  t.  Petersburg  Times,  -Arthur  Ci.  Xew-  declareil  in  its  report  that  better  relitkj 

Lincoln  B.  Palmer,  manager  of  the  rnyer,  AVw  Orleans  Item.  between  advertising  agents  and  the  jaei 

A.  X.  P.  -A.,  gave  the  convention  the  the  guests’  section  the  accolade  was  bers  continue,  and  helpful  co-operatiot t 

benefit  of  his  photographic  memory  of  ^vas  presented  C.  P.  Eddy,  of  Charles  H.  accomplishing  much  in  the  developae 
tacts,  names  and  dates  m  the  postal  and  PMdy  Company,  with  81)  grass,  in  the  of  national  advertising. 


printing  school  discussions.  shape  of  a  refinement  set  from  the  John  the  last  .A.  X.  P.  .A.  convention  i 

*  *  *  Ciimpany.  R.  Gilleaudeau,  Gravure  pointed  out,  a  re.sohition  was  adogr. 

Edgar  M.  Foster,  chairman  of  the  ^^r'lce  Corporatum.  was  second  with  84.  making  the  minimum  agent's  reqain 
Advertising  Committee  of  the  S.  X.  P.  -A.,  ^pd  received  a  silver  picture  f^m  the  ment  for  recognition  by  the  assocaki 
signed  up  most  of  the  members  for  the  i"'  Eatz  .  pecial  .Agency  :  J.  L.  Sterrett,  a  net  surplus  of  not  less  than  SlO.OOOir 


-At  the  last  .A.  X.  P.  .A.  convention  1 1 


Edgar  M.  Foster,  chairman  of  the 


signed  up  most  of  the  members  for  the  ly  Agency  :  J.  L.  Sterrett,  a  net  surplus  of  not  less  than  SlO.OOOir 

next  year’s  campaign  support  before  the  -'lerp’nthaler  l-itiokvpe  Companv.  won  all  applicants  located  in  cities  liaviWi 
convention  adjourned.  The  advertising  *bird  pnze,  a  bouilhon  set  from  the  .Am-  population  iti  e.xcess  of  .sOd.fHN).  Tat 


has  aroused  considerable  enthusiasm  '-’U'-  »  s  ^  s,  s,^  P.  .\.  requires  at  least  two  natiOBi  I 

among  the  memlters,  who  see  in  it  a  were  won  as  follows:  accounts  and  a  net  surplus  of  SJ'KX)  I 

means  of  jiromoting  and  continuing  the  ('omnai^v^  C '''sforv*^(?f  Storv  'itrsvik^'  The  committee  calls  for  financial  statt- f 
uuexamiileil  prosperity  that  most  of  them  pj„|p'.’  Xew  York  •  wrist  witch  from  ’'■om  the  agencies  on  the  recognia:  j 

iJr^oks  &  Fi’nlev— Fred  Montz.  J'’"”’  any  uirasa 

John'  M.  Branham  Company.  Xew  York:  developments  are  reported  to  the  mnsj 
Major  Stahlman  and  Major  John  S.  smoker’s  set  from  Ludlow  Tvpograph  berslup. 

Cohen.  Is.th  recovering  from  slight  illness.  Company— C.  F.  Kelly,  Kelly  Smith  Com-  The  memfiership  was  urged  to  nail 
were  absent  from  the  meeting.  Major  pany,  Xew  A’ork.  '  '  more  use  of  the  Headquarters  office  is 

Stahlman  telegrajihed  the  meeting  that  he  H.  L.  l-'elix.  Imperial  Type  Metal  furnishing  information  niton  request  • 
w  ill  not  take  as  active  a  part  in  the  Companv,  Cincitmati.  wun  the  best  kicker  advertising  agencies  in  the  S.  X.  P.  K 

\asli2-ille  Hauliers  conduct  in  the  future  award  in  this  section,  a  bill  fold  from  territory. 
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PRESIDENT  NEWMYER’S 
ANNUAL  REPORT 


^  time.  There  has  perhaps  never  intimate  friends  about  him.  And  he  loved 

been  in  Washington  a  high  public  of-  a  friendly  game  of  draw  poker.  He 
ficial  more  rigid  in  his  personal  rectitude  plaved  it  not  because  there  might  be  little 
than  the  man  now  dead.  Yet  I  take  it  money  involved.  He  played  it  because 
all  of  you  have  heard  stories  of  him  that  it  was  a  form  of  relaxation  which  he 
- -  made  you  blush  for  your  government  most  enjoyed.  He  played  it  as  some 

SOME  of  the  whispered  myths  regard-  the  Xczc  Orleans  Timcs-Pkayiiiu:,  Ed-  itself.  people  play  bridge,  or  dominoes,  or  chess, 

ine  Presidents  and  those  in  high  of-  ward  L.  Britton  of  the  Raleigh  .W-ws  and  “Let  me  relate  a  Wilson  story.  You  or  croquet.  He  played  it  without  secrecy 
1^1  circles  at  the  national  capital  were  Observer,  James  Holloman  of  the  Atlanta  will  recall  that  during  the  period  of  his  or  apology.  And  he  played  it  often  and 
exploded  by  J.  Constitution,  Frank  W.  Lewis  of  the  illness  in  the  White  House  much  mystery  sometimes  late.  And  yet  these  quiet  little 
Frederick  Essary.  ll’inston-Salem  Journal,  H.  E.  C.  Bryant  was  made  of  the  nature  of  his  illness.  It  games  have  been  made  to  appear,  in  some 
president  of  the  of  the  Charlotte  Observer  and  Robert  M.  w-as  unfortunate  for  him,  and  the  country,  minds,  as  scandalous  orgies  staged  in  the 
Gridiron  Club  Lynn  of  the  Richmond  Wies-Leader,  his  physicians  and  his  family  did  not  see  official  home  of  the  very  head  of  the 
and  Washington  men  who  have  taken  their  places  in  the  their  way  clear  to  state*  with  candor  at  government  itself.” 

correspondent  of  front  rank  of  Washington  correspondents,  the  time  that  he  was  stricken  with  Mr.  Essary  concluded  with  a  story 
the /fa//ii»iorc  5mm  “I  shall  shy  away  from  the  purely  paralysis.  That  would  have  put  an  end  showing  how  jealously  religious  sects 
in  an  address  on  technical  phases  of  journalism  in  Wash-  to  many  of  the  fictions  which  went  abroad  watch  the  White  House  for  signs  of 
“The  Washington  ington.  I  do  not  need  to  remind  you,  I  concerning  him.  But  they  did  not,  and  favoritism  to  rival  denominational 
.\ssignmcnt"  be-  know,  that  Washington  is  now  the  great-  because  they  did  not  the  wildest  rumors  groups. 

fore  the  S.  X.  est  single  news  source  in  .-Xmerica,  if  not  were  afloat  during  that  period.  One  of  _ _ _ 

P.  convention  in  the  world ;  that  the  capital  is  no  longer  the  most  absurd  of  these  rumors  was  to 

at  .-X  s  h  e  V  i  1 1  e,  merely  the  seat  of  government  and  the  the  effect  that  he  had  become  violently  PRESIDEiNT  NEWMYER’S 

X.  C..  this  week,  point  about  which  our  national  politics  insane.  ANNUAL  REPORT 

His  remarks,  in  revolves,  but  that  it  is  the  nerve  center  as  “It  was  while  these  reports  were  cur- 

part.  follow :  well  of  American  business.  These  facts  rent  that  a  friend  of  mine  from  out  of  *— - - 

j.  Fied£»ick  F..ss.»ry  "The  Corps  of  must  impress  themselves  upon  you  as  you  town  walked  with  me  past  the  White  4  I-TER  two  years  as  Chairman  of  your  Board, 

Washington  cor-  contemplate  the  volume  of  XVashington  House.  He  told  me  what  he  had  heard  and  two  years  as  President  of  your  Asso- 

rtspondents,  for  which  I  am  privileged  to  copy  laid  down  before  you  every  24  hours,  regarding  the  insanity  of  the  President  ciation-  four  years  of  rather  close  contact  and 

speak,  is  delighted  with  the  opportunity  “I  wish  that  straight  news,  le.gitimate  but  said  that  he  had  refused  to  believe  a  intimate  observation  I  intend  to  eviate  i^m 

to  discuss  with  you,  even  briefly,  our  end  news,  were  the  only  product  which  pro-  word  of  it  until  there  had  been  pointed  L'f 'rmancj, '  in"an°'annual're^rt.*  ^stead,  I 

of  the  business  and  to  present  to  you  the  ceeds  from  XV’ashington  but  I  know  that  out  to  him  a  bedroom  in  the  northeast  jj  before  you  freely  and 

correspondent's  point  of  view  of  some  it  is  not,  just  as  you  know  it.  The  capital  corner  of  the  house  across  the  window  frankly  an  impression  of  the  possibilities  for 

phases  of  national  administration,  politics  is  the  great  germinator  of  gossip  and  of  of  which  iron  bars  had  been  placed.  He  future  Southern  newspaper  group  endeavor,  and 

and  personalities.  scandalous  whisperings  regarding  the  solemnly  directed  my  attention  to  these  direct  your  attention  to  certain  obstacles,  as 

“.Xnd  before  I  proceed  further  let  me  great  and  the  near  great.  This  iias  not  bars,  undeniable  evidence  to  his  mind  of  well  as  opportunities, 

assure  you  that  some  of  the  best  talent  been  true  merely  of  the  pericxl  of  the  the  truth  of  the  insanity  story.  The  S.  N.  I*-  A.  represents  fourt«n  South- 

which  has  come  into  our  field  in  recent  late  Senate  investigations  when  the  most  “I  permitted  him  to  finish  his  recital,  V*  domiciled  J*  ™ 

rears  has  come  from  the  South.  Fifteen  malordorous  stories  of  .American  public  then  in  the  interest  of  truth,  I  felt  called  enlighten  them*daUy  ”1^  every 

years  ago  there  were  not  half  a  dozen  life  of  this  or  any  other  generation  were  upon  to  disillusion  him  as  to  one  im-  moniiiur.  The  circulatiims  cf  these 

Southern  newspapers  which  maintained  being  told  upon  the  witness  stand.  portant  detail  of  his  yarn.  news^pers  reach  into  approximately  four  mil- 

their  own  correspondents  in  XVashington.  "This  has  been  true  of  XVashington  for  "The  bars  were  there,  all  right.  There  lion  homes. 

There  was  the  veteran  Bob  Gates  of  the  many  years  past  and  probably  will  be  was  no  mistake  in  that  fact.  .Also  a  One  hundred  ..nd  ninety  of  tbe^  newspapers 

Memphis  Commercial  Appeal,  Major  .Al-  true  of  the  town  for  many  years  to  come,  desperately  sick  President  was  confinerl  are  now  members  of  this  Association;  82  of 

htd  ).  Stoier  of  the  Montgomery  Adz'cr-  XX'herever  I  go,  abroad  in  the  land.  I  to  that  house.  There  was  no  mistake  are  likewise  members  of  the  Amenc^ 

firrr.  Theodore  Tiller  of  the  Atlanta  encounter  myths  that  are  being  retailed,  about  that.  But  the  connection  between  Newspaper  Publishers  Association.  It  wii 
Journal  and  one  or  two  others.  For  the  tales  that  in  many  instances,  I  personally  the  two  was  ridiculous.  Those  bars,  I  told  en^mous^opTOrtunUy  of* mo^than* doubling 
most  part  these  papers  were  satisfied  with  know  to  be  of  the  purest  moonshine.  I  him  had  been  across  those  windows  since  f,"°^^mbership  within  our  established  territory, 
a  query  man  at  the  capital  or  to  depend  am  often  asked  with  bated  breath  by  some  the  days  of  Tlieodore  Roosevelt.  They  j,  ,,iii  likewise  be  seen  that  nearly  one-third  of 
wholly  ui»n  the  press  associations  for  inquirer  what  the  'low  down’  may  be  as  were  placed  there  when  the  Roosevelts  our  membership  supports  two  major  newspaper 
their  service.  to  the  midnight  parties  at  the  XX’hite  made  a  nursery  of  the  room  and  for  the  organizations  which  in  candor  makes  for  a  cer- 

"More  recently  you  have  reinforced  the  House  during  the  Harding  regime,  as  to  sole  purpose  of  keeping  the  energetic  tain  duplication  of  effort  and  of  assessments. 
Southern  group  with  such  able  writers  the  real  ‘inside’  on  the  protracted  illness  young  Roosevelt  boys  from  precipitating  I*  '»  scarcely  necessary  for  me  to  pay  tribute 
as  Hugh  Roberts  of  the  BirmiMg/iatM  .4 gf-  of  the  late  XX'iXKlrow  XVilson  or  what  themselves  to  their  death  on  the  con-  .*°.**'*  American  Newspa^r  Publishers 

Herald,  K.  Foster  Murray  of  the  Nor-  might  be  the  truth  about  the  personal  Crete  pavement  below.  I  hated  to  spoil 


form  and  enlighten  them  daily,  and  every 
Suiiilay  moriiiiiv.  The  circulations  cf  these 
newspapers  reach  into  approximately  four  mil- 


Herald,  K.  Foster  Murray  of  the  Nor-  might  be  the  truth  about  the  personal  Crete  pavement  below.  I  hated  to  spoil  *  ** '.^  ”^  to 

*olk  Virgiman  Pilot,  Mark  Goodwin  of  morality  of  this  or  that  prominent  figure  a  good  story,  but  what  else  was  one  to  aswmblc^and  to  crow-section  opinion  and  ex- 

the  Pallas  .Xert^J,  XX  .  A.  Hildebrand  of  in  official  life.  do.  perience,  and  from  this  to  evolve  plans  of  pro- 

the  Greensboro  News,  Isador  Greenburg  “For  some  reason  wholly  mysterious  to  “.As  for  the  Harding  XVhite  House  cedure  and  standards  of  practice,  is  obvious 
of  the Post,  Charles  Hayden  of  me  more  stories  of  an  amazing  character  parties,  they  were  innocence  itself.  The  and  of  outstanding  importance  to  all  .Xmerica* 

the  Sashidlle  Banner,  John  Erwin  of  the  were  told  and  believed  regarding  XX'ood-  late  President  was  one  of  the  most  com-  journalism. 

Sashville  Tennessean,  Paul  XX'ooton  of  row  XX'ilson  than  any  other  great  .-Xmer-  panionable  of  men.  He  loved  to  have  his  (Continued  on  page  32) 
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PRESS  AGENTS  REVEL  IN  JOINT  CAMPAIGNS 


How  Associations  of  Producers  Use  Them  to  Defeat  Legitimate  Advertising — Cheap  Mats  and  Proofj  | 

Scattered — Ivy  Lee  Boosts  Copper  and  Brass 


many  press  agents  are  scll- 
’’  inii  tlieir  services  td  advertise  brand 
merchandise,  on  the  false  claim  that  they 
are  able  to  procure  publication  of  ■'fea¬ 
ture  stories"  in  a  lartje  number  of  news- 
pai>ers  by  sendin^  mats  and  proofs  to 


By  MARLEN  PEW 

If  an  editor  who  has  received  any  of  oranijcs,  milk  or  coffee  substitutes.  The 
Lee’s  brass  and  copper  stuff  and  should  stuff  is  craftily  devised.  The  "stinger” 


send  it  back  to  him.  Lee  would  only 
smile.  He  would  know  that  such 


is  well  concealed.  Hut  the  writer  comes 
around  in  the  stories  to  milk  and  oran^ies 


editors,  the  most  lucrative  publicity  traf-  editf'r  presides  over  a  ‘‘small  and  un-  and  bitterly  condemns  breakfast  coffee. 


tic  is  in  the  <hssemination  of  copy  which  important  i)ubhcation 


In  one  of  his  It  matters  little  that  the  lady  is  for 


has  as  its  puriiose  the  creation  ot  o>n-  maRnificently  printed  booklets,  issued  oc-  fresh,  pure,  sweet  water,  at  times,  when 


sinner  demand  for  staple  commodities,  casionally  to  ditjnify  his  art.  Lee  de- 
the  ])rcss  agents  selling;  their  services  to  edared  that  real  editors,  of  real  publica- 
associations  of  producers  interested  in  tions.  api)rcciated  him  and  his  stuff  and 
promotiujt  use  of  their  merchandise.  do  not  return  his  press  auent  effusions. 

Ivy  L.  1^'e.  sometimes  called  the  Leigh  H.  Wilson.  381  I'ourth  .\venue. 
"King  of  the  Press  .Agents.’’  but  pre-  Xew  York,  sends  "free  and  exclusive" 


me  is  forced  to  conclude  that  milk  or 
orange  juice  are  her  real  staffs  of  life. 
"Try  a  cup  of  hot  milk  for  breakfast 
as  1  do.”  she  pleads.  Miss  Malcomson. 
we  are  advised,  is  soon  to  make  a  trip 
to  see  .America,  which  to  us  smacks  of 


ferring  th«  dignity  of  fame  as  a  “public  articles  and  mats  to  newsp;i])ers.  W'e  much  free  advertising  to  come.  She 


might  even  turn  up  in  the  movies,  she 
admits. 

The  presumption  is  that  Wilson  or 
ome  itrofessional  person  wrote  the  arti- 


From 

Copper  and  Brass  Research  Association, 
25  Broadway,  New  York  City. 


All  Creeds  Help  Build  Cathedral; 

To  Hold  Services  In  Nine  Languages 

A 


relations  expert.  ”  recently  issued  to  have  before  us  a  couple  of  hundrixl  dol- 
newspapers  for  a  copper  and  brass  as-  lars'  worth  of  his  gaudy  offerings.  For 
sociation.  a  series  of  six  newspaper  “art-  instance,  a  series  of  six  "articles"  by 
ides."  advising  the  trusting  reading  pub-  Rutli  Malcomson.  "foremost  .American 
lie  of  the  alleged  advantages  of  brass  beauty."  Kuth  writes  about  health  and  cles  and  sold  them  as  propaganda  to  a 
and  copper  over  rival  metals.  beauty,  but  what  seems  to  concern  her  milk  association  in  the  Fast,  an  orange 

Lee  is  one  of  the  world’s  most  linicky  most  is  coffee,  milk  and  oranges.  Her  association  in  the  South  or  West.  I’er- 
persons  in  regard  to  “good  form"  and  all  scientific  discovery  is  that  it  isn’t  so  much  haps  half  a  dozen  business  ventures  are 
that  sort  of  thing  in  journalism.  Some-  what  one  cats,  that  effects  health  and  wrapped  up  in  this  publicity.  Mr.  Wil- 
times  he  writes  letters  to  publishers  tell-  beauty,  as  what  one  drinks,  but  our  own  son  surely  did  not  give  away  articles  by 
ing  tbem  just  how  their  editors  should  notion  is  that  Mr.  Leigh  H.  Wilson  isn't  ".America's  most  beautiful  girl."  with 
conduct  their  jxipers.  Lee  is  always  in-  being  paid  by  a  prcKlucer  of  food,  in  this  proofs  and  mats,  out  of  the  goodness  of 
sistent  that  publicity  work  is  a  very  nee-  campaign,  but  rather  by  associations  in-  bis  heart.  He  is  selling  a  press  agent 
essarv  function  in  modern  society  and  he  terested  in  increased  con.sumption  of  service  disguised  as  editorial  material, 
would  have  newspaperdom  believe  that, 
as  a  journalistic  mentor,  he  would  be 
incapable  of  committing  any  violation  of 
the  well-established  cikIc  of  ncwspiiper 
ethics.  Lee  has  written  books  about  his 
"profession."  has  sought  to  illustrate  how 
indispensable  he  and  his  colleagues  are  to 
the  daily  press  and  has  broadcast  the 
idea  that  his  copy  is  trustworthy  "news.” 

Hut  in  Lee's  "handouts"  in  the  copper 
and  brass  campaign,  paid  for  in  a  very 
large  sum.  defeating  legitimate  advertis¬ 
ing.  the  celebrated  "expert"  is  not  par¬ 
ticular  to  avoid  editorial  statements  nor 
very  successful  in  concealing  the  adver¬ 
tising  character  of  material  which  he  rep¬ 
resents  as  "vital."  of  the  utmost  benefit 
to  the  public— possibly  excepting  the 
trades  rival  to  copper  and  brass. 

In  his  article  on  “plumbing  hints  for 
the  home  buyer."  Lee  writes  a  piece  of 
partisan  trade  propaganda  and  calls  it 
"news."  The  casual  newsixiper  reader 
naturally  might  accept  Lee's  opinion  as 
that  of  the  editor  of  any  newspaper  that 
would  print  it.  for  it  contains  editorial 
statement  throughout.  It  makes  the  case 
for  brass  pipe.  All  other  pipe  imperils 
good  health  and  the  comfort  of  home 
dwellers,  we  take  it.  Lee  even  takes 
up  the  matter  of  price  in  his  “news 
story."  "A  point  to  be  remembered."  he 
says,  "is  that  pipe  and  pijK*  littings  are 
the  smallest  items  of  expense  in  any 
plumbing  installation — only  about  ten  per 
cent  of  the  whole."  That  is  the  way  he 
seeks  to  break  down  opposition  to  cop¬ 
per  and  brass  prices  as  compiired  with 
the  lower  prices  of  rival  metals.  His 
article  concludes  with  this  ringing  ad¬ 
vertisement  :  "For  hot  water  lines  at 
least,  brass  pipe  is  advisable." 

Lee  asks  editors  to  take  a  cheap  little 
art  layout  and  this  piece  of  trade  propa¬ 
ganda  and  print  it  for  the  “Cop]X'r  and 
Hrass  Research  .Association,  2?  Hroad- 
way.  New  A’ork,”  without  money  and 
without  jirice.  and  make  it  stand  in  their 
newspapers,  not  for  what  it  is,  not  a 
signed  statement  by  the  brass  association, 
or  the  prejudiced  view  of  a  hired  jiress 
agent,  bnt  the  editorial  expression  of  the 
newspaper  itself. 

On  a  p:ir  with  Lee’s  brassy  plumbing 
article  are  other  "gratuitous”  offerings 
beating  the  free  publicity  drum  for  cop¬ 
per  riMifing.  One  "art"  layout  shows  the 
buildings  and  the  angelic  hoy  choir  of 
the  Cathedral  of  St.  John  the  Divine 
singing,  insofar  as  the  article  is  con¬ 
cerned,  the  praises  of  the  copper  roof 
flashings,  gutters  and  downsjxiuts.  and 
the  catchv  headline  that  Lee  i>ut  over  this 
veiled  a<lvertisement.  was  no  less  than, 

“.\11  Creeds  Help  to  Huild  Cathedral;  to 
bold  Servicis  in  Nine  Languages." 


MERICA'S  great  cathedral.  | 
rivaling  the  venerated  edi> 
flcee  of  the  Old  World,  le 
soon  to  be  pushed  to  completion 
In  New  York,  not  far  from  the 
center  of  the  cltr’s  busiest  scenes. 
People  of  all  creeds  and  races  have 
responded  to  an  appeal  for  |15,- 
000.000  necessary  to  complete  t^e 
building  and  there  Is  now  every 
assurance  that  what  St.  Paul's  Is 
to  England,  and  Notre  Dame  to 
France,  the  Cathedral  of  St.  John 
the  IMvlne  will  be  to  America. 

On  Momlngslde  Heights,  where 
the  battle  of  Harlem  was  fought 
on  September  16.  1776.  several  sec¬ 
tions  of  the  cathedral  are  already 
completed.  The  copper  roofs  of 
the  choir  and  the  seven  chapels 
-have  been  familiar  landmarks  for 
some  years  pasL 

The  Cathedral  of  St.  John  the 
Divine,  although  a  Protestant  Epis¬ 
copal  church.  Is  often  spoken  of  as 
a  "cathedral  for  all  the  people." 
Around  the  section  ef  the  building 
known  as  the  Choir  have  been 
built  the  seven  Chapels  of  Tonguea 
They  derive  their  name  from  the 
fact  that  they  are  Intended  for 
services  In  the  languages  of  the 
principal  regions  of  the  world.  In 
these  various  chapels  are  held  ser¬ 
vices  In  Japanese.  Chinese.  Welsh, 


Bottom  '■Hie  part  of  the  Cathedral  already  completed  showing  roppiT  roofs.  Top— Hie  boy  choir  at  tlM 
altar.  Ituert— J>oat  facade  of  Cathedral  ao  It  will  look  when  ftnijdied. 


Danish.  Spanish,  French.  Italian 
ind  other  foreign  languagea  One 
>f  the  chapels  Is  also  used  for  ser- 
rices  In  English  for  colored  people. 

When  completed,  the  cathedral 
wilt  be  more  than  a  tenth  of  a  mile 
In  length  and  Its  maximum  width 
will  be  more  than  half  that  dis¬ 
tance.  It  will  cover  an  area  equal  i  Ing  built  to  stand  for 
to  109. 0S2  square  feet  and  will  be 


Peters  in  Rome  being  first,  and  ant  metal  pans  such  as  flashings. 
S«*ville  Cathedral,  se  cond.  The  com-  gutters  and  downspouts  are  c 
pleted  church  will  have  a  seating  stnicted  ©f  copper,  a  metal  whose 
capacity  of  7.000  and  uiii  accom-  worthiness  has  been  proved  by  its 
modate  several  thousand  more  centuries  of  service  on  churches 
standing.  |and  cathedrals  In  En^and  and 

Like  the  cathedrals  of  the  Old  the  continent.  Various  water  pipes 
World.  Rt.  John  the  Dl\ine  Is  be- '  are  of  brass.  Qualified  rrltlrs  say 
**ig  built  to  Stand  for  ages.  Its  that  the  finest  cathedrals  of  Europe 
alls  are  of  massive  masonry  Aill  not  excel  the  Cathedral  of  St. 


the  third  largest  In  the  world.  St.  while  the  roofs  and  other  import- 1  John  the  Divine. 


\l)ov<'  is  a  facsimile  of  a  press  agent  puff  for  copper  ami  brass  issued  as  “news 
by  Ivy  L.  Lee.  I’ielures  of  a  Christian  temple  and  angelic  hoy  choir  used  as 
a  veil  for  a  free  space  grab. 


F.  M.  Knowles,  New  A'ork,  is 
for  meat  packers,  attempting  to  jostj; 
in  tile  public  m.nd  the  price  of  nKai; 

He  never  mentions  his  employers'  nai*c  I 
but  refers  to  the  "meat  packers." 
crudely  illustrated  handouts  be  shows  t 
actiy  why  it  is  that  "comparatively  it,  I 
meat  dealers  grow  wealthy."  He  rritt,. 
ates  the  statement  that  the  “packe 
make  a  jirolit  averaging  only  a  fraetkr 
I  f  a  cent  a  jionnd."  He  shows  how  tk 
pae’ser  almost  goes  broke  buying  beef* 
the  hoof  at  10  cents  a  iionnd  and  sella; 
sirloin  steak  to  the  public  at  .SO  ceat 
It  is  a  pathetic  plea  and  one  wondtr^ 
why  the  packers  don't  jnmi)  the  prict  I 
but  Knowles  says  that  the  packing 
dnstry  operates  "a  most  efficient,  sinootli.  I 
running"  service,  for  the  benefit  of  tie 
meat  consumers  and  the  producers 
'ive  stock,  and  that's  that. 

.\  press  agent  campaign  which  wotil  1 
cnate  consumer  demand  for  paper  cias 
is  issuing  from  the  "(iencral  Health^ 
reaii,"  .S42  Fifth  .Avenue,  New  YoA, 
The  horrors  of  the  public  drinking  gUs; 
are  not  minimized. 

Persons  interested  in  selling  liquid  gh 
to  the  piililic  have  employed  T.  B.  Xiles, 

1  .Madison  .Avenue,  New  A’ork,  to  sot 
out  a  scries  of  free  illustrated  storits 
about  nifty  little  ways  women  may  cw- 
siinie  that  product,  such  as  pasting' lamp, 
shades,  affixing  designs  to  window  shades, 
fasliioning  papK-r  flowers  and  such  noul^ 
ties.  Niles  touches  his  subject  genth 
merely  liinting  that  the  best  quality  oi 
liquid  glue"  is  ncccs.sary  for  all  of' fe 
dainty  suggestions. 

\\  e  have  witli  us  always  the  iiisistac 
demands  for  free  sjiace  for  the  ee  imeH 
ware  interests.  This  raw  stuff  is  not 
going  out  on  a  jiroof  w’tliont  the  name 
of  the  press  agent.  Hut.  as  viewed  from 
this  copy,  a  woman  can’t  cook  a  decent 
meal  or  live  an  easy  day  without  enam¬ 
eled  ware  utensils. 

Tlie“Honie  Lighting  News  Service," 
()80  bifth  Avenue,  New  York,  is  scatter¬ 
ing  proofs  and  mats  concerning  the  re¬ 
sults  of  a  "home  lighting  contest.”  beiiip 
a  [irize  for  the  best  essay  on  the  sub¬ 
ject.  all  intended  to  increase  the  business 
of  the  National  Electric  Light  Assocb- 
fion. 

•A.  .A.  Mowbray,  former  press  agent 
for  the  Ashesto's  Hrake  Lining  Associa¬ 
tion,  is  now  seeking  free  spiace  for  the 
"National  Safety  Council,"  the  object  be¬ 
ing  to  “conserve  the  man  power  of  the 
nation.” 

Free  advertising  is  being  sought  for 
electric  specialties  by  the  “Society  fot 
Electrical  Dcveloiiment,  Inc.,’’  and  its 
weekly  supply  of  dope  carries  the  labd, 
“Neutral  News  and  FMucational  Copy." 

Thirty-two  steamship  lines,  organized 
;is  the  Trans- Atlantic  Pas.senger  Con¬ 
ference,  pay  a  press  agent  but  has  « 
advertising  fuiitl.  Europe’s  attractions 
are  advertised  in  so-called  "news  items," 
which  concern  the  travels  of  “Edwin 
Robert  Petre,”  said  to  be  an  assumed 
name  of  an  employe  of  the  steamship  con¬ 
cern. 

Enla  McCleary,  a  newspaper  woman, 
s:nds  out  free  stuff  to  Encourage  Knit¬ 
ting.  An  old  client  of  Miss  McCleary’s 
was  Fleischer  A'arns. 

Pendleton  Dudley,  press  agent,  is  busy 
sending  mats  and  piroofs  to  editors  fot 
the  “.Association  of  Date  ImiHirters." 
His  present  job  is  to  make  the  public 
mouth  water  for  dates  and  cannecl  Flor¬ 
ida  grape  fruit. 

Obeyed  Old  Impulse 

L.  C.  Owen  recently  transferred  from 
the  editorial  to  the  business  departmeat 
of  the  Consolidated  Press  was  in  Los 
.\ngeles  when  the  Santa  Harlxira  carth- 
([iiake  broke.  Owen  once  worked  on  the 
Santa  Harbara  News  and  the  old  urge 
was  too  miicli  for  him.  He  hurried  to 
"be  scene  and  sent  out  two  stories. 
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TEXAS  DOCTORS  BREAK  TRADITIONS 
AND  APPROVE  GROUP  ADVERTISING 

State  Medical  Association  Convention  Endorses  Action  at 
Recent  Meet — County  Groups  to  Use  Local  Newspapers 
— Dallas  County  Plans  $25,000  Budget 


By  AUSTIN 

'T'HE  doctors  of  Texas  have  decided 
to  advertise.  They  will  not  adver¬ 
tise  as  individuals,  however,  but  as  a 
group.  As  conservative  as  this  adver¬ 
tising  will  be,  it  nevertheless  constitutes 
an  epoch-making  step  for  the  regular 
variety  of  doctors,  who  have  until  the 
present  consistently  held  as  a  part  of 
their  ethics  that  no  reputable  physician 
should  solicit  patronage  through  the 
public  prints. 

The  State  Medical  Association  of 
Texas  in  convention  at  Austin  recently 
took  the  step  which  authorized  the 
abandonment  of  the  old  point  of  ethics. 
The  Association  named  an  executive 
committee  of  ^31  to  devise  dignified  yet 
effective  means  of  advertising  which 
would  mark  the  allopaths  from  differ¬ 
ing  kinds  of  practitioners  whom  they 
do  not  consider  qualified  to  treat  dis¬ 
ease.  This  committee  of  31,  meeting  in 
Fort  Worth,  directed  Dr.  C.  M.  Rosser 
of  Dallas,  president  of  the  State  Medical 
Association  and  chairman  of  the  com¬ 
mittee.  to  select  seven  of  the  31  to  get 
the  proposal  before  the  county  units  of 
the  association. 

This  smaller  committee  was  instructed 
to  recommend  to  the  county  associations 
that  they  publish  the  names  of  their 
members  in  some  local  paper  or  papers 
at  regular  intervals.  The  frequency  of 
these  intervals  was  left  to  each  county 
organization  to  determine.  County 
associations  were  al.so  to  be  urged  that 
at  frequent  intervals  they  have  some 
material  of  an  educational  nature  con¬ 
cerning  common  diseases  submitted  to 
the  local  papers  for  publication  for  the 
public  good. 

Dr.  C.  M.  Rosser  appeared  before  the 
Texas  Press  Association  in  its  conven¬ 
tion  at  Tyler,  Tune  18-19,  and  explained 
to  the  editors  this  new  departure  which 
the  doctors  have  resolved  upon.  Money 
considerations  have  not  entered  into  the 
attitude  of  the  doctors  toward  adver¬ 
tising,  Dr.  Rosser  maintained.  There 
are  some  things  which  a  man  may  have 
for  sale  yet  which  his  gentlemanliness 
will  forbid  his  advertising.  Among 
these,  for  illustration,  arc  his  ideals,  his 
honesty,  his  skill,  his  sincerity  and  his 
knowledge. 

Two  resolutions  bearing  on  the  sub¬ 
ject  were  introduced  along  with  the  gen¬ 
eral  list  of  resolutions  at  the  close  of 
the  convention.  One  of  them  com¬ 
mended  the  State  Medical  .Association 
for  its  efforts  at  standardizing  the  med¬ 
ical  profession.  It  was  passed  without 
comment.  But  the  second  resolution 
that  the  acceptance  of  advertising  from 
practitioners  who  are  not  licensed  by 
jaw  be  disapproved  met  with  some  ob¬ 
jection  and  was  not  brought  to  a  vote, 
though  its  friends  believe  it  would  have 
carried. 

That  the  position  of  the  doctors  met 
with  the  approval  of  the  editors  as  a 
whole  is  indicated  by  a  leter  written  by 
Sam  P.  Harben  of  Richardson,  secre¬ 
tary  of  the  Texas  Press  Association 
asserting  that  in  his  opinion  great  good 
had  been  accomplished  by  the  laying  of 
the  matter  before  the  newspaper  men 
and  that  greater  good  will  yet  result. 

The  Dallas  County  Medical  Associa¬ 
tion  is  planning  a  $25,000  advertising 
campaign  along  lines  recommended  by 
the  State  .Association.  The  county  asso¬ 
ciation  expects  to  insert  half-page  ad¬ 
vertisements  in  each  of  the  four  dailies 
of  the  city  successively,  repeating  the 
program  each  week.  A  part  of  the 
space  each  time  will  be  devoted  to  ed¬ 
ucational  matter  and  the  remainder 
given  over  to  a  roster  of  the  Dallas 
doctors  who  are  members  of  the  asso¬ 
ciation. 

Extensive  publication  of  reading 
matter  of  an  educational  nature  is  also 
planned.  .At  least  three  of  the  four 
dailies  of  Dallas  have  announced  their 
intention  to  cooperate  to  the  extent  of 
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not  accepting  any  further  advertisements 
from  unlicensed  doctors  after  present 
contracts  have  expired. 

The  allopaths  are  insisting  on  a  rigid 
enforcement  of  the  state  medical  prac¬ 
tices  act,  already  on  the  statute  books 
for  seventeen  years,  which  requires  that 
every  person  licensed  to  practice  med¬ 
icine  must  have  as  a  pre-requisite  a  di¬ 
ploma  from  a  recognized  medical  school 
in  which  materia  medica,  anatomy, 
physiology,  chemistry,  bacteriology  and 
public  hygiene  are  taught.  The  allo¬ 
paths  profess  to  have  no  desire  to  pre¬ 
scribe  how  any  set  of  practitioners  shall 
treat  disease  but  they  profess  only  a  de¬ 
sire  to  see  that  every  practitioner  is  so 
educated  that  he  will  know  what  any 
patient’s  true  malady  is  upon  examining 
him. 

Two  cults,  the  allopaths  claim,  have 
been  notorious  violators  of  the  Texas 
medical  practices  act.  One  of  these, 
they  assert,  is  the  chiropractors,  who 
ascribe  all  maladies  to  the  maladjust¬ 
ment  of  the  spinal  vertebrae,  and  the 
Christian  Science  healers,  whom,  they 
say,  deny  the  existence  of  disease  and 
yet  charge  a  fee  for  treating  it.  The 
regular  doctors  seek  to  make  it  clear 
that  they  have  no  quarrel  with  Christian 
Science  as  a  religion  but  combat  it  only 
when  its  healers  enter  the  field  of  med¬ 
ical  practice. 

The  decision  of  the  Texas  .State  Med¬ 
ical  Association  to  advertise,  even 
though  only  as  an  organization,  means 
much  to  advertising  men  and  news¬ 
papers.  as  it  does  not  seem  too  much  to 
predict  that  the  exam'ile  of  the  Texas 
tloctors  will  soon  be  followed  by  medi¬ 
cal  associations  in  other  states. 


INTERNATIONAL  WILL 
KEEP  $70  PRICE 

President  Graustein  States  No  Reduc¬ 
tion  in  News  Print  Will  Be  Made 
This  Year — Refuses  to  Forecast 
1926  Quotation 


Regardless  of  what  other  manufacturers 
niay  do,  the  International  Paper  Company 
will  maintain  the  $70  per  ton  price  on 
news  print  for  the  remaining  months  of 
this  year,  .A.  R.  Graustein,  president,  in¬ 
formed  Editor  &  Pcbi.isher,  in  an  inter¬ 
view  this  week. 

He  was  silent  on  the  possible  1926  quo¬ 
tation,  which,  he  said,  would  not  be  an¬ 
nounced  until  October,  according  to  pres¬ 
ent  intentions. 

While  admitting  that  International  had 
slackened  news  print  production  somewhat 
since  Spring,  Mr.  Graustein  insisted  de¬ 
mand  from  publishers  was  "fairly  strong.” 

“Demand  fluctuates,”  he  said,  "but  it 
still  remains  approximately  equal  to  pro¬ 
duction.” 

Meanwhile  work  is  progressing  at  the 
Three  Rivers,  P.  Q..  plant  of  the  Cana¬ 
dian  International  Paper  Company,  which 
will  increase  that  production  to  a  marked 
degree  unless  mills  elsewhere  are  cur¬ 
tailed. 

The  company  began  to  enlarge  the  mill 
on  Dec.  1,  1924,  for  four  additional  ma¬ 
chines  of  90  tons  each,  making  eight  in 
all.  When  the  eight  machines  are  in  op¬ 
eration.  the  Three  Rivers  mill  will  be 
able,  the  company  claims,  to  produce 
enough  news  print  every  day  to  make 
nearly  four  million  24-page  newspapers 
of  standard  size. 

Machines  five  and  six  will  be  ready  for 
operation  early  in  1926,  while  seven  and 
eight  will  start  producing  the  middle  of 
that  year,  Mr.  Graunstein  said  this  week. 

C.  P.  A.  Promotes  Bankhage 

H.  R.  Baukhage  was  this  week  nro- 
moted  to  business  manager  of  the  Con¬ 
solidated  Press  .Association,  succeeding 
rtf  R.  ( '.-'r"cv‘''r. 


STREET  USED  AS  NEWSPAPER  OFFICE  FOLLOW,  i 
INC  SANTA  BARBARA  QUAKE  I 

- - - - 


Temporary  office  of  the  Santa  Barbara  (.Cal. )  News  after  the  earthqnib 
disaster.  A  job  press  was  set  up  and  bulletins  published  and  distributed.  Left  M  ■  ( 
right  in  the  photograph  are  H.  H.  Cotton,  banker;  Thomas  M.  Storke,  pobliikr  1 
of  the  Santa  Barbara  News  and  William  Gibbs  Mc.Adoo.  resident  Santa  Barban. 

and  newspaper  workers.  { 


H.  L.  MENCKEN  COVERING 
"MONKEY  TRIAL” 

Henry  L.  Mencken  of  the  Balti¬ 
more  Sun  staff  and  editor  of  the 
American  Mercury,  with  Henry  M. 
Hyde,  Frank  R.  Kent,  and  Edmund 
Duffy,  cartoonist,  will  cover  the 
Scopes  trial  at  Dayton.  Tenn.,  for 
the  Sun  and  Evening  Sun. 


TREASURY  DEFINES  NEWSPRINT 


New  Ruling  Adopted  Determining  Type 
Duty  Free  Under  Tariff 

.A  new  definition  of  standard  newsprint, 
promulgated  by  the  Treasury  Depart¬ 
ment  in  Washington,  July  2,  is  scheduled 
to  become  effective  within  30  days. 

It  follows : 

Weight — 500  sheets,  each  26  by  ,36 
inches,  shall  weigh  not  less  than  30 
pounds  nor  more  than  36  jwunds. 

Rolls — The  paper  shall  be  in  rolls  not 
less  than  16  inches  wide  and  28  inches 
in  diameter. 

Stock — Xot  less  than  70  per  cent  of 
the  total  fiber  shall  be  ground  wood. 
The  remainder  shall  be  unbleached  sul¬ 
phite. 

Finish — The  average  of  five  tests  in 
machine  direction  and  five  tests  in  cross 
direction  on  both  sides  moving  the  paper 
after  each  test,  made  with  the  Ingersoll 
clarimeter,  shall  not  be  more  than  50  per 
cent  gloss. 

-Ash — Shall  not  be  more  than  2  per 
cent. 

Degree  of  Sizing — Time  of  transuda¬ 
tion  of  water  shall  not  be  more  than  ten 
seconds  by  the  ground  glass  method  or 
five  seconds  by  the  alternative  methods. 


Add*  Seven  New  Staff  Men 

The  following  additions  have  been 
made  to  the  news  staff  of  the  Clez'daud 
Times.  S.  Boyd  Hilton,  copy  desk; 
Robert  Ross,  copy  desk ;  Robert  E. 
Clarke,  Frank  J.  Stringer,  Lionel  E. 
White  and  Harold  Garthe,  reporters. 
Julian  do  Vries  has  also  joined  the  edi¬ 
torial  staff. 


Citroen  Ads  on  Eiffel  Tower 

.Andre  Citroen,  called  the  “Henry  Ford 
of  France,”  is  investing  350,(XX)  francs 
annually  for  the  biggest  electric  sign  in 
France  which  will  shine  from  the  famous 
Eiffel  Tower. 


12TH  DISTRICT  MEET 
PROGRAM  READY 


Three-Minute  Speech  Contest  on  Hn  ■ 

Advertising  Reduces  Cost  of  Con-  | 
modities  a  Feature  of  Cosit  r 

Club’s  Seattle  Convention  | 

A  three-minute  speech  contest  oe 
“How  .Advertising  Reduces  the  Cost  oi 
a  Commodity  to  the  Consumer,”  will  be 
a  feature  of  the  program  for  the  annial 
convention  of  the  Pacific  Coast  .Adtti-  ^ 
tising  Clubs  Association,  tt)  be  held  it 
Seattle  July  20-23.  The  group  co* 
pri.ses  the  12th  District,  Associated  .\(t 
vertising  Clubs  of  the  World. 

The  business  program  for  the  conv* 
tion  has  been  announced  by  Joseph  A 
Davidson,  Seattle,  general  prugm 
chairman.  Prominent  among  spe-akB 
scheduled  are  Edwin  T.  Meredith,  pm- 
ident  Meredith  Publications,  Des  Moag, 
la..  Secretary  of  .Agriculture  unfc 
President  Wilson,  and  a  former  prcsidfll 
of  the  .Associated  Advertising  CUhl; 
Dr.  Henry  Suzzalo,  president,  Unii*' 
sity  of  VVashington,  Seattle,  and  tt 

E.  O.  Holland,  president,  Wasliingi^ 
State  College,  Pullman,  VVash. 

H.  J.  Ryan,  advertising  manager,  fr 
cific  Steamship  Company,  Seattle,  is  g* 
eral  chairman  in  charge  of  arrangemd 
and  Don  E.  Gilman,  advertising  man^ 
Western  edition,  Christian 
Monitor,  San  Francisco,  general  clar 
man  of  the  departmental  programs. 

Lloyd  Spencer,  Seattle  Post-htldl 
gencer,  is  president  of  the  Association: 

Round  table  discussions  will  be  W 
by  the  following  chairmen :  MarslB 
N.  Dane,  Portland  Oregon  Jnurti, 
“Community  Advertising” ;  O.  C.  Hiatf. 
American  Multigraph  Sales  Com^ 
I^s  .Angeles,  “Direct  Mail  Advertising! 

F.  R.  Kerman,  Bank  of  Italy,  San  Fr* 
cisco.  “Financial  Advertising” ;  Wallj 
L.  Kibbee,  San  Francisco,  “Grafifc 
.Arts” ;  W.  D.  Moriarity,  Schooh  • 
Business  Administration,  University'  • 
Washington,  “Education” ;  Walter  F 
Burn.  San  Francisco,  “New.spapef#! 
Charles  Duncan,  Foster  &  Kleiser,  S* 
Francisco.  “Outdoor  Advertising":  ^ 
P.  Strandborg,  Portland  Railway.  Lig 
&  Power  Company.  Portland.  “PiA* 
Utility  Advertising” ;  John  M.  Kei( 
Jacobi  Brothers,  Los  .Angeles,  "Re® 
.Advertising.” 


PROF.JULIAN  HUXLEY 


WESTBROOK  PECLER 


JOHN  T.  MOUTOUX 


W.  J.  LOSH 


DAYTON,  Tenn. 


'RAYMOND  CLAPPER^ 


J _ ^  America’s  most  interesting  and  colorful  trial  is  on —  _ _ _ 

Davton  will  be  a  page  1  “must”  dateline  in  all 

UNITED  PRESS  — UNITED  NEWS 

newspapers  this  week. 

UNITED  PRESS — UNITED  NEW  S  will  be  represented  at  Dayton  by  W .  J.  Losh.  Manager  United 
Press,  Washington  Bureau;  Raymond  Clapper.  Manager  United  News.  W  ashington  Bureau;  W  estbrook 
Pegler.  New  York  Bureau.  United  News,  and  John  T.  Moutoux,  Staff  Correspondent,  United  Press. 
UNITED  PRESS  leased  wires  are  cut  directly  into  the  Court  House.  During  the  ses¬ 
sions  of  the  trial  UNITED  PRESS  newspapers  will  be  less  than  THIRTY 
seconds  from  the  court  room. 

PROF.  JULIAN  HUXLEY,  England’s  famous  scientific 
investigator,  and  grandson  of  Thomas  Huxley, 
contemporary  of  Darwin,  will  daily  cable  the 
UNITED  PRESS  an  analysis  of  the  evidence. 
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STEUBENVILLE  HERALD-STAR  IS  ADDED 
TO  BRUSH-MOORE  OHIO  STRING 


PHILLIPS  GOING  TO  LONDON  Y.  NEWS  MEN  FLY  Ttl 

Eastern  New.  Repre.entative  of  Chri.-  CELEBRATE  “FOURTM 


Charles  D.  Simeral,  Former  Owner,  Retires  from  Newspaper  p  — -  -  - - -  ivHJ 

Work  After  20  Years’  Service — Daily  Once  Owned  by  years  eastern  news  representative  of  the  ° •»!>  »nes  a*  Gue.t, 

I&nc  Christian  Science  Monitor,  with  head-  Maj.  Hensley  and  Lt.  Elliot 

President  Wilson  s  Ancestor  Established  m  1806  quarters  in  New  York,  will  sail  on  the  of  Mitchel  Reid 

S.  S.  Minnetonka,  Saturday,  Aug.  1,  for  _ 

T  OITS  11.  HRL'SH  and  Ruy  I).  Moore  since.  On  April  20,  18<)o.  Hun.  J.  J.  Gill  Kjygland,  to  become  European  cable  A  hundred  New  York  neu-r . 

■L*  added  a  fourth  new-paper  to  their  purchased  the  Herald,  and  after  organiz-  editor  m  the  London  Bureau  of  the  Moni-  magazine  and  camera  men  were 
string  of  Ohio  <lailie>  with  the  purchase  ing  a  joint  stock  company,  known  as  the  i  on  the  Fourth  of  July  to  airplane 

luh  .1  of  the  Slenhenrille  (0.1  Herald-  Herald  Publishing  company,  disixised  of  ^‘^oompanied  by  his  wife  and  daughter  over  the  city  through  arrangements  s.' 
Star,  from  l  harles  I  >.  Simeral,  who  re-  the  plant  to  this  company.  lie  had  prev-  ’  “'hips,  m  departing  from  New  hy  the  Aviation  Committee  of  the  ' ' 

tired  after  a  2(l-vear  service.  iously  purchased  about  March  1,  1896,  'ork,  completes  13  years  of  active  news-  \ork  Newspaper  Club  with  .V-,! 

The  two  purcha.sers  hecanie  nationally  the  Evening  Star,  a  daily  newspaper  I’-'PCJ'  work  in  the  metropolis;  during  William  N.  Hensley,  Jr.,  cuirrii 
known  when  thev  acquired  the  Marion  which  had  been  started  by  W.  W.  Me-  "I'lch  he  served  on  the  cable  and  tele-  ant  of  Mitchel  Field,  the  army  i 
Star  from  the  late  President  Harding.  Kay  on  Octolyer  14,  1889.  On  February  Sraph  desks  of  the  .Im^ican,  the  Iress  station  near  Garden  City,  Ung 
Other  dailies  in  Ohio  under  their  owner-  8,  1897,  the  two  newspaper  plants  were  came  to  New  in  connection  with  the  national  De~] 

t  ork  in  1912  trom  Boston,  and  prior  to  Day  demonstration, 
that  was  employed  as  a  reporter  and  desk  Major  Hensley  and  Lieutenant  .M  - 
man  on  the  Chicago  Inter-Ocean  and  L.  Elliott,  his  aid,  played  the  pan  ^ 
Chicago  Daily  News.  sosts.  ’ 

Before  joining  the  Monitor,  Mr.  Phil-  Among  those  who  accepted  the  Mair 
lips  %vas  for  more  than  four  years  with  invitation  to  sec  the  Army  airinen  • 
the  New  York  Associated  Press  head-  action  at  first  hand  were  Carl  B  V'.- 
quarters,  and  for  two  years  was  editor  of  R.  Harris,  John  T.  Parker  and  H  tt 
The  Ser-fice  Bulletin,  published  for  the  Powell,  Neiv  York  World;  A.  J,  L-'- 
A.  P.  personnel.  Trade  News  Service  of  .Xmerica;  ]  ' 

-Mexander  H.  Williams,  news  editor  of  Binder,  Bergen  Evening  Record-  frC 
the  Monitor  in  Boston,  will  succeed  Mr.  Black,  Current  History;  Frank  Bl'inb- 
Phillips  as  head  of  the  New  York  bureau.  Flynn’s  .\lagacine;  John  Bockhur^  t 
He  has  served  as  correspondent  for  the  ternational  News  Reel;  Francis  C  i-- 
■Vexe  York  Herald  in  Mexico  City  and  Jose  Bornn,  Jr.,  and  Edwin  E.  lu-i 
tile  Monitor  in  Berlin,  tiermany  and'  Lon-  Industrial  Digest;  Oscar  Cesare,  .vjj 
don.  His  new  duties  begin  July  15.  York  Times;  MacHarg  Davenport,  i* 

- -  -  Island  Sketch;  John  M.  J.  Divined 

PRESS  PRAISED  AS  TEACHER  City  News  .W 

ciation ;  J.  l^ouis  Donnelly,  NewY  rj 

-  News  Bureau ;  R.  E.  Duncan,  Nne  loii 

Librarians  Playing  with  Rivulets  and  Commercial;  E.  H.  Gauvreau,  C.  R. Ifc. 
Ignoring  Rood,  Says  Dana  Devander  and  Haroll 

White,  New  York  Graphic;  Morti 
Ihe  American  Library  Association,  (iilbert  and  Francis  Perkins  Neu'Ym 
meeting  in  Seattle  July  6-11,  was  criti-  Herald  Tribune,  and  John  Goldstri* 
cized  for  ignoring  the  press  by  John  .Veto  York  Evening  World. 

Cotton  Dana,  librarian  of  the  Newark.  .-Klso  N.  S.  Hall  and  Frank  MeXd 
N.  J..  Public  Library,  and  former  as-  .Veto  York  .  Imerican;  James  E  H ' 
sociation  president.  Mr.  Dana  described  sted.  Magaaine  of  Wall  Street;  Yndrti 
the  public  press  as  “the  most  potent  of  M.  Heath,  Nezv  York  Times  Siid-H'ii 
all  educational  influences  that  this  country  Pictorial;  Leo  T.  Heatley,  F  \iiid 
Roy  I).  Moore  and  Louis  H.  Brush  enjoys.  Schied  and  Lee  Traiiholni.  Star  - 

"They  are  playing  by  that  tiny  rivulet  News  .Association;  M.  Lehman,  Fi 
ship  are  the  East  Liverpool  Revnew  and  combined  by  the  Herahl  Puhlislung  of  modern  print  that  Itound  books  sup-  News  Reel;  H.  R.  McCory,  Pacifier 
the  .S'a/rMi  .Vrje.x.  Company  absorbing  the  plant  of  the  Star  ply,  and  ignore  meanwhile  the  vast  and  .-Ktlantic  Photos;  F.  K.  Noyes,  K-c'. 

The  Herald-.Star  enjoys  the  distinction  company.  The  Herald  offices  were  re-  growing  and  incredibly  potent  flood  that  (Conn.)  Bulletin;  Bryce  Olliver,  D: 
of  Ix'itig  one  of  the  ohlest  newspapers  in  moved  from  Market  street^  to  the  Odd  pours  forth  in  all  that  other  print  of  News  Record;  John  J.  O'Rourke,  W-. 
the  state.  l-ellows  block  on  North  Fourth  street,  the  dailv  press  and  its  associates,’’  he  Street  Journal;  Walter  J.  Quinn' £!«■ 

The  officers  of  the  new  pulilishing  firm  where  the  company  continued  to  issue  said.  trical  World;  W.  A..  Rogers  ami  F'  -, 

are,  Louis  11.  Brush,  iiresideiit ;  Roy  four  newspapers,  the  Daily  F.vening  ‘'F'rom  this  huge  engine  of  public  in-  A.  Tichenor,  Aero  Digest;  lames  ; 
Moore,  vice-president  and  general  man-  Herald,  the  Daily  Morning  Star,  the  struction,  which  is  far  larger  and  far  Sheedy.  Neio  York  Journal;  John  Vr 
ager ;  William  H.  \  ixlrey,  F.ast  Liver-  Weekly  Herald  and  the  Weekly  Star  for  more  active  and  far  more  wide-reaching  Hulstvn,  Baltimore  Sun,  and  \i-‘ 
pool,  secretary;  Henry  R.  SchalTiier.  a  brief  periiKl,  then  the  two  daily  paiiers  j,,  its  work  than  is  the  like  institution  W'wh  Nugi-iit's  Weekly 

Marion,  treasurer.  were  merged  into  one  under  the  name  of  „f  other  countrv  in  the  world,  comes  - _ 

In  his  front-page  column  “Ghserver"  the  Steubenville  Herald- Star  and  pubhea-  Karning  for  all  the  world.  TRIBUNE  TOWER  OPENED 

Mr.  Simeral,  who  had  made  development  tioii  of  the  Weekly  Star  suspended.  ••[„  this  public  press  must,  of  course,  _ 

of  the  Herald-Star  his  life  work,  bade  Gn  February  1,  1905,  Mr.  Ciill  sold  the  included  all  printed  journals  of  everv  tk  j  \r-  w  e 

farewell  to  readers,  in  the  following  Daily  Herald-Star  and  Weekly  Herald  kind,  though  first  and  foremost  in  extent  ^iiit  New  34-Stoi7  Hok 

words;  to  Charles  D  Simeral  who  organized  and  power  are  the  daily  papers.  Bv  and  Chicago  Daily 

“We  have  rarely  found  parting  a  sweet  the  Herald  1  nnting  Compain.  which  through  this  vast  outpouring  of  print  Ti  >  t  i  't 
sorrow.’  We  chose  to  sell  the  Herald-  company  shortly  thcreatter  erected  a  new  brought  dailv  to  the  doors  of  almost  everv  IrDune  Tower,  new  .4-;; 

Star,  hut  we  find  it  difficult,  indeed,  to  building,  tlie  present  home  of  the  news-  {  j.  usoOOOOtl  who  Ins  th'e  -Avenue  home  of  the  CkKi0 

say’good-hye  .tothe  Herald-Star  family  paper  on  North  Fourth  street.  The  ^ver  to  reacl,  Ze  ^ 


tian  Science  Monitor  Promoted 


One  Hundred  Writer*  Obierve  Mjb,; 
olis  from  Airplanes  a*  Gueiti  ^ 
Maj.  Hensley  and  Lt.  Elliott 
of  Mitchel  Reid 


A  hundred  New  York 


Rov  I).  Moore  and  Louis  H.  Brush 


and  to  you  folks  who  have  been  such  paper  has  remained  under  the  contml  of  formation  of  everv  kind, 
loyal  siipixirters  iluring  all  the  years  now  this  company  until  its  purchase  by  Messrs.  "That  we  are  being  t 
past  and  gone.  Wg  have  enjoyed  the  Lrush  and  Moore.  pajK-rs  is  an  astounding 

association.  We  have  felt  with  you  the  --  ;  -  norexl  for  the  most  i),-irt 


The  Tribune  Tower,  new  e-Fe 
Michigan  .\venue  home  of  the  Ckkiit 
Tribune,  was  formally  opened  Mondij. 
.V  crowd  estimated  by  the  newspapers 


.orm  u.on  o.  every  Kin.i.  .warmed  through  the  hui;’-; 

1  hat  we  are  being  taught  by  daily  from  the  seven  floors  beneath  the  grid 
nor’X?  tor  i  md  flagpole,  iiearlv  600  i«i 


association.  W  e  nave  leit  w  iin  you  me  iu)re<l  for  the  most  nart  hv  ctinU»ntc  /rf  V  auu  nd 

thrill  of  liattlc.  the  dejection  of  defeat.  J-  G.  Stahlman  Now  Active  Manager  education  and  even  bv  librarians  cliiefl!-  ‘ 


.  •  -  ■  1-  1.  ..f.ii.  -“W  «-«ve  manager  educatum  and  even  by  librarians  chiefly  The  oVert^oori:  K 

the  joy  ot  victor\.  I  nmi  our  ian(i>  a  ^  change  in  the  editorial  and  business  because  it  is  so  omnipresent  as  to  have  massed  with  flowpre  trihiupc  fpnt  - 

the  resp<.nsibd.ty  hut  oiher>^^  a^^^^  management  of  the  (Tenn. )  become  commonplace,  unseen  because  Colonel 

Wegonowto  aht  lercst  a  httle  rcxrea-  j  jr  always  ^een.  and  partly  because  the  ‘news  hr  Tosenh  M 

tioti,  a  btt  e  ^1^  1*  B.  Stahlman  placed  active  management  tbe  world’  is  presented  bv  the  press  xh'e  tower  has  hem  tmder  r  n  tnr^ 

other  activities.  X  ay  (..xl  bless  you  all.  ,„akes  it.  to  the  un-  for  two  v^ll  amrone 

h-tniii  Lsi  nc  T  president,  his  grandson  James  G.  Stahl-  thinking,  quite  overshadow  the  ‘news  of  buildine  comnrises  nine  and 

ly  hv*^Me^ssrs.  Lowrv  and  Miller  in  1806.  ^ity  editor.  All  editorial  the  rteraUire””^!}^’ s 'cfaT'^'^^d  of  floor  space  and  will  house  4.W 

the 'office  l«;ing  hx-ated  in  a  one  storv  P<;«’t'ons  vacated  by  the  proiiK.tmn  were  t  on,  literature  and  social  and  national  persons,  of  whom  one-half  will  t« 

frame  building  In  1814  it  was  pur-  ''”7,'  /''e  organization.  Howard  ehanges  and  advances.  Tribune  employes.  The  building  c4 

chased  bv  lames  Wilson,  grandfather  ^s'<^dgc  advanced  n.m  the  position  ot  -  $8,5(X),()00.  Its  exterior  is  of  Gothic 

of  President' Woodrow  Wilson,  who  had  to  the  city  desk  with  Mirror  Men  Guard  Girl  Beauties  sign  in  limestone  and  lead,  the  inter.' 

previously  conducted  the  .  lurora  at  Phil-  ^ '‘■‘’lCrTvTs'"Lw" a^fisn !  ‘he  Yck;  York  Mirror  sent  300  Travertine  marble  mahogany  and  » 

adelphia.  _  .  ^  -  assistant  statuary  bronze,  cork_  for  much  of  A 


Mirror  Men  Guard  Girl  Beauties 

W  hen  the  S'ew  York  Mirror  sent  300 


sign  in  limestone  and  lead,  the  inter 'I 
of  Travertine  marble,  mahogany  and  q 


.•\lK)Ut  18.18  Mr.  Wilson,  who  was 
Associate  Judge  of  the  t'ourt  of  Common 
Pleas,  withdrew  from  active  participation 
in  the  management  of  the  paix*r.  and  it 


tor.  Ralph  F'.  Perrv  is  now  assistant  ‘'en  'tie  A  cio  1  tirA:  .i/irror  sent  300  ..3..,^,.^  l,ronze  cork  for  much  of  W 

citv  edit!  r  8"’'^  ‘o  -’^sbury  Park  on  a  week’s  vaca-  statuary  tironze,  cork_  tor  much  oi  a 

■_  _  tion  trip  this  week,  as  a  result  of  a  pro-  covering,  and  antique  plaster. 

Hulton  Left  $10  000  000  motion  contest,  four  members  of  the  tab-  ,  editorial  offices  are  on  the  Uis 

nuiton  i.ert  »iu,uuu,uoo  accompanied  them.  Thev  ‘-'-foimh  floor.  The  mechanical 

An  estate  of  about  $10,0(M).000  was  left  were  Paul  Lubin,  John  B.  Miley,  Leslie  ^  ^*'*^*^  structure  at  the  ru 


— .  T  i  11  MM  li  t  . .  . . .  aiiu  T\i  L  /vueruacii.  pnoiogra-  r\  -.  it  &  i 

and  John  Worstell.  1  hey  .sold  it  about  newspaiKT  publisher,  who  died  May  23,  pher.  Selections  for  the  girls’  vacation  Uoclor  Urges  Advertising 

1845  to  Nathan  Purviance.  who  "  sf''";'  according  to  his  wdl  tiled  for  probate  in  trip  were  made  from  submitted  photo-  Physicians  and  surgeons  should  f'  - 
time  afterwards  dispose.l  ot  i  o  W  .  K.  London,  July  4.  S,r  Edward  Hulton  at  graphs.  The  Mirror  claims  more  than  funds  and  buv  co-operative  advertisr- 

^  ,T  ig-r  1  .  of  /'T  67.W)I1  applications  were  received.  space  in  the  newspapers  of  their  tali? 

uiK.l  October  1.  18/3.  when  it  was  jiur-.  .Standard,  Lottdon  Dady  .Sketch,  the  -  Dr  ti  c;,  Tohn  of  Gonror/IG  Kan.  i 

''''If'  n-!’'  Hr  n'\  1  ri  1  \I-.r-h  "‘’''"ri  i‘'  W"  slow  down  to  enjoy  the  dared  in  an  address  at  Denve;,  Col> 

1  was  started  March  Di.\patch  and  l.vtiiing  Chronicle  ot  Man-  scenery,  passing  cars  will  make  vou  eat  fore  the  annual  meeting  of  the  SantaFt 

It.,  184/ .  and  has  never  m.sse.l  an  isstie  Chester.  h.-Ouiney  Whig-Journal.  Medical  and  Surgical  Societv. 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraviog  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  he  moved  at  ivill  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  jtarts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate— OI\  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  ^  atch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

Tlie  use  of  the  Pow'ers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  1.3  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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Editor  &  P  u  b  I  i  s  h  o  r  for  July  11,  1023 


NEW,  SUMMONED  AS  POSTAL  WITNESS 
MAY  DEMAND  HIGHER  RATES 

Postmaster  General  and  Joseph  Stewart,  His  Executive  Assist¬ 
ant,  Notified  to  Appear  Before  Congressional  Committee  July 
20 — Statement  on  Deficit  Appears  to  Forecast  Testimony 


attacks  upon  socialism,  its  thwries  and 
proi>osals,  purely  as  advertising  and  not 
as  editorial  or  news  matter  and  removerl 
from  any  element  of  malice. 

SEND-OFF  TO  CAPT.  CRAIGE 


FOUR  SENT  TO  PRiSrt, 
FOR  TRADE  FRAUD 


By  J.  BART  CAMPBELL 

:.'it  ,ir  KniToii  \  Piklisher) 


"W  \.''H1\(;T0N.  D.  C..  July  8.— Post¬ 
master  General  Harry  S.  N'ew  and 
Joseph  Stewart  his  executive  assistant, 
were  notified  this  week  to  api)ear  before 
the  special  Congressional  committee  ap- 
3)oimed  to  investigate  postal  rates  and 
•conditions  when  it  l)egins  hearings  at 
Washington.  July  20.  Mr.  Stewart  pre¬ 
pared  the  postal  rejwrt  repudiated  by 
I'ongress  last  year. 

Forecast  of  Mr.  Xew's  testimony  ap- 
peareil  evidenced  in  a  statement  he  issued 
in  Washington.  July  8. '  which  indicated 
a  postal  deficit  of  approximately  $40,000,- 
JKJtf  this  year  <lue  to  present  postal  rates 
and  wages.  It  is  understood  he  will  prob¬ 
ably  recommend  a  new  postal  bill,  emlwdy- 
ing  jRissible  higher  rates,  or  lower  wages. 
His  statement  follows: 

“.Mtliough  the  receipts  of  the  50  select¬ 
ed  i»ost  offices  for  the  month  of  June, 
1925,  show  an  increase  of  14.72  per  cent 
over  J  une,  1924,  and  those  of  50  industrial 
cities  with  16.-i5  per  cent  show  even  a 
l)etter  average,  it  is  fair  to  state  that 
June,  1924,  with  which  the  comparison 
was  made,  was  a  very  poor  month  and 
showed  a  loss  of  1.17  per  cent  in  receipts 
of  June,  1923.  In  contemplating  the  in¬ 
crease  this  fact  must  be  taken  into  con¬ 
sideration  as  well  as  the  further  fact  that 
in  June,  1925,  there  was  one  more  busi¬ 
ness  day  than  in  June,  1924. 

■‘There  are  two  most  gratifying  circum¬ 
stances  in  connection  with  these  figures,” 
declared  Postmaster  General  New  today, 
‘‘the  first  of  which  is  the  fact  that  every 
one  of  the  larger  cities  shows  an  in¬ 
crease,  and  the  same  is  true  of  all  but 
one  of  the  50  industrial  towns.  The 
month’s  business  is  therefore,  quite  satis¬ 
factory  from  the  standpoint  of  the  post 
office. 

‘‘Of  course  any  estimate  based  on  these 
figures  as  to  how  nearly  the  postal  re¬ 
ceipts  will  balance  expenditures  for  the 
current  year  is  the  merest  guess.  But  the 
figures  quoted  would  indicate  a  deficient 
of  something  like  $40,000,0(X)  which  is 
due,  of  course,  to  the  legislation  passed 
by  the  last  Congress  affecting  both  pay 
and  rates.” 

United  States  Senator  George  H. 
Moses  of  New  Hampshire,  the  committee 
chairman,  expects  both  Mr.  New  and  Mr. 
Stewart  to  make  a  complete  report  of  their 
stewardship  thus  far  under  the  present 
temporary  postal  law. 

It  is  understood  that  Mr.  Stewart  is 
now  at  work  on  the  completion  of  anoth¬ 
er  exhaustive  report  which  he  hopes  to 
have  ready  for  submision  to  the  commit¬ 
tee. 

Mr.  New's  other  subordinates  are  en¬ 
gaged  in  collating  a  mass  of  statistics 
which  are  intend^  to  answer  the  ques¬ 
tion  the  committee  will  ask — How  is 
present  law  working  as  compared  with 
the  old  one? 

Norris  H.  Cotton,  clerk  to  the  commit¬ 
tee,  paid  a  flying  visit  to  Washington  on 
Monday  to  arrange  for  the  opening  of  the 
hearings.  He  conferred  with  Mr.  New  and 
other  postal  officials,  and  then  returned 
to  New  Hampshire,  his  home  State,  to 
report  to  Senator  Moses  who  is  summer¬ 
ing  there. 

Mr.  Cotton  made  public  the  following 
schedule  of  hearings,  which  he  explained 
is  ‘‘subject  to  extension 
Monday  July  20— Hearings  in  Washing¬ 
ton,  11  a.m.  Room  210  Senate  Office 
Building. 

Tuesday  July  21 — Hearings  in  Wash¬ 
ington  continued  (if  necessary). 

'Thursday  July  23 — Hearings  in  .\tlanta, 
Ga..  Henry  W.  Grady  Hotel,  10:30  a.m. 

Tuesday  July  28  to  Saturday  August 
1 — Hearings  in  Philadelphia,  .\ssembly 
Room,  Bellevue- Stratford,  beginning 
10:30  a.m.  daily. 

Monday  August  3  to  Saturday  August 
8 — Hearings  in  New  York;  .Assembly 


Riiom.  Waldiirf-Astoria,  beginning 
10  :30  a.m.  daily. 

Monday  .August  10  to  Thursday  .\ugust 
13 — Hearings  in  Boston;  .Assembly  R')om. 
Hi>tel  Tourainc.  beginning  10  :'30  a.m. 
daily. 

I'riday  .\ugust  1-1 — Hearings  in  .\ugus- 
ta.  Maine;  .Assembly  Room,  .Augusta 
House,  loginning  10:^  a.  m. 

.'Saturday  .August  15 — Hearings  in  .Aug¬ 
usta  continued  (morning  only). 

Monday  .August  17 — Hearings  in  Buf¬ 
falo,  N.  A'.,  .Assembly  Room,  Hotel  Stat- 
ler  Iteginning  10  :30  a.m. 

l  uesday  .August  18— Hearings  in  Buf¬ 
falo  continued  (morning  only). 

Wednesday  .August  19  to  Wednesday 
August  20 — Hearings  in  Chicago;  .Assem¬ 
bly  Room.  Congress  Hotel,  beginning 
10  :.V)  a.  in.  ilaily. 

Thursday  .August  27  to  Saturdav  .Aug¬ 
ust  29— Hearings  in  St.  Paul  and  Minne¬ 
apolis. 


Waihington  Writers  Honor  Former 
News  Man  Sent  to  Haiti 

Members  of  the  National  Press  Club 
and  of  the  National  Press  Club  Post  of 
the  .American  Ixtgion  joined  Tuesday 


Men  Behind  National  Bay  Stats  S^ 
Company  Given  Long  Terms  by 
Federal  Judge — 10,000  News, 
papers  Never  Paid  for  Ads 


Prison  terms  were  given  four  men  (#. 
victed  of  misuse  of  the  mails  in  cob#. 


night  in  giving  a  send-off  to  Capt.  John  tion  with  the  operation  of  the 
H.  Craige,  United  .States  .Alarine  Corps.  Bay  State  Shoe  Company  by 

Judge  Boynton  in  New  York  this 
Those  sentenced  were  .A.  Ha^ 
Kritcher,  who  was  sent  to  the  .Atb- 
Penitentiary  for  two  years ;  Elias  Bath, 
and  Jake  Brenner,  sentenced  to  the 
prison  for  IS  months  each;  and  h; 
Berlow,  .sent  to  the  Essex  County,  X 
jail  for  three  months  and  fined  $200 
These  four,  and  Harry  Goldstein  a 
Samuel  Chilowitz,  who  pleaded  (nti 


ILLINOIS  COURT  RULING 
FAVORS  NEWSPAPER 


one  of  their  ‘‘buddies,’’  \vlv>  has  been 
detached  from  the  staff  of  Maj.  Gen.  John 
.A.  l.ejeune,  the  corps  commandant,  at 
Washington,  to  go  on  a  tour  of  duty  in 
Haiti. 

Henry  L.  Sweinhart,  president,  and 
TheiKlore  H.  Tiller,  former  president  of 
the  club,  acted  as  truisters  of  ceremonies. 

General  l.ejeune  and  large  sprinkling  of 
other  marine  officers  were  in  attendance. 

Capt.  C  raige  was  a  well  known  news-  ^an  advertisements  in  lO.tVx)  new.m 

Iii.per  man  before  the  World  War  caused  .i _ i. . i. .  i-.:.  i  o _  . 

iiim  to  enter  the  marine  corps.  He  was 
formerly  connected  with  the  Philaiielt<hia 
[•veiling  Bulletin,  the  .Vete  York  If'orld, 
the  Chicago  American,  the  .^an  Francisco 
F.raminer  and  San  Francisco  Call,  and 
the  London  Daily  Mail. 

Before  leaving  Washington,  Capt. 

Craige  surprised  his  friends  by  taking 
with  him  a  bride.  He  was  married  to 
Miss  Rachael  Orndorff  Wednesday 
morning.  The  couple  left  on  a  motor  trip 
to  Canada  after  which  they  will  proceed 
to  Haiti. 


Upholds  Right  to  Publish  Matter  Per¬ 
taining  to  Political  Candidates  and 
Parties  “Without  Malice  and 
with  Good  Motives” 


For  June,  1925 

the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun 
(morning  and  evening  com¬ 
bined)  was 

239,408 

For  the  same  period,  the  aver¬ 
age  net  paid  per  issue  circula¬ 
tion  of  THE  SUNDAY  SUN 
was  183,541. 

Everything  in  Baldmoi  e 
Revolves  Around 


throughout  the  United  Smtes  saying 
had  a  large  quantity  of  army  -hi 
sale  at  low  prices. 

Testimony  showed  that  none  ui 
representations  made  in  the  afivena. 
ments  were  true.  The  newspaperi  tp. 
never  paid  for  the  ailvertising  space  lail 


“Better  Newspapers” 


Oregon  Tsyit 

‘‘Better  Newspaiiers”  will  be  the  gc. 
eral  theme  of  the  Oregon  State  Edhoci 
.Association  at  its  annual  session  at  Grjs 

- -  Pass  Friday  and  Saturday.  July  17  a 

Read  Editor  &  Publisher  and  know  18.  .Arrangements  are  in  the  hands  oti 
the  newspaper  and  advertising  business —  I.ansing  Hurd,  secretary  and  foriDerna; 
$4.00  per  year.  ager  of  the  Con-allis  Gaccllc-Times. 


Rockford,  Ill.,  July  7. — Affirming  a 
lower  court  opinion,  the  appellate  court 
has  given  an  imi>ortaut  interpretation  of 
tlie  constitutional  rights  of  a  newspaper 
to  publish  matter  pertaining  to  political 
candidates  and  parties  ‘‘without  malice, 
with  good  motives  and  for  justifiable 
ends.”  The  suit  was  brought  by  Oscar 
H.  Ogren.  candidate  for  mayor  of  Rock¬ 
ford  on  the  socialist  ticket,  against  the 
Rockford  Star  for  damages  arising  from 
publication  of  advertising  for  a  citizens’ 
committee  in  the  campaign.  The  publi¬ 
cation  was  made  in  1915  and  Mr.  Ogren 
defeated.  In  the  first  suit  a  jury  found 
the  defendant  not  guilty  but  the  supreme 
court  reversed  and  remanded  the  case : 
three  special  pleas  were  then  filed  and  de¬ 
murrers  to  these  overruled.  The  case 
went  up  to  review  on  this  action. 

Ogren's  attorneys  before  the  appellate 
court  interpreted  the  supreme  court  as 
ruling  that  the  publication  was  “libelous 
IK‘r  se’’  and  admitted  no  defense.  Had 
that  argument  stood,  Illinois  newspapers 
would  have  been  barred  from  defense  in 
such  suits.  It  was  the  first  time  since  the 
new  constitution  was  enforced  that  a 
newspaper  plead  a  defense  on  a  consti¬ 
tutional  right  to  publish  matter  subject  to 
constitutional  restrictions.  The  Star  pub¬ 
lished  the  advertisements,  it  argued,  as 


Morning,  Evening,  Sunday 


Exit  the  Commuter 
With  His  Morning 
Newspaper 

Not  since  the  days  ■when  it  was  a  railroad  journey  from 
Cincinnati  to  Westwood,  College  Hill,  Cumminsville. 
Oakley,  Norwood,  Linwood,  Mt.  Washington  or  the 
Millcreek  Valley  Villages  has  Cincinnati  been  a  city  of 
commuters.  Eighteen  years  ago  father  resigned  as 
purchasing  agent  for  the  family,  leaving  mother  in 
complete  charge. 

With  this  shifting  of  responsibility  for  the  judicious  expenditure 
of  the  family  budget  the  burden  of  responsibility  for  guiding  the 
shoppers  of  Greater  Cincinnati  to  the  most  desirable  sources  of 
supply  shifted  from  the  morning  newspapers  to  the  Times-Star— 
the  outstanding  afternoon  newspaper  of  this  great  market. 

Six  days  every  week  the  Times-Star  carries  the  news  into  47fo 
more  local  homes  in  greater  Cincinnati  than  both  morning  news¬ 
papers  combined.  For  the  past  eighteen  years  the  Times-Star 
has  carried  more  display  advertising  than  any  other  newspaper 
in  this  section  of  the  United  States. 

The  Times-Star  is  proud  of  its  position  as  the  dominant  news¬ 
paper  of  Cincinnati,  both  in  circulation  and  in  advertising.  It  rec¬ 
ognizes  that  the  quantity  and  quality  of  its  home  circulation  are 
responsible  for  its  superior  value  to  advertisers  and  that  the  com¬ 
pleteness,  honesty  and  character  of  its  advertising  are  equally 
responsible  for  its  circulation. 

Leadership  in  news  service,  in  excellence  of  editorial  content  and 
in  display  advertising  are  more  definitely  centered  in  the  Times- 
Star  today  than  at  any  time  in  the  past. 

aNClNNATI  TIMES  STM 

CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  Circulations 
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to  all  magazines  is  continuous.  Matrices 
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The  PONY  AUTOPLATE  MACHI 

weight  in  the  making  of  every  print 
plate-making  apparatus. 


E  Si 


pi: 


sa 


In  making  a  single  dress  of  16  platei 
of  deadweight  equal  to  a  motor  caiteij 


This  helps  in  hot  weather,  and  is  am 
the  PONY  AUTOPLATE  MACHINl 


Th 


Machines  are  going  at  the  moment 
Florida;  The  Gazette,  Kalamazoo,  Michiin; 
The  Herald,  New  Britain,  Connecticut^ 
Post,  Birmingham,  Alabama;  The 
The  Herald-Post,  Louisville,  Kentucky. 


May  we  ship  you  one  ? 


WOOD  NEWSPAPER  MAHl 


501  Fifth  AvenPe 


lit  saves  the  lifting  of  225  lbs.  of  dead- 
u|  plate,  as  compared  with  hand  worked 


tei  saves  the  lifting  and  carrying  by  hand 
iighing  thirty-six  hundred  pounds. 

ig  the  reasons  why  everybody  likes 


tiThe  Palm  Beach  West  Palm  Beach, 
:hijn;  The  Herald,  Grand  Rapids,  Michigan; 
iihe  Times,  Scranton,  Pennsylvania;  The 
spljji,  Moline,  Illinois;  and  two  of  them  to 

V. 


lAHINERY  CORPORATION 

ven^ew  York  City 


24 
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E  D  I 

SALT  OF  THE  EARTH 

CODES  of  professional  ethics  seem  trite  and 
superfluous  when  casually  read.  Newspaper 
men  meet  and  adopt  a  code  which  provides  for 
the  virtuous  conduct  which  the  public  expects  of 
newspapers— honesty,  fairness,  tolerance,  brotherhood, 
decency,  truth. 

But  it  is  well  enough  to  write  down  in  permanent 
form  our  professional  standards,  whether  the  writing 
seems  trite  or  not.  Decent?  Of  course,  we  mean  to 
be  decent  in  our  relationships.  It  is  the  commonest 
individual  ideal.  It  is  nothing  for  a  person  to  declare 
for  decency.  We  believe  it  is  something  for  an  asso¬ 
ciation  of  persons  to  declare  for  decency  and  general 
high  Standards,  for  the  code  then  becomes  established 
law. 

In  the  code  formulated  this  week  by  the  Southern 
Xewspaix;r  Publishers’  Association  there  is  nothing 
that  is  novel  or  surprising.  To  follow  its  spirit  re¬ 
quires  no  change  of  practise  among  the  rank  and  file 
of  the  membership.  But  it  is  the  salt  of  the  earth. 

It  IS  the  solid  foundation  of  honorable  journalistic 
service.  It  calls  for  newspapers  fit  to  read,  reliably 
serving  individual  communities  and  the  people  of  the 
nation  and  world.  It  stimulates  unceasing  pursuit  of 
truth  by  those  who  love  truth  because  it  breaks 
humanity's  most  galling  bonds. 

The  new  Southern  statement  of  principles  is  in 
essence  the  code  of  all  of  organized  newspaper  move¬ 
ments  in  this  country.  It  is  an  old  set  of  statutes, 
processed  by  custom,  now  written  for  posterity. 


People  love  the  old-style  cartoon,  n’hen  it 
smartly  points  the  ncii’S  interest  of  the  day,  but 
it  seems  to  us  that  a  few  magasines  are  making 
the  most  of  this  popular  demand  in  reprints. 


RADIO’S  LIMITATIONS 

^^1"  H.WE  found  out  one  thing  about  the  radio,” 
I  says  S.  L.  Rothafel,  director  of  presentations 
of  the  Capitol  Theatre,  New  York,  “you  can¬ 
not  use  It  as  a  direct  means  of  advertising.  I  mean 
by  that,  it  will  not  bring  you  direct  returns.  You 
cannot  say  that  you  have  something  and  they  will 
come  flocking  in.  *  *  *  But  it  does  build  good 
will.” 

C.  Lang,  director  of  sales  and  advertising  of 
Gold  Dust,  probably  the  most  successful  pioneer  user 
of  radio  advertising,  testified  to  exactly  the  same  point 
in  a  statement  for  Editor  &  Publisher  last  week. 
He  brought  out  the  additional  fact  that  direct  adver¬ 
tising,  if  employed  in  radio  broadcasting,  would  surely 
kill  the  radio  industry. 

Obviously,  the  die  is  cast  for  the  type  of  advertis¬ 
ing  that  can  be  broadcast  by  radio.  A  medium  which, 
by  its  nature,  cannot  furnish  direct  advertising  is  a 
very  limited  medium.  The  oft-repeated  prediction 
that  radio  advertising  will  supplant  newspaper  adver¬ 
tising,  as  the  art  progresses,  is  a  hollow  assertion, 
unsupported  by  any  real  study  of  the  problem. 


American  factories  are  this  year  turning  out 
goods  of  value  equal  to  the  product  of  the  great 
icar  year  1919,  ■zvhen  this  nation  was  the  store¬ 
house  of  half  of  the  ciznlized  world. 

THE  GOOD  BOX 

ONE  of  the  favorite  axioms  of  William  Randolph 
Hearst  is  that  “ten  people  read  a  box  for  every 
one  who  reads  a  top  headline.”  The  box  idea  is 
often  abused,  and  thus  loses  force,  but  when  it  is  em¬ 
ployed  to  display  short  items  of  true  significance,  or 
carry  a  smart  point  of  humor,  or  summarize  a  story 
which  would  require  much  time  to  read,  it  is  one  of 
the  happiest  inventions  in  the  composing  room. 
Nothing  compares  with  the  box  for  page  dressing. 

Editor  &  Publisher’s  Paris  correspondent  reports 
that  the  French  newspapers  have  begun  to  use  boxes, 
but  instead  of  using  plain  borders  they  run  to  fancy 
type  -designs.  Petit  Parisien  was  the  first  to  adapt  the 
idea,  Intransigeant,  the  leading  afternoon  newspaper 
of  the  French  metropolis,  following.  Both  papers  use 
the  box  to  attract  reader's  attention  to  significant 
news  items. 


I  A  L 


ORIGIN  OF  EVOLUTION  STORY 

That  the  Scopes  evolution  case  was  “no  more 
started  as  a  publicity  stunt  to  advertise  Davton 
than  was  the  Santa  Barbara  earthquake  started 
to  advertise  Santa  Barbara,”  is  the  declaration  of 
John  T.  Moutoux,  staff  correspondent  of  the  Scrioos 
litt’l'r'''*  relieves  our  spirit  not  j 


And  He  humbled  thee,  and  suffered  thee  to 
hunger,  and  fed  thee  with  manna,  which  thou 
knewest  not,  neither  did  thy  fathers  know; 
that  He  might  make  thee  know  that  man  doth 
not  live  by  bread  only,  but  by  every  word 
that  proceedeth  out  of  the  mouth  of  the  Lord 
doth  man  live. — Deuteronomy;  VIII,  3. 


MEDICINE’S  NEW  DAY 

EDICAL  doctors  of  Texas  have  decided  to 
advertise,  not  as  individuals  but  as  a  group. 
This  extraordinary  development  bears  the 
authorization  of  the  State  Medical  Association,  and 
the  copy  is  to  be  dignified  statements  intended  to  dis¬ 
tinguish  allopaths  from  rival  practitioners. 

One  recommendation  is  that  the  names  of  members 
of  county  medical  associations  be  published  at  inter¬ 
vals  in  county  newspapers,  as  sufficient  notice  to  the 
public. 

Another  proposal  urged  is  that  material  of  an  edu¬ 
cational  nature  concerning  common  diseases  be  sub¬ 
mitted  to  local  newspapers  for  the  public  good. 

Medicine  has  been  a  mystery  to  the  average  man 
through  history.  From  mystery  has  come  hocus- 
pocus,  fraud,  exploitation  of  the  afflicted,  misery 
intensified.  It  is  a  day  to  celebrate  when  legitimate 
medicine  has  come  frankly  before  the  people,  dis¬ 
carding  all  the  old  veils  that  concealed  so  much 
deception,  both  within  the  ranks  ■  of  allopathy  and 
rival  to  it.  The  public  is  most  certain  to  appreciate 
this  innovation,  instituted  in  Texas  and  certain  to 
spread.  If  it  separates  the  goats  from  the  sheep  and 
the  angels  should  sing.  If  it  tends  to  bring  medicine 
into  the  intelligent  rather  than  the  blind  service 
of  average  men  and  women  and  their  children, 
therapeutic  science  will  have  made  an  incalculable 
advance.  In  this  movement  to  advertise  legitimate 
medical  men  journalism,  not  for  selfish  ends  but  from 
the  highest  public  motives,  should  lend  its  best  pro¬ 
motion  talents. 


When  newspapers  make  it  plain  to  associa¬ 
tions  of  producers  of  merchandise  that  dis¬ 
guised  advertising  disseminated  by  press  agents 
has  no  possible  ehance  of  reaehing  print,  it  will 
be  possible  for  advertising  men  to  talk  firmly 
in  behalf  of  eo-operative  campaigns.  Call  the 
press  agent's  bluff  in  the  interest  of  the  adver¬ 
tising  agent,  the  publisher  and  the  reading 
public! 
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The  truth  seems  to  be  that  this  story,  now  agitat¬ 
ing  the  thought  of  the  civilized  world,  came  out  of 
(joscurity  very  slowly.  \\  hen  tile  warrant  was  served 
on  the  scIkxiI  teacher,  John  T.  Scopes,  so  little  im¬ 
portance  was  attached  to  the  incident  that  one  cor- 
rcspc.ndent  did  not  think  that  a  3!)-cent  telephone  call 
to  his  (-hattanooga  newspaper  was  justified.  -Ml  the 
newspaiier  correspondents  visiting  Dayton  have  com¬ 
mented  on  the  fact  that  the  principals  in  the  case  and 
the  inihlic  in  general  in  Tennessee  have  been  greatly 
pi'rplexed  by  the  appearance  of  newspaper  men  from 
distant  cities,  sending  hundreds  of  thousands  of  words 
by  telegraph  to  the  metropolitan  newspapers  of  the 
country  and  the  world. 

W  hen  Mr.  Moutoux  arrived  in  Dayton,  on  the  night 
that  Scopes  was  bound  to  court,  he  telephoned  to  the 
school  teacher,  asking  for  an  interview,  but  Scopes, 
apparently  unappreciating  the  importance  of  the  call 
and  disgusted  because  his  name  was  getting  into  the 
local  paiK-rs,  hung  up  the  receiver. 

The  story  of  how  a  drug-store  discussion  led  to  the 
decision  to  test  the  anti-evolution  law  in  the  courts 
has  been  told  many  times.  Here  is  what  happened 
after  the  deputy  sheriff  had  come,  by  request,  and 
served  the  warrant  for  Scopes’  arrest,  according  to 
Mr.  Moutoux: 

"Let's  give  the  story  to  the  Chattanooga  Times," 
suggested  Attorney  Wallace  Haggard,  who  is  a  friend 
of  the  managing  editor. 

"It  isn’t  worth  it,”  said  E.  F.  Robinson,  who,  in 
addition  to  operating  the  drug  store  and  being  presi¬ 
dent  of  the  school  board  and  a  leader  in  the  Pro¬ 
gressive  Dayton  Club,  is  correspondent  for  the  Times, 
.Xashville  Banner,  and  other  state  papers. 

Haggard  walked  home  with  Robinson.  They  told 
Mrs.  Robinson  about  the  case,  and  again  Haggard 
suggested  that  Robinson  call  the  Times. 

“Not  on  this  ’phone,”  said  Mrs.  Robinson.  “It’s  all 
a  piece  of  nonsense.” 

When  Haggard  got  home,  he  called  the  Times  him¬ 
self. 

Next  day  an  article  three  inches  long  appeared  in 
the  Chattanooga  morning  paper.  It  was  the  first  story 
on  the  case. 

“The  Banner  asked  for  a  longer  story,”  said  Robin¬ 
son.  “and  I  gave  them  more  details. 

“By  night  I  had  had  inquiries  from  six  newspapers, 
one  of  them  from  New  York. 

“That  was  the  start.  I  don’t  know  when  or  where 
it  will  end.” 

It  is  from  such  small  beginnings  that  the  best  stories 
the  newspapers  print  often  spring.  News  of  world 
significance  is  often  muffed  in  the  first  instance. 


"We  suppress  nothing  because  it  is  bad,  but 
present  the  unpleasant  side  decently." — Edward 
McKemon,  Eastern  Superintendent  of  the 
Associated  Press  to  Rotarians. 


MAKING  OPINION 

O  you  believe  that  your  average  reader  literally 
accepts  your  statements,  item  by  item,  or  that 
as  he  reads  your  matter  he  interprets  each 
assertion  to  conform  to  his  own  preconceptions? 
There  is  a  type  of  reader,  and  he  may  represent  th« 
vast  majority,  who  is  not  to  be  swung  by  printed 
opinion  contradicting  his  own  opinion  or  knowledge, 
except  through  the  processes  of  subconscious  reaction. 
The  well-established  value  of  reiteration  applies  to 
such  persons.  Only  through  it  may  counter  opinion 
find  lodgment  in  such  minds.  So  far  as  convincing 
results  are  concerned,  the  best  the  average  writer  can 
do  is  agitate  the  imagination  of  readers.  It  is  absurd 
to  believe  that  any  writer  sways  the  opinions  of  bis 
followers  as  if  by  command. 


How  gay  and  free  the  life  of  the  mere  asser- 
tionist,  vocalising  a  mixture  of  ignorance  and 
egotism  and  calling  it  a  day’s  work.  Bad  stuff 
around  a  newspaper  office. 
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PERSONALS 


Wm.  G.  Corbett  of  Waynesboro,  succeeds 
him. 


WITH  THE  SPECIALS 


A.  A.  Murray,  who  has  been  Batavia, 

_ _ _  III-,  distributor  for  the  Aurora  (Ill.) 

- -  I  Beacon-News,  has  resigned  as  circula- 

EH.  B.^KER,  publisher  of  the  Cleve-  tion  manager  to  handle  a  news  agency 
•  land  Plain  Dealer,  has  been  appoint-  and  transfer  station. 


FOLKS  WORTH  KNOWING 


fi  a  member  of  the  Ohio  Waterways  Mr.  and  Mrs.  Frank  C.  Cochrain, 
Commission  by  Gov.  A.  Victor  Donahey.  Peoria,  Ill.,  are  parents  of  a  daughter, 
Ed  Keen,  general  European  manager  born  July  2.  Mr.  Cochrain  is  rural  cir- 
for  the  United  Press  Associations,  with  culation  manager  for  the  Peoria  (Ill.) 
headquarters  in  London,  will  return  to  Star. 

this  country  the  latter  part  of  this  week  _ 

for  a  month  s  visit.  ££j,jojy^L  ROOMS 

Rowe  Stewart,  general  manager  of  the 

Philadelphia  Record  with  Mrs.  Stewart,  DUD  RENNIE,  formerly  reporter  on 
is  spending  a  months  vacation  at  Kenne-  i*.  York  Tribune,  is  now  writ- 

bunkport.  Me.  infr  baseball  in  place  of  John  Kieran,  who 

Ralph  Pulitzer,  president  and  editor  of  resigned  to  join  the  sporting  staff  of  the 
die  New  York  ll'orld,  returned  to  New  New  York  American. 

York  from  a  European  visit  on  the  S.  S.  Edward  F.  Hall,  formerly  on  the  staff 
Olympic  this  week.  of  jbe  Nnv  York  Sun,  has  joined  the 

Gark  Howell,  publisher  of  the  Atlanta  staff  of  the  A'ni'  York  Herald  Tribune. 


IN  THE  EDITORIAL  ROOMS 


CARLISLE  N.  GREIG,  a  bank- 
trained  man  with  combined  financial 
and  newspaper  e.xperience,  was  recently 
appointed  finan- 


KNUWinu  I  T^AN  A.  CARROLL,  publishers’  repre- 

'  - .  sentative,  is  spending  the  month  of 

lEIG,  a  bank-  Carroll  and  their  son 

ombined  financial  ®  Canadian  North- 

rirp  wac  rerentlv  Canadian  Rockies,  and  return- 

ap^inted  finan-  York  by  way  of  the  Pacific 

cial  manager  of  ^oas  by  steamer  through  the  Panama 
the  Wall  Street  Canal.  Air.  Carroll  is  taking  the  trip 
office  opened  bv  ""  invitation  of  the  Montreal  Star  to 
the  central  group  obtain  a  business  survey  of  the  territory, 
of  S  c  r  i  p  p  s-  - - 


Howard 

papers. 


PRESS  ASSOCIATION  NOTES 


^Ir.  Greig  was  ‘C’  T.  CONKLE,  superintendent  of  bu- 
formerly  the  ad-  •  reaus  of  the  United  Press,  is  sick  at 


Gark  Howell,  publisher  ot  the  Atlanta  staff  of  the  Aeiv  York  Herald  Tribune.  Caklisle  N.  G*eig  coun,sel  for  Sir  ^ 
Constitution,  and  Mrs.  Howell,  sailed  for  Russell  Pine,  formerly  of  the  copy  desk,  Arthur  Pearson’s  ,5^' ,  |  ® 

abroad  on  the  S.  S.  Olympic.  They  plan  has  been  promoted  to  assistant  Sunday  Daily  Express  in  London  and,  more  re- 
to  return  home  early  in  September.  editor  of  the  Clci’eland  Times.  Ralpli  J.  *-'vntly,  associated  with  the  business  pro-  Quarters. 

David  Lawrence,  the  Washington  cor-  Frantz,  Sunday  editor,  on  .\ug.  1,  will  and  publicity  plans  of  the  CAicaqo  J-  T.  K 

resoondent,  who  has  been  “commuting”  leave  Cleveland  for  a  tour  of  Europe.  l  ally  ^^’s,  Chicago  Tribune  and  the  I  ress  Chic 
between  the  nation’s  two  capitals,  has  re-  Ted  Robinson,  who  conducts  the  “Phil-  “  papers.  vacation. 


vertising  manager  his  home  in  Yonkers,  N.  Y.  Mr.  Conkle 
Forff  is  one  of  the  oldest  staff  workers  in  the 
tVortd,  business  L’nited  Press  in  point  of  service. 

cTiTa  g  o  Inter  Joseph  Wasney,  manager  of  the  Pitts- 
Ocean  ^business  bureau  of  the  United  Press  has 

counsel  for  <sir  transferred  to  the  Washington  of- 

Arthur  Pearson’s  A  v  V 

Ion  and  more  re.  'v-  J-  Lander  from  the  New  York  head- 


motion  and  publicity  plans  of  the  Chicago  J-  T.  Klobert,  manager  of  the  United 
Daily  News,  Chicago  Tribune  and  the  Press  Chicago  bureau,  left  this  week  on 


cripps-Howard  papers. 

The  central  group  of  the  Scripps- 


noved  his  family  to  Marblehead  Neck,  osopher  of  Folly”  column  in  the  Cleve-  , ,  ^  central  group  of  the  Scr.,,^.  .  - ,  - ,, — 

Massachusetts,  adjoining  Swamscott.  hind  Plain  Dealer,  has  returned  from  a  Newspapers,  comprises  the  <lent  in  charge  of  the  Berlin  bureau  of  the 

E  E  Brodie  publisher  of  the  Oregon  two  week’s  vacation  spent  in  the  East.  Cleveland  Press,  Pittsburgh  Press.  Cin-  Associated  Press,  has  been  visiting  his 
Ciu  Enterprise,  reached  Seattle  on  June  C.  Martin  Gibbs  has  rejoined  the  sports  Mrs  Amelia  A.  Smith,  in  Port- 

22.  from  Siam,  having  recently  resigned  department  of  the  Baltimore  Sun  after  a  rJjafnt,  1  ^  _He  will  st()p  for  a  short  time 

^  .\merican  minister  to  that  country,  year  on  the  Baltimore  American  sports  T^^'^sram  ^nd  Kentucky  Post.  “  - 


Charles  Stephenson  Smith,  correspon- 


Mrs.  Brodie  and  their  two  children  ac 


companied  him.  Mr.  Brodie  will  resume  League  Gossip.” 


He  is  conducting  a  column,  “Big  ^  - 


his  duties  as  editor  and  publisher  of  the 
Enterprise. 


of  Indiana  University,  has  joined  the  Lo- 


Edward  V.  Mitchell,  formerly  state  edi-  gansport  (Ind.)  Pharos-Tribune  stud. 


in  W'ashington,  D.  C.,  before  returning  to 
Germany. 

Horace  Epes,  Director  of  the  Elditorial 
Department  of  the  Consolidated  Press 
.Association  has  returned  to  Washington 


sports  editor  of  the  Charlotte  (N.  C.)  r,  j  c  •  ■  ^  ,  ,  the  Ft.  Madison  (la.)  Evening  Democrat, 

Observer.  g  lately  with  the  Associated  Press  bureau 

Harlan  S.  Miller  of  the  Miami  Daily  rfJSaM  U  one  ^  ^  Mornmg  at  Des  Moines  has  been  advanced  to  man- 

.Vetw  staff  has  joined  the  copy  desk  of  .hrvfl,  i*  '^e  Pierre,  S.  D.  bureau  of  the 


Enterprise.  tor  on  the  Richmond  (Va.)  Times-Dis-  vVilliam  H  H  nUm,,,  »  *  "ds  reiurnea  to  wasnin^on 

William  A.  Duff,  editor  of  the  .dshland  patch,  has  joined  the  staff  of  the  Charlotte  /w ^  Hli  I 
(0.)  Times-Gazette,  and  Mrs.  Duff  are  (N.  C.)  as  sports  editor,  succeed-  f  -tu^ned  frS'a  vSaTn  °  organization, 

spending  a  vacation  at  Lakeside-on-Lake  ing  Eddie  Brietz,  who  resigned  to  become  ^  Ray  Z.  Henle,  former  city  editor  of 

Erie.  sports  editor  of  the  Charlotte  (N.  C.)  ‘  d  .  j  c  •  i  r  .  r  the  Ft.  .Wadijon  (la.)  Evening  Democrat, 

John  H.  Harrison,  editor  of  the  Dan-  Observer.  g  bmvely,  formerly  of  the  lately  with  the  Associated  Press  bureau 

ville  (HI.)  Commercial-News,  entertain-  Harlan  S.  Miller  of  the  Afiami  Daily  U  ^  Mornmg  at  Des  Moines  has  been  advanced  to  man¬ 
ed  the  employes  of  the  paper  and  their  News  staff  has  joined  the  copy  desk  of  .be  MaVvlanrt  Mat  rnmr,'  ager  of  the  Pierre,  S.  D.  bureau  of  the 

families,  about  100  in  number,  at  a  banquet  the  New  York  Herald  Tribun^  He  was  Company,  New  York.  A.  P. 

July  1  at  Hotel  Lincoln.  formerly  a  member  of  the  New  York  W  .  Edvvard  Glass  has  joined  the  Z.<ww-  _ 

Thomas  J.  Blain,  editor  of  the  Port  Ft-oiing  Foif  assignment  staff.  Courier /oiirwa/ as  automobile  editor.  lUADDiirrk 

Chester  (N.  Y.)  Daily  Item,  and  Mrs.  A.  E.  Vanderventer,  former  managing  ,  Arthur  F.  Hardwick,  radio  editor  of  the  MARRIED 

Blain,  treasurer  of  the  County  Recreation  editor  of  the  Long  Beach  Morning  Sun,  -^pcmg/ield  (Mass.)  Republican,  left  New  "^ICTOR  G.ALAZIN,  make-up  man  in 
i  Commission  of  Westchester  County,  sail-  has  succeeded  Walter  V.  W’oehlke  as  Mexico,  July  17,  for  “  the  mechanical  department  of  the 

j  ed  on  Wednesday,  July  8,  on  the  Caronia,  managing  editor  of  the  Sunset  Magazine  ^  five-weeks  trip  to  Mexico.  Cleveland  Times,  to  Miss  Crissey  Croc- 

i  for  a  three  months’  trip  through  Scot-  of  San  Francisco.  _  kett.  assistant  to  the  auditor,  June  20, 

1  land  and  England.  Miss  Ann  Einig  has  been  appointed  so-  HniXllNr  NFW  PoqT«  Cleveland. 


Jaly  1  at  Hotel  Lincoln.  formerly  a  member  of  the  New  York 

Thomas  J.  Blain,  editor  of  the  Port  Evening  Post  assignment  staff. 

Chester  (N.  Y.)  Daily  Item,  and  Mrs.  A.  E.  Vanderventer,  former 


land  and  England. 


Walter  H.  Killiam,  until  recently  pub-  ciety  editor  of  the  Miami  Illustrated  Tab. 


HOLDING  NEW  POSTS 


John  Wolgamot,  sporting  editor  of  the 


lisher  of  the  Merced  (Cal.)  Star  has  been  Miss  Einig  acted  in  a  similar  capacity  on  ^ENN'ETH  McCALL,  from  S'on  An-  Danville  (Ill.)  CommercM-N ews,  to 
appointed  private  secretary  to  Senator  the  A/iomi  Tribune  and  the  Miami  Hcro/d.  tonio  Evening  News,  to  Houston  Miss  Mildred  Brown,  in  Peoria. 


Hiram  W’.  Johnson. 


Henry  Parker,  dramatic  editor,  Louis-  Press  reportorial  staff. 


Ben  Allen  Williams,  a  reporter  on  the 


Mr.  and  Mrs.  C.  Neill  Baylor  have  vtHe  Herald,  has  returned  to  his  desk  af-  James  Gidson,  from  city  staff,  Buffalo  Cleveland  Plain  Dealer,  to  Miss  Martha 
announced  the  birth  ot  a  son,  at  Charles-  ter  an  illness  of  several  months.  Ez'cning  News,  to  Buffalo  Evening  Post.  -Ann  Aiken,  a  former  feature  writer  on 

town.  W.  Va.  Mr.  Baylor  is  editor  of  C.  B.  Davis,  instructor  School  of  Jour-  a.  Barr  Gray  from  New  York  World  paper,  recently  in  Cleveland, 

the  Hagerstown  (Md.)  Herald.  nalism.  University  of  Illinois,  is  working  to  reporter.  New  York  Herald  Tribune.  Robert  A_.  Drysdale,  sports  editor  of 

IN  THE  BUSINESS  OFFICE 


ter  an  illness  of  several  months.  Ez-ening  News,  ’to  Buffalo  Evening  Post. 

C.  B.  Davis,  instructor  School  of  Jour-  a.  Barr  Gray  from  New  York  World, 
nalism  University  of  Illinois  is  working  to  reporter,  New  York  Herald  Tribune. 
through  the  vacation  months  as  relief  -.r  u  t  _  r*  .  •.  t- 


-  through  the  vacation  months  as  relief  ^  x,  iv;*,.i,»ii  Springfield  (Ill.)  State  Journal,  to 

IN  THE  BUSINESS  OFFICE  '"cld-NniT  Danznile  (111.)  Commer-  reportorial  staff,  to  staff,  LoJj^le  si'ring^W^*"^^ 

row  IN  S.  FRIENDLA,  business  man-  g  q  Biggerstaff,  for  eight  vears  asso-  p  xj  •  »  r  r  *  •,  D.  L.  Dolan  of  the  Halifax  Herald 

ager  of  the  New  York  Sun,  who  is  ciate  editor  of  the  Kansas  City  (Mo.)  I^rrmgton,  from  feature  writer,  to  Miss  Elizabeth  MacDonald  of  Glace 

on  a  trip  through  the  West  spoke  on  Oro-vers  Telegram  live  stock  daily  has  reportorial  staff.  Bay,  N.  S.,  at  Sydney,  N.  S.,  on  June 

“Modem  Newspapers”  recently  before  been  named  assistant  to  the  president  of  Courier-Journal.  24.  Mr.  Dolan  was  formerly  with  the 


the  Boise  (Idaho)  Ad  Club.  (be  Kansas  City  Live  Stock  exchange. 

A.  F.  Grimes,  former  advertising  Thomas  M.  O’Neill  of  the  editorial 
Mnager  of  the  Ardmme  (Okla.)  Press,  ^(aff  Qf  (be  Hagerstown  (Md.)  Morning 
Henry  B.  Wiener,  former  advertising  pfcrald,  is  spending  his  vacation  in  Buf- 
manager  of  the  Galveston  Triune,  and  p^lo  and  Niagara  Falls,  N.  Y. 
t.  1.  Vogt,  formerly  with  the  Pinkerton  n-  t-  r>  s  i  •  *  j  *1. 

Agency,  have  joined  the  advertising  staff  ,  J®*”  E.  Regan  forinerly  associated  with 
of  the  San  Antonio  Express  and  Eve-  tht  Logansport  (Ind.)  Pharos-Tribune  zs 
nine  .Mews  editor  and  later  on  the  advertising 

c  L,  '  .  ,  ,  staff,  is  now  a  copv  reader  on  the  In- 

h.  Edgar  Phillips,  general  manager  of  jianaPolis  Star 

the  Hagerstown  (Md.)  Herald-Mail,  ir-  c  r  1.  d  -j 

entertained  members  of  the  business  of- 

lice  of  the  two  newspapers  at  dinner  at  Post  and  Mrs.  Sexton  sail- 

Bateway  Inn,  Conococheague,  recently.  J“>y  4.  for  a  two  months  vacation  in 

W.  E.  Pattison,  for  the  past  five  years  c  1  l  j  •  j- 

head  of  the  advertising  department  of  -Allen  Sauers  has  been  named  city  edi- 

the (Md.)  Hcro/d-Mai/,  has  ‘or  of  the  Logans^orf  (Ind.)  Pharos- 
resigned  to  open  an  advertising  agency  Tribune  succeeding  Paul  Porter,  who  has 
in  the  Arcade  Building,  Hagerstown.  J.  returned  to  his  home  at  Winchester,  Ky. 


S.  Hade  will  succeed  Mr.  Pattison. 


Clyde  Byers,  former  manager  of  the 


S.  L.  Davis,  for  the  past  year  adver-  United  Press  bureau  at  Madison,  Wis., 
tising  director  of  the  Riverside  (Cal.)  has  resigned  as  court  clerk  at  Logansport, 


Enterprise,  has  resigned. 


Ind.,  to  re-enter  the  newspaper  field  as 


UVeme  Collier,  general  manager  of  telegraph  editor  of  the  Indianapolis  a 
the  Miami  Daily  Tab  is  spending  a  few  ‘  ttnes.  ^ 

days  vacation  in  Havana.  Lindsay  Me-  Ed  C.  Prell.  of  Pittsburgh,  has  been 
Kenna  is  acting  general  manager  during  made  sports  editor  of  the  Salma  (Kan.)  , 

Mr.  Collier’s  absence.  Daily  Union. 

Frank  Woltz,  circulation  manager  of  Harold  Mull,  former  reporter  on  the 

thf  Hagerstown  (Md.J  Herald-Mail  has  Logansport  (Ind.)  Pharos-Tribune  and _ 

resigned  to  go  into  business  tor  himself,  now  a  student  in  the  journalism  school 


uisz'itle  Lourter-journal.  24.  Mr.  Dolan  was  formerly  with  the 

News-Photos  that  are  NEWS 
Features  that  are  FEATURES 

More  than  400  editors  are  finding  the  Central  Press  Association’s  ! 

daily  service  an  increasingly  valuable  aid  in  their  business  of 
getting  out  the  best  and  most  interesting  newspaper  in  their  territory.  | 
The  Central  Press  service  gives  them  a  wealth  of  news-photo  mats,  j 
news  feature  stories,  preparedness  art,  sport  stories  and  art,  the  Cargill  ' 
editorial  cartoons,  the  Sords  sport  cartoons,  editorial  page  features, 
women’s  page  features,  including  fashions,  serial  stories,  household  hints,  1 
heart  and  home  problems  departments. 

Central  Press*  own  stall  of  correspondents  and  its  arrance* 
ments  with  leadfin^  photo  services  of  the  world  enable 
it  to  supply  a  news-mat  service  SECOND  TO  NONE. 

Write  or  wire  us  today  to  send  you  the  service  without  charge  for 
four  days. 

tEije  Central  ^sisiottation 


V.  V.  McNirr 
President. 


Central  Press  Bldg. 
Cleveland,  O. 


H.  A.  McNitt 
General  Manager. 


P.  S. — Don’t  forget  ue  produce  the  World’s  Best  Picture  Page. 
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St.  John  (N.  B.)  Telegraph-Journal  and 
the  Sydney  (X.  S.)  Record. 

Claredon  A.  Berger,  editor  of  the 
Warren  (Pa.)  .Morning  Mirror,  to  Miss 
\'irginia  Allinger,  of  Ridgway,  Pa. 


ASSOCIATION  CHIEFS 


EXKIECOMBE  NAMES  NEW 
N.  E.  A.  OmCERS 


NEW  PLANTS  AND  EQUIPMENT 

P'lRST  concrete  was  poured  for  the  new 
Cleveland  News  building,  and  last 
week  saw  the  first  floor  of  the  $2.0(X).- 
(KK)  structure  completed. 

Xcw  quarters  have  been  leased  by  tiie 
Home  Gardens  (Cal.)  Press  on  Tweedy 
iKnilcvard.  Will  H.  Green,  publisher, 
is  preparing  to  install  more  e<|uipment. 

.Akron  (X.  Y.)  Journal,  has  purchased 
a  site  for  the  erection  of  a  new  and 
modern  publishing  office  and  plant. 


'p’RWIX  FUXK,  editor  and  publisher  of 
^  the  Rogers  (Ark.)  Democrat,  served 
the  Arkansas  Press  Association,  as  sec¬ 
retary  for  five 
I  1  years  prior  to  his 

election  as  presi- 
dent  at  the  annual 
f  X  convention  this 

rk  He  has  also 

prominent  in 

1*  affairs  of  the  Xa- 


State  Vice-Presidents  Appointed  by 
President  of  National  Editorial 
Association  Announced  by  St. 

Paul  Headquarters 


CHANGES  OF  OWNERSHIP 

AIHXIRJTA,  (Ill.)  Sun-Bulletin,  for- 
merly  owned  by  Marshall  and  Pot¬ 
ter.  has  Ix'cn  sold  to  the  Home  Xews 
Publishing  Company,  of  Chicago,  of 
which  John  H.  Millar  is  president.  Ken¬ 
neth  P).  Butler,  former  news  editor  of 
the  .Allegan  (Mich.)  News,  has  been 
appointed  editor  and  manger.  Irving  H. 
Easter  will  remain  with  the  Sun-Bulletin 
as  news  editor. 

L.  E.  Busenbark,  former  owner  of  the 
Garden  City  (Kan.)  Telegram  has  pur¬ 
chased  the  Goodland  Republic. 

A.  S.  Harper  of  Rochester.  Te.x.,  has 
purchased  the  Benjamin  (Tex.)  Post 
from  Mrs.  W.  F.  Bisbec,  who  is  re¬ 
moving  to  Abilene,  Tex. 

George  Cross,  editor  and  publisher  of 
the  Bonesteel  (S.  U.)  Enterprise,  has 
sold  that  paper  to  Joseph  Hines,  former 
newspaper  man  of  Verdigre.  Xeb. 

Garlin  Kline,  associated  with  the 
Akron  (Ind.)  Times  for  several  months, 
has  purchased  an  interest  in  the  paper 
from  DeWitt  Hosman,  owner. 


tional  Editorial 
Association,  o  f 
which  he  has  been 
a  vice  -  president 
since  19()0.  This 
year  he  was  elect- 


Frank  O.  Edgecombe,  of  the  Geneva 
(Xeb.)  Signal,  new  president  of  the  Na¬ 
tional  Editorial  Association,  has  appoint¬ 
ed  the  state  vice-presidents  for  1925-26. 

The  names,  as  announced  this  week  by 
the  St.  Paul  headquarters  office  of  the  as¬ 
sociation,  follow : 


ed  a  member  of 
Erwi.n  Fvnk  the  X.  E.  A.  e.x- 

ecutive  committee. 

Mr.  I'unk  started  newspaper  work 
when  he  was  17  years  old  as  editor  of  the 
.Manning  (Ta.)  Monitor.  In  the  spring 
of  1896,  two  years  later,  he  sold  the  Mon¬ 
itor,  and  with  his  father  purchased  the 
Springdale  (Ark.)  Democrat.  In  the 
fall  of  the  same  year  he  purchased  the 
Rogers  Democrat,  and  has  been  its  editor 
and  publisher  since. 

I'or  three  consecutive  years  the  Demo¬ 
crat  has  won  first  honors  in  the  annual 
contest  for  the  best  all-round  newspaper 
in  its  state,  and  for  the  best  first  page. 


ASSOCIATIONS 

INTERNATIONAL  PRESS  CLUB 

of  San  Antonio  has  elected  officers 
as  follows:  President,  J.  B.  Butler,  edi¬ 
tor,  Semi-Weekly  Express;  vice-presi¬ 
dents,  Ignacio  Lozano,  publisher  of  La 
Prensa,  and  John  Olive,  Sunday  editor, 
San  Antonio  Light;  secretary,  Milton 
Everett  of  the  Southwest  Xews  Bureau. 

East  Tennessee  Press  Association 
will  hold  its  fifteenth  annual  meeting  at 
Sevierville,  Tenn.,  .\ugust  11-13.  A  good 
program  has  been  prepared  on  such  sub¬ 
jects  as  "Ghurch  .\dvertising  Budgets  for 
Xewspapers,”  "Stopping  the  Leaks  on  the 
Credit  System,”  "Newspaj^rs  and  Educa¬ 
tion,"  and  "Crime  Publicity.” 

Hancock  County  Press  Association 
celebrated  the  county  centennial  June  4 
with  a  program  at  the  Hamilton  Club 
House.  Miss  Mary  Davidson  of  the 
Carthage  Republican,  M.  M.  Clausen  of 
the  Hamilton  Press  and  Michael  Baumert, 
Jr.  of  Xauvoo  composed  the  committee  in 
charge. 

Indiana  Republican  Editorial  Asso¬ 
ciation  will  hold  its  annual  summer 
outing  at  Michigan  City,  Ind.,  Aug.  6  and 


Mich.,  president ;  Carroll  D.  Coleman,  of 
Muscatine,  la.,  vice-president,  John  P. 
Riley,  Jr.,  of  Royal,  Ind.,  second  vice- 
president  ;  Grace  M.  Redding,  of  Redford, 
Mich.,  secretary ;  and  Caddie  May  Whitt- 
sit,  of  Yonkers,  N.  Y.,  treasurer.  The 
association  voted  to  revive  the  old  West¬ 
ern  Amateur  Press  .Association  as  an 
auxiliary  to  the  national  organization,  and 
Walter  S.  Goff,  of  Jackson,  Mich.,  was 
elected  temporary  president  of  that  divi¬ 
sion,  and  Helen  C.  Spink,  Washington, 
Ind.,  secretary-treasurer.  The  1926  con¬ 
vention  will  be  held  in  Philadelphia.  The 
Association  was  formed  in  1877  by  James 
H.  Beck,  former  solicitor  general  of  the 
United  States,  and  Joseplius  Daniels,  for¬ 
mer  .secretary  of  the  navy. 


.Manama — Mrs.  C.  \V.  Thomas,  Citronette 
Call. 

Arizona — J.  II.  Westover,  Yuma  Morning 

.Vrkaiisas — C.  .\.  Kerry,  Eldorado  .\cws. 

California — Timothy  Krounhill,  Puente  Jour¬ 
nal. 

Colorado — Edwin  .\.  Bemis,  Littleton  In¬ 
dependent. 

Connecticut — O.  S.  Freeman,  H'atertown 

.\'etes. 

Delaware — .Tames  F.  Allee,  Dover  State  Sen- 
linel. 

Florida — \V.  M.  Glenn,  Orlando  Sentinel. 

Georgia — G.  S.  Chapman,  Sandern’ille  Prog¬ 
ress. 

Idaho — W.  I.lovd  .\dams,  Rexburg  Standard. 

Illinois — Paul  Goddard,  IPashington  Reporter. 

Indiana — ^John  D.  DePrez,  SlielbyiAlle  Demo¬ 
crat. 

Iowa — Harry  Taylor,  Trace  Star-Clipper. 

Kansas — O.  \V.  Little,  Alma  Enterprise. 

Kentucky — \Vm.  Grote,  Pikevilte  Xews. 

Louisiana — C.  E.  Faulk,  Mmroe  Xews  Slar. 

Maine — Ojas.  H.  Fogg,  Houlton  Times. 

Maryland — Robert  E.  Delaplane,  Frederick 
.\e7cs. 

Massachusetts — Carl  Prescott,  East  Weymouth 
Gazette. 

Michigan — Homer  Harwood.  Warren  Watch¬ 
man. 

Mississippi — L.  H.  Bowen,  Brookhaven 
Times. 

Minnesota — E.  K.  Whiting,  Owatonna  Jour¬ 
nal-Chronicle. 

Missouri — J.  S.  Hubbard,  Columbia  Missouri 
Publisher. 

Xebraska — O.  O.  Buck,  Harvard. 

Nevada — Harold  P.  Hale,  Eiko  Independent. 

New  Hampshire — Chas.  G.  Jenness,  Rochester 
Courier. 

New  Jersey — Richard  C.  Anzer,  Union  City 
Hudson  .Veter. 

New  Mexico — J.  G.  Greaves,  Portales  News. 


FORESHADOWED  EVENTS 

July  16-17 — Oregon  State  Editorial 
Assn.,  annual  meeting,  Cranu 
Pass,  Ore. 

July  16-18  —  Ameriran  Photo-En¬ 
gravers  Assn.,  29th  annual  ron- 
vention,  Hotel  Commodore.  N*w 
York. 

July  17-18  —  Better  Business  Bn- 
reaus  of  the  Pacific  Coast,  Se¬ 
attle,  Wash. 

July  17-18 — Central  Missouri  Press 
Assn.,  annual  meeting,  Linn 
Creek.  Mo. 

July  17-20 — Southern  Illinois  Edi¬ 
torial  Assn.,  annual  boat  trip, 
St.  Louis  to  Keokuk,  la. 

July  18-20 — Utah  State  Press  .Xssn, 
annual  ronvention,  Logan.  Utah. 


New  York — T.  J.  Bl.iin,  Port  Chester  Dtilj 


North  Carolina — J.  .\.  Sharpe,  LumbfrUt 
Robesonian. 

North  Dakota — M.  I.  Forkner,  I.angdou  Kt. 
publican. 

('hio — C.  R,  Callahan,  Bellevue  Gazette. 
Okl.ahoma — N.  .A.  Nichols.  El  Reno  /tmericn 
Oregon — A.  E.  Voorhies,  Pass  Courier 

Pennsylvania — Wm.  G.  Hower,  Bryn  iltm 


Rhode  Island — Jonathan  F.  Comstock,  Crane 
ton  .Xews. 


-South  Carolina — H.  H.  Woodward,  Com, 
Herald.  ^ 


South  Dakota— W.  C.  Lusk,  Yankton  Press 

Tennessee — John  C.  Rogers,  Dyersbm 

Gazette. 

Texas — Sam  P.  Harben,  Richardson  Echo. 

I'tah — Chas.  England.  Logan  Journal. 

\  trniont — Harry  E.  Parkers,  Bradford  i'nitri 
Opinion. 

N’irginia — J.  C.  Latimer,  Staunton  Times  Dit- 
patch. 

Washington — E.  L.  Wheeler.  Waitsbsirg  Tistses. 

West  Virginia — R.  H.  Pritchard,  WesUm 
Democrat. 

Wisconsin — ^John  Kuypers,  DePere  Democre- 
Journal. 

Wyoming — R.  H.  Alcorn,  Rawlins  Republicu. 


NEW  PUBUCATIONS 


T  H.  COOPER  has  started  publica- 
"  *  tion  of  the  Trinidad  (Tex.)  Trans¬ 


cript,  a  weekly. 


There  Is  One  Certain  Test! 


National  Amateur  Press  Associa¬ 
tion,  meeting  last  week  in  Detroit, 
re-elected  Clyde  G.  Townsend,  of  Pontiac, 


SPECIAL  EDITIONS 

^HATHAM  (OXT.)  DAILY  XEWS, 
special  “Buy  In  Chatham  Edition” 
June  25. 

Bell  (Cal.)  Herald,  .American  Legion 
edition,  June  25. 

Elgin  (Ill.)  Daily  Courier,  ,54-page 
Fox  A'alley  Progress  edition,  June  30. 

Huntsville  (.Ala.)  Daily  Times,  108- 
page  Greater  Huntsville-Tenncssee  Val¬ 
ley  Progress  edition,  June  28. 

Clarksburg  (W.  Va.)  Daily  Telegram 
special  section  June  25,  in  connection 
with  the  25th  anniversary  of  the  Palace 
Furniture  Company. 

Bellaire  (O.)  Daily  Leader,  48-page 
Xational  Highway  Centennial  edition, 
June  30. 

M orrisloten  (X.  J.)  Daily  Record,  28- 
page  25tli  anniversary  edition,  June  25. 

Ottawa  (Canada)  Evening  Citizen, 
72-page  Souvenir  edition,  June  25. 


Knowing  Certified  Dry  Mats  as  we  do,  living  with  them  as  it 
were,  we  are  naturally  highly  enthusiastic  over  the  printing  re¬ 
sults  publishers  everywhere  are  able  to  obtain  and  maintain 
through  their  use. 


From  what  publishers  and  stereotypers  keep  telling  us,  we  be¬ 
lieve  them  to  be  not  only  the  best  dry  mats  on  the  market,  but 
also  the  most  economical  to  use.  This  in  spite  of  the  fact  that  in 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


"Me  Friend,”  New  Comic  Strip,  Added  to  King  Features 

List — Zoe  Beckley  to  Visit  Queen  Marie  in  England — 

New  Radio  Article  by  Butman 


outKiy 

\t~lV.1. 


would  be 


The  billing;  and  cooing  doesn’t  end  in 
June.  .-\t  worst  only  the  cooing  stops. — 
Pirminjihatn  W'li'S. 


warranted. — Dc/roitperfectly  content  to  believe  that  they 
descended  from  monkeys  and  not  from 
this  generation. — Cleveland  Times. 


D 


daily  comic  strip.  “Me  and  My  Boy 
Friend",  which  has  been  added  to  the  list 
of  the  King  Features  Syndicate,  Inc.,  New 
York.  The  symlicate  considers  Miss 
Cochran  a  ‘‘fiiKl’’  in  newspaper  art. 


and  Rome.  While  abroad  Mr.  Hatrick 
made  arrangements  for  extensive  in¬ 
creases  in  the  service  of  International 
Newsreel  throughout  F.urope,  particularly 
in  the  central  jwrt  and  in  the  Far  East. 


Very  often  a  sound  investment  is  just 
a  bit  of  speculation  that  turned  out  all 
right. — .San  J-'raneisco  Cliromcle. 


France  doesn’t  seem  to  be  approaching 
this  debt  matter  very  francly. — Little 
Hock  (Ark.)  Gazette. 


Offer*  Club  House  Site 


How  many  Sunday  automobile  acci¬ 
dents  arc  due  to  people  hurrying  to 
church  ? — Cleveland  'Times. 


Zoe  Beckley,  special  writer  for  the  Fa¬ 
mous  Features  Syndicate,  Inc.,  New  York, 
left  this  week  for  abroad  to  spend  sev¬ 
eral  weeks  visiting  Queen  Marie  of  Rou- 
mania,  who  is  now  vasationing  in  a 
suburb  of  London,  England.  Queen 
Marie  invited  Miss  Beckley  to  visit  her 
bv  cable  received  in  New  York  last 
week.  It  was  Miss  Beckley  who  prevail¬ 
ed  upon  Her  Highness  to  write  a  series 
of  articles  which  appeared  in  .American 
newspapers. 


Star  .Adcraft  Service,  New  York,  has 
issued  a  special  supplement  to  its  .Aug¬ 
ust  advertising  service  book  giving  a  lo¬ 
cal  advertising  tie-up  on  the  Dayton  ev»)- 
lution  trial,  which  started  July  10.  The 
copyright  copy  is  headed  “Live  Facts  on 
Local  Evolution.” 


In  another  humlred  years  civilization 
will  have  reached  all  peoples  except  those 
that  have  no  resources  worth  stealing. — 
Chico  Record. 


‘•Hooverizing  Radio”  is  the  title  of  a 
radio  feature  article  by  Carl  H.  Butman, 
being  offered  by  the  Washington  Radio 
N’ews  Service,  Washington,  U.  C. 


Henry  M.  Snevily,  general  manager  of 
the  Bell  Syndicate,  Inc.,  New  York,  will 
return  to  New  York  head(iuarters  shortly 
from  a  business  trip  to  the  Pacific  Coast. 


Karl  K.  Kitchen,  of  the  Xcw  York 
Lvening  World,  now  abroad,  is  writing  a 
series  of  European  articles  for  the  New 
Y'ork  World  Syndicate.  Mr.  Kitchen  will 
attend  the  Wagnerian  Festival  at  Bay¬ 
reuth,  and  the  music  festivals  at  Carlsbad 
and  Salzburg.  His  articles  will  also  be 
written  from  Berlin,  Vienna,  Budapest, 
Paris,  London,  Deauville  and  Lido- Ven¬ 
ice.  While  in  New  York,  Mr.  Kitchen 
conducts  the  column  “Up  and  Down 
Broadway”  on  the  Evening  World. 


Tom  Gerber,  manager  of  the  United 
Features  Syndicate,  New  A'ork,  will  re¬ 
turn  to  New  A'ork  July  11,  from  a  busi¬ 
ness  trip  through  the  middle  west. 


Drew  Pearson,  interviewer  and  special 
writer  for  the  U.  P.  C.  News  Service, 
New  York,  has  left  on  a  trip  to  the 
<  )rient. 


Edgar  B.  Hatrick,  general  manager  of 
International  Newsreel,  returned  on  Fri¬ 
day  on  the  Berengaria  from  Europe, 
where  he  has  been  for  the  past  six  weeks, 
visiting  London’,  Paris,  Berlin,  Vienna 


Winifred  Mason  Huck,  Chicago,  former 
Congresswoman,  served  time  in  the  Ohio 
reformatory  for  women  at  Marysville  for 
the  purpose  of  getting  a  series  of  stories 
for  the  NEA  Service,  Inc.,  Geveland. 
That  syndicate  announces  this  week 
“Footloose”  by  Beatrice  Burton  as  its 
latest  serial  offering. 


ADVERTISING  AGENCY  AFFAIRS 


Agricultural  Advertiser**  Service  Established  in  Chicago — Barclay,  Former 
A.  N.  A,  Official,  Joins  Philadelphia  Firm — Byer  Opens 
Columbus  Agency 


pR.\NK  B.  WHITE  has  organized  the 
Agricultural  .Advertisers’  Service, 
with  offices  at  76  West  Monroe  street, 
Chicago.  Mr.  White  is  president ;  Robert 
P.  Sheidierd.  vice-president :  N.  G.  Reuter, 
treasurer;  .and  Philip  Mc.A.  White,  secre- 
tarv. 


Ls'cning  f’o.st,  Sun,  Telegram,  Herald 
Tribune,  Daily  XcU's,  Brooklyn  Eagle, 
and  Long  Island  City  Star. 


Hcrl)ert  Byer,  formerly  of  the  Colum¬ 
bus  (0.)  Citizen,  announces  the  establish¬ 
ment  of  an  advertising  service  with  offices 
at317-31B  Clinton  Building,  8  East  Chest¬ 
nut  street,  Columbus,  O. 


The  Kirkland-Engel  Company,  Chicago, 
has  received  several  new  accounts,  among 
them  the  Sanger  Tours,  Bike  Web  Com¬ 
pany,  Simplex  Tire  Company,  Barawick 
Company  and  .American  Radio  Engineers. 


J.  V.  Long,  advertising  manager  of  the 
Philadelphia  Company  and  affiliated  cor¬ 
porations,  has  resigned  that  position  to 
engage  in  general  advertising  and  adver¬ 
tising  consultant  practices,  with  offices  in 
the  .American  State  Bank  Building,  Pitts¬ 
burgh.  Mr.  I^ng  is  vice-president  of  the 
Pittsburgh  .Advertising  Club  and  secre¬ 
tary  and  treasurer  of  the  Pittsburgh  Press 
Qub. 


Shepard  G.  Barclay,  former  field  serv¬ 
ice  .secretary  of  the  Association  of  Na¬ 
tional  Advertisers,  has  joined  the  staff  of 
the  J.  H.  Cross  Company,  Philadelphia 
advertising  agency. 


J.  J.  Finley  is  now  connected  with  .Au¬ 
brey  &  Moore,  Chicago  advertising 
agency.  He  was  formerly  with  the  .Ar¬ 
nold  Joerns  Company. 


Frank  Koch,  formerly  with  the  market¬ 
ing  division  of  the  Frank  Seaman  .Agency, 
New  York,  is  doing  trade  surveys  for  the 
Daily  Newspajx'r  .Advertising  Managers’ 
.^ssociation  of  New  York  City.  The  as¬ 
sociation  comprises  the  .\cjc  York  Times, 


W.  .A.  P.  John  has  been  appointed  head 
of  the  copy  department  of  the  Campbell- 
Ewald  Company,  advertising  agency  of 
Detroit. 


D.  Minard  Shaw,  Inc.,  new  advertising 
agency,  has  opened  business  in  New  York. 
Mr.  Shaw  was  formerly  in  charge  of  the 
Eastern  Division  advertising  of  the  Ford 
Motor  Company. 


FLASHES 


Evolution  is  slow.  .A  million  years  of 
upward  climbing,  and  not  more  than  fifty 
gofxl  third-basemen  in  the  land. — Hart¬ 
ford  Times, 


Simile  for  the  day:  As  persistent  as  a 
cigarette  beggar. — /.  R.  W.  in  Milwau¬ 
kee  Journal. 


•An  emu  belonging  to  a  circus  was 
killed  in  a  wreck  outside  Ogdensburg, 
N.  \.  However,  with  the  passing  of  the 
crossword  craze  his  usefulness  had  prac¬ 
tically  ceasetl. — Detroit  \\~U’S. 


X 


Perhaps  future  generations  will  be 


.A  free  club-house  site  on  Perdido  Bay 
has  been  offered  the  .Alabama  Press  As¬ 
sociation  by  Frank  Barchard,  senior  part¬ 
ner  in  the  corporation  owning  the  Foley 
Onlooker.  The  offer  is  lieing  given  con¬ 
sideration  by  the  executive  committee  of 
the  .Association,  J.  C.  McLendon  of 
Luverne,  president,  has  announceil.  The 
site  is  near  Rear  Point  and  a  short  run  by 
motor  boat  to  the  Gulf  and  the  deep  sea 
fishing. 


It’s  a  happy  father  who  has  one 
daughter  married  to  an  ice  man  and  one 
to  a  coal  man. — Columbia  Record. 


.An  English  scientist  says  the  average 
span  of  life  can  be  extender!  easily  to  150 
years  at  a  cost  of  12  cents  a  head,  and 
doubtless  there  are  cases  in  which  the 
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CIRCULATION  PROGRESS 


"stunts."  ot  which  latter  Mr.  Omasky 
uses  lew  and  thinks  less  of. 


Conitantly  Advertise  Your  Paper  Is 
Advice  of  J.  Omansky,  Cleveland 
Times 


Photographer  Saves  Mrs.  Coolidge 

To  the  alertness  of  George  Hill,  pho¬ 
tographer  for  the  New  York  Tinves  Mrs. 
Calvin  Coolidge,  wife  of  President  Cool¬ 
idge,  owes  her  escape  from  probable  ser¬ 
ious  injury  when  a  squadron  of  motor¬ 
cycle  officers  of  the  ^Iassachusetts  State 
Constabulary  narrowly  missed  knocking 
her  down  when  they  came  upon  her  sud¬ 
denly  while  she  was  taking  a  walk  near 
the  summer  White  House  at  Swampscott, 
Mass.,  July  3.  Hill,  who  was  with  Mrs. 
Coolidge,  together  with  her  secret  service 
escort,  James  Haley,  was  the  first  to  see 
the  oncoming  motorcyclists  as  they  sped 
around  a  curve  in  the  road.  He  shouted 
to  Mrs.  Coolidge  to  jump,  which  she  did, 
leaping  to  one  side,  while  her  secret  ser¬ 
vice  escort  leaped  to  the  other.  The  four 
motorcycle  officers  sped  between  them. 


Ford  Loses  Point  in  Libel  Suit 


Federal  Judge  Knox  in  Xevv  York 
July  7,  refused  to  set  aside  an  attachment 
against  $65,000  in  New  York  bank  de¬ 
posits  belonging  to  Henry  Ford  in  con¬ 
nection  with  the  $200,000  libel  suit  begun 
against  Mr.  Ford  two  years  ago  by 
Herman  Bernstein,  Jewish  editor.  Mr. 
Bernstein  started  suit  because  of  articles 
in  the  Dearborn  Independent. 


J.  Omansky 


PERFECT  service  to  readers  through 
the  medium  of  making  a  newspaper 
instantly  and  easily  available  is  the  key¬ 
note  to  successful  management  of  circula¬ 
tion  in  the  opinion  of  J.  Omansky, _  cir¬ 
culation  manager  of  the  Cleveland  Times. 
Mr.  Omansky  supplements  his  assertion 
by  adding  that  a  circulator  must  have  a 
good  product,  too,  else  he  cannot  hold 
reader  interest  after  he  has  created  it. 
Therefore,  it  behooves  the  editorial  de¬ 
partment  of  any  newspaper  to  step  on  the 
gas  and  put  out  a  witle-awake,  reliable 
publication.  If  the  editor  falls  down,  as 
Mr.  Omansky  believes  is  somtimes  the 
case,  then,  and  only  then,  should  artificial 
methods  of  circulation  stimulation  be  re¬ 
sorted  to. 

Mr.  Omansky  started  in  circulation  on 
the  Akron  Beacon  Journal.  After  ex¬ 
perience  there  he  went  to  the  Rochester 
Herald  and  after  that  was  with  the  fol¬ 
lowing  Scripps-Howard  papers:  Cincin¬ 
nati  Rost,  Oklahoma  News,  Akron  Press 
and  Cleveland  Press.  He  left  the  latter 
paper  to  take  up  the  circulation  cudgels 
for  the  Times. 

His  chief  service  to  date  was  in  Cincin¬ 
nati,  where,  on  the  Post,  under  Maurice 
Levy,  he  made  his  first  real  forward 
strides  in  circulation  lore.  Mr.  Omansky 
said  that  he  considered  Mr.  Levy  by  all 
odds  the  best  circulator  in  .America.  Mr. 
I^vy  is  now  business  manager  of  the  Cin¬ 
cinnati  paper.  During  the  war  Mr. 
Omansky  was  field  agent  for  Stars  & 
Stripes,  and  was  attached  to  the  Fifth 
.\rmy  Corps. 

“I  have  no  set  formulas  for  success  as 
a  circulator ;  there  is  no  stereotyped  set 
of  rules  to  govern  one,  either,  so  far  as 
I  can  see,”  he  said. 

“I  know  of  no  set  table  of  rules  or 
regulations  that  may  be  passed  out  to  the 
men  and  boys  who  circulate  the  paper. 
These  must  be  handled  hard,  I  grant  you. 
but  they  also  must  be  protected  and 
hacked  up.  and  given  instant  and  suffici¬ 
ent  assistance  in  time  of  emergencies. 

“To  sell  his  paper  properly,  the  circu¬ 
lator  must  criticize  it  constantly,  too,  and 
my  pet  aversion  on  any  paper  is.  figura¬ 
tively,  an  editor.  This  is  not  meant  in  a 
personal  sense,  but  rather  on  the  theory 
that  the  editor  seldom  sees  the  circulator’s 
point  of  view,  and  consequently  seldom 
works  hand  in  hand  with  him.” 

Mr.  Omansky  believes  in  constantly  ad¬ 
vertising  his  paper  and  its  divers  depart¬ 
ments,  and  believes  the  bulk  of  the  ap¬ 
propriation  for  the  circulation  depart-, 
ment  should  be  spent  thus;  then,  if  there 
is  a  surplus  left  over,  it  can  be  spent  on 


Tracy  W.  Ellis  Dead 

Tracy  \\’.  Ellis,  advertising  manager 
of  Indianapolis  (Ind.)  Times,  died  on 
July  1,  after  a  brief  illness  following  an 
operation  for  appendicitis.  Mr.  Ellis  was 
well  and  favorably  known  in  the  Middle 
West  and  had  acquaintances  in  the  pro¬ 
fession  all  over  the  country.  Mrs.  Ellis 
and  a  son,  Robert  Stewart,  age  6,  survive. 
Mr.  Ellis  has  been  in  the  advertising 
business  for  12  years.  The  successful 
administration  of  the  advertising  of  the 
Indianapolis  Times  is  credited  very  large¬ 
ly  to  his  genius. 


©bitunrg 


riAVID  F.  GRISWOLD,  71,  city  edi¬ 
tor  of  the  Racine  (Wis.)  Journal- 
News  for  many  years  and  dean  of  the 
newspaper  profession  in  his  city,  com¬ 
mitted  suicide  recently.  He  had  been 
despondent  over  the  death  of  his  wife. 

Mrs.  j.  T.  M.vck,  73,  widow  of  the 
former  owner  of  the  Sandowsky  (O.) 
Register,  and  mother  of  E.  H.  Mack, 
present  publisher  of  the  Register,  died 
in  Sandusky  a  few  days  ago.  She  had 
served  as  president  of  the  Register  Pub¬ 
lishing  Company. 

Charles  W.  Hcckett,  62,  for  several 
years  a  member  of  the  business  depart¬ 
ment  of  the  Detroit  Free  Press,  died 
last  week  at  the  home  of  his  sister  in 
Muncie,  Ind. 

Arthur  B.artox  Cross,  73,  on  the 
Naugatuck  (Conn.)  Times  for  more  than 
25  years,  died  at  his  home  recently. 

Hugh  J.  Mitchell,  48,  owner  of  the 
Ottaiva  (Ill.)  Free  Trader- Journal  died 
July  1. 

Paul  C.  Raxkix,  42,  Kansas  news¬ 
paper  man.  died  last  week  in  a  hospital 
in  Kansas  City,  Mo.  He  had  been  con¬ 
nected  with  newspapers  at  Ottawa, 
Garden  City,  Wichita,  Coffeyville  and 
Salina,  Kan. 

Fred  V.  Johnson',  publisher  of  the 
first  daily  newspaper  established  in  Ash¬ 
tabula,  O.,  and  subsequently  publisher 
of  newspapers  in  North  East,  Girard  and 
Erie,  Pa.,  died  recently  in  Chicago,  where 
he  was  representative  of  a  number  of 
agricultural  publications. 

William  Lisbee,  68,  for  more  than 
30  years  a  writer  of  poetry  and  short 
stories  for  the  Youth’s  Companion,  New 
York  Times,  New  York  Herald,  Kansas 
City  Star  and  other  newspapers  and 
periodicals,  died  at  his  home  in  Cher¬ 
okee  Kan.  recently. 

J.  L.  Chambers,  60,  former  city  editor 
and  editorial  writer  on  the  Charlotte 
(N.  C.)  Observer  and  father  of  Lenoir 
Chambers,  associate  editor  of  the  Greens¬ 
boro  (N.  C.)  Daily  News  died  at  his 
home  in  Charlotte  last  week  after  an 
extended  illness. 


Iowa’s  Literacy 
A  Great  Asset 


Iowa  Leads  the  Nation  in  Literacy 


This  fact  should  be  of  vital  importance  to 
National  Advertisers,  since  an  educated  market 
is  a  market  already  half  won  to  meritorious  mer¬ 
chandise.  It  merely  remains  for  the  Advertiser 
to  stimulate  interest  through  the  columns  of  the 
local  dailies  which  are  an  indispensable  part  of 
the  existence  of  all  educated  persons. 


In  IOWA  the  educational  institutions  are 
abundant  and  of  recognized  worth. 


Well  equipped  elementary  schools  adequately 
meet  the  needs  of  over  a  half  million  children. 


Higher  education  is  provided  through  a  state 
university,  a  state  college  of  agriculture  and 
mechanical  arts,  other  universities  and  normal 
schools. 


In  addition  there  are  scores  of  sectarian  and 
private  colleges  and  schools  of  academic  and 
specialized  training  throughout  the  state. 


BUYING  POWER  INCREASES 
WITH  EDUCATION 


A  great  multitude  of  things,  once  luxuries  have 
become  common  necessities  through  education. 
Education  raises  the  standard  of  living  and  con¬ 
sequently  brings  new  demands. 


lowans  want  the  best.  Widespread  intelligence 
has  led  to  universal  demand  for  finer  things  in 
life.  The  great  wealth  and  resources  of  the  state 
make  possible  realization  of  these  wants. 
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NEWSPAPER  MAKERS  AT  WORK 

- By  H.  LeB.  BERCOVICI  _ 


“We  write  for  our  neifibbors." — A.  E.  McKEE 


rXTEKMlXATlON  of  the  press- 
^  agent  evil  is  the  next  big  reform 
needd  to  make  the  life  of  a  newspaper 
tdhor  bearable  in  the  opinion  of  Alex¬ 
ander  E.  McKee,  associate  editor  of  the 
Columbus  (0.)  State  Journal. 

Mr.  McKee  does  not  attack  the  intelH- 
jtnce  of  the  modern  press  agent.  In 
tact,  it  makes  him  almost  mournful  to 
see  so  much  fine  writing  hit  its  inevitable 
destination:  the  waste  basket. 

“.\t  the  last  Ohio  Associated  Press 
meeting, "  said  Mr.  McKee,  “Moses 
Strauss,  managing  editor  of  the  Cincin- 
noli  Times-Star,  told  us  that  an  accumu¬ 


lation  of  three  months  of  press  agent 
‘news’  represented  $30,000  that  should 
have  gone  to  his  paper’s  advertising  de¬ 
partment.  Every  day  we  are  flooded 
with  tons  of  press  agent  stuff.  W'e  find 
that  the  largest  corporations  are  the 
worst  offenders  in  this  respect.  The 
American  Die  Company,  for  example, 
has  just  sent  us  a  so-called  silk-style 
sheet,  beautifully  done,  presumably  illus¬ 
trating  the  different  silk  styles.  The 
usual  plant  was  found  in  the  name  of  a 
new  silk  in  the  body  of  the  story.’’ 

Mr.  McKee  was  asked  if  he  ever  got 
any  press-agent  material  fnim  Edward 


L.  Bernays,  whose  activities  were  chron¬ 
icled  in  an  Editor  &  Publisher  article. 

“Yes,  this  morning,’’  was  the  answer. 

“Where  did  it  go?’’  he  was  asked. 

“The  basket,”  was  the  short  but  defi¬ 
nite  reply. 

There  is  too  much  syndicate  stuff  be¬ 
ing  produced,  according  to  this  Ohio 
editor,  and  much  of  it  is  built  for  only 
a  big-city  demand,  and  unfit  for  use  in 
towns  where  local  interest  still  prevails. 

.And  this  local  interest  is  the  forte  of 
the  Ohio  State  Journal’s  policy.  The 
day  we  were  in  town  the  story  of  a  local 
high  school  commencement  was  on  page 
1,  neighbored  by  the  story  of  a  speech 
delivered  at  the  Ohio  State  University. 

“Columbus  is  not  the  ordinary  big 
town,”  said  Mr.  McKee.  “It  is  a  city 
of  neighbors,  and  all  of  our  readers  are 
anxious  to  read  about  people  they  know. 
Foreign  news  is  important,  but  local  news 
is  of  far  greater  interest  to  our  readers. 
We  don’t  try  to  be  just  a  record  of 
events,  but  a  paper  that  is  a  friend  and 
a  neighbor  and  therefore  we  find  local 
news  of  the  greatest  value.” 

Mr.  McKee  is  chairman  of  the  W'ays 
and  Means  Committee  of  the  James  W. 
Faulkner  Memorial  Fund,  which  has  al¬ 
most  reached  its  goal  of  $10,000.  The 
interest  from  this  fund  will  be  put  out  in 
the  form  of  loans  to  needy  Ohio  State 
University  Students  in  the  name  of  the 
late  Mr.  Faulkner,  for  31  years  a  re¬ 
porter  on  the  Cincinnati  Enquirer.  With 
the  exception  of  a  large  donation  of 
$1,000  from  E.  B.  McLean,  owner  of 
the  Enquirer  and  the  IVashmgton  Post, 
the  money  has  come  in  small  amounts 
from  2,000  friends  of  the  late  reporter. 

Though  professedly  a  home-town  news¬ 
paper  a  large  share  of  the  Ohio  State 
Jouinal’s  circulation  is  among  readers 
in  Central  and  Western  Ohio  and  West 
Virginia.  It  is  the  only  morning  news¬ 
paper  in  Columbus  and  is  a  member  of 
the  Associated  Press. 

The  value  of  schools  of  journalism 
was  attested  to  by  Mr.  McKee,  who  said 
that  all  Ohio  newspapers  were  friendly 
to  them. 


“If  a  man  has  the  stuff  in  him  to  be 
a  newspaper  man,  he  will  be  one,  whether 
he  goes  to  a  school  of  journalism  or 
not,”  said  Mr.  McKee.  “If  he  is  cut  out 
for  a  newspaper  career,  the  education 
will  help  him.  If  he  is  not  made  to 
be  a  newspaper  man  no  amount  of  school¬ 
ing  will  turn  him  into  one.” 

Mr.  McKee’s  newspaper  reflects  the 
man.  He  is  not  the  super-efficient  super- 
editor  type  that  prevails  nowadays.  His 
door  is  open  to  all.  He  is  more  inter¬ 
ested,  probably,  in  the  failure  or  success 
of  his  next-door  neighbor  than  he  is  in 
the  war  in  Morocco.  And  his  interests 
are  those  of  his  readers,  of  all  Ohio. 
And  a  front  page  high  school  com¬ 
mencement  story  indicates  its  importance 
in  the  mind  of  the  readers. 

SAVANT  WRITES  FOR  U.  P. 

Prof.  Huxley  of  Oxford  to  Comment 
on  “Monkey  Trial*’ 

Professor  Julian  Huxley  of  Oxford, 
one  of  the  leading  scientists  of  Great 
Britain,  will  cable  daily  comments  to  the 
United  Press  Associations  on  the  trial  of 
John  T.  Scopes,  set  to  start  at  Dayton, 
Tenn.,  July  10. 

The  United  Press  will  cable  the  pro¬ 
fessor  a  daily  report  on  the  progress  of 
the  trial,  and  he  will  write  and  cable  back 
observations  from  the  scientific  stand¬ 
point. 

Prof.  Huxley’s  grandfather  was  one  of 
the  first  scientists  to  recognize  the  worth 
of  Darwin’s  theory  o!  evolution. 

Billboard  Law  Amended 

The  billboard  ordinance  of  Muscatine, 
la.,  has  been  amended  making  prohibitory 
the  location  of  billboards  facing  private 
residences,  obstructing  views  of  other 
streets  and  fixed  a  $25  penalty  for  viola¬ 
tion.  For  purposes  of  the  ordinance  a 
residence  block  has  been  defined  as  one 
on  which  half  the  building  on  each  side 
of  the  street  are  residences  and  all  must 
agree  to  the  petition  before  such  bill¬ 
boards  mav  be  erected. 


THESE  NEWSPAPERS  COVER  THE  SOUTH 
FROM  TOP  TO  BOTTOM 


ALABAMA 
AmistM  Star 
Blmlaikan  A|t-Htral< 
Blrailaihaai  Bars 
Hantnlllt  Tlnn 
Mokllt  Iten 
Mokllt  BtfUttr 
MMtiancnr  AAvtrtlttr 
MaatiMiery  Jaimal 
OatllU  Ntn 

FLBBIOA 
DaLaaA  Nm 
Fwt  Mytn  Frtu 
Galamllla  Saa 
Jaakitaallla  Jaaraal 
JaduaaalMa  Tlnat-Ualaa 
LakalaaB  Star-Talatran 
Hiaail  HaraM 
Mlaail  Naan 
Orlaate  Bapartar-Star 
OrlaaAa  Saatlaal 
PalBi  Baack  Naan 
SanfarB  HaraM 
St.  Aaiastlna  RaatrB 


St.  Fatarakari  TIam 
Taaipa  TIaas 
Taapa  Trlkaaa 
Wast  Pala  Baaak  Paat 

GEORGIA 
Alkany  HaraM 
Atlaata  Caastttatlaa 
Atlaata  Jaaraal 
Aapaata  HaraM 
Calaakai  LaOtar 
Maaltrla  Oktaraar 
SaaaRaak  Naan 


KENTUCKY 

Paiacak  Saa 

LOUISIANA 

Baton  Raan  Stata-Tlaas 
LaFayatta  ABaartlur 


TENNESSEE 
Ckattanaaaa  Naan 
Clarktailla  Laaf-Ckranitia 
Calaaikla  HaraM 
Graenaallla  Daaiaarat-San 
Knaaallla  Jaaraal 


UMra^"!^..  Knaxallla  Saatlaal 

Na.  OrtaaToX  Stata,  Sa*:.*!!!?  pTu""''*' 


Naar  Orlaani  Itaai-Trikana 
Naar  Orlaans  Tiaiat-Plaayana 
Skraaapart  Tlaias 

MISSISSIPPI 
GraaaaraaB  Cauaiaaanaltk 
Galfpart  G  BIMal  HaraM 
NORTH  CAROLINA 
Askaallla  CItIzaa 
Aikaaiiia  TIaMi 
Ckarlatta  Naan 
Ckarlatta  OksartK 
CanaarB  Trlkaaa 
Ellnkatk  City  ABaanaa 
Fayattaallla  Oktaraar 
Gastaala  Gantta 
Grttatkara  Naan 


St.  Patarakari  InBapaaBaat  . 

SfStTRaSlrr** 


Klastan  FrM  Pratt 
Ralalik  Naan  4  Oktaraar 
Ralalik  Tlaitt 
Raaky  Mt.  Ttlafraa 
Salhkary  Patt 
Wlaitaa-SalaBi  Saatlaal 

SOUTH  CAROLINA 
Ckarlattaa  Naan  4  Caarlar 
Caltaikia  RtcarB 
Calaaikla  Stata 
Rack  Hill  HaraM 


Mtaithli  Pratt 
Natkallla  Banaar 

VIRGINIA 
Cllftaa  Fana  Raalaar 
DaaaMIt  Baa 
Oanailla  Naan 
Oaaallla  Raiiitar 
FrtBarIckikarf  Dally  Star 
Lyatkkari  ABaaact 
Lyntkkara  Naan 
RIekaitaB  Naan  LtaBtr 
Raanakt  Tlaai 
Raaaakt  WarlB  Naan 
Staaatan  LtaBar 
Staantaa  Ntan-LtaBtr 
Wlaakattar  Star 

VIR6INIA-TENNESSEE 
Brlttal  HtralB-Caarltr 
Briital  Naan  a 


Tkatuiailla  Tlaitt-Enttrprltt  Saartankari  Saa-CIthta 
Waytrau  Jaaraal-HtraM  Siarttr  Itaai 


If  he  had  used  a  longer  rope,  everything  would  have 
been  O.  K. 


On  the  lower  portion  of  the  map  of  these  United  States 
is  a  market  of  vast  resources — the  South.  A  market  that 
ran  be  easily  rearhed  through  the  right  medium.  But 
you  ean't  rearh  the  South  through  magazines  alone. 

Even  the  biggest  of  the  maga- 

_  zines  fall  short — giving  a  circu- 

lation  equal  to  barely  more 

- -  than  1%  of  the  total  population 

^ ~  — ^ _  of  ten  wealthy  Southern  States. 


On  the  other  hand,  newspaper  adirertis- 
inf  in  thU  lection  shows  wonderful  re« 
salts.  The  South  reads  newtpaper»^ 
READS  them.  Not  merely  scanning 
them  and  throwing  them  aside. 


The  new  South  with  its  eTer<increasing  earning  power  presents 
the  most  virile  market  at  hand.  Sonthern  newspapers  not  only 
cover  the  territory,  nook  and  comer,  bat  also  offer  a  merchan¬ 
dising  ser>‘ice  specialised  to  local  conditions. 


For  detailed  information  as  to  the  possibilities  of  the  South  as 
la  market,  write  to  the  Southern  Newspaper  Publishers*  Associa- 
'  tion  at  Chattanooga,  Tennessee,  or  to  any  of  the  newspapers 
listed  at  right. 


Il  was  one  of  the  best  wells  in  the  country.  .And  so  he 
tied  a  big,  strong  rope  on  to  his  very  best  bucket  and 
let  her  down.  But  when  he  pulled  up  and  measured 
the  results,  he  said  out  loud:  “Somebody  has  lied  about 
that  well.  I've  tried  that  same  rope  and  that  identical 
bucket  elsewhere  and  they  always  brought  up  the  stuff.'” 
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Editor  &  Publisher  for  July  11,  1925 


•UR  OVN  VORLD 

"or  LetTfeRS 


By  JAMES  MELVIN  LEE 


volume  from  magazine  articles  previously  have  been  compiled  according  to  tht  - 
published — helpful  as  many  a  volume  thus  system. 

prepared  may  be.  He  is  to  be  congratu-  Though  the  volume  is  addressed  (W 
lated  upon  avoiding  a  mere  restatement  ly  to  the  business  executive  who 
of  commonly  accepted  principles  in  ad-  increase  sales,  it  is  of  practical  Yjk,  ! 
vertising  and  for  approaching  his  material  the  solocitor  who  wants  to  market  di;- 
from  such  a  practical  angle  as  that  of  space  to  advertisers.  It  especiallj  l 
actual  procedure.  longs  in  the  newspaper  library 

For  advertising  he  has  found  three  benefit  of  those  who  write  copy  to  m-- 
stages.  First  is  the  pioneering  stage  the  Sunday  issues,  daily  news  feat, 
where  the  copy  attempts  to  show  the  need  and  special  attractions  of  regular 


'T'HE  editor  of  The  ITashiitgton  Xcu’s-  wliich  deals  with  the  northwest  terri-  product  advertised.  Next  comes  ♦  *  * 

pa ficr  has  broiiglit  together  for  pub-  tory,  will  probably  be  published  this  competitive  stage  when  _  consumers  WTOMEN,  having  safely  tucked 

lication  in  the  June  number  several  month  by  the  Christopher  Publishing  have  accepted  the  idea  and  simply  have  yV  thejr  children,  are  now  tumim 


worthwhile  papers  and  addresses  relat-  House  of  Boston, 
ing  to  journalism.  The  issue  opens  with  » 


to  make  a  choice.  Ust  comes  the  re-  attention  to  how  newspapers  sl2 
tentive  stage  which  is  in  the  nature  of  to  bed.  The  Feder^w  of  ^ 


the  address  “Influence  of  .Advertising  on  'T'  \V.  HOWE  is  again  a  little  late  in  reminder  advertising.  These  three  stages  Clubs  recently  passed  a  resolutim 
Distribution  ’  by  Herbert  Hoover,  Sec-  putting  his  monthly,  devoted  to  in-  eonsUtute  the  advertising  spiral  to  which  questing  members  to  subscribe  to  p 

retary  of  Commerce,  delivered  before  the  dignation  and  information,  to  bed.  With  ^  chapter  is  devoted.  papers  that  do  not  soil  the  tah!u!,!i 

-AsstKiated  .Advertising  Clubs  of  the  most  magazines  dated  two  months  in  Other  chapters^  take  up  specific  pur-  'The  Rural  Xezv  Yorker — guide,  r 

World  at  Houston,  Te.v.  .An  article  on  advance  it  is  something  of  a  relief  to  I^ses  of  advertising,  the  copy  approach,  selor  and  friend  in  growing  my  n...' 

schools  of  journalism  by  H.  L.  Mencken,  nn,i  one.  two  months  behind  the  schedule.  hner  points  in  copy,  slogans  and  out  on  Long  Island — thus  endorsa- 

editor  of  the  American  Mercury,  is  re-  Xhe  May  issue  of  E.  lY.  Howe’s  trademarks,  layouts,  and  the  advertise-  resolution: 

printed  by  courtesy  of  the  Chicago  Monthly  contains  comments  relating  to  in  print.  Media  are  then  considered  \ve  would  especially  wish  to  am 

'I  f  if^iiJic ,  ’ViTicricsii  ric\vsj)3pt.*rs  One  sin  of  coni”  with  special  reiercnce  to  newspsperSi  women  s  mc'^siiKe  to  the  mothers  snd 

The  feature  that  in  my  opinion  de-  mission— especially  among  community  magazines,  car  cards,  and  direct  mail  ad-  'liiEr'LraMdeiN™-,nS^  * ' 

serves  the  most  careiul  reading  is  weeklies— is  thus  diagnosed  by  editor  vertising.  One  chapter  is  devoted  to  coming  with  the  signs  of  fake’and  d,^ 

“Journalism  as  a  Public  Service”  by  Howe-  dealer  display  advertising  and  another  to  hhh  should  he  promptly  barred.  A  gnoT 

.Vlarcellus  E.  Foster,  editor  and  publisher  I„  a  local  newspaper  I  lately  saw  a  “notice”  the  containers.  ,  .  ''ihe’'  d'irty  7ournar  with = 

<»f  the  Houston  Chnmiclc—  a  series  of  of  a  piano  recital  given  by  a  fifteen  year  old  In  Fart  IV,  which  Concludes  the  vol-  ndvertising  columns  and  filthy  edit^’ 

tive  newspaper  sermons  boiled  down  to  The  statement  was  ma<le  that  the  boy’s  ume,  chapters  take  up  such  subjects  as  comes  with  pretenses  of  virtue  and 

one.  A  sermon  from  the  text  “Woe  and'chSpin."”'””""  advertising  research,  the  transforming  . - 

utito  them  that  call  evil  good,  and  good  This  was  very  nice  for  the  bov  and  his  idea — one  of  the  best  topics  treated — the  Missouri  Men  in  Mexico 

evil"  is  good.  But  better  still  is  the  parents,  but  how  about  the  editor  of  the  paper  complete  campaign,  the  advertising  illus-  ytevirn  rixv  Ti,i.r  ^  ti,-  i 

one  from  the  following.:  “Tell  it  not  L^e^w tration.  and  improving  the  procedure.  The  cial  corresUndeice 
in  (lath;  publish  it  not  in  the  streets  of  Uowr  ahcut  his  intelligent  readers  who  ran  bibliography  lists  not  only  books  on  ad-  Frank  I  Martin  of  the  Univer^ 

-Askelon."  mto  the  foolish  statement,  and  expressed  dis-  vertising,  but  also  magazines  which  con-  MissourfSchool  of  Journalism 

ivrhaps  a  dozen  people  were  pleased  by  this  Cither  m  whole  Of  m  lighted  today  to  receive  in  Mexico  *' 

^TAXLEV  RVAX  mav  have  gone  enormously  friendly  “notice”  of  a  boy  taking  part.  1  his  bibliography  IS  remarkably  from  the  correspondent  cooies  of  - 

blind  since  the  <lays  when  he  was  fl-L’d.""  mu  complete,  though  here  and  there  one  Editor  &  Publisher  with  a  pictm  ' 

a  cub  reporter  on  the  Louis-Alle  Courier-  “were  diJ?us?id  ‘  ^  sin  of  omission.  ,he  class  and  a  description  of 


Journal  but  he  has  not  forgotten  how  to  Ktlitors  should  remember  that 


noUces  a  sin  of  omission.  the  class  and  a  description  of  their - 

Ihe  purpose  of  the  author  doubtless  in  the  first  week  of  their  stay.  In- 


write-so  his  friends  assert  in  announc-  to  trace  the  story  of  an  advertise-  capital  of  the  Republic  of  Mexico  ’ 

ing  his  book,  “Thrills  of  a  Reporter,”  wideration.  nient  from  the  time  that  a  certain  idea  Missouri  journalism  students  have  r 

(Tlie  Keys  Printing  Company,  Green-  Few  c<litors  realize  the  harm  press  agents  do  was  conceived  up  to  the  final  stage  of  reports  to  some  twenty  newspapen^ 
ville,  S.  C. )  tlum  t.  •  A  •  r  printed  appeal  and  then  to  suggest  subiects  dcalincf  with  trade  and 

Am  /  .  ,  ,  ^  And  the  press  agents  get  their  stuff  in  free.  nnccihU  i*mnrr»vPtn<*n+c  ^uujcLia  ucaiiii^  wiiii  iraue  ana  in.  . 

The  real  purpose  ot  the  volume,  to  *  *  *  **^P*^Qvements  in  the  procedure,  conditions  and  the  republics  natural*; 

quote  Mr.  Ryan,  is  “to  bring  about  a  tt  cc-t  nwe  •  ‘‘a  v  ♦  1  hroughout  the  volume  there  is  abundant  sources.  They  have  interviewed 

greater  appreciation  on  the  part  of  the  j  ^ 7  .  d  ^  evidence  that  the  sources  of  material  have  prominent  officials  and  business  men: 

public  for  the  selt-sacrincing  service  of  Adv^tising  in  ihe  Aew;  Keptwltc  been  the  actual  experiences  of  advertisers,  have  visited  the  plants  of  the  M^r: 
the  newspaper  reporters,  police  and  fire-  Juv  8,  mentions  the  following  change  So  frequently  are  these  experiences  given  newspapers.  The  class  will  leave  Mer 
men  in  the  iierformance  of  their  daily  taken  place  in  advertising  cop>  .  m  detail  that  the  text  may  be  said  to  on  their  return  trip  abcait  July  11 


duties.”  The  great  change  has  l)een  the  almost  total 

There  is  a  thrill  in  the  Storv  of  this  disappearance  of  the  seductive,  wjoling.  sample 

1 _ ,  1.-  I.  _  .  free  style  of  advertisement.  The  copv  writers 

book  which  was  not  written  until  the  meehanical  geniuses  of  the  electric  signs 

author,  stricken  with  blindness,  dictated  now  bulldoze  you  (with  the  unnerving  repetition 
the  contents  to  his  wife  who  took  it  the  Fisk  “time  to  retire”  yawn  or  the  last 


rlnvvti  in  InnoliaiiH  ''’'•’I’  Maxwell  coffee  emllessly  falling  into  the 

down  in  longhand.  void),  or  excommunicate  you  (the  halitosis  ads 

*  *  *  of  I.isterine).  Cajolerv  has  changed  to  a  subtle 

JJOW  a  local  bank  and  a  neighborhood  hardly  descrTbes‘"the*p^odt7a^"  ^ 

weekly  may  cooperate  is  outlined  in  trates  on  the  superior  social  qualities  of  its 
The  Burroughs  Clearing  House  for  p-atrons.  *  * 

July  in  an  article  contriliuted  by  George  ‘ 

M.  Ellis  of  the  ("ommerce  Guardian  'T'HE  New  York  Historical  Society  re- 
Trust  and  Savings  Bank  of  Toledo.  O.  *  cently  received  a  gift  of  army  organs. 
The  editor  of  the  Soiilhside  Xews  of  The  collection  embraces  camp  news- 
Toledo  bad  sometbing  more  to  sell  than  papers,  piihlishcd  not  only  during  the 
white  space  at  so  much  per  inch  on  con-  World  War  but  also  those  issued  during 
tract.  the  Mexican  and  the  Civil  AV'ar.  .A 

_  *  *  *  feature  article  in  the  Xew  York  Times 

IT  P.ARKER  W  ILLIS,  editor  of  the  described  the  collection  at  some  length. 

Journal  of  Coininerce.  answers  in  What  amounts  to  practically  a  reprint 
The  Burroughs  Clearing  House  for  of  the  article  will  be  found  in  the  Pub- 
Julv  the  question  "How  to  Revise  the  Ushers’  Auxiliary  for  July  4. 

Reserve  .Act?”  In  his  answer  Mr.  Willis  *  *  ♦ 

discusses  the  failure  of  the  original  Me-  ^HIX.A  is  now  getting  first  page  posi- 

I'aildcn  Bill,  mentions  somewhat  in  de-  vu  tinn  ('nnspoiientlv.  the  contribution 


discusses  the  failure  of  the  original  Me-  ^HIX.A  is  now  getting  first  page  posi- 
I-aildcn  Bill,  mentions  somewhat  in  de-  vu  Consequently,  the  contribution 

tail  proposals  for  a  new  measure,  and  “How  to  Read  the  Xews  From  China’’ 
touches,  in  an  enlightening  way,  various  v^-hjeb  Raymond  T.  Rich  contributes  to 
i|uesti(ins  at  issue  Outlook  for  July  S.  is  especially 


i|uesti(ins  at  u^^ue.  ^he  Outlook  for  July  S.  is  especially 

11.  I  arker  \\  illis,  by  tim  way,  comes  ]jmely.  While  Mr.  Rich  boldly  asserts 
from  a  tamily  long  identiUed  with  the  most  of  the  items  from  China  do 

American  press.  This  conricction  dates  reflect  the  real  situation  he  is  care- 

back  to  the  very  cradle  days  of  the  safeguard  this  assertion  with  a 

pioneer  pres.s  when  colonial  papers  were  comment  that  no  slander  is  intended 
started  in  \\  est  \  irginia  and  m  Ohio.  against  the  foreign  correspondents  of 

*  *  *  .American  newspapers.  The  suggestion 

'W'lLLI.AM  T.  STE.AD  has  a  sure  is  offered  that  not  only  should  the  cable 

”  place  in  journalism’s  Hall  of  Fame,  news  be  read  but  also  the  less  striking 

It  is  doubtful  whether  the  “Life  and  reports  which  come  by  mail, 
letters  of  W.  T.  Stead"  by  Frederick  ♦  ♦  ♦ 

AA  InTc  will  make  that  place  any  more  Tp  Edward  W.  Bok,  in  establishing 

secure.  But  the  volume— to  use  an  over-  A  prizes  for  advertising  copy,  had  also 
worked  term  tills  a  long  telt  need  for  founded  a  prize  for  the  best  book  on 
jui  authoritative  sketch  ot  .stead  s  career,  advertising  published  during  the  year 
The  volume  will  soon  apjx'ar  from  tne  “Advertising  Procedure”  (Prentice-Hall) 
press  ot  Houghton  Mifflin  Co.  Otto  Kleppner  would  be  a  serious 

*  *  *  competitor  for  such  an  award.  Most 

V^  ILLIAM  J.  McNulty,  who  has  been  authors  of  similar  books  write  about  ad- 

”  connected  with  New  York  and  Bos-  vertising  instead  of  writing  advertising, 
ton  newspapers,  contributed  “Canada  In  this  respect,  as  well  as  in  several 
Reaping  a  Harvest  from  the  Liquor  others,  he  has  made  a  distinct  contribu- 
Riisiness’’  to  Current  History  for  June,  tion  to  the  literature  of  the  subject. 
His  book,  “The  Xortli  Land,”  a  stcry  Mr.  Kleppner  has  not  compiled  his 


Take  the  wings  of  the  morning  a?id  fly  to 
the  uttermost  parts  of  the  earth 

Why  Use 

Brooks’  Flexitype  Dry  Mats? 

Because  they  are  the  quickest  and  easiest 
conditioned. 

They  print  type  and  half  tones  beauti¬ 
fully. 

You  get  morning  and  afternoon  papers 
on  the  street  ahead  of  your  competitors 

Logically,  the  race  is  to  the  swiftest. 

The  price  is  right— results  satisfactory. 

Back  your  judgment  with  your  faith.  Use 
BROOKS’  FLEXITYPE  DRY  MATS 

Also  Superior  Machine  Matrix,  Radiant  Red  Rag,  and 
West  India  Cream  Tissue 

Specialists  in  Stereotype  supplies  for  over  forty  years 

BROOKS  PAPER  COMPANY 

406  Security  Building 
St.  Louis,  Mo. 
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Shrewd 
Advertisers 
Continuously  Use 
Pennsylvania 
Newspapers 


Shrewd  advertisers  find  from  experience  that  advertisements  in  Pennsylvania 
daily  newspapers  bring  results.  The  results  generally  speaking  are  profitable. 
There  are  no  other  media  through  which  Pennsylvania  people  can  be  reached 
to  better  advantage  than  through  Pennsylvania  newspapers. 

The  Pennsylvania  Newspapers 

listed  on  this  page  present  circulation  figures  that  mean  most  to  all  sales  and 
advertising  campaigns. 

The  Pennsylvania  daily  newspapers  listed  below  have  been  tried  and  tested  in 
every  conceivable  way  and  have  proved  all  that  is  claimed  for  them.  This  has 
been  proved  many,  many  times  by  making  tests  unknown  to  the  newspaper 
and  computing  actual  results. 

These  tests  were  made  prior  to  the  establishment  of  confidence,  which  since 
has  remained  so  firm  that  no  argument  of  any  kind  can  possibly  shake  it. 
These  dailies  go  into  the  homes  every  day.  They  tell  the  home  news — 
political  news — church  news  and  business  affairs.  They  tell  the  people  where 
to  spend  money  and  where  to  save  while  spending  it. 


Include  these  excellent  Pennsylvania  dailies  on  your  next  list 


Circula* 

lion 

2,S00 

iines 

10,000 

line* 

Circula* 

lion 

2,500 

line* 

10,000 

line* 

**AUenlown  Call  . 

(M) 

29,.’545 

.10 

.10 

••Scranton  Times  . 

....(E) 

43,200 

.12 

.11 

••Allentown  Call  . 

.(S) 

19,382 

.10 

.10 

••Sharon  Herald  . . 

....(E) 

7,514 

.0285 

.0285 

ttBeaver  Falls  Tribune  . . . 

.(E) 

6,033 

.03 

.03 

Stroudsburg  Record  (E) 

Press . . .  ( M ) 

8.078 

.045 

.045 

ttRloomsburf;  Press  . 

(M) 

7,400 

.029 

.029 

••Sunbury  Daily  Item 

....(E) 

4,564 

.025 

.021 

••Chester  Times  . 

.(E) 

16,576 

.055 

.055 

••Warren  Times-Mirror 

(E&M) 

8,780 

.04 

.04 

f+Coatesville  Record . 

.(E) 

6,650 

.035 

.03 

••Washington  Observer 

and 

Re- 

••Connellsville  Courier  . . . . 

.(E) 

6,233 

.02 

.02 

porter  . 

,(M&E) 

17,181 

.06 

.06 

Eastern  Express  . 

.(E) 

22,416 

.07 

.07 

tfWest  Chester  Loral  ] 

Xews. 

....(E) 

11,252 

.04 

.04 

••Erie  Times  . 

.(E) 

27,456 

.08 

.08 

••Wilkes-Barre  Times-Leader 

....(E) 

24374 

.08 

.06 

Harrisburg  Telegraph  . 

.(E) 

40.022 

.095 

.095 

••Williamsport  Sun  . . . 

....(E) 

20,149 

.07 

.07 

t+Hazleton  Plain  Speaker.. 

..(E» 

/ 

19,680 

.07 

.06 

++A  ork  Dispatch  . 

....(E) 

19.139 

.05 

.05 

ttHazleton  Standard-Sentinel.iM) 

( 

••Mount  Carmel  Item  . . . , 

.(E) 

4,581 

.025 

.021 

••Oil  City  Derrick . 

,(M) 

6,377 

.035 

.035 

••A.  B.  C.  Publi 

ishers’ 

Statement.  March  31.  1925. 

••Pottsville  Republican  and  Morn¬ 
ing  Paper  . (E&Ml 

16.109 

.08 

.07 

++Covernment  Statement,  March  31,  1925. 
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PRESIDENT  NEWMYER’S 
ANNUAL  REPORT 


(Continued  from  page  13) 


The  A.  N.  P.  A.,  as  a  clearing  house,  fills  a 
vitally  important  need,  and  should  be  encour¬ 
aged  and  supported  by  all  who  can  afford  indi¬ 
vidually  to  pay  for  national  contact. 

On  the  other  hand,  we — working  in  a  com¬ 
mon  territory,  facing  kindred  customs,  peoples 
and  problems— naturally  have  closely  related 
missions  and  methods.  This  relationship  cannot 
possibly  be  simulated  in  the  A.  N.  P.  A.  repre¬ 
senting,  as  it  should  and  does,  the  complex  and 
cosmopolitan  national  symposium.  Tersely  ex¬ 
pressed,  it  is  my  personal  conception  that— 

(a)  VVe  need  the  Southern  Newspaper 
Publishers*  Association  for  its  particular 
and  peculiar  ability  to  assemble,  study, 
and  spread  facts  for  and  from  the  South, 
and  that 

(b)  We  need  the  American  Newspaper 
Publishers*  Association  as  a  clearing  house 
for  the  exchange  of  this  information  for 
similar  data  from  publishers  in  other  parts. 

Tlie  S.  N.  P.  A.  has  for  years  been  blessed 

with  most  efficient  committees  handling  major 
matters.  These  men.  who  give  unselfishly  and 
unhesitatingly  of  their  time,  money  and  effort 
in  your  behalf,  are  entitled  to  first  call  on  your 
services,  and  if  need  be  on  your  pocketbooks. 
In  this  way  only,  as  I  see  it,  will  the  S.  N. 

P.  A.  attain  the  strenkith  and  res]  ect  10  which 
it  is  overwhelmingly  entitled. 

SiKTcificallv,  if  extra  services  or  extra  as¬ 
sessments  are  required,  our  membership  owes 
its  first  duty  towards  this  Association.  Other 
organizations  should  function  through  our  ac¬ 
credited  committees  and  not  directly  to  our 
membership.  Any  other  course  is  confusing- 
worse  than  that,  it  is  wrasteful. 

To  bring  the  matter  more  clearly  before  you, 

I  cite  that  this  past  year  the  A.  N.  P.  A. 
through  its  Postal  Committees  raised  a  special 
fund  of  $33,194.89.  Of  this  amount  $7,791.09 
had  been  expended  to  the  time  of  the  last  con¬ 
vention,  leaving  a  balance  of  $25,403.80. 
Twenty-one  members  of  the  S.  N.  P.  A.  con¬ 
tributed  to  this  A.  N.  P.  A.  fund;  yet  but  9 
of  that  number  made  contributions  to  the 
S.  N.  P.  A.  fund  for  similar  work.  Inci¬ 
dentally  after  three  letters  soliciting  contribu¬ 
tions  for  postal  protection,  and  in  connection 
with  our  Federal  Trade  Commission  case,  this 
Association  has  been  able  to  obtain  a  total  of 
only  $2, 765. CM)  from  its  entire  membership. 

The  printers*  school  situation  is  also  some¬ 
what  typical.  While  I  personally  sympathize 
with  the  wisdom  and  justice  of  the  A.  N.  P.  A. 
attitude  towards  the  printers*  school  procedure 
of  this  Association,  the  fact  remains  that 
A.  N.  P.  A.  assessments  during  1924  for  print¬ 
ers*  schools  totaled  $22,568.95;  that  more  than 
$16,000  of  this  amount  remains  in  hand,  and 
that  82  of  our  members  are  paying  towards 
this  movement,  while  this  Association,  possibly 
because  of  its  own  errors,  has  no  voice  in  the 
distribution  of  this  money. 

I  could,  of  course,  cite  instance  after  in¬ 
stance  of  conflicting  methods,  and  duplication 
of  effort  in  the  detailed  operations  of  both  or¬ 
ganizations.  I  hope  that  from  this  visualiza¬ 
tion  you  will — 

1.  Determine  hereafter  to  support  first 
and  foremost  your  owu  Association,  and  its 
accredited  committees,  in  the  performance  of 
the  services  which  you  in  convention  spe- 
cifially  authorize,  and, 

2.  Instruct  your  incoming  officers  to 
request  the  A.  N.  P.  A.  to  appoint  a  spe¬ 
cial  committee  to  meet  wdth  a  similar  com¬ 
mittee  from  this  Association  for  the  specific 
purpose  of  arranging  a  concrete  plan  of 
co-ordination  whereby  both  groups  will 
<lraw  the  strength  each  undeniably  pos¬ 
sesses,  will  use  it  to  the  maximum  effici¬ 
ency,  yet  will  place  into  channels  of  logic 
the  multiplicity  of  assessments  to  w'hich 
many  of  us  are  at  times  liable. 

Since  our  last  convention,  Capt.  Cranston 
Williams  has  assumed  management  of  your  As¬ 
sociation.  Under  the  wise  tutelage  of  Walter 
C.  Johnson,  he  has  come  to  handle  this  intri¬ 
cate  assignment  in  a  masterful  manner. 

Capt.  Williams,  however,  is  not  able  to  de¬ 
liver  the  maximum  of  his  ability.  He  should 
have  more  assistants;  more  time  and  money 
for  travel.  The  widening  of  headquarters 
operations,  both  by  correspondence  and  by  per¬ 
sonal  contact,  is  essential  if  we  are  to  weld  our 
present  membership  and  attain  the  growth  to 
which  our  service  and  ideals  entitle  us. 

The  Treasurer*s  report  will  reflect  a  most 
economical  administration  of  affairs  during  the 
current  year.  The  point  I  wish  to  emphasize 
is  that  we  should  now  invest  more  in  order 
to  reap  greater  returns. 

That  brings  up  the  question  of  finance. 
Through  the  generosity  of  a  limited  number  of 
members  we  have  been  able  to  conduct  this 
year*s  major  operations  effectively  and  satis¬ 
factorily,  but  some  permanent  rearrangement  of 
dues  is  probably  wise.  Your  incoming  presi¬ 
dent  should  appoint  a  special  committee  to  con¬ 


fer  with  the  incoming  Board  on  future  dues 
and  assessments,  and  the  best  methods  of  levy¬ 
ing  them. 

Our  case  before  the  Federal  Trade  Commis¬ 
sion,  involving  as  it  does  the  entire  structure  of 
national  advertising  operations,  has  absorbed  a 
sizable  amount  of  time  and  attention  during 
the  year.  Your  Board  very  wisely  authorized 
that  James  F.  Finlay,  of  Chattanooga,  be  re¬ 
tained  to  represent  the  S.  N.  P.  A. 

As  to  the  ultimate  outcome,  I  hold  no  doubt. 
With  that  clearness  of  conscience  that  comes 
alone  from  honesty  of  intent  and  honesty  of 
performance  we  have  nothing  to  fear  from  the 
most  minute  investigation.  We  are  innocent 
collectively  and  individually.  We  have,  how¬ 
ever,  just  cause  for  complaint  when  business 
men  in  the  normal  and  established  performance 
of  their  commercial  endeavors  are  forced  to 
tremendous  outlay  of  time  and  money  to  defend 
themselves  in  connection  with  some  “crime** 
never  committed. 

It  is  impossible  to  detail  the  enormous  work, 
study,  travel  and  effort  Chairman  Ewing,  Capt. 
’A'illiani--.  voiir  l*0'tal  Committee,  and  tdficers 
have  contributed  this  year  in  connection  with 
the  fight  against  second-class  postal  increase. 
This  is  probably  the  most  serious  matter  which 
we  confronted  this  year,  and  it  threatens  with 
even  greater  force  next  year. 

Col.  Ewing  will  detail  the  situation  past  and 
future.  I  merely  want  to  remind  you  of  cer¬ 
tain  past  activities  of  your  Postal  Committee. 
Your  resolution  at  White  Sulphur  in  1923  au¬ 
thorized  its  co-operating  with  every  agency 
that  in  its  conception  would  aid  in  curtailing 
•<it<ff'fce  charges.  For  some  year';  now  it  has 
been  functioning  in  harmony  with,  among 
others,  the  American  Publishers*  Conference,  to 
the  vice-chairmanship  of  which  body  it  is  inci¬ 
dentally  a  great  pleasure  to  announce  Urey 
Woodson  has  recently  been  elected.  The  con¬ 
tributions  of  the  American  Publishers*  Confer- 
nee  to  our  cause  in  facts,  figrures,  and  in 
finance,  has  been  of  tremendous  value.  I  state 
this  candidly,  because  the  A.  N.  P.  A.,  in  its 
wisdom,  has  seen  fit  to  divorce  identity  with 
this  group.  Obviously,  this  makes  for  difficulty 
at  certain  points  of  co-ordination.  This  condi¬ 
tion  should  be  cured.  It  can  be  remedied  if 
our  membership  will  co-operate  first  and  fore¬ 
most  with  the  S-  N.  P.  A.  Postal  Committee, 
and  work  only  through  it  with  other  kindred 
agencies. 

Experience  proves  that  legislative  Washing¬ 
ton  is  just  as  much,  if  not  more,  concerned 
with  the  opinions  of  the  relatively  smaller  news¬ 
papers  on  postal  and  other  governmental  mat¬ 
ters  as  with  the  “influence**  of  the  mighty 
metropolitan  mediums.  In  the  coming  postal 
fight,  I  believe  the  smaller  dailies  and  weeklies 
are  going  to  save  the  situation,  if  indeed  it  can 
l»e  savetl. 

Your  new  Postal  Committee  will  need  much 
help  to  provide  for  tbe  immediate  preparation 
and  timely  presentation  of  a  brief  to  the  in¬ 
coming  Congress.  I  urge  again  your  primary 
support  of  the  S.  N.  P.  A.  Postal  Committee 
and  of  our  legislative  programs. 

•  •  • 

Another  Washington  activity  has  commanded 
ihouvht  and  attention  during  the  year — the  far- 
reaching  matter  of  determining  new  standards 
of  news  print  definition  by  the  Treasury  Depart¬ 
ment.  Through  personal  visits  and  correspond¬ 
ence,  Capt.  Williams  has  officially  placed  the 
S.  N,  P.  A.  point  of  view  on  record,  and  I 
deem  it  safe  to  report  that  probably  no  action 
contrary  to  our  best  interest  will  be  taken. 

Again  this  Association  owes  Chairman  Edgar 
M.  Foster  and  his  committee  on  group  adver¬ 
tising  an  unmistakable  debt  of  gratitude. 
Through  their  patience  and  perseverance  the 
selling  force  of  Southern  newspapers  is  again 
being  told  to  the  South  and  “sold**  to  the  na¬ 
tion  in  the  largest  group  newspaper  advertising 
campaign  ever  launched.  I  plead  for  the  con¬ 
tinuation  of  this  activity.  But  I  say  in  honest 
sincerity  that  unless  this  effort  can  be  100  per 


“More  Heart  Stuff” 

That’s  what  a  noted  editor 
wanted  (name  on  request), 
so  he  took  Joe  Mitchell 
Chappie’s  new  series. 

In  constant  contact  with  the 
whole  world,  Joe  Chappie 
writes  “Heart  Stuff’’  that  de¬ 
velops  and  holds  newspaper 
readers. 

Ask  us  about  it. 

Joe  Mitchell  Chappie  Associates 

"Tkc  Attk"  W«y,rl-Arteri«.  New  York  City,  N.Y. 


cent  representative  of  the  South — of  each  and 
all  of  our  membership — then  we  should  discon- 
t'nue  Iho  e'Tort.  If  «e  are  cuinK  to  advertise 
the  South,  let  us  advertise  ALL  of  the  South. 
Let  us  forget,  possibly,  the  immediate  pocket- 
book  return,  and  build  one  for  all  to  the  end 
that  Southern  newspaper  advertising  may  reach 
the  great  volume  to  which  the  enormous  buying 
power  of  our  section  entitles  us. 

We  must  face  the  Printers’  School  matter 
now  completely  and  conclusively.  Chairman 
F.  G.  Bell,  because  of  personal  indisposition, 
was  unable  to  continue  service  in  this  compli¬ 
cated  matter,  and  to  Chairman  F.  C.  Withers 
of  the  Labor  Committee  was  assigned  the  re- 
-1  onsibility. 

The  machinery  companies  are  willing  to  co¬ 
operate  with  the  S.  N.  P.  A.  in  whatever  print¬ 
ers’  school  activity  we  oflicially  undertake. 
Opinions  seem  to  vary  widely  as  to  the  methods 
and  results  from  the  Macon  School  with  which 
oe  have  been  identified.  The  A.  N.  1*.  A.  re¬ 
fuses  financial  support  to  Macon.  The  ques¬ 
tions  to  be  decided  here  and  now  are: 

(1)  Does  the  S.  N.  P.  A.  want  officially 
to  support  a  Printers’  School,  and, 

(2)  If  so,  what  Printers’  School? — the 
school  at  Nashville,  which  is  supported  by 
the  A.  N.  P.  A.  fund,  or  the  Macon  School, 
or  a  new  school? 

Let  us  discuss  this  matter  fully,  frankly  and 
finally  from  the  floor,  and  dispose  of  it  once 
and  for  all. 

To  Chairman  Wiley  L.  Morgan  you  are  in¬ 
debted  for  the  tremendous  detail  behind  this 
urogram  of  the  convention.  The  e>Iitori.aI  af¬ 
fairs  committee  under  his  guidance  has  been  of 
real  service  during  the  year,  and  a  start  at 
least  has  been  made  on  the  matter  of  press 
rates  on  long  distance  telephone  calls. 

As  usual  immediately  prior  to  convention, 
we  were  again  threatened  with  increased  rail 
rates.  Chairman  Walter  C.  Johnson  has  again 
been  able  to  handle  this  serious  problem  in  a 
manner  that  has  probably  saved  members  of 
the  Association  many,  many  times  the  total 
amount  of  their  annual  Association  dues. 

The  Chairman  of  your  Board  will  report  in 
detail  the  year’s  activity  of  this  important  com¬ 
mittee.  There  has  been  increasing  interest  in 
credit-ratings  and  agency  standing,  and  indica¬ 
tions  are  that  during  the  ne.\t  twelve  months 
this  service  will  prove  even  more  interesting 
and  valuable.  In  this  connection,  it  is  essen¬ 
tial  that  members  answer  heardquarters  in¬ 
quiries  promptly  and  candidly,  and  that  the  rec¬ 
ommendations  of  your  committee  be  followed 
faithfully  if  “S.  N.  P.  A.  recognition”  and 


“ratings”  are  to  be  a  true  factor  for  the  m,.  i 
ress  and  protection  of  us  all.  ^  j 

Chairman  W.  M.  Clemens,  with  a  comalfc  f 
representative  of  every  State  in  our  Assoc^ 
has  prepared  a  Code  of  Ethics  for  our  ! 
tion.  After  submission  to  your  Board 
referendum  to  the  entire  membership,  it  i 
ready  for  final  approval  and  release.  This  k  S 
been  a  sizable  work;  very  well  done,  indeti  I 

Chairman  Ross  A.  Reeder,  and  the  Bnijja,  | 
Office  Committee;  Dr.  John  S.  Cohen  andik  ' 
Washington  &  Lee  School  Committee,  a>  f 
as  Chairman  Braxton  and  the  Necrology 
mittee,  have  all  performed  faithfully  and  efe 
ently  throughout  the  year  and  will  each  onfl^ 
to  you  the  details  of  their  committee  actirit* 

In  closing,  1  sincerely  thank  the  officen,4 
rectors,  committee  chairmen,  and  each 
every  member  of  the  Association  for  their  % 
loyal  and  unfailing  support  during  my  ta  ' 
years  at  the  helm  of  your  organization. 

I  shall  always  count  it  as  the  greatest  ftir, 
lege  and  pleasure  of  my  newspaper  career  a 
have  served  two  terms  as  your  President  I 
hope  and  pray  that  my  activities  have  beesi 
least  in  part  as  satisfying  to  you. 


SECRET  ARY-TREASURER’S 
REPORT 


Secretary  Treasurer  Walter  C.  Jol*- 
son  reported  190  publications  enrolled  s 
S.  \’.  P.  A.  members,  6  applications  it 
membership  and  13  resignatiens.  Ne«y 
paper  con.solidations  miml)crcd  3,  sb- 
pended  one.  The  new  members  are: 

Cleanoaler  (Fla.)  Evening  Sun;  Bak 
(Tex.)  Xi'ii’s;  Dallas  (Tex.)  Joumi, 
Lakeland  (Fla.)  Ledger;  Xew  Orlm 
(La.)  Tribune  and  Bristol  (Va.-Tent.  , 
Xe^i’s-Bulletin. 

The  association  has  operated  within  g 
revenues.  Total  receipts  were  $17,799jl 

The  following  members  died  during!* 
year  ;  Prentiss  Blackwell.  Florence  (.Ak; 
.Vi’ti'j;  A.  W.  Burch.  Charlotte  (X.  C- 
(thserT’er  and  K.  W.  Brown,  Presidu 
l'ni-12. 

Mr.  Johnson  paid  tribute  in  his  repq: 
to  the  efficient  work  of  Capt.  Cransi* 
Williams,  S.N.P..\.  manager  during  St 
past  year. 


Bureau  of 

Canadian 
Information 

The  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  In¬ 
formation,  will  furnish 
you  with  the  latest  re¬ 
liable  information  on  every  phase  of  industrial 
and  agricultural  development  in  Canada.  In  the 
Reference  Libraries  maintained  at  Chicago,  New 
York  and  Montreal  are  complete  data  on  natural 
resources,  climate,  labor,  transportation,  business 
openings,  etc.,  in  Canada.  Additional  data  is  con¬ 
stantly  being  added. 

Development  Branch — If  you  are  interested  in  the  mining 
wealth  and  ever  increasing  mining  industry  of  Canada  or  in 
the  development  or  supply  of  the  very  great  variety  of 
industrial  raw  materials  available  from  resources  along  the 
Canadian  Pacific  Railway  you  are  invited  to  consult  this 
Branch.  An  expert  staff  is  maintained  to  acquire  and  in¬ 
vestigate  information  relative  to  these  resources  and  to 
make  examinations  of  deposits  in  the  field.  Practical  infor¬ 
mation  as  to  special  opportunities  for  development,  use  of 
by-products  and  markets,  industrial  crops,  prospecting  and 
mining  given  on  application. 

No  charge  or  obligation  attached  to  the 
above  services.  Business  men  and  organ¬ 
izations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway  Company 

Department  Colonization  and  Development 
C.  P.  R.  Building 

Windsor  Station  Madison  Ave.,  at  44th  St.  165  E.  Ontario  St 
Montreal,  Can.  New  York  Chicago,  H 
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ONLY  FOUR  DAYS 


To  Get  Copy  in  for  the  Issue  of 


JULY  18 


The  Annual 

SYNDICATE  NUMBER 


Will  be  a  complete  and  authen¬ 
tic  reference  guide  to  all  features 
and  feature  services.  An  issue 
that  will  be  constantly  referred 
to  by  editors  making  feature 
selections  for  the  fall. 


Forms  close  July  15th 

EDITOR  &  PUBLISHER 


1700  Times  Building 


New  York 
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‘FUTURE  OF  ADVERTISING  DEPENDS  UPON 
TREES,”  EDWARDS  TELLS  S.  N.  P.  A. 


'T'HE  future  of  advcrtisiriR  depends  iip- 
on  trees  and  the  South  has  a  jireat 
opportunity  if  it  will  put  its  idle  land  to 
work  growing  forests,  according  to  Rus¬ 
sell  T.  Edwards,  director  of  the  Educa¬ 
tional  Section  of  the  American  Tree  Asso¬ 
ciation  of  Washington.  D.  C.,  who  sprtke 
July  8,  at  the  annual  meeting  of  the 


what  putting  this  idle  land  to  work 
growing  trees  means  to  your  advertising 
manager.  Think  what  it  will  mean 
when  the  prices  of  every  commodity 
reach  the  point  where  even  your  adver¬ 
tising  power  will  not  he  able  to  sell  it. 

“Experts  figure  it  takes  7.500  acres  of 
pulpwood  to  supply  the  Sunday  papers 


hunch  the  price  of  what  he  has  to  sell  to 
the  consumer  ujam  whom  you  both  de- 
l)end.  Just  how  long  can  the  consumer 
stand  it  ? 

"The  newspapers  of  the  United  States 
are  doing  a  big  job  in  co-operating  with 
the  .\merican  Tree  Association’s  educa¬ 
tional  campaign. 

"Forest  products  are  the  cornerstone 
of  every  industry  including  yours.  You 
are  helpless  without  forests.  The  future 
economic  supremacy  of  the  nation  and 
the  future  safety  of  the  nation  absolutely 
depend  upon  the  steady  flow  of  forest 
products  to  the  great  industrial  centers 
of  the  nation.  Those  industrial  centers 
are  dependent  upon  the  life  blood  of 
business — advertising.  It  all  comes  to 
trees.’’ 

POSTAL  AND  TRAFnC 
REPORTS 


The  S.  X.  P.  A.  Postal  Committee 
made  the  following  recommendations: 

"We  recommend  that  the  policy  of  co¬ 
operation  with  all  organizations  and  in¬ 
terests  using  the  second-class  mails  be 
Continued. 

"That  the  Postal  Committee  have 
charge  ()f  the  S.  X.  P.  A.  repre.sentation 
at  hearings  before  the  congressional  com¬ 
mittee  at  such  time  and  places  as  the 
Postal  Committee  finds  desirable,  inviting 
the  presence  and  co-operation  of  all  mem¬ 
bers  at  all  hearings. 

"That  the  convention  adopt  suitable  re¬ 
solutions  expressing  opposition  to  any  in¬ 
crease  in  second-class  rates  over  the  pres¬ 
ent  rates,  and  advocating  a  reduction  of 
rates  consistent  with  the  cuts  since  made 


in  the  other  ten  war  taxes  carried  in  tl» 
same  bill  the  war  rates  were  provid#! 
for  second-class  mail.  Every  item  carried 
in  tliat  was  measure  bill,  with  the  single 
exception  of  second-class  postage,  has 
been  either  modified  or  repealed. 

“Your  committee  further  recommends 
that  a  powerful,  full  and  complete  brief 
of  the  newspaper  case  be  prepared  and 
submitted  at  the  first  meeting  of  the  Joint 
Postal  Committee  at  Washington  Iniv 
20th,  hearing.” 

The  Traffic  Committee  report  largely 
concerned  freight  rates  on  news  print  anil 
baggage  and  express  rates.  It  was  said 
that  the  combined  membership  of  the  S 
X.  P.  A.  controls  approximately  an  ani 
nual  tonnage  of  over  200, (MX)  tons  and, 
as  has  been  emphasized  in  previous  r^ 
ports,  the  unification  of  this  tonnage 
through  control  of  the  organization  w«dd 
have  great  effect  in  Southern  territorf 
with  railway  and  steamboat  lines:  First 
in  stabilizing  the  rates;  second,  in  the 
careful  handling  of  paper,  and  finally  the 
advantage  in  working  as  a  unit. 

Activity  by  members  in  several  states 
investigating  tlie  possibility  of  securini 
a  reduction  in  intrastate  baggage  and  a- 
press  rates  on  new  spapers  develop^  the 
information  that  the  American  Railsrar 
Express  Company  and  the  Southeasteri 
Express  Company  plan  to  ask  for  in¬ 
crease  in  intrastate  express  rates  in 
several  states. 

Certain  daily  ncwspaiscrs  in  the  East 
and  Xorth  are  opposing  efforts  of  rail¬ 
roads  in  their  territory  to  secure  authority 
for  increased  baggage  rates. 

The  development  of  bus  transportatim 
was  regarded  as  interesting  because  of  tht 
increasing  use  of  such  transpeyrtation  tor 
handling  newspapers. 


Robert  Lalhan.  Erlilor  Chnrlestnn  ( S.  C.)  Neus  &  Courier,  and  B.  H.  Peace, 
Crernrille  (S.  Cj  l\ews  at  Asheville. 


Southern  Xewspa|)er  Publishers  .Assfreia- 
tion. 

"When  the  thought  of  the  American 
people  is  directed  to  the  fore.stry  questirm 
via  the  dollar  sign  we  will  get  some¬ 
where,"  Edwards  said.  "The  publishers 
of  the  country  are  being  harassed  by  the 
forestry  problem  because  it  comes  to  them 
in  the  form  of  the  price  of  print  paper. 
But  there  are  other  phases  of  the  ques¬ 
tion.  The  future  of  advertising  deiiends 
upon  trees. 

"Think  of  forestry  in  terms  of  $770,00(1,- 
OtX)  worth  of  furniture  put  on  the  market 
in  1923  according  to  the  report  just  made 
to  Secretary  Hoover. 

“Think  of  forests  in  terms  of  600.0(K),(|0!1 
feet  of  lumlyer  used  in  the  automol  de  in¬ 
dustry  every  year. 

“Think  of  forestry  in  terms  of  $250.- 
(HlO.tMXI  in  freight  rates  the  .American  busi¬ 
ness  man  pays  every  year  to  get  forest 
products  from  distants  points  like  ( )rcgon 
and  Washington  to  keep  the  factories  in 
the  great  industrial  centers  going. 

“Think  of  forestry  in  term'  of  8l.()'M).(MKI 
acres  of  idle  land  in  this  country  tit  for 
nothing  but  growing  trees. 

“Think  of  forestry  in  terms  of  homes 
and  cradles  in  which  they  put  you  when 
ytm  are  born  and  in  terms  of  coffins  in 
which  they  bury  you  and  of  every  article 
of  commerce  in  between.  Xo  man  can 
name  an  article  of  commerce  not  affect¬ 
ed  by  the  price  of  wood. 

"Then  yrm  In-giii  to  get  an  idea  of 


of  the  United  States  every  Sunday. 
You  see  it  is  not  alone  the  print  paper 
situation  that  is  bound  up  in  this  ques¬ 
tion.  A’ours  ami  every  other  business  is 
getting  further  and  further  away  from 
the  source  of  supply.  That  is  had  for 
an  army  or  a  nation.  We  now  -turn  to 
-Alaska  and  the  tropics.  That  means 
still  longer  hauls  and  higher  freight 
rates.  That  means  the  advertiser  must 


Glimericks 

the 

WOW 

of  the  feature 
WORLD 


CURRENT  NEWS  FEATURES,  INC. 

STAR  BLDG. 

WASHINGTON.  D.C. 


Broaden  Your 
Community  Service 


I  he  successful  doctor  or  lawyer  can  remain  successful 
only  so  long  as  he  studies  his  particular  job  and  keeps 
abreast  of  the  times.  The  advertising  man  has  a  similar 
problem. 

If  your  paper  carries  church  advertising  in  its  columns, 
it  can  become  more  successful  and  more  effective  in  its 
appeal  in  proportion  to  the  thought  and  study  you  give 
the  subject. 

If  your  paper  does  not  carry  church  advertising,  there 
is  all  the  more  reason  for  your  studying  the  subject. 

There  are  several  good  books  on  church  advertising, 
which  will  point  the  way  to  a  broader  community  service 
as  well  as  some  profit : 

Church  Publicity,  Christian  F.  Reisner .  $3.00 

Handbook  of  Church  Advertising,  F.  H.  Case. . . .  1.25 

Capturing  Crovids,  Roy  L.  Smith .  1.25 

Building  the  Congregation,  W.  C.  Skeath .  .75 

Church  and  Sunday  School  Publicity, 

Herbert  H.  Smith .  1.25 


These  IxHjks  can  be  supplied  by  this  office,  cash  with  oi  - 
der,  postage  prepaid.  \Ve  shall  be  glad  to  furnish  addi¬ 
tional  information  uijon  request. 


Associated  Advertising  Clubs 
383  Madison  Avenue 
New  York,  N.  Y. 
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BRITISH  DISCUSS  AD 

drive  at  meet 


FudJ»  Raised  Soon  for  Inler- 

oational  Campaign,  Harrogate 
Convention  is  Told — 1,000 
Delegates  Attend 


Efforts  may  be  made  soon  to  raise 
necessary  funds  for  an  international  ad¬ 
vertising  campaign  for  the  purpose  of 
restoring  British  trade  to  its  pre-war  po- 


\Vord  to  this  effect  was  given  before 
10(10  delegates  to  the  first  annual  con¬ 
vention  of  the  14th  district  (Great  Brit- 
jinl  of  the  Associated  Advertising  Clubs 
of  the  World  at  Harrogate,  England, 
Inlv  6.  C.  Harold  Vernon,  district  chair- 
inaiu  was  speaker  who  emphasized 
possibilities  of  such  a  campaign. 

A  scheme  of  advertising,  suggested  by 
Rainsav  MacDonald  to  “make  the  whole 
world  echo  with  an  appeal  to  buy  Brit¬ 
ish  goods,”  is  now  before  the  Govern- 
j«,t,  he  said. 

Sir  Philip  Cunliffe  Lister,  president  of 
the  Board  of  Trade,  said  Britain  was  sell¬ 
ing  less  than  80  per  cent,  of  the  manufac- 
tnres  she  sold  overseas  before  the  war, 
while  purchases  of  manufactured  goods 
had  increased  more  than  10  per  cent. 

“Before  the  war  we  had  a  net  trade 
balance  of  £180.000,(K)0,  all  available  for 
reinvestment  and  the  development  of 
more  overseas  trade,”  said  Cunliffe  Lis¬ 
ter.  "That  was  reduced  in  1923  to 
flOl.000,000,  and  in  the  past  twelve 
tnnnths  has  been  further  reduced.  Brit¬ 
ain  is  buying  more  goods,  from  abroad 
and  is  not  selling  enough  to  pay  for  them. 

“Practically  the  problem  is  to  make 
eveiy  British  citizen  realize  the  tre- 
m^ous  importance,  of  buying  more 
British  goods.  I  therefore  appi-al  to 
the  British  public  to  give  British  goods 
the  first  chance.” 

Other  speakers  were  Sir  Charles  Hig- 
ham.  Rt.  Hon.  C.  A.  McCurdy,  K.  C., 
and  Mr.  Gerald  France,  J.  P. 

The  National  X'igilance  Committee 
held  a  session  under  the  chairmanship  of 
Horace  Imher.  Lt.  Col.  !•'.  F".  Lawson, 
of  the  London  Daily  Telegraph,  was 
chairman  of  the  newspaper  executives 
department.  John  R.  Scott,  of  the  Man- 
ckesler  Guardian,  presided  over  the  news¬ 
paper  session. 


I  have  always  contended  that  the  news- 
ptiper  business  as  a  whole  is  conducted 
by  just  as  many  high  minded  and  con¬ 
scientious  business  men  as  any  other  busi¬ 
ness  not  excepting  the  magazine  end  of 
the  publishing  business. 

If  some  of  the  sex,  “art”  and  movie 
magazines  continue  along  their  present 
lines,  there  will  be  no  room  for  compari¬ 
son  even  with  the  most  sensational  news¬ 
paper  published  in  the  world. 

With  best  wishes. 

Yours  very  truly, 

The  Indianapolis  News, 
Fr.\xk  T.  C.\rroll, 
-Advertising  Manager. 


editor’s  desk  a  list  of  5(10  civil  cases, 
fully  sui)plemented  with  the  names  of 
attorneys  on  both  sides  of  each  case, 
with  a  reviuest  that  they  be  run  with 
dates  on  which  the  trials  were  to  be 
held.  The  city  desk  upset  what  has  been 
a  long  standing  tradition  in  Worcester 
by  declining  to  publish  the  list  on  the 
grounds  that  the  material  Ixtlonged  in  the 
advertising  columns. 

L.  M.  Kexxki-i.y, 
lot)  Burncoat  Street, 
Worcester,  Mass. 


Refutes  to  Print  Court  List 


To  Editor  &  Pvrm.isHER ;  The  U’orcest- 
er  (Mass.)  Evening  Post  recently  fired 
another  gun  in  the  widespread  campaign 
against  free  advertisement  grafting,  to 
which  attention  has  been  continually 
called  in  Editor  &  Pi  bi.isher.  The 
clerk  of  District  Court  sent  to  the  citv 


“Valuable  Suggestions” 

To  Editor  &  Prm.isHK.R:  I  regard 
Editor  and  Publisher  as  the  most  help¬ 
ful  trade  publication  [  receive  and  find 
many  valuable  suggestions  in  its  (lages. 
Keen  Johnson. 

I.cnvrencehurg  (Ky.)  Ses.vs 
President.  Kentucky  Press 
-Association. 


Notable  Productive  Economies 

For  Newspaper  Publishers 


Thit  is  Mo.  Four  of 
a  Series  of  Ads  on 
Newspaper  Encineorinff. 


The  oiHM>rtunitie8  for  cconoinizint;  coets  in  the  avera^te  newspaper  coniiK>Rin)t  room  are 
greater  than  in  any  t»ther  deparlmt^nt.  We  are  spei'ialtsts  in  eoniiHxdnt:  rt>om  tH.‘ononiies. 

Our  Engineering  Depiirtment  is  n»»w  in  its  fourteenth  year.  It  has  iiiiprovfHl  pro¬ 
ductive  capacity  and  reduced  costs  in  hundretls  of  newspaper  plants.  With  Its  coi»p<‘ratioo, 
and  aeeording  to  plans  prepared  by  it.  the  finest  and  most  efficient  newspaper  plants  in 
America  have  been  imtalled.  Its  8er%'ict*s  are  without  cliarge  to  customers  wlio  are  facing 
in  a  serious  way  problems  and  ex|>endituri-s  involving  erection  of  new  buildings,  removals 
or  increase  of  productive  capacity  in  existing  plsnts. 

Our  production  engineers  have  greatly  improved  pro4luctiTe  capaeily  in  several  hundrwl 
newspaper  c'omposing  nioms,  large  and  small.  Among  these  are:  Post-Despatch.  St.  L«>n!s: 
Tribune,  Chicago;  Public  Ledger  and  the  Inquirer,  Philadelphia.  Journal,  Milwaukee;  Eagle 
and  the  Times,  Brooklyn;  Tribune,  South  Bend:  Gazette.  Littlo  Itm-k:  Tribune.  Great  Falls. 
Mont.:  Item  and  Picayune.  New  Orleans;  Times,  Paw’tucket;  Tribune,  Tulsa;  Examiner. 
Loe  Angelins;  Tribune,  the  Post  and  the  Enquirer.  Oakland;  Tribune  and  the  Herald,  Duluth, 
etc.,  etc.,  etc. 


American  Type  Fovmders  Company 

ENGINEERING  DEPARTMENT 


To  get  the  cooperntion  of  this  department  appljr  as  far  in  adrance  as  iioesible  to  our 
nearest  Selling  House.  Write  also  to  nearest  Selling  Hunse  for  pamphlet  describing  the 
work  of  Engineering  Department,  with  partial  list  of  its  publisher  clients. 


WHAT  OUR  READERS  SAY 


Magazines  and  Newspapers 


To  Editor  &  Publisher:  The  leading 
editorial  in  your  issue  of  June  20tli, 
■‘Galling  (ieneralization”  struck  a  re¬ 
sponsive  note  ill  my  breast. 

Through  my  official  connection  with 
the  .Association  of  Newspaper  .Advertis¬ 
ing  Executives  during  the  past  three 
ytars,  1  have  bad  a  good  many  occasions 
to  resent  the  attitude  of  so  many  re¬ 
formers  who  are  willing  to  give  the 
magazines  a  clean  bill  of  health  when 
it  comes  to  objectionable  practices,  but 
who  always  like  to  label  the  newspapers 
W  horrible  examples  of  degenerating  pub¬ 
lishing. 


1 


Amor  ica'i  L  ar^«t  Circu  lat  10 1\ 
Building  Organizatiorv 

-ResultjCount 

6’rioorOcCIOtllTALBlD 


INDUNiPOLIS  IMS 


A  Single 

Advertising  Appropriation 


\\  ill  cover  the  two  publications  that  reach  those  wfio  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 


EDITOR  &  PUBLISHER 

iVeut  York 

and 

ADVERTISING  ORLD 

London,  Eng. 


have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 


Combination  Advertising  Rates  for  12  Insertion  Contract 


Full  Page . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page...  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Editor  &  Publisher, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Advertising  World.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  dC  Publisher 


1700  Times  Building 
Browlway  at  42d  St. 

New  York,  N.  Y. 


Telephones : 

Bryant  10)2  •  10)1  •  10)4  •  10))  ■  10)« 
Cable  AddrMs:  EDPUB,  NEW  YORK 


Advertising  World 


14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 

Telephone;  Garrard  761) 

Cable  Adfirasa  t 

ECOPUBLISH,  RAND,  LONDON 


Cyrus  H.  K.  Curtis 
Group 


Depends  on 
Imperial 


THIS  Group  consisting  of 
the  Philadelphia  Pub¬ 
lic  Ledger,  Evening  Public 
Ledger,  the  Sun  and  the 
New  York  Evening  Post 
needs  no  introduction. 
Wherever  newspapers  are 
published  these  papers  and 
their  publisher  are  well- 
known  and  highly  regarded. 
That  this  gronj)  selected 
Imperial  is  a  matter  of  pride 
with  us. 


Imperial  is  proud  indeed 
to  serve  all  of  its  hundreds 
of  users  of  the  Plus  Plan. 
The  Plan  itself,  however, 
involves  just  as  much  atten¬ 
tion  and  care  for  the  village 
weekly  as  for  the  largest 
group  it  serves.  In  both 
cases  the  type  metal  must 
he  kept  constantly  at  its 
best  in  order  to  prolong  the 
working  life  for  years  to 
come. 


Your  Metal  Needs 
the  Plus  Plan ! 


Unless  your  type  metal  is 
constantly  on  the  job  giving 
comjilete  satisfaction  year 
after  year  and  will  continue 
to  do  so  for  years  to  come 
it  needs  the  advantages  of 
the  Plus  Plan.  Let  ns  tell 
von  about  this  Plan. 


M  ET  AL 


Linotype  Manotyps  luftyy 
Stsrsotypo 

Elrod— Ludlo 


Imperial  Type 
Metal  Co. 


Pkihdil,kM— ChytUW— Htw  T.rk— CkK.,* 
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50  DAILIES  USED  TO  TELL  REGAL  SHOE 
COMPANY’S  IMPROVED  SERVICE 

Large  Scale  Advertising  Campaign  Told  Public  of  New 
Resco  Foot  Measuring  Machine — Copy  Linked 
With  $1,000  Prize  Contest 

By  HAMMOND  EDWARD  FRANKLIN 


t'VERY  manufacturer  who  makes  an 
improvement  in  his  product  or  service 
has  ahead  the  problem  of  how  to  impress 
tin’s  upon  the  buying  public. 

For  years  retail  shoe  merchants  have 
used  a  size-stick  with  mysterious  figures 
upon  it  to  measure  feet  for  shoes  while 
the  customer  was  seated. 


ment  early  this  April  of  $1,000  in  prizes 
to  be  given  for  the  best  answers  to  two 
questions : 

“1.  What  do  the  marks  on  the  old- 
fashioned  size  stick  mean — are  they 
inches,  or  millimeters,  or  what? 

“2.  What  are  the  advantages  of  the 
new  scientific  Resco  fitting  machine  over 


During  that  period  the  contest  was 
mention^,  although  not  featured,  in  ten 
smaller  pieces  of  copy.  The  stores  also 
had  tie-up  display  material.  The  adver¬ 
tising  appeared  in  five  papers  in  New 
York,  three  in  Boston,  three  in  Chicago 
and  one  in  many  of  the  other  cities.  The 
total  circulation  of  the  newspapers  used 
by  the  company  was  9,965,384  from  coast 
to  coast. 

The  main  object  was  to  seize  the  in¬ 
terest  of  this  group  of  newspaper  readers 
to  get  them  interested  in  the  Resco 
Machine  rather  than  to  get  them  to 
actually  write  letters.  The  subject  was 
technical.  It  required  research  and 
study,  for  little  really  has  been  known  of 
the  facts  about  either.  Many  visited  the 
Regal  stores  to  buy  or  to  look  at  the 
machine. 

About  1.500  letters  were  entered  in  the 
contest,  which  was  not  of  the  same  nature 
as  the  ordinary  jingle  or  cross  word 
puzzle  contest.  The  company  declares 
itself  very  gratified  with  the  number  of 
replies  and  the  intelligence  shown  in 
those  received.  The  judges,  .\rthur  D. 
Anderson,  editor  of  the  Boot  &  Shoe 
Recorder,  A.  H.  Lockwood,  editor  of  the 
Shoe  and  Leather  Reporter  and  Shoe 
Digest,  and  James  H.  Stone,  editor  and 
publisher  of  the  Shoe  Retailer,  agreed 
that  the  interest  and  care  shown  in  the 
replies  were  marked. 

A  woman  in  Erie,  Pa.,  won  the  first 
prize  with  a  letter,  which  explained  the 
measuring  stick  was  invented  with  three 
barley  corns  equaling  one  inch, — 13 
inches  or  39  barley  corns  long,  which 
explains  why  shoes  sizes  have  always 
been  graded  three  to  an  inch.  The  winner 
of  the  first  prize  contrasted  the  ancient 
sedan  chair  with  the  modern  locomotive 
and  the  measuring  stick  with  the  Resco 
fitting  machine,  giving  cogent  reasons 
for  the  superiority  of  the  latter  in  foot 
fitting. 

This  letter,  reproduced  large  against 
a  map  of  the  United  States,  featured  a 
full  page  which  appeared  in  a  large  list 
of  newspapers  just  lately.  Although  the 
advertising  had  appeared  in  about  24 


The  Regal  Shoe  Company  believes  the  newqiaper  is  the  supreme  advertising 
medium.  Above  is  an  example  of  their  large  space  contest  copy. 


During  the  world  war,  Elmer  J.  Bliss, 
president  of  the  Regal  Shoe  Company, 
took  a  position  with  the  government  to 
organize  training  schools  for  officers. 
The  draft  revealed  foot  trouble  as  wide¬ 
spread  due  largely  to  poor  fitting.  Sur¬ 
veys  made  in  some  eight  camps  also 
indicated  that  out  of  58,706,  about  41,852 
were  fitted  from  14  to  3^^  sizes  short,  a 
serious  situation,  for  efficient  soldiers  re¬ 
quired  efficient  feet.  Mr.  Bliss  invented 
what  was  called  the  Resco  Foot  Measur¬ 
ing  Machine,  which  was  adopted  by  the 
government  Sept.  20,  1918. 

After  the  war,  Mr.  Bliss  believed  that 
this  could  be  made  a  feature  of  the  Regal 
system  of  stores.  The  machine  accurate¬ 
ly  measures  both  feet  as  to  length  and 
width  scientifically  so  that  shoes  can  be 
fitted  correctly  while  the  customer  stands 
up.  The  company  discontinued  selling 
through  retail  dealer  agents,  simplified  its 
line,  cut  costs  to  the  bone,  introduced  one 
price  for  all  its  shoes  and  centered  its 
effort  around  its  chain  of  stores.  The 
Resco  machine  was  installed  in  each  of 
the  stores. 

This  spring  at  a  conference  between 
Regal  executive  and  those  of  Van  Patten, 
Inc.,  New  York,  the  advertising  agency, 
it  was  decided  that  some  method  of 
focussing  popular  interest  vividly  on  the 
Resco  machine  as  an  exclusive  feature 
of  the  Regal  System  would  be  worth 
while. 

The  outcome  of  this  was  the  announce- 


1  AagmltB,  Caltf. 

Gained  S,T4>  Daly  Avange  Orcalatloii 

Sworn  doTernment  Statement,  Six  llonths 
Bndinx  March  SI,  1024.  1TS.B40  Dally.  Six 
Month!,  Bndinc  March  81.  1025.  177,208 
Dally.  Increase  In  Dally  Averafe  Clrcnla- 

tlon,  8,740.  _ 

IT  C0TEB8  THE  ITELD  COMPLETELT 
HEPBESEHTATITES: 

H.  W,  Moloney,  604  Timaa  Bldg.,  Hew  York. 
O.  Logan  Payne  Oo.,  401  Towar  Bldg.,  6 
North  Michigan  Are.,  Chicago. 

A.  I.  Morria  HiU,  710  Haarat  BUg.,  Ban 
Pranciaca.  Calif. 


the  old-fashioned  method  of  measuring 
feet  with  a  size  stick?” 

Six  cash  prizes  were  offered  for  the 
best  letters  sent  to  Mr.  Bliss. 

Large  space  advertising  in  nearly  50 
newspapers,  in  cities  where  the  Regal 
stores  are  located  announced  the  con¬ 
test. 

“I  spent  $100,000  to  take  the  guess  out 
of  the  shoe  fitting,”  the  headline  stated, 
followed  by  detailed  copy  telling  how  the 
Resco  machine  was  invented  and  per¬ 
fected,  explaining  that  few  knew  what 
the  marks  on  a  measuring  stick  meant 
and  that  such  sticks  are  inaccurate,  and 
ended  by  inviting  the  reader  to  visit  any 
Regal  store  to  get  his  feet  measured 
without  obligation  to  buy.  Pictures  con¬ 
trasted  the  new  and  old  way,  in  the  latter 
Father  Time  acting  the  part  of  the  sales¬ 
man.  The  price,  $6.60,  and  the  phrases, 
"From  coast  to  coast”  and  “From  maker 
to  wearer,”  the  Regal  platform,  one 
quality,  one  profit,  one  price,  and  the 
addresses  of  the  stores  were  published  at 
the  bottom.  The  contest  was  announced 
to  close  June  1. 


For  All  Newspapers 

DUPLEX 

PRESSES 

**OUR  CUSTOMERS 
WRITE  OUR  ADS*’ 

DUPLEX  TUBULAR 

"We  are  for  the  Tubular  becauae 
the  Tubular  ia  a  money  maker  for 
us." 

National  Printing  and  Pnbliakiat  Co. 
Chicago,  IlIiaoM 

Duplex  Printing  Press  Co. 

BATTLE  CRUX.  kOCH. 


NEW  YORK  STATE 

Westchester  County’s 

Fmitast  Groicing  CMes 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towna 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  VemoB 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Bath  Mamkwa  af  ABC) 

Weetcheater  Newtpapen,  Inc. 

Frauklte  A.  M«fTlaa,  Pros. 
ll•■Bt  Tamos— New  BooktUo 


A  •  • 

ilmencas 
most  comphtt 
newspaper 

lEheNciD  |]ork 

MeraW 

STvibune 


states,  letters  were  received  front  e»r, 
state  in  the  country  and  from  forS 
countries.  Mr.  Bliss  commented  on^ 
interest  in  the  subject. 

“From  our  standpoint,  the  only  media. 
to  reach  our  public  which  can  be 
sidered  is  the  newsjwper,”  an  official « 
the  company  at  Whitman,  Mass  n 
plained.  "Where  our  sales  ’com 
through  stores  in  principal  cities,  najj 
zines  are  out  of  the  question  on 'ac^ 
of  the  waste.  Our  advertising  is  nm  » 
local  rates.  * 

“It  is  our  aim  to  pick  out  the  bey 
paper  in  town  for  our  purpose  and  w 
rather  incline  to  high  grade  evenW 
papers  with  excellent  circulation.”  ^ 
For  two  weeks  a  demonstration  b, 
held  in  the  window  of  one  of  the  a*, 
pany’s  stores,  with  the  result  streets  gnt 
jammed  with  crowds  watching. 

American  Touriata 

Chic.vgo,  JfLY  10.— party  of  U 
“plain  Americans,”  touring  America  » 
der  the  guidance  of  the  New  York  Amtn. 
can,  gave  Chicago  a  critical  "once-om' 
on  July  4. 


“SHPPY” 


By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines  i 
great  humor,  excellent  > 
drawing  and  emphatic 
adult  appeal.  | 

A  feature  you  can't  afford  ' 
to  miss  I 

JOHNSON  FEATURES,  Ik  I 

1819  Broadway,  New  York,  N.  ¥•  \ 


A  Dependable 
Means  of 
Increasing 
Classified 
Lineage 

Write  for  Particulars 

Associated  Editors,  Inc. 

440  S.  Dearborn  St^  Chicago 


THE  WELFARE  COMMinEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar 
ence  Eyster,  care  Star 
Building,  Peoria,  III. 


ad 


Editor  &  Publisher  for  July  11,  1925 


37 


r 


canvassing  aided  by  newspaper  ads 

NEW  AGENCY  SERVICE  PLAN 

Street  &  Finney  Establishes  Experiment  Station  in  Newark, 
J.,  to  Push  Ucan  Safety  Hair  Cutter  by  House  to 
House  Method — May  be  Extended  Nationally 


\r 


HOL'SE-TO-HOUSE  canvassing,  with 
a  newspaper  advertising  hook-up,  is 
new-  form  of  agency  service,  now  un¬ 
der  experimenta- 

- tion  in  Newark, 

!  J-.  by  Street  & 

Finney,  New 
York  advertising 
agency. 

If  the  plan 
proves  successful 
there,  the  agency 
will  extend  it 
throughout  the 
country,  working 
from  previously 
determined  zones. 
Street  &  Finney 
established  the 
Fiakk  Fisnf.v  Newark  Experi¬ 
ment  Station  this 
Booth  with  the  Ucan  Safety  Hair  Cut¬ 
ter  Corporation’s  product  as  the  first 
account.  An  average  of  between  25  to 
50  alesmen,  working  on  a  commission 
basis,  will  cover  northern  New  Jersey 
writing  from  house  to  house.  Con- 
smers,  according  to  plan,  are  to  be 
familiarized  with  the  product,  and  im¬ 
pressed  with  the  reliability  of  the  can¬ 
vassers  through  the  use  of  newspaper 
advertising  columns. 

No  advertising  has  yet  been  placed, 
and  it  is  expected  three  month’s  must 
dapse  before  the  test  is  considered  com¬ 
pleted. 

Frank  Finney,  president  of  the  agency, 
explained  the  test  was  being  made  to 
determine  the  possibilities  of  canvassing, 
supported  by  advertising.  Only  products 
vhadi  do  not  lend  themselves  readily  to 
store  sale  will  be  marketed  in  this  new 
lay  by  the  agency. 

“Canvassing  is  generally  the  last  re¬ 
sort”  Mr.  Finney  said  in  an  interview. 
"In  most  cases  it  is  easier  to  sell  through 
stores,  and  cheaper. 

"But  some  products  must  be  demon¬ 
strated  in  the  home  to  be  sold. 

"It  is  to  test  such  products  that  we 
have  established  the  Newark  office.  If 
tbev-  prove  salable  after  test,  we  will 
push  their  sale  on  a  national  scale.” 

For  its  service,  the  agency  is  paid  on 
a  commission  basis,  with  the  usual  per¬ 
centage  commission  for  the  newspaper 
advertising  placed. 

“After  all,  an  advertising  agency  must 
sell  the  merchandise  of  the  advertiser,  or 
It  has  no  reason  for  existence,”  Mr.  Fin¬ 
ney  replied  to  a  question  as  to  whether 
w  not  he  considered  canvassing  a  proper 
tunction  of  an  advertising  agency.  “Some 
products  cannot  be  sold  without  direct 
calls  by  salesmen  on  the  homes.” 

In  pushing  accounts  by  canvassing,  the 
agency  will  stress  the  need  of  newspaper 
advertising,  Mr.  Finney  said. 


“A  salesman’s  job  is  twice  as  hard, 
if  the  consumer  has  not  been  sold  on 
the  prcxluct  through  advertising,’’  he  said, 
“or  at  least  familiarized  with  it.  In 
other  words,  prestige  must  be  built  by 
consistent  use  of  advertising  space.  We 
rely  on  newspaper  advertising  to  give 
prestige  to  merchandise. 

“The  average  manufacturer  has  no  idea 
of  the  value  of  prestige.  Many  manu¬ 
facturers  think  of  advertising  as  some 
sort  of  a  slot  machine,  into  which  they 
put  a  nickel  one  day,  and  take  out  a 
dime  the  next. 

“They  will  tell  you  it  is  impossible  for 
them  to  advertise  during  July  and  Au¬ 
gust,  because  customers  are  not  buying 
them.  The  fact  is,  he  ought  to  be  ad¬ 
vertising  as  much  during  dull  seasons  as 
good.  The  best  effects  of  advertising 
come  from  continuity  and  persistency.” 

PRESS  AGENTS  UNIONIZED 

Charter  Granted  Craft  by  A.  F.  of  L., 
to  Form  Organization 

A  charter  has  been  granted  by  the 
American  Federation  of  Labor  to  the 
craft  of  press  agentry,  and  a  new  organi¬ 
zation  of  press  agents  is  about  to  be 
formed.  Hal  Over,  press  agent,  obtained 
the  charter. 

Over  is  a  member  of  the  Theatrical 
Press  Representatives  Organization  of 
■America.  Wells  Hawks,  publicity  direc¬ 
tor  for  Luna  Park,  Coney  Island,  N.  Y., 
organization  president,  informed  Editor 
&  Publisher  that  the  T.  P.  R.  O.  O. 
had  no  intention  of  unionizing.  Over,  it 
is  understood,  will  organize  another 
group. 

The  press  agents  union  will  come  under 
the  general  charter  issued  the  Four  A’s 
which  controls  all  theatrical  unions. 

Editor  &  Publisher  is  asked  to  locate 
Horace  Mynter,  former  London  reporter. 
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Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An- 
fcles  metropolitan  market. 


QI)(  (Somritr-fonnial 
The  Louisville  Times 


STABILITY 

OF  COMMERCE  AND  INDUSTRY  IN 

INDIANA 


Indiana  is  a  state  that  commands 
attention  because  of  the  many  features 
that  make  for  a  dependable  all-year 
market. 

Indiana  is  a  State  of 
2,930,390  People 

of  these  50.6  per  cent  live  in  cities,  while 
49.4%  of  this  population  is  rural. 

Indiana  is  a  State  of 
1 ,057  Banks 

These  banks  have  resources  amounting  to 
$967, 850, (XX),  while  the  deposits  are  in  excess 
of  $673,617,000. 

Indiana  is  a  State  of  51,727  Miles 
of  Transportation 

The  steam  .railroads  claim  7,159  miles  of 
this,  the  electric  railways,  2,276  miles,  while 
42,292  miles  constitute  improved  highways. 

Indiana  is  a  State  of  7,918 
Industrial  Plants 

These  employ  329,227  people,  whose  aggre¬ 
gate  salaries  and  wages  amount  to  $402,209,000 
while  the  value  of  products  is  $1,901,846,000. 

Indiana  is  a  State  of 
205,126  Farms 

The  total  value  of  these  farms  is  $3,042,- 
311,247,  with  a  crop  value  of  $497,229,695. 


THESE  ARE  THE  DAILIES  TO  USE 

Rate  for 

Circulatioa 

linos 

**ColDinbu8  Republican  . 

. (E) 

4.812 

.03 

ttConnersville  News-Examiner  . . 

. (E) 

4,805 

.025 

ttDecatur  Democrat  . 

. (E) 

3,194 

.025 

**Fort  Wayne  Joomal-Gazette  .. 

. (M) 

32,662 

.08 

**Fort  Wayne  Jonmal-Gaze«e  . . 

. . (S) 

34,487 

.08 

••Fort  Wayne  New»-Sentinel  . . . 

. (E) 

42360 

JO 

••Cary  Evening  Poit-Tribnne  .... 

. (E) 

14,772 

.0S5 

ttHanunond  Timet  . 

. (E) 

15310 

.07 

••Huntington  Press  . 

. (M&S) 

3355 

.025 

••Indianapolis  News  . 

. (E) 

133380 

35 

••Lafayette  Journal  &  Courier.. 

(M)  7,915 

•  •  •  (E)  13,302 

[21317 

.06 

ttLa  Porte  Herald-Argua . 

. (E) 

6,432 

.025 

ttSbelbyville  Democrat  . 

. (E> 

4,006 

.025 

••South  Bend  News-Times . 

(M)  9,803 

••’•(E)  14,225 

;  24,028 

.06 

••South  Bend  News-Times . 

. . (S) 

22375 

.06 

••South  Bend  Tribune  . (S) 

19,800 . (E) 

21,031 

36 

••Terre  Haute  Tribune . 

. (E&S) 

23,710 

.06 

••A.  B.  C.  Publishers’  Statement,  March  31 
ttGovemment  Statement,  March  31,  1925. 

,  1925. 
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TWIXT  TOSH  OR  ART 
PICK  THE  DAILIES 


Newspapers  Offer  Best  Opportunity  for 
Self-Respecting  Writers,  Says  Arthur 
Ruhl,  Named  Berlin  Correspondent 
N.  Y.  Herald  Tribune 


’Twixt  tlulxlub  or  art  chooje  the  news- 
IiaiHT — tliat  is  what  Arthur  Kuhl  has 
done. 


.Xrthur  Ruhl 


A  magazine 
writer  and  author, 
graduate  of  the 
old  A'ea’  York 
/it  ruins  Sun,  Mr. 
Ruhl.  this  week 
appointed  Berlin 
corresiwndent  of 
the  Xczv  York 
Hr  raid  Tribune, 
ha>  returned  to 
newspaper  work, 
exitressing  the 
opinion  that  most 
popular  m  a  g  a- 
zines  are  ttxlay 
being  "written 
down,”  while  best 


oi»ix)rtunities  for  self-resiK'cting  writers 
tre  offered  by  the  metrop<jlitan  daily 
press. 

Mr.  Ruhl's  appointment  to  Berlin  was 
one  of  several  changes  in  the  Herald 
Tribune’s  foreign  service  announced  by 
julian  S.  Mason,  managing  editor. 

To  strengthen  the  foreign  department. 
.\rthur  S.  Draper,  former  KurojKan 
manager,  was  promoted  to  foreign  editor, 
with  headquarters  in  New  York.  .Ar¬ 
rangements  have  been  completed  giving 
the  Herald  Tribune  full  access  to  the 
ktiroitean  and  Far  F.astern  correspondents 
of  the  Farts  Herald.  W'arre  B.  Wells, 
formerly  the  Dublin  correspondent,  has 
joined  the  London  staff,  assisting  Harold 
.Scarborough.  Joseph  B.  Shaplen.  whom 
Mr.  Ruhl  is  to  succeed  in  Berlin,  will  re¬ 
turn  to  the  New  York  office. 

Mr.  Ruhl  plans  to  .sail  for  abroad  July 
10.  He  hopes  to  spend  a  month  report¬ 
ing  conditions  in  Russia,  before  going  to 
his  Berlin  post.  Prior  to  sailing,  he  was 
interviewed  by  Editor  &  Publisher.^ 

“The  silly  sentimental  style  of  writing 
appears  commonest  in  most  of  the  popu¬ 
lar  magazines  today,”  he  said.  “FluMub 
is  taking  the  place  of  more  serious 
thought. 

“The  time  has  come,  I  believe,  to  pass 
the  laurel. 

“Time  was  when  a  cub  reporter  who 
succeeded  in  breaking  into  the  magazines 
was  regarded  in  the  light  of  one  getting 
■  in  in  the  world.  His  associates  looked 
at  him  with  a  certain  awe,  and — lest  he 
flit  at  once  into  the  blue  empyrean — he 
might  even  find  an  extra  $5  in  his  weekly 
l)ay  envelope. 

"Those  were  the  days  when  names  like 
Howells  and  Lowell  were  still  associated 
with  magazine  editorship,  when  editors 
were  ‘lit'ry  gents’  themselves,  and  the 
frontiers  between  the  worlds  of  journal¬ 
ism  and  literature  were  fairly  distinct. 

“Sometimes  I  wonder  if  this  is  any 
longer  the  case.  The  drive  for  enormous 
circulations  on  the  part  of  the  more  popu¬ 
lar  magazines,  a  drive  aimed  at  the  gum- 
chewers  rather  than  at  the  old-fashioned 
evening  reading  lamp,  has  resulted  in  an 
almost  universal  writing  down  both  in 
subject  matter  and  in  expression. 

"To  the  editor  of  a  popular  magazine 
the  words  ‘serious’  and  ‘gloomy’  become 
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An  orfranixatioo  tpecUlizins  tolelj 
in  newspaper  building  desiirn.  man¬ 
ufacturing  and  prodoction  problems. 
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synonymous.  If  a  bit  of  straight  report¬ 
ing  creeps  into  the  matter  accepted,  it 
must  needs  be  jazzed  up  by  boxes,  blurbs 
and  so  on,  until  the  author  can  scarcely 
recognize  his  own  child  without  a  blush. 

“There  are,  of  course,  newspapers  and 
newspajH'rs,  and  magazines  and  maga¬ 
zines.  But  it  is  a  plain  fact  that  the 
writer  who  has  something  to  say  and 
wishes  to  reach  his  audience  while  his 
ideas  are  hot,  in  dignified  fashion  and 
without  thought  of  meretricious  decora¬ 
tion  or  so-called  entertainment,  can  do  so 
better  through  the  better  sort  of  news¬ 
papers,  than  through  most  magazines. 

"It  would  be  a  quaint,  but  by  no  means 
improbable  transposition  if  young  men 
wishing  to  enter  journalism,  instead  of 
trying  to  get  jobs  as  cub  reiwrters  would 
take  their  bounce  and  juvenile  thought 
direct  to  the  magazines  from  college,  and 
later  should  advance  to  the  better  writing, 
more  serious  and  generally  more  mature 
lield  of  the  daily  newspaper.” 

The  opposite  prt)ccdure  was  true  of  Mr. 
Ruhl.  Graduated  from  Harvard,  he 
worked  five  years  with  the  Evening  Sun. 
succeeding  Jacob  Riis,  author  of  “The 
Other  Half.”  as  police  headquarters  re¬ 
porter.  Human  interest  stories  he  wrote 
there  won  him  a  place  on  Collier's 
ll'rrkly,  where  he  was  special  writer, 
dramatic  critic,  and  war  correspondent 
from  1904  until  1919. 

While  with  this  magazine  he  visited 
South  -America  in  1906  and  the  scries  of 
articles  he  wrote  from  there  later  ap- 
tKared  in  book  form  under  the  title,  “The 
Other  Americans.”  In  1908  he  reported 
the  revolution  in  Haiti  for  Collier’s. 
When  the  World  \Yar  began  he  went  im¬ 
mediately  to  Europe  and  reported  pro¬ 
gress  of  the  war  on  all  fronts.  His  e.x- 
perience  reached  book  form  in  1916  in 
"From  -Antwerp  to  Galipoli.”  Gther 
boi'ks  he  has  written  include  “White 
Nights,”  his  impressions  of  Russia,  and 
"New  Masters  of  the  Baltic,”  describing 
conditions  in  the  Baltic  region. 

When  Collier's  was  sold  in  1919.  Mr. 
Ruhl  resigned,  and  with  the  exception  of 
connections  at  different  times  with  the 
.Vi-te  York  fizrnins  Post  and  London 
I)(iil\-  Mail,  has  been  free-lancing  since. 


KENTUCKY  PRESS  IMPROVING 


120  West  42d  Street 


New  York 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 


Represented  by 

ALLIED  NEWSPAPERS, 
INC. 


their  farmer  readers,  and  complained  they 
failed  to  practice  what  they  preached. 

The  part  played  by  the  -Association  in 
preventing  repeal  of  the  present  Ken¬ 
tucky  libel  law  was  also  stressed  by  Pres¬ 
ident  Johnson. 

"Had  provisions  of  this  measure  been 
repealed,”  he  said,  “the  press  would  have 
been  throttled,  intimidated  by  a  legis¬ 
lative  enactment  which  would  have  de¬ 
terred  the  press  from  turning  the  light 
of  publicity  upem  conditions  deemed  un¬ 
savory.” 


incoming  ships,  and  will  work  up  stof^ 
for  out-of-town  newspapers  on  ret^ 
Organizers  are  Francis  S.  Bean,  ed^ 
Don  S.  Taylor  and  William  R. 
associates.  '  ** 


EDI 

(Co 


NA’nONAL  STAFFS  COMBINED 


KIPUNG  DISCUSSES  PRINTING 


Calls  It  The  “Eleventh  Plague’’  In 
London  Speech 

Rudyard  Kipling  gave  his  ideas  on  the 
printing  press,  July  3,  in  a  speech  in 
London. 

“The  printing  press  was  the  invention 
of  some  desperate  soul,  impatient  of  the 
slow  and  beautiful  handicraft  of  the 
past,”  said  Mr.  Kipling.  ‘'The  next  steps 
were  to  charge  the  printing  press  with 
stationery,  to  improve  the  machine,  to 
invent  special  inks  for  it,  to  create  the 
business  of  publishing  and  distributing. 
-Among  them  they  launched  the  eleventh 
plague  upon  humanity. 

“Since  that  dreadful  date  there  has  not 
been  a  crime  in  the  decalogue,  from  an¬ 
onymous  letter  writing  to  the  spread  of 
idealism,  which  they  have  not  fostered, 
facilitated  and  democratized.  Incident¬ 
ally.  too,  they  have  turned  life  into  the 
nightmare  of  a  never  empty  wastepaper 


Chalfant  to  Direct  N.  Y.  Americaa^ 

Chicago  Herald-Examiner  Ad  Mn 

The  national  advertising  departnarl 
of  the  New  York  American  and  i 
Chicago  Herald  and  Z'.ramiiicr  will  J 
combined  on  July  13,  and  oiieratedas# 
unit,  with  offices  in  New  York, 
and  Boston. 

E.  N.  Chalfant  will  be  director  natios,! 
advertising;  Wilbur  L.  -Arthur,  assocat 
director.  F.  R.  Levings,  western  manage 
H.  R.  W’heeler,  New  England  manage 
and  E.  V.  Coffrain,  associate  manap; 

-All  will  be  under  the  direction  of  tl 
M.  -Alexander,  vice-president,  of  Ak  .Vn 
York  American. 


basket.” 


News  Bureau  Formed  in  New  York 


Three  graduates  this  year  from  the 
Pulitzer  School  of  Journalism,  Colum¬ 
bia  University,  have  organized  the  New 
Niirk  City  News  Service,  with  headquar¬ 
ters  at  1011a  Times  Building,  to  supply 
newspapers  with  exclusive  spot  news 
stories  of  local  interest,  orginating  in 
New  York.  The  bureau  covers  New 
York  hotels  for  out-of-town  visitors,  and 


Optimistic  Note  Sounded  by  Association 
President  at  Annual  Meet 


Improvement  in  Kentucky  newspapers 
was  noted  by  Keen  Johnson,  editor  of 
the  Lawrenceburg  (Ky.  »  News,  and  pres¬ 
ident  of  the  Kentucky  Press  -Association, 
in  his  annual  address  at  the  association’s 
convention  held  at  West  Baden.  Ind., 
July  9-11. 

"The  improvement  within  recent  years 
has  been  so  striking  as  to  indicate 
that  the  majority  of  publishers  are  con¬ 
scious  of  their  responsibility,  alert  to  im¬ 
prove  their  opportunity  as  public  servants, 
awake  to  the  fact  that  their  publications 
will  surely  become  more  profitable  as 
they  become  better  newspapers.”  he  said. 

Mr.  Johnson  urged  more  co-o])eration 
in  press  association  problems.  He  point¬ 
ed  out  how  Kentucky  newspapers  sold 
the  idea  of  co-operative  marketing  to 


Detroit 


Fourth 

Largest 

City 


Complete  coverage  with 
one  paper. 

The  Detroit  News 


Offers  advertisers 
unusual  opportunities 


A  Security  Market 


with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY'S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A-  B.  C.  Sept  30,  1924,  *li4,46B  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 


BUFFALO  EVENING  NEWS 


'Present  average  ciretdation  12S,7<J 
Edward  H.  Butler,  Editor  and  Publisher 
KeUy-Smith  Cosnpany,  Repreeentativea 
Marbridge  Bldg.  Lytten  Bldg. 

New  York,  N.  Y.  Cbiawo,  UL 
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Classified 
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Harrisburg,  Peniia. 


“.ile  ed: 
■vice  a 

trs  of  th 
litical 
thorou 
rJe  pi 

-d  tax 


'•FIRST  IN  PUBLIC  SERVICE" 
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The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bing  circulation  daily,  of 
7W,000  for  $i.20  per  agate 
line  gTMS,  subject  to  oon- 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulatioa;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 
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Pulitzer  Building,  New  York 
Mailers  Bldg.  Genrwal  Motors  BU|. 
Chicago  Detroit 
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For  those  who  accept  tht 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 
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Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 
occasion  no  surprise  among  || 
those  who  know  their  Texas. 
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Editor-  &  Publisher  for  July  11,  1925 


EDITOR’S  HELPING  HAND 

TO  THE  FARMER  Howard  Davit,  N.  Y.  Herald  Tribune, 

^Continued  from  page  11)  Reports  on  Investigation 

_ _ An  investigation  completed  recently  by 

shortage  in  anv  given  commodity,  ‘l^^Partmcnt  of  the  iVcto 

ought  to  know  it.  so  that  he  ^  ^rk  Herald  Tribune,  tends  to  show  that 


WORD  PUZZLES  STILL  PULL 


oi  a  snoru.6.;  ■■■ 
^  fanner  ought 


go  -em  his  own  plantings.  "f  *  P'  continue  to  have  con- 

ts^far  as  my  observation  goes,  the  siderable  reader  interest  m  New  ^ork. 
«lmive  wheat  farmer  is  the  only  in-  according  to  Howard  Davis,  business 
Lrfrialist  or  business  man  of  any  ex-  ,  ,  ,  , 

^ve  field  who  expects  to  conduct  a  ,  'Y?  *noved  the  puzzles  to  the 

Sle  business  on  a  plant  that  re-  T 

'^Mily  five  or  six  weeks’  work  in  them  there  in  view  ot  our  investigators 

?vear  Possibly  the  man  who  harvests  \i  i  i  x  k 

lakes  or  rivers  comes  the  nearest  '‘.f;  H^tald  Tribunes 

'^Z  W  of  doing  business.  It  doesn’t  managing  editor,  said  the  cross  word 
itfto  emphasize  or  at  least  bear  in  puzzle  mail  coming  to  the  office  w^as  at 
^d  SieTact  that  the  really  successful  as  heavy  as  it  ever  was.  Many 

kmUan  all-year  plant,  requiring  con-  decked,  urge  the 

b  Utor.  That,  in  general,  is  the  Pt>bl>cation 

of  the  diversified  farming  question.  ‘^e  puzzles. 

I  The  United  States  is  far  behind  most  - - 

of  the  other  great  nations  in  land  laws.  WEEK’S  AD  TIPS 

Its  machinery  for  restraining  the  greed  _ _ 

ad  oarasitism  of  absentee  landlords  is  mwa  A.«:__Tnnr-u.... 

*7  4.u„  D.lt.'ol,  W.  Ayer  A  Son,  300  Chestnut  street, 

Bienor  to  that  ot  the  rjntish  limpire.  Philadelphia.  Reported  to  be  making  up  news- 
It  followed  long  after  Germany  and  paper  list  for  the  American  Importers  of  Span- 
i  France  and  Italy  in  the  land  bank  phil-  'sh  Green  Olives,  New  York.  Reported  to 

laonhy  Now  that  the  era  of  free  home- 

^  •  i.  A  £  Corporation,  Coral  Gables,  Fla.  , 

|wds  IS  practically  over  it  is  hard  for  McCormick  Build- 

liie  farm  hand  or  tenant  to  acquire  a  Chicago.  Has  secured  account  of  \Vm.  R. 

;ann  home  of  his  own.  In  only  a  few  Compton  c^ompany,  hankers,  Xew  York.  Re- 
itaerican  communities  the  unearned  in-  p;>rted  to  be  placing  account  of  the  Celotex 
■  mem  on  land  is  properly  taxed.  The  Chicago, 

is  in  many  cases  that  farmers  are  v  IT' 

:  .  ,  •  A  t_  lork.  Plaang  orders  with  newspapers  m  se- 

^:riii7cd  for  making  improvements,  lected  sections  of  the  NVstle-Lanoil  Company, 

landlords  reap  the  benefit  of  im-  permanent  hair  waving.  New  York. 

I  '  vementS,  pay  smaller  taxes  than  home-  Caples  Company,  24<ld  Grand  Central  Term- 
I  a^trs  and  sell  at  a  profit  because  of  the  ”ial.  New  York.  Racing  orders  with  some 
£  kv.  Florida  newspapers  for  the  Remington  Type- 

i.xr  performed  by  others.  Compii>r  .New  York. 

To  sum  up.  It  IS  m^y  opinion  as  one  chamber.  Agency,  Mai«m  Blanche  Buil.ling, 
th  and  reared  on  the  larm,  later  be-  New  Orleans.  Reported  to  have  secured  ac- 
-i  in  contact  with  farming  conditions  count  of  the  French  Lick  Springs  Hotel  Com- 
ihJe  editing  newspapers,  that  the  best  1’®"^  .“««♦<>”  wafer,  French  Lick.  Ind. 

'-vice  a  newspaper  can  render  the  farm-  Cn»by-Chicago,  Inc.,  Qumey  street,  Chi- 

f  •  .  1 „  f-  _  cago.  Placing  orders  with  newspapers  m  se- 

tr>  of  the  country  is  to  keep  away  from  ,„tions  f.ir  the  Sheet  Steri  Committee, 

r.tica!  or  technical  aspects  and  make  Ifttsfnirgh. 

i  thorough  study  of  fundamental  eco-  J.  H.  Ctom  Company,  15*10  I.ocust  street, 
:7.:c  problems  like  transportation,  the  I’hiladelphia.  Reported  to  be  planning  Sep- 
bd  tax,  world  food,  textile  and  hide  trml-er  newspaper  campaign  for  the  Lakeland 

,  .  ’  1  A  c  c  (Fla.)  Chamber  of  Commerce. 

::!uctii.n.  gram  markets,  farm  finance,  a,.  r*  i.  ^  ^  n  ca  a  a 

I  1  j  1*  i  iJ  Albert  Frank  A  Company,  14  Stone  street, 

aHTI  tenantry  and  land  policy,  and  mould  York.  Placing  orders  with  newspapers 

Kbiic  opinion  so  that  it  will  bring  about  in  selected  sections  for  the  Moon  Motor  Com- 
:  agree  to  sensible  legislation — not  the  pany.  I>iana  auto,  St.  Ix>uis. 

r-i  of  legislation  that  rentals  the  law  Fisher-Brown  Advertising  Agency,  1627  Lo- 
f  a  01  legislation  mat  repeals  tne  law  Reported  to  have  se 

supply  and  demand  or  attempts  to  cured  acoxmt  of  the  Brown  Shoe  Company 

"ike  something  out  of  nothing,  but  the  "Buster  Bro»-n”  shoes,  St.  Ixmis. 

i-r.d  indicated,  which  will  put  farming  Cotnpmiy,  4.^  4th  avenue,  J^w 

,1  a  Hionified  basic  Plac'nR  orders  with  newspapers  that 

.  aoigninea  oasis.  have  rotogravure  sections  for  the  Boat's  Rolls 

KKent  disclosures  indicate  that  wheat  Corporation,  "Boal’s  Rolls”  laxative.  New 

'irkei  manipulations  have  resulted  in  York. 

■xuiations  which  are  purelv  artificial  "I’  *i*’**l»*°r 

i  .1  '  1  •  r  Tremont  street,  Boston.  Reported  to  be  plan- 

•  J  do  not  represent  the  workings  of  ning  a  newspaper  campaign  in  New  England 

upply  and  demand.  These  fluctuations  States  for  the  Boot  &  Shoe  Workers*  Union, 
ive  'leen  capitalized  by  market  jugglers.  B<^ton.  ... 

le-e  is  one  fruitful  field  for  investioa-  Oiarles  C.  Green  Advertisaig  Agency,  Inc., 

.  4  “x  "  •  *  F-stey  Building.  PhUadelphia.  Has  secured  ac- 

71  ind  study.  There  is  a  difference  count  of  the  Wanamnker  Institute  of  Indus- 

a4een  “hedging”  or  legitimate  dealing  tries,  Philadelphia. 

futures  and  the  juggling  of  gamblers.  Gr^leaf  CoBip«y,  41  Mt.  Vemon  street 

IVni’t  I..  .u«  I _ _  _  Brockton,  Mass.  Reported  to  have  secured 

Uont  let  the  farmer  become  class-  account  of  the  Waldorf  Systems,  Inc.,  res- 

'.M0U>  Make  him  feel  that  his  in-  taurants.  Boston. 

'tst  is  your  interest,  which  is  certainly  Hanff-Metzger,  Inc.,  95  Madison  avenue.  New 

*  truth.  Don’t  put  him  on  a  gilded  Reported  will  shortly  make  up  list  of 

irflKr,e.n,i  A  f  i_  a  a  j  a1-  t_*  newspapers  for  the  Famous  Players-Lasky 

-  ard  pedestal,  but  study  the  big  C,>ri»iratioii.  “Paramount”  pictures.  New  York. 
I'lC  farm  problems  sympathetically,  not  Haprey  Advertising  Agency,  3fM  Walton 
“of  pity  but  out  of  a  realization  that  hi'itding.  Atlanta.  Reported  will  place  orders 

Wl  orosueritv  rnnrernc  all  nf  us*  P®Pe”  during  the  fall  and 

uruspeniy  concerns  an  or  us.  the  Craddock  Terry  Company,  “Lion 

Hnnmg  is  the  biggest  industry  in  the  Band  Shoes,”  Lynchburg.  Va. 

■'WO  In  1920  the  total  value  of  farm  Kirtland-Engel  Company,  646  No.  Michigan 
'?«rty  in  the  United  States  was  $77,-  ..'"J!:’'-  secured  the  founts 

snowed  a  value  of  $19,849,319,-  John  G.  Krueger  Advertising  Agency,  New- 
lOr  the  same  year  or  less  than  one-  J*  Now  handling  account  of  the  Stand* 

■d.  When  all  is  said  and  done,  the  t  port,abie  houses, 

i  ™r,  who  is  an  individualist  in  the  H.”"K.'MeCiin  Company,  61  Broadway.  New 
‘lire  01  things,  has  to  work  out  his  York.  Reported  to  have  Jieciired  account  of 
salvation,  largely  through  choice  of  •*’'  Pacific  floast  Borax  Company,  “Twenty 
I  and  methods  of  cultivation.  He  JS^-Jma^mon  slreet.  New 

intelligent  legislation  occasionally,  York.  Placing  order,  with  some  New  Y<Tk 
I  ritry  other  business  man,  but  it  is  .State  newspaper,  for  the  E.  A.  White  Oigan- 
’kindness  to  dish  up  socialistic  magic  , 

’  re*  nr  Klfo-t,  .....  r  Miller,  Black  A  Vanderbilt,  .16  West  44th 

1  irv  ^  nonpartisan  League  „reet.  New  York.  Reported  will  later  .iK 

Slones.  Agriculture  asks  only  an  newspaper  space  for  the  .Allweather  Ventilator- 
[  Start  with  other  business,  and  de-  ^  ■  rpor.-uion.  New  York. 

■'C'  better  treatment  than  cndrllinLr  Morm  International  Agency.  449  4lh  avenue, 
tterv  emj.  1  J  “  COCKlIing.  York.  Placing  additional  space  with 

rtim  ’  .  demagoguery  and  newspaper,  for  the  B.  F.  .Mien  Company 

'  ™™tal  slop-over.  “Beccham’s  Pills.”  New  York. 

I  -  W.  1.  Tracy,  Inc..  27(  Madison  avenue.  New 

•  L*  York.  Now  handling  account  of  the  Fantasotc 

C  T  Weekly  m  Receivership  ( onipany.  New  York  and  the  Standard  Fumi- 


I 


I 


4  1  V  •  J  newspapers  tot  tne  n.  r.  .Mien 

^-'mental  slop-over.  **Beechani*s  Pills.**  New  York. 

— _ _ _ _  W.  I.  Tracy,  Inc.,  270  Madison  avt 

!  SeiniaWAmL-l.v  •  •  L*  York.  Now  handling  account  of  the 

I  ,  ^  Receiverihip  Con.pany,  New  York  .and  the  .Stan.l.i 

r'"''  iJ-  Lawson,  a  stockholder  of  the  Gompany,  Herkimer,  N.  Y. 

Import  (Conn  1  ’standard  semi-week-  Advertising  Agency,  222  West 

eitanaara,  semi-week-  York.  Placing  order,  with 


^  appointed  temporary  receiver  ’‘iu5Ver^’'"pai^"r,'''  for '“'Arbuckre'"  "Bros." 

™  paper.  “Yuban”  coffee,  Brooklyn,  N.  Y. 


ARE  YOU  READING  THE 
NEWS  VITAL  TO 
YOUR  BUSINESS? 


(T^HE  real  news  is  news  worth 
^  while.  That  is  the  only  kind 
in  EDITOR  feP  PUBLISHER.  The 
news  that  is  necessary  to  keep  you 
posted  and  right  up  to  the  minute 
in  your  business. 

Editor  fe?  publisher’s  specialty  is  col' 
lecting  and  presenting  the  kind  of  information 
needed  by  advertising  men  and  newspaper  men 
if  they  keep  abreast  of  the  times. 

Regular,  weekly  reading  of  EDITOR  6? 
PUBLISHER  is  essential  in  getting  dependable 
trade  information. 

If  you  don’t  get  time  to  read  it  thoroughly 
at  your  office,  have  it  mailed  to  your  home. 
A  great  many  men  do  this.  They  read  it 
leisurely  and  soon  appreciate  that  EDITOR  6? 
PUBLISHER  is  a  genuine  newspaper  and  ser^ 
vice  medium  for  the  executives  who  produce 
our  great  newspapers  and  control  the  great 
advertising  campaigns. 


Editor  Publisher 


Suite  1700 


TIMES  BUILDING 


Phones;  BRYANT  3052-3053-3054.3055-3056 


BUYS  TWO  OHIO  DAlUES 

C.  P.  Ridenour  Acquires  Urbess  |)^ 


WHAT  THEY  ARE  SAYING 


Former  Det  Moines  Classified  Manager 
Joins  Item  and  Tribune  July  IS 

John  L.  Irvin,  who  a  month  ago  re¬ 
signed  as  classified  advertising  manager 
of  the  Des  Moines  Register  and  Tribvne- 
Xews  after  18 
years  with  those 
newspapers 
July  15,  will  be- 
^  come 


Democrat  and  the  Morning  Citiii, 

C.  F.  Ridenour,  president  and  get* 
manager  of  the  Piqua  (O.)  Dai*  (V 
has  purchased  the  Urbana  (O.)^r 
Democrat  and  Urbana  Citizen.  Thti 
was  made  by  Mrs.  Sarah  R,  Gar 
widow  of  Frank  C.  Gauraer,  who  • 
several  months  ago.  and  H.  W.  ^ 
the  executor  of  his  estate.  The  &- 
crat  is  an  evening  paper  and  the  C:- 
a  morning  publication.  Norman  W.  iii 
ston,  who  has  been  with  the  Piqua 
for  several  years,  will  edit  the  paper 

The  newspapers  concerned  in  the  ■ 
were  represented  in  the  national  field 
Robert  E.  Ward,  Inc.,  special  rep:;, 
tative,  with  offices  in  New  York 
Chicago. 


kJ^IFFERENT  products  and  circumstances  demand  different  treatment. 

^  but  for  covering  a  specific  city  market  the  daily  newspaper  is  undoubtedly 
the  most  effective  means.  Many  manufacturers  make  the  mistake  of  under¬ 
taking  national  advertising  campaigns  in  magazines  before  they  are  ready  to 
give  national  distribution  to  their  product.  The  result  is  a  waste  of  money  and 
general  inefficiency.  In  such  cases  better  results  would  be  obtained  by  adver¬ 
tising  in  newspapers  which  cover  specific  sections  where  the  advertiser  is  pre¬ 
pared  to  supply  his  goods  immediately  and  economically.” — G.  Lynn  Sumner, 
President,  Association  of  National  Advertisers. 


classified 

•  _  ■  manager  of  the 

N  e’w  Orleans 
Item  Tri- 

bum. 

The  anuounce- 
new  con- 

nection 

Arthur  G. 
Newmyer,  gen¬ 
eral  manager  of 
John  I,.  Irvin  the  New  Orleans 

paper  at  the 
meeting  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association  convention  at  .Ashe¬ 
ville,  N.  C,  this  week. 

Mr.  Irvin  retired  in  May  as  president 
of  the  .Association  of  Newspaper  Classi¬ 
fied  .Advertising  Managers  after  serving 
two  terms  as  the  chief  executive  of  this 
organization. 

He  began  newspaper  work  as  office  boy 
on  the  old  Des  Moines  Leader.  Later  he 
worked  in  the  circulation  and  accounting 
departments,  and  in  the  business  office. 
He  was  classified  manager  of  the  Des 
Moines  papers  for  nine  years. 


EDITORIAL  SALARIES 

*<  ^ERTAIN  newspapers  nowadays  have  their  books  audited  and  take  pride 
^  in  assuring  the  public  that  their  circulation  figures  are  exactly  true.  The 
business  office  is  to  thank  for  this.  Certain  papers  boast  of  an  eight-page  comic 
section,  an  eight-page  rotogravure  section,  the  highest-priced  comic  strip  pro¬ 
ductions  and  so  on,  and  the  circulation  department  is  probably  to  thank  for 
this.  Let  us  hope  that  the  time  is  near  when  some  publisher  will  boast  that  he 
has  the  highest-salaried  reportorial  staff  in  the  country  and  that  each  man  on  it 
is  worth  what  he  costs.” — A.  F.  Henning,  Professor  of  Journalism,  Southern 
Methodist  University,  Dallas,  Tex. 


Some  men  insist  upon  losing  their 
in  women  daily. — Columbia  Record. 


DecnA 

Timei 


A  WAY  TO  KILL  DECEITFUL  ADVERT  ISING 

*t"rHERE  remains  a  number  of  publishers  who  are  trying  to  ‘get  by’  with 
*  the  publishing  of  both  reputable  and  disreputable  advertising.  We 
want  several  thousand  advertisers  in  this  country  to  say  plainly  and  often  to 
that  type  of  publisher — no  matter  what  he  publishes;  ‘Gentlemen,  I’ll  not  try 
to  tell  you  how  to  run  your  business,  but  I’ll  run  mine,  and  you  can’t  associate 
my  messages  with  confidence-destroying  stuff.” — S.  Roland  Hall,  Advertising 
Counsel,  Easton,  Pa. 


Evening 

^70,000 


orr’iti/t- 


Fitchburg  Wants  a  Slogan 

Fitchburg,  Mass.,  seeking  a  slogan, 
offers  advertising  men  and  newspaper 
men  a  $100  prize  for  the  best  suggestion 
submitted.  The  contest  closes  Oct.  1. 
George  H.  Godbeer,  editor,  Fitehburg 
Sentinel,  is  one  of  the  judges. 


CONSIDER  THE  SCOPES  TRIAL 

“IF  one  doubts  the  tremendous  influence  of  the  daily  press,  let  him  consider 
^  the  Scopes  trial  in  Tennessee.  By  the  presentation  of  that  trial  and  of 
matters  connected  therewith,  our  newspapers  will  teach  the  ‘man  in  the  street’ 
more  about  evolution  than  he  has  learned  concerning  it  in  the  whole  70  years 
since  Darwin  wrote  his  ‘Descent  of  Man.’  ” — John  Cotton  Dana,  Librarian 
of  the  Newark,  N.  J.,  Public  Library. 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Morning  and  Sundag) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 


DITORIAL  RESEARCH  Rt 
PORTS 


PRESS  AGENTRY  WASTE 

“"THOUSANDS  upon  thousands  of  dollars  are  spent  annually  in  this  coun¬ 
try  by  space  grafters  seeking  free  newspaper  advertising.  Outside  of 
making  a  little  business  for  the  paper  dealers  and  the  mimograph  makers  the 
outlay  is  a  total  loss,  because  almost  100  per  cent  of  the  production  goes  into 
the  newspaper  waste  basket.” — Hibhing  (Minn.)  Datl^  Nexos. 


ipply  accural* 


the  major  prok 
ill  for  freqnot 


formation  upon 
lems  which  ci 
editorial  comment. 

The  reports  are  for  the  is 
formation  and  review  of  editon 
and  publishers,  rather  than  in 
publication. 

They  are  in  use  by  the  leadiii| 
American  newspapers  and  mtir 
zines. 

The  cost  of  this  service,  bsin 
upon  circulation,  is  compstihi 
with  every  moderately  liben 


F.  A.  MILLER  HONORED 


present  enforcement  is  said  to  be  aimed 
at  motor  cars,  which  make  a  practice  of 
parading  up  and  down  the  principal 
thoroughfares  with  advertising  banners. 


Friends  Mark  38th  Year  of  South  Bend 
Tribune  Editor’s  Service 

F.  A.  Miller,  president  and  editor  of 
the  South  Bend  (Ind.)  Tribune  com¬ 
pleted  his  38th  year  of  service  with  that 
newspaper  this  month,  and  the  occasion 
was  celebrated  at  a  dinner  given  him 
bv  friends  at  the  South  Bend  Country 
Club. 

Following  a  program  of  speeches,  pre¬ 
sided  over  by  Rome  C.  Stephenson, 
president  of  the  St.  Joseph  Loan  and 
Trust  Company,  Mayor  Eli  F.  Seebirt, 
of  South  Bend,  presented  Mr.  Miller 
with  a  gold  watch  and  chain. 

Charles  J.  Robb,  publisher  of  the 
Michigan  City  (Ind.)  Xc-ws,  dean  of 
active  newspajier  men  in  northern  Indi¬ 
ana  was  among  the  speakers. 

Tribune  employes  presented  their  edi¬ 
tor  with  a  basket  of  flowers  and  a  ma¬ 
hogany  desk  clock.  Accompanying  the 
gifts  was  a  poem  paying  tribute  to  Mr. 
Miller,  written  by  Leslie  C.  Morehouse, 
city  editor. 


Tipper  to  General  Motor*  Company 

Harry  Tipper,  vice-president  of  the 
Class  Journal  Company,  New  York,  and 
prominent  in  affairs  of  the  Associated 
.Advertising  Clubs  of  the  World,  has 
resigned  to  become  general  sales  manager 
of  the  General  Motors  Export  Company. 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
National  Repreaentative: 

E.  X.  BURKE.  Inc. 

42nd  and  Broadway.  N«  Y. 

122  6.  Michigan  Blvd.,  Chicago. 
Conititntion  Bldg..  Atlanta,  Oa* 

R.  J.  BIBWELL  CO. 

742  Market  Bt..  Ban  Francisco,  Cal. 
Times  Bldg..  Los  Angeles,  Cal. 


EDITORIAL  RESEARCH 
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1425  G  Street,  Washington,  D.C 


Black  Flag 


** Classified**  is  an 
important  word  to 
the  135  news¬ 
papers  we  serve. 


is  another  of  the  nationally  fr 
mous  accounts  which  has  re^- 
nized  the  fact  that  the  Washoij- 
ton,  D.  C.,  territory  cannot  » 
adequately  covered  without 


For  the  first  six  months  of  1925 
The  Dispatch  exceeded  the  next 
largest  Ohio  Newspaper  by  1,210,726 
lines — and  all  other  Columbus  nev/s- 
papers  combined  by  1,952,515  lines. 


Washington 

Times 

The  futility  of  the  “one  ptf'’, 
buy”  argument  is  nowhere  b«t» 
illustrated  than  in  the  expenttt- 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMH 

New  York  aty^Borton 

G.  LOGAN  PAYNE  CC 

Chicago  -  Detroit  -  St.  Louis  -  L**  ^ 


To  Curb  Street  Advertising 

San  Antonio  police  have  announced 
their  intention  of  enforcing  an  old  ordi¬ 
nance  making  it  unlawful  ‘for  any  per¬ 
son  to  carry  or  transmit  through  any  pub¬ 
lic  street,  in  a  vehicle  or  any  manner 
whatsoever,  any  advertising  sign,  proviil- 
ed  that  this  provision  shall  not  apply  to  a 
sign  contained  on  a  vehicle  in  use  princi¬ 
pally  for  a  purpose  other  than  advertis¬ 
ing.”  .Although  the  law  was  passed  when 
horse-drawn  vehicles  were  the  rule,  its 


NET  PAID  CIRCULATION 

CITY  . S4. 

SUBURBAN  .  28, 

COUNTRY  . 22 


Total  Circulation 


THE  BASIL  L  SMITH  SYSTEM,  he. 


Intematiooil  Cliitified  AdvBftiitng 
Coun»ellon. 

Packard  Building  Philadelphia 
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RUTGERS  JOURNALISM  SCHOOL  WILL 
COOPERATE  WITH  STATE  PRESS 

Course  Planned  on  Practical  Basis  Expected  to  Give 
Students  Same  Training  as  Actual  Newspaper  Work 
— Backed  State  and  the  Press 

By  ALLEN  SINCLAIR  WILL 

4ssocialc  Professor  of  Journalism  in  Columbia  University;  Instructor  in  Charge  of 
the  New  Course  in  Journalism  at  Rutgers  University. 


i  COURSE  in  journalism  will  be 
3-  started  at  Rutgers  University,  New 
Brunswick,  N.  J.,  at  the  opening  of  the 
next  academic 


ttrm  in  Septem¬ 
ber  in  regard  to 
which  we  hope  to 
put  in  operation 
what  all  news¬ 
paper  men,  I  be¬ 
lieve,  earnestly 
desire  —  direct, 
responsive  and 
thorough  cooper¬ 
ation  between  the 
University  and 
the  newspaper 
profession.  This 
B  not  to  be 

formal  coopera-  Ames  S,  Will 

tion  on  paper,  by 

the  passing  of  rhetorical  resolutions  and 
the  perfunctory  rendering  of  reports.  We 
shall  go  as  far  as  we  can  to  make  it  just 
as  effective,  in  a  real  sense,  as  a  news¬ 
paper’s  methods  are  effective  in  getting 
the  news  and  keeping  abreast  of  the  times 
editorially. 

For  the  purpose  of  considering  what 
we  intend  to  attempt,  a  brief  statement 
of  the  origin  of  the  course  will  be  useful. 
It  was  established  by  means  of  an  ap¬ 
propriation  of  $2,000  made  by  the  legis¬ 
lature  of  New  Jersey  at  its  last  session 
with  the  support  of  Governor  Silzer,  in 
response  to  the  initiative  of  the  New 
Jersey  Press  Association.  This  associa¬ 
tion.  founded  in  1857  and  said  to  be  the 
oldest  in  the  United  States,  believed  that 
the  time  had  come  for  a  beginning  in  in¬ 
struction  in  journalism  within  the  borders 
of  its  own  state.  It  selected  Rutgers  as 
the  place  for  the  beginning  because  that 
is  the  state  university.  Rutgers  had  been 
the  scene  of  annual  Newspaper  Institutes 
held  by  the  .Association  in  cooperation 
with  the  University  for  the  purpose  of 
discussions  by  publishers  and  editors  of 
things  which  interest  them  most. 

The  authorities  of  the  University  de¬ 
cided  upon  a  plan  for  the  new  course  in 
which  they  sought  to  do  as  much  as 
possible  within  the  limits  of  the  small 
appropriation.  They  have  made  it  an 
elective  course  for  students  for  the 
bachelor’s  degree  in  the  junior  or  senior 
year. 

A  committee  headed  by  Professor 
Walter  T.  Marvin,  dean  of  the  Rutgers 
faculty,  visited  the  School  of  Journalism 
of  Columbia  University  and  applied  for 
the  services  of  a  number  of  the  faculty 
of  that  school  in  organizing  the  course. 
I  was  appointed  to  do  the  work,  having 
st^cient  free  time  for  it  in  connection 
with  my  regular  duties  at  Columbia. 
The  earnestness  and  breadth  of  view  of 
the  Rutgers  committee  impress  me 
strongly.  In  their  wisdom  the  Rutgers 
authorities  gave  me  complete  freedom  in 
the  new  work  and  Dean  Marvin  has  been 
good  enough  to  approve  all  my  plans. 

Foremost  of  these  plans  was  the  mak¬ 
ing  of  the  course  practical  in  every 


In  New  Orleane  IPt 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

the  new  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Adwertitars  at  a 
combination  rate  ISe  a  lina 
waek-dajrw  and  18c  a  lina  Sun* 
oayi. 


aspect,  excluding  from  the  start  all  that 
was  visionary,  theoretical  or  useless  for 
any  reason  in  the  light  of  newspaper  ex¬ 
perience.  It  is  to  be  purely  a  professional 
course,  the  general  or  cultural  education 
of  the  students  being  provided  for,  I  am 
glad  to  say,  by  the  requirement  that  only 
juniors  or  seniors  in  the  baccalaureate 
courses  are  admitted.  As  a  part  of  the 
general  project,  complete  cooperation 
with  the  New  Jersey  Press  Association 
was  sought  in  order  that  the  course 
might  be  of  the  greatest  utility  in  the 
attainment  of  the  object  for  which  it  was 
instituted,  the  supplying  to  newspapers 
of  better  recruits  for  their  work  than 
they  are  able  to  obtain  under  existing 
conditions. 

This  cooperation  has  already  taken, 
before  the  instruction  has  actually  begun, 
these  forms: 

A  curriculum  including  details  for 
every  recitation  for  the  class  was  drawn 
up  and  accepted  by  the  University  author¬ 
ities.  Last  month,  at  the  annual  meeting 
of  the  New  Jersey  Press  Association, 
which  was  largely  attended,  I  made  an 
address  outlining  all  that  I  hoped  to  do. 
In  that  address  I  read  the  draft  of  the 
curriculum,  explained  its  aims,  stated 
the  desire  for  effective  cooperation  as 
definitely  as  I  could,  and  invited  either 
at  the  time  while  I  was  on  the  floor,  or 
later  at  private  conferences  during  our 
proceedings  of  several  days,  suggestions 
from  the  association  or  any  member  of 
it  that  would  help  to  make  the  course 
thoroughly  acceptable  to  the  press  of 
New  Jersey. 

The  president  of  the  .Association  ap¬ 
pointed  a  committee  of  alert  and  able  men 
to  cooperate  with  me  throughout  the  year. 
I  shall  inform  the  members  of  this  com¬ 
mittee  of  all  that  I  do  in  addition  to  what 
they  know  already  and  shall  invite  them 
to  make  one  or  more  visits  to  the  class 
at  regular  recitations,  addressing  the 
students  and  meeting  them  personally. 
Their  advice  will  be  asked  in  every  ex¬ 
tension  of  the  plan  already  formulated. 

Some  of  the  lecturers,  such  as  those 
on  a  survey  of  the  press  of  New  Jersey, 
a  survey  of  the  weekly  newspaper  field, 
the  discussion  of  business  aspects  of  the 
work  and  others  which  may  be  so  de¬ 
livered  with  usefulness,  will  be  given 
by  leaders  of  the  Press  Association.  On 
these  occasions,  also,  the  students  will 
have  the  opportunity  to  meet  and  talk 
with  the  editors.  This  will  give  them 
contacts  of  the  most  helpful  kind  in 
understanding  the  kind  of  men  who  give 
their  lives  to  newspaper  work. 

A  committee  of  working  editors  and 
reporters  in  New  Jersey,  some  of  whose 


members  have  already  accepted  appoint¬ 
ment  for  that  purpose,  will  visit  the  class 
and  meet  the  students  in  the  same  way 
as  the  employing  publishers  and  editors. 
This  committee  will  receive — some  of  its 
members  have  receivetl — a  report  on  the 
entire  method  of  instruction  and  its  frank 
advice  and  active  help  will  be  sought. 

As  the  close  of  the  first  year  of  the 
class  draws  near,  I  shall  hold  myself 
ready  to  give  to  any  publisher  or  editor 
who  may  consider  the  prospect  of  em¬ 
ploying  a  successful  student  the  fruit  of 
my  observation  as  to  the  student’s  general 
craftsmanship,  adaptability  to  newspaper 
work  and  traits  of  character. 

When  the  session  ends,  I  intend  to  send 
to  every  member  of  the  New  Jersey 
Press  .Association  a  list  of  the  students, 
including  those  who  may  be  then  em¬ 
ployed  and  where  they  are  placed,  and 
those  unemployed,  with  a  brief  summary 
of  the  newspaper  qualification  of  each. 

.As  far  as  .seems  just  and  reasonable, 
I  expect  to  advise  members  of  the  class 
who  lack  adaptability  to  the  newspaper 
profession  from  any  cause  that  their  best 
interest  will  be  served  by  diverting  their 
studies  in  some  other  direction. 

Boiled  down,  what  does  all  this  mean 
to  the  newspaper  profession  of  New 
Jer.sey?  It  means  that  we  are  going  to 
try  to  give  young  aspirants  to  newspaper 
work  the  kind  of  training  in  a  university 
course  which  they  would  receive  if  they 
went  into  newspaper  offices  as  “cubs"  and 
learned  there.  It  means  that  we  are 
going  to  make  the  course,  as  far  as  in  us 
lies,  a  direct  ante-chamber  to  the  news¬ 
paper  office,  as  if  it  were  an  integral  part 
of  the  office,  just  as  medical  schools  are 
an  ante-chamber  to  the  medical  pro¬ 
fession.  We  have  no  more  idea  of  having 
the  in.struction  out  of  touch  with  the 
realities  of  newspaper  work  of  the 
present  day  than  medical  colleges  are 
out  of  touch  with  the  profession  which 
they  serve. 

In  all  this  our  standards  will  be  those 
of  the  high  minded  leaders  in  the  news¬ 
paper  world,  men  whose  aspirations  and 
desires  for  the  effective  elevation  of  their 
own  occupation  are  not  one  whit  less 
genuine,  and  far  more  practical,  than 


Vanderbilt 

means 
Newspapers 
Clean  Enough 
For  Every 
Home! 

Wliera  ds  you  wont  your 
to  fo7 


those  of  the  ranting  critic  on  the  outside 
whose  vision  is  obscured  by  ignorance  of 
the  subject  upon  which  he  assumes  to 
speak. 

N.  E.  States  Studying  Advertising 

.\ppointment  of  a  special  commission  of 
three  men  from  each  New  England  state 
to  develop  a  helpful  policy  of  advertising 
New  Elngland  products  was  decided  upon 
at  the  conference  of  governors  held  last 
week  at  Poland  Springs,  Me.  The  com¬ 
missioners  from  all  six  states,  who  will 
be  appointed  by  the  governor  of  their  re¬ 
spective  state,  will  meet  at  the  State 
House,  Boston.  July  22. 

Coolidge  to  Address  Editors 

President  Coolidge  will  address  editors 
of  Essex  county,  Massachusetts,  news¬ 
papers  at  their  annual  outing  to  be  held 
July  10.  on  the  farm  of  Ralph  S.  Bauer, 
Republican  candidate  for  Mayor  of  Lynn, 
near  Swampscott.  Senator  Butler  will 
also  be  a  speaker. 


Le.ader 

IN  Six  Months 

In  six  months  of 
this  year  The  New 
York  Times  published 
13,587,936  agate  lines 
of  advertising,  5,232,- 
000  lines  more  than 
the  second  New  York 
newspaper,  and  294,804 
lines  in  excess  of  the 
corresponding  period 
of  1924. 


WHY  is  our 
Paid  Advertising 
lineage  increasing 
month  after  month? 

Norristown 

®imc6 

Montgomery  County’s 

Great  Home  Newspaper 

Member  of  A.  B.  C. 


Reach  20,000 
Buyers  for  Ic 

For  Ic.  a  line  the  New  York 
Evening  Journal  carries  an 
advertiser’s  message  to  5,193 
persons  who  buy  the  paper 
and  20,000  who  read  it. 

That’s  one  way  of  measuring  the 
sales  work  a  tremendous  circula¬ 
tion  can  do. 

Northern  Ohio! 

one  of  the  country’s 

Greatest  Markets 

covered  ALONE  by 
one  of  the  country’s 

Greatest  Newspapers 

alone 

Largest  Evening  Circulation  in 
America 

J.  B.  Woodward  Woodward  A  Kally  || 

no  E.  42d  St.  300  N.  Mich.  Ara.  U 

Naw  York  Chieafo  ^ 

0)r.onirlr 

P.VA  l.Ntj  •'irculatioii 
dclcrniincs  (he  logi¬ 
cal  choice  of  an  adver¬ 
tising  niediuin.  In  San 
I'rancisco  and  North¬ 
ern  Cv.ilifornia  it  is  a 
recognized  fact  tlv.it 
I  he  Cdironiclc  follow¬ 
ing  has  the  h  u  >  i  n  g 
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GROCERS  MUST  ADVERTISE 

National  Convention  Elmphasizes  Neces¬ 
sity  of  Using  Newspaper  Space 

Newspaper  advertising  has  been  key¬ 
stone  of  the  success  of  the  chain  store 
growth  throughout  the  nation,  speakers 
at  the  national  convention  of  the  National 
Association  of  Retail  Grocers  emphasized 
at  the  meetings  just  closed  in  Dubuque, 
la.  Although  the  merchants  were  unan¬ 
imous  in  speech  and  resolution  that  the 
menace  of  the  chain  store  had  passed  they 
listened  seriously  to  the  admonitions  of 
their  speakers  to  utilize  newspaper  space 
to  hold  their  patronage  in  the  downtown 
and  community  stores. 


“If  the  chain  store  hurts  you.  it  is 
your  own  fault,’’  they  were  told,  and 
further  advice  was  “to  beat  them  at  their 
own  game  by  using  the  advertising  col¬ 
umns  of  the  home  newspapers.” 

Launching  of  a  “Phone  for  Food”  cam¬ 
paign  was  endorsed  and  will  be  under¬ 
taken  as  a  major  constructive  effort  this 


“Raised  Printing”  Opinion 

Washington'.  D.  C.,  July  8. — On  Jan¬ 
uary  18  the  Federal  Trade  Commission 
announced,  as  a  result  of  the  tra<le  prac¬ 
tice  submittal  held  with  the  socalled 
“raised  printing”  industry,  that  it  dis¬ 
approved  the  use  of  the  terms  “engraved 
effects”  or  “embossed  effects”  as  applied 


to  the  type  of  work  under  discussion  and 
that  it  could  not  approve  the  use  of  the 
words  “engraved”  or  “embossed”  in  any 
form  as  applied  to  a  product  not  made 
from  copper  plates  or  steel  dies.  This 
question  was  reopened  in  a  hearing  this 
week  and  the  commission  reaffirmed  its 
January  opinion. 

Boiton  Traveler  100  Years  Old 

In  celebration  of  its  100th  anniversary, 
the  Boston  Traveler,  July  6,  published  an 
edition  of  88  pages,  comprising  two  news 
sections,  one  historical,  one  devoted  to  in¬ 
dustry,  another  to  finance,  and  an  eight 
Iiage  rotogravure  section.  The  roto¬ 
gravure  section  contained  a  photographic 
reproduction  of  the  first  page  of  the  first 


edition  of  the  paper,  then  known  as  71 
American  Traveler,  published  Jubj 
1825;  photographs  of  the  various  iMai 
occupied  by  tbe  paper  during  the  past^ 
tury,  and  photographs  of  the  exteuth. 
and  employes  of  the  various  depart®^ 
at  work,  illustrating  the  actual  makw 
of  a  newspaper. 

Fire  Wrecks  Weekly’s  Plant 

Fire  recptly  destroyed  the  plant  e( 
the  PrinevUle  (Ore.)  Central  Oregon^ 
weekly.  The  loss  was  $6,0(X).  R.  g 
Jonas  is  publisher. 

The  Lockport  (N.  Y.)  Sun  and 
nal,  and  IVilliamsport  (Pa.)  Sm,  n. 
cently  installed  new  Duplex  presses! 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


Cline- Westin^hcHise  Double  Motor-Drive 
with  full  automatic  push  button  controL 

USED  BY  THE 

COLUMBUS  DISPATCH 

Columbus,  Ohio 

We  refer  you  to  them  for  their 


MAIN  OFFICE  FJtSTEBN  OFFICE 

Convar  Bltlf.  Mtrbrldse  Bids 

111  W.  Wuhinirton  St.  Brotdvi,  it  34tb  St. 
CHICAGO  NEW  YOBK 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wi*. 

For  sale  by  all  pronainent  Type 
Foiaulers  and  Dealer*  everywhere. 


Don’t  Pig  Metal 

It  Wastes  Money 

Don't  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


ETimmaref  the  Metal  Furnace 

Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


DOUBLE  PAGE  STEREOTYPE  Machinery  for  Sale 

2  R.  HOE  &  CO.  Combination  Double  Platen  Pneumatic  Tables  arranged 
to  dry  two  single  page  forms  independently  or  for  simultaneous  use  on 
one  double  page  form. 

1  R.  HOE  &  CO.  Curved  Plate  Double  Page  Casting  Box. 

1  R.  HOE  &  CO.  Curved  Plate  Double  Page  Tail  Cutter. 

1  R.  HOE  &  CO.  Curved  Plate  Double  Page  Shaving  machine. 

This  equipment  is  HVj"  size  for  22^1"  pages  jdales  7/16  with  4.5°  bevel. 

For  prices  and  further  information 

ALTER  SCOTT  &  COMPANY,  PlainfieltL  New  Jersey 

New  York  Office . 11.57  Broadway,  Brokaw  Bldg. 

Chicago  Office . Monadnock  Block 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
end  lioolibinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beckman  St., 
Hew  York  City. 


HOE  24.PAGE  WEB  PRESS 

Printing  the  MSiial  combinations  from  4  to 
24  patres,  6  or  7  or  8  columns  wide. 
Pafre  2V/2  inches  lonsr,  two  plates  wide, 
three  decks  high,  extra  color  on  top  deck. 

Well  adapted  also  to  print  tabloid  papers. 

Also  to  print  comics  and  magazine  sections 
in  colors. 

Complete  with  stertotype  equipment. 

BAKER  SALES  COMPANY 

2M  Fifth  Ave.  New  York  Qty 

.M<io  have  for  sale  a  16-page  Duplex 
Tubular  web  press. 

Wire  or  write  for  details. 


Printing  Presses  and 

Stereotyping  Equipment 

All  in  Good  and  Work¬ 
able  Condition  For 
Sale  Cheap 

1 — Three  deck  Hoe  straight  line  press 
with  complete  color  deck.  Used  by 
the  Flint  Daily  Journal  until  recently. 

1 —  Two  deck  Goss  straight  line  vrith 
insetting  device  for  16  pages.  At 
present  printing  the  Ann  Arbor 
Times  News. 

2 —  Three  deck  Hoe  straight  line  presses 
connected  to  run  as  a  sextuple  or 
separately.  At  present  printing  the 
Kalamazoo  Gazette. 

Some  Stereotyping  machinery  with  one 

press  of  each  size. 

IFe  offer  these  tresses  and  equipment 
at  real  bargain  prices  for  quick  sale. 

The  Booth  Publishing  Co. 

2500  Buhl  Bldg.y  Detroit 


For  Sale, 

15  h.  G.  E.  motor,  3  phase,  60  c.  1200  r.  vil  1 
starting  br>x  and  pulleys.  Guarantee  tmi 
tion.  Dirt  cheap  at  $180.  The  Traveler,  Ar 
kansas  City,  Kansas. 

Two  Complete  Newspaper  Plants. 

16  page  press,  4  Linotypes,  Ludlow, 
plant  ready  to  ship,  complete,  $20,000;  m 
terms.  32  page  press,  4  Linotypes,  sted  e» 
inets,  ready  to  start  or  move,  price,  indofc; 
brick  building,  $40,000;  good  terms.  Peckks 
Machinery  Co.,  nant  Sale  Specialist!  !9 
Broadway,  New  York  City. 


Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 
casting  box  you  can  buy.  Per¬ 
fectly  oalancra.  New  design  lock- 


Positive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Hoe  Combined  Saw  Table  and  Mono -Rail  TrimiiMr 

- N  This  Machine  cotnbina 

j  the  advantages  of  the  Hot 

I- 1  Pedestal  Saw  Table  zai 

the  Hoe  Mono-Rail  Trinuna- 
The  supplid 

Style  “A” 

ter  Head  for  trintmioi 
Wood  Blocks  or  Style  “B”  for  extn 
heavy  cutting  on  Zinc  or  Copptf- 
The  Hoe  Patented  Mono- Rail  pnO' 
ciple  allows  the  Operator  to  folio* 
^  the  work  beyond  the  Cutter  Hew 
'  '  permitting  more  speed  and  greater 

accuracy  in  trimming  Wood 
Metal  Blocks  of  varied  sizes. 


IF  IT’S  A  HOE.  IT’S  THE 


R.  HOE  &  CO.,  INC.,  504  Grand  Street,  New  York,  N.  Y. 

7  So.  Dvarborn  Street,  CHICAGO,  ILL  7  Water  Street,  BOSTON,  MA* 


Editor  &  Publisher  for  July  11,  1925 


The  Market  Place  of  the  Newspaper 


0  f0  vord  per  inaartion,  cash  with  onfer, 
9C  iir  advartiaenianti  undar  the  claaaifica- 
^  (I  ‘^Situatiana  Wanted.” 


Situations  Wanted 


HELP  WANTED 


—f  Hue  per  inaertion,  caah  with  order,  Clasaified  Manager. 

H  white  space  is  used  at  top  wd  hot-  ICxperirncrd  in  every  phase  of  classified.  De- 


per  one  per  Mammuia,  can  wun  onwr. 
i  srfaite  space  is  used  at  top  and  hot- 
^  d  sdrertiaeinent. 

psr  srord  p^  insertion,  cash  with  order, 
lUC  |gr  advertisements  under  any  other 

,  itadfiatka. 

MU  per  ttae  per  inaertion,  cash  with  order, 
6UC  d  srhite  space  is  used  at  top  and  bot- 
‘  la  d  advertiseenent. 


SITUATIONS  WANTED 


Fhotofrapher. 

Expcriencefi  -staff  photojfrapher.  State  expen- 


taiU  of  past  performanoes  will  interest  puh-  ence.  salary  expected,  when  available.  Florida 
lishers  who  are  looking  for  a  real  producer.  Times- I’nion,  JacksenviUe.  Fla. 

Have  outgrown  present  ccmnection  and  am  - — 

ilcsiruus  of  a  permanent  position  in  larger  Conxspordenta  Wanted 

field,  .\ddress  Box  a\-645,  ^itor  &  Publisher.  Throughout  country,  Jewish  Daily  Bulletin, 

- - - -  — - -  (,21  Broadway,  N.  V,  C. 

Desk  or  Street.  -  . —  .  ■ 

Young  man,  four  years’  experience  f»n  daily.  Salesman. 

t»l»en  h)r  responsible  position  on  Florida  paper.  Leading  syndicate  has  opening  for  salesman. 
I'niversity  graduate.  Now  city  editor  town  of  Splendid  epportunity  to  connect  with  one  of 


18.000.  A -038,  Editor  &  Publisher.  most  important  newspaper  organizations  in 

- country.  Preference  will  be  firiven  to  appli- 

Editorial  Writer  cant  possessing  newspciper  syndicate  and  news 

with  record  of  successful  effort  on  large,  well-  service  experience  and  proved  selling  ability, 

known  newspaper  desires  new'  position.  Vig-  Submit  full  particulars  w'ith  application  in- 


AMrtiMf  Man  iirous  writer  and  effective  paragrapher.  En-  eluding  salary  desired.  A-648,  Editor  &  Pub 

ieires  change.  First-class  copy-writer,  lay-  joys  excellent  standing  in  present  association,  lisher. 

man,  salesmam  Excelleru  small  city  References  are  highly  respected  newspaper 

nHferial  record.  Box  A-646,  Editor  &  Pub-  executives.  Address  .\-601,  Editor  &  Publisher.  Salesmen  ... 


_ !  on  the  road  selling  newspaper  feature  services 

_ _ Editorial  Writer  and  Assistant  can  find  in  our  advertising  mat  services  an 

Man.  On  National  magazine  would  like  to  make  attractive,  readily-sold  side  line  netting  them 

Wistt  position.  Seven  years’  experience  on  new  connection  which  would  include  some  good  commissions.  Every  daily  newspaper  and 

,  and  Daily;  also  Adv.  Manager  for  a  dramatic  and  literary  criticism.  A-605,  Editor  local  retail  advertiser  a  prospect.  Top-notch 

1  asceni  that  oj^rates  three  Weeklies,  one  of  &  Ihiblisher.  cooperation  will  be  given  from  headquarters. 


did  I  organized.  Can  produce.  Will  g> - 

la^bere.  years  of  age.  5  foot  9  inches  in  FloricU  Location  Desired. 


cooperation  will  be  given  from  headquarters. 
If  you  reply  tell  all  your  story  in  the  first 
letter  and  be  sure  to  name  the  territory  cov- 


bodt,  American.  Write  or  wire  at  once.  Secretary  chamber  of  commerce  Mid-W’est  ered.  Replies  will  be  held  confidential.  ^  Ad- 

'oka  J.  Ferris,  855  E.  Market  St.,  Elmira,  12.000  town  several  years;  formerly  manager  dress  Post  Office  Box  666,  Ocveland,  Ohio. _ 

Srt  York.  5,000  circulation  daily  newspaper;  experienced 

-  — -  —  - - money  raiser;  wants  location  in  Florida.  Ad- 

Aa  Advertising  Man  dress  .A-620.  Editor  &  Publisher.  Wanted. 


Aa  Advertising  Man  dress  .A-620.  Editor  &  Publisher.  Wanted. 

•  fk)  has  worke«l  on  two  well-known  news-  - - — - — - -  - - -  Business  manager  for  weekly  magazine  in  an 

1  japers  is  looking  for  a  lietter  oi>portunity.  He  Golf  Editor.  Eastern  city  oei  border  line  between  North  and 

j  9  years  of  age  in  good  health.  His  Mr.  E<litor,  do  you  believe  that  accurate  and  Snith.  Desire  a  man  of  pleasing  persixiality, 

edxation  and  experience  should  be  of  value  interesting  golf  news  is  an  asset  to  y<»ur  paper?  untler  4d  years  of  age,  able  to  take  charge  of 
9  some  publisher  w'ho  needs  an  intelligent  If  you  l^elicve  this  fact.  I  can  serve  you.  I  entire  business  management,  including  adver- 

•  rrker  in  whom  he  can  place  confidence,  know’  g^^f  and  can  write  it  in  a  way  to  make  tising  ami  circulation.  State  experience  fully 
►  With  his  present  employers  he  is  on  the  best  golfers  read  it.  I  will  go  anywhere.  A-637,  and  salary  expectations  in  first  letter,  .\ddress, 

2  k  terms  and  wrill  leave  them  with  the  mutual  Editor  &  Publisher.  A-W9,  caie  Editor  &  Publisher. 


With  his  present  employers  he  is  on  the  best 
I  k  terms  and  will  leave  them  with  the  mutual 
aientanding  that  he  deserv-es  advancement 
I  iey  cannot  offer.  A-643,  Editor  &  Publisher. 


Editor  &  Publisher.  A-W9,  caie  Editor  &  Publisher. 

“Job  Wanted.”  ^ _ _ _ 

By  newspaper  man  with  over  nine  years*  ex-  Wanted 

penence  with  well  known  middlewesteni  Go  getter  to  assume  business  and  advertising 


i  M«^er.  Penenpe  "'‘h  k"?"”  middlewestem  ^ilies,  business  and  advertising 

.Vl  '  ">»">ed,  including  editorial  writing,  telegraph  desk  gen-  „a„ag^„<,nt  of  new  Iowa  daily  in  town  of 

jW  employed,  will  consider  offer  fr.jtn  pub-  eral  ct^y  reading,  and  ri^rpng  politics,  ^  thousand.  Big  oossibilities.  Salary 


t«  management  of  business.  Must  be  per-  Chalfant,  1328  Benton  Ave.,  Springfield,  Mis- 
swtl  and  offer  future.  Middlewest  or  North-  souri. 


rst  preferred.  Address  Box  A-641,  EMitor  & 
I  PdAte. 

I  Ckoddion— Energetic  Young  Man. 


thirty-five  dollars  a  week  to  start  and  ten 
per  cent  commission  on  all  advertising  secured. 
♦Act  quickly.  A-644,  Editor  &  Publisher. 


Magazii\e  or  Newspaper.  Wanted. 

Experienced  in  both.  Open  for  position  as  By  an  old  well  established  modem  afternoon 
copy  reader  or  layout  editor  on  industrial  maga-  newspaper  in  one  of  the  first  10  cities,  a  young 


iln  eight  years’  experimee  both  morning  anil  zine.  Able  feature  writer.  Lniversity  gradu-  executive  who  feels  capable  <rf  growing  into 


I  (TOUDg.  Actually  worxed  from  carrier  to  ate.  Now’  city  editor.  .A-639,  Editor  &  Pub-  the  high 
:  arcahtiOT  manager.  Understands  A.  R.  C.  lishcr.  Paper  ha 

^  routine.  Has  promotion  ability,  ■  ■  ■* - - edition, 

■  "^ykility  and  resourcefulness.  Excellent  One  Man  Art  Department.  ever  pi»st 

rtknaees.  Box  A-652.  Editor  &  Publisher.  Artist  and  cartoonist  in  large  city  desires  liberal  s. 

- - - - - — - -  - -  change  to  smaller  place.  Box  A -650,  Editor  &  vancemei 

urokto  Manager.  Publisher.  cducatior 

;  ft  named,  17  years’  circulation  experience, - confidenc 

Sopt  at  manager  and  director  circulation.  Reporter  or  Advertising  Solicitor.  _ 

fete  years  on  present  job.  Wants  to  change.  Desires  connection  in  Florida,  married,  age  30;  Wanted. 


the  highest  position  in  the  news  divisioa 
Paper  has  all  usual  departments  and  a  Sunday 
edition.  A  desirable  man  may  start  at  what- 


The  Prestige  of  Leadership 


In 

Sales — Appraisals 
Newspaper  Properties 

PALMER,  DEWITT 
&  PALMER 

350  Madison  Ave.  New  York 
Telephone:  Murray  Hill  S237 


Successful 

Periormance 

Thif  finn  hu  a  raowri  oi  alaoat 
IS  years  oi  iooeeashil  ri-fnmianar  ia 
the  diSiealt  work  oi 

PUROtASI.  CONSOUDATION. 
SALa  AND  APPItAISAl. 
of  newspaper  and  macaxina  pnniertiaa 
thfouchoat  tha  U.  S. 

BARWELL  i  CANNON 

Times  Bldg.  New  York 

CONNECT  THE  WIRES 


flJEWSPAPER  BUSINESS 
‘  ^  .^ND  ADVERTISING  MAN¬ 
AGER  WITH  REAL  RECXJRD 
seeks  change  from  untenable 
position.  Six  years  business- 
advertising  manager  Eastern 
daily  of  50,000.  Five  years  simi¬ 
lar  capacity  larger  daily;  more 
than  doubled  local  and  foreign 
advertising.  Several  years  pub- 
lisher  30,000  daily.  Has  suc¬ 
cessfully  handled  labor  difficul¬ 
ties.  Inspiring  personality.  Uni¬ 
versity  graduate.  Our  No.^152. 

pERNALOriS  ExCHAN6E.InC 

TMI»0  NATk.BVPiS..  SMIP««VltLS.  MaSS- 


IKTEBNATIOKAL  PAPER  COXPAHT. 

New  York,  Jane  24.  1925. 
April  29,  1925.  the  Board  of  Directors  declared 
a  quarterly  dividend  of  one  and  one-batf  per  cent 


:cellent  One  Man  Art  Depamnent.  •  j  •  P"*'  **  present  best  fitted  for,  with  (m%)  on  the  6%  Preferred  Stock  and  an 

sher.  Artist  and  cartoonist  in  large  liberal  salary  and  opportunity  for  rapid  ad-  initial  quarterly  dividend  of  one  and  three-qoar- 

- -  change  to  sma.ler  place.  Box  A  ow,  lulitor  &  vancement.  .Applicants  should  give  details  of  tera  per  cent  (1^%)  on  the  7%  Preferred  Stock 

Publisher.  education  and  experience  and  may  address  in  paysblc  July  15th,  1925,  to  holders  of  record  of 

Ticnce,  - -  7“^  ~~  confidence  A-629,  Editor  &  Publisher.  the  respective  stocks  at  the  close  of  buslneas 

illation.  Reporter  or  Advcrliamg  Soliator.  -  ju2y  1925. 

:hange.  connexion  in  Rori.ia  married,  age  W;  Waited.  .  Holder,  of  the  «%  Preferred  Stock  .nrrender- 

irstems,  first  class  c^y  writer.  For  the  ^st  six  have  an  opening  for  two  live  arculation  Ing  their  stock  certificates  on  or  before  July  7th. 

ry  and  m<mtl^  handling  special  builning  actions  on  men,  who  want  a  real  opportunity  to  show  1925.  either  to  Bankers  Trust  Company.  14  Wall 


k  circulation  systems,  first  class  c^y  writer.  FpJ  the  ^st  six  have  an  opening  for  two  live  circulation  Ing  their  stock  certificates  on  or  before  July  7th, 

‘  i_i  ^  handling  home  delivery  and  m<niths  handling  special  builning  actions  on  men,  who  want  a  real  opportunity  to  show  1925.  either  to  Bankers  Trust  Company  14  Wall 

delivery,  agents  and  solicitors,  gilt  one  of  the  largest  papers  m  middle  west,  (beir  stuff,  in  the  Uvest  and  fastest  growing  Street.  New  York  City,  or  to  the  First  National 
tSt  *rK*iIr  ^  A^^*’***  Joiimalism  John  Hopkins  I  niversity.  .■\-640,  the  country.  These  men  will  be  put  Bank  of  Boston.  67  Milk  Street,  Boston,  Mass.. 


1-433,  Editor  &  Publisher. 

and  Promotion  Manager. 


Editor  &  Publisher. 
Washington  Correspondent. 


in  charge  of  city  and  country  circulation,  as  for  exchange  for  the  7%  lYeferred  stock,  to- 
soon  as  they  prove  their  ability  to  handle  those  gether  with  the  requisite  cash  payment  of  $10.00 
positions.  Must  be  able  to  handle  carriers.  share,  will  be  entitled  to  receive  dividend 


r„  .  ~ ,  positions.  aiust  oe  aoie  to  nanoie  carriers,  ue  eauueu  receive  aivioena 

“Pnjmced  promotion  manager  on  all  sub.  Any  paper  which  might  be  interested  in  ob-  believe  in  the  home  delivery  plan  of  P*.v»blc  Joly  15th  on  the  7%  Preferred.  Checks 

^WMwtioiis  of  staple  circulation.  CaDable  taining  a  high-grade  Washington  correspon-  budding  circulation.  Give  full  particulars  as  ^  mailed.  Transfer  books  will  not  close. 


1  of  staple  circulation.  Capable  taining  a  high-grade  Washington  correspon- 

executive.  Open  for  immediate  con-  dent  this  fall  at  a  reasonable  rate  is  requested 


I  cMtim  . -  ----  --  -  - -  to  past  experience,  references,  and  salary  ex- 

pubhsher  suitable  circu-  to  communicate  mth  me  D.  B.  2217  Penn-  Address,  Boot  A  63S,  Editor  &  Pub 


j  S”  I*"”*  present  allowance  for  expenses,  sylvania  Avenue,  Washington,  D.  C. 
expense  for  information.  Box 
Editor  &  Publisher. 

EAtor.  "  ^ - 

5y»»ible  ccnscientious  executive,  28.  avail-  HFI  P  WANTFn 

City  over  .V).00n.  Wide  experience,  MC-Lr  WAIN  ItU 

iZ.*S’S***'°'’'  K'lf-edge  references.  Address 

Editor  &  Publisher.  - 


BUSINESS  OPPORTUNITIES 


Few  Thouseuid  to  Invest  and  Services. 


OWEN  SHEPHERD,  Treasurer. 


Toronto  Picture  Weekly  Suspends 

The  Toronto  Mirror,  pictorial  weekly, 
suspended  publication  recently  because  of 
the  competition  of  American  Sunday 


SAFE 

INVESTMENTS 

easily  located  through  the 
“^^ness  Opportunities”  columns 

Editor  &  Publisher.  If 
you  have  capital  to  offer,  tell  the 
publishers  of  high-class,  money- 
®^g  newspapers  about  it.  They 
read  the  “Business  Opportunities” 
‘’cry  week. 

Send  your  copy  now 

^rrOR  8c  PUBLISHER 
^-hwified  Department 


A  Life  Opportunity.  ment;  ambitious,  honest,  loyal,  absolutely  reli- 

F'cr  Live  Circulation  Manager*— Within  the  able.  Served  in  all  mechantcal  departments.  m  v  o  i*  •  id 

last  six  years  a  permanent  national  circula-  34  rears.  Present  connection  Hearst  dailies.  New  N.  Y.  Political  Paper 

tion  organization— the  largest  of  its  kind — has  A-6^,  Editor  &  Publisher.  uy  tz  t.  <  rk  •  \t 

been  developed  and  is  now  functioning  success- _ _ _  ^  CZV  York  oiQtC  UCmocratK  ^CWS 

fully  in  all  o4  the  large  cities  of  the  country  was  incorporated  July  6  with  the  Secre- 

from  Maine  to  California.  Branch  offices  have  For  Sole,  tary  of  State  in  Albany.  The  Company  is 

Ivcn  rstablUhcd  in  more  than  fifty  big  cities.  N>w,paper,  well  established  job  printing  busi-  capitalized  at  $1,000,  and  will  have 

The  manager,  of  theje  branch  offices  whoM  ness  l^ted  in  one  of  best  Florid  cities.  Ad-  offices  in  \ew 

earning,  range  f^  $2,6(10  to  $7..^  per  year  ^  Publisher.  " 


Efficient,  all-around  and  technically  trained  newspapers.  It  was  launched  in  No- 
newspaper  executive.  Single  and  an  orphan,  vember  1923. 
looking  for  brighter  future  as  regards  advance-  * 

ment;  ambitious,  honest,  loyal,  absolutely  reli-  *■ 


and  more,  have  been  drawn  largely  from  the 
ranks  of  newspaper  circulation  managers. 

There  are  still  several  desirable  openings  for 
the  right  men,  due  to  further  expansion  of  the  Erolution  Stunt  Started  by  Daily  nemn  ivian  raper  rails 

Pittsburgh  Chronicle  Telegraph  , /he  (Ill.)  //cro/d.  establish^ 

immediately,  but  we  require  that  candidates  IS  asking  readers  to  VOtC  “yes”  or  “no”  *;  IJOntns  ago  tO  aia  the  cause  01  the 
f«w  these  vacancies  be  about  thirty  years  of  on  the  question  “Do  You  Believe  in  Klan,  failed  this  week.  Sheriff 

age  or  older,  and  that  they  must  have  had  Fvolution’”  The  etlitors  renort  great  Galhgan  served  the  foreclosure  papers 

exnenenre  in  hirins  and  tr.xininv  canvassers.  . 


Herrin  Klan  Paper  Fails 

The  Herrin  {lU.)  Herald,  established 
17  months  ago  to  aid  the  cause  of  the 


experience  in  hiring  and  training  canvassers.  T,,lv  ? 

References  required.  Ernest  A.  ficholz,  Cir-  reader  interest  in  the  vote.  ■!  ' 

culation  Director.  The  Bxitterick  Publishing  -  _  -■  - 

Company,  Butterick  Building.  New  York.  New  Picture  Editor  in  New  York 

Morris  Gilbert' has  been  appointed  pic-  Hawks  Host  to  N.  Y.  Scribes 

_  .  tiire  editor  of  fhe  Xi-iv  y'ork  Herald  Wells  Hawks,  press  agent,  gave  a  party 

Sideline  Opportunity  Tribune,  succeeding  Frank  Eaton,  re-  June  8,  for  heat  depress^  newspaper 

ffir  three  syndicate  salesmen  to  cover  east,  signed  to  accept  a  position  with  Under-  men.  press  agents,  artists  and  camera  men 

at'rrisinrv-n^r^r  p’::hlri^^^^^  an'l  .UnderwiHvl  ^y.^GHbert,  of  Xew  York  and  Brookljm  at  Luna 

present  line  and  territorv  covered.  Replies  joining  the  Herald  Tribunes  Park,  Coney  Island,  for  which  he  han- 

cotifiilrnti.sl.  Bos  A-65I,  Editor  &  Publisher.  Staff,  was  editor  of  Smart  Set.  dies  publicity. 


Sideline  Opportimity 
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DOLLAR  $  * 
PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


folding  beds,  camp  stools,  fireless  cookers, 
kerosene  stoves,  ice  chests,  camp  clothing, 
bathing  suits,’  mosquito  screen,  prepara¬ 
tions  for  driving  away  mosquitos  and  a 
score  of  other  products  that  will  attract 
the  eye  of  the  camper  or  prospective  camp¬ 
er. — Fred  E.  Beane,  Manchester  (N.  H.) 
Union-Leader. 


II  I  1-  o  CLJ  III  YV'e  recently  started  a  group  jof  adver- 

II  i;  ll  ■■  Jl  HI  tisements  under  a  heading  “Delightful 

^  —  M  -7— — . .7^— i-p— Places  Within  Convenient  Distance  of 

Business  ticklers  ^  Lancaster  \Vhere  You  Can  Get  Good 

Summer  campers  are  already  arriving  Things  to  Eat,’’  taking  as  prospects  inns 

at  every  lake  and  pond  in  northern  United  and  restaurants  within  surrounding  ter- 

IT  i«  <;iirnricin!T  how  few  neoole  con-  States.  Summer  boarding  places,  shore  ritory  that  serve  good  meals  as  a  specialty, 

suit  an  Architect  before  they  build  a  bungalows,  camps,  etc.,  are  being  opened,  including  the  always  desirable  “chicken 

;cTnr>rQnre  what  an  ^ents  are  being  set  up  for  extra  guests  and  waffle”  dinners.  This  I  believe  to  be 

-  r  h  tprt  ^11  Hn  hnw  miirh  he  rharffes  overnight  Stops.  Bring  to  the  at-  an  excellent  service  to  the  readers  of  the 

«c.,  etc.  Mailt- 'prevlc  thtk  ardiitfcts’  1™!'""  »(  these  people  tyhat  they  should  paper  as  well  as  benelit  to  the  advertis- 
draw  plans  fo’r  'only  large  ho„s  and 


temperature,  velocity  of  wind,  whether  i 
is  fair,  cloudy  or  raining  and  lowest  jod 
highest  temperatures  during  the  last  H 
hours.  This  not  only  is  convenient  se- 
vice  for  visitors  in  the  city  but  reguh, 
residents  like  to  read  of  weather 
ditions  over  the  country,  where  they  nm 
get  the  information  in  condensed  foni 
such  as  it  is  presented  under  the  for^ 
going  heading. — Ruel  McDaniel. 


draw  plans  for  only  large  homes  and 
factories. 

A  page  could  be  gotten  up  and  easily 
sold  to  the  architects  of  any  city,  es¬ 
pecially  at  this  time  of  year.  Run  a 
streamer  head:  “Before  You  Build  a 
Home  Consult  An  Architect.”  Then 
a  short  story  about  the  business  of  the 
architects;  just  what  they  do,  etc. — Ed¬ 
win  Ulery. 
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People  are  always  interested  in  actual, 
bona  hde  testimonials  of  local  people  and 
they  are  always  interested  in  campaign 
outfits  and  equipment  in  the  summer  time. 
It  would,  therefore,  be  a  good  proposition 
for  the  paper  to  combine  these  two  points 
of  interest  by  getting  up  a  page  of  ads 
of  local  dealers  handling  camping  equip¬ 
ment  with  this  heading  over  the  page 
“Local  Camp  Equipment  Testimonials” 
and  with  each  ad  on  the  page  carrying  a 
testimonial  given  the  advertisers  by  one 
of  his  satisfied  customers.  This  would 
be  new  and  different  and  so  would  get 
and  hold  attention. — Frank  H.  Williams. 


44'Y^H.AT  kind  of  a  fellow  is  - ”  is 

”  the  title  the  Los  Angeles  Examiner 
is  using  over  cuts  of  men  prominent  in 
Los  .Angeles  affairs.  Briefly  their  work 
and  their  life  is  given  in  only  a  few 
inches  of  a  single  column.  Concluding 
with,  “You  may  be  next,”  the  Examiner 
is  keeping  much  interest  aroused. 
— Millard  L.  Cope. 


The  third  collection  letter  sent  out 
from  the  offices  of  one  newspaper  bears 
the  signature  of  the  publisher  himself. 
The  office  has  found  that  such  letters  so 
signed  make  a  greater  impression  on  the 
delinquent  than  the  ordinary  type,  and  re¬ 
sults  have  been  excellent. — B.  A.  T. 


To  get  people  interested  in  reading  their 
classified  ad  page,  the  Moline  (Ill.)  Daily 
Dispatch  has  been  placing  names  and  ad¬ 
dresses  of  women  subscribers  in  their 
columns  and  if  a  reader  would  find  her 
name  she  would  be  asked  to  call  at  the 
office  to  receive  two  free  tickets  to  the 
local  theatre.  .\  great  amount  of  en¬ 
thusiasm  was  displayed  and  the  paper 
went  so  far  as  inaugurating  this  plan  in 
cities  20  miles  away. — H.  VVilbur  Poison. 


The  unusual  remarks  made  by  citizens 
of  the  town  during  the  week  formed  the 
basis  of  a  column  which  was  much  com¬ 
plimented  when  a  team  of  journalism 
students  from  the  University  of  Wis¬ 
consin  recently  took  over  a  country 
weekly  for  one  issue.  It  was  run  under 
the  caption  “What  They  Say”  and  re¬ 
peated  things  said  by  people  along  the 
street  in  their  conversations  with  the  re¬ 
porters  and  ad  solicitors.  Two  state 
papers  have  since  copied  the  idea.  The 
column  was  printed  on  the  front  page. 
— Palmer  O.  Narveson. 


.\  rainy  day  means  poor  business  in 
most  stores,  so  why  not  make  it  worth 
while  for  customers  to  shop  on  such  a 
day?  Here’s  one  way  to  do  it.  The 
paper’s  ad  man  might  interest  merchants 
in  taking  a  number  of  small  ads.  Enough 
of  these  could  be  obtained  to  make  a  full 
page  and  they  could  be  grouped  around  an 
announcement  which  offered  a  reduction 
of  10  per  cent  on  any  purchase  made  dur¬ 
ing  a  rain  storm  at  any  of  the  cooperating 
stores.  The  ad  could  be  made  up  and  re¬ 
leased  only  just  before  the  Weather  Bu¬ 
reau  forecast  stormy  weather. — H.  E. 
Runner. 


Every  city  these  days  has  on  its  hands 
a  serious  problem  in  the  automobile  traffic 
situation.  The  IP'orcester  Post  recently 
ran  a  series  of  well-handled,  readable 
stories  by  a  reporter  who  was  sent  to 
several  New  England  cities  to  learn  how 
traffic  problems  are  handled  in  each  of 
the  various  places.  Since  the  appear¬ 
ance  of  the  articles  the  chief  of  police 
has  expressed  himself  as  heartily  in  favor 
of  many  of  the  advanced  methods  of 
handling  traffic  used  in  the  cities  in¬ 
spected  by  the  reporter,  and  the  city 
council  is  considering  them  with  a  view 
to  adoption  in  Worcester. — L.  M.  Kcn- 
nclly. 


The  Worlds  Greatest 
Newspaper  Feature 
Service 


Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
paper^  throughout  the 
United  States  and  in  for¬ 
eign  countries. 


4  pag*  raadj-priat  tolw  aoaias. 
Write  fmr  tmuglm  wmd  lOaa 


Scarcely  a  day  goes  by  but  what  you 
carry  a  murder  story.  You  probably 
have  often  debated  the  cause  frequently 
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“Twenty-four  Hours  With  the  Fn 
Department”  was  the  subject  of  a  recer 
story  in  a  Michigan  newspaper  whic 
proved  interesting  to  the  readers.  Tl» 
rejrorter  was  assigned  to  live  the  life  ^ 
a  fireman  for  24  hours,  eating  and  sleep! 
ing  with  the  men,  going  with  them  t 
fires,  etc.  The  resulting  story  was  go, 
for  a  column,  and  very  largely  explode 
the  myth  that  all  a  fireman  does  b  i 
sit  around  and  play  cards  when  he  s 
not  eating  or  sleeping.— Cyril  E.  Laat 


“Why  I  Like  Baseball  (or  footbjl 
etc.)”, — an  article  by-lined  by  one 
your  leading  athletes  will  hake  a  k 
with  the  readers  of  your  sporting  pa^ 
You  can  round  it  off  by  a  short  sketc 
prepared  by  the  sporting  editor  cuiift- 
ing  the  athlete’s  life  and  record.— B.T 


in  your  editorial  columns.  Your  dealers 
have  to  register  all  sales  of  guns  with 
the  police,  but  do  you  know  that  any 
person  can  obtain  a  gun  if  he  has  the 
price,  simply  by  writing  one  of  these  so- 
called  “importing  companies”?  Take  a 
look  through  some  of  the  magazine  ad¬ 
vertisements  on  the  subject  and  then 
interview  your  mayor,  chief  of  police, 
probate  judge,  etc. — B.  A.  T. 


ANYBODY  WHO’S  GOT  TO 
GO  THROUGH  WHAT  I 
HAVE  WITH  MY  5TEP- 
FAMILY  WOULD  CHOOSE 

- - s.,^A  CLOTHES-j 

VWRINGER, 

,  (  INSTEAD 


Directly  under  the  summary  report  of 
local  weather  conditions  the  San  Antonio 
Light  runs,  on  the  front  page,  a  brief 
report  of  the  weather  in  a  large  city  in 
each  section  of  the  United  States.  "This 
information  follows  the  heading  “Home 
Weather  for  Tourists,”  and  tells  the 


(One  of  a  series  of  advertising  pandsf 
nished  to  subscribers) 


Yet,  in  spite  of  everKthing 
— and  there’s  plenty  ofuhat— 


would  squeeze  a  laugh  osl 
of  a  hard-boiled  door  knob. 


A  Scintillating  Cartoon  Said 
Six  Times  a  Week. 


Maximilian  Elser,  Jr.,  Gent.  Mp- 
ISt  Nassau  Street,  New  York  Otf 
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In  Columbus- 


Buy  Circulation 


What  IS  circulation?  Is  it  the  total  number  of  papers  printed?  Is  output  a 
record  of  the  number  of  copies  actually  reaching  readers? 

Is  the  question  of  how  the  circulation  is  secured  and  where  it  is  delivered,  of 
any  importance  in  judging  result-bringing  value?  Do  you  care  whether  your 
copy  appears  in  all  editions  or  whether  it  is  dropped  from  some  of  them? 

May  each  publisher  suit  his  fancy  as  to  a  definition  of  circulation? 

There  is  a  standard  definition  which  is  generally  accepted  by  advertisers 
and  most  publishers — the  A.  B.  C.  stauidard. 

In  Columbus,  The  Citizen  is  the  only  A.  B.  C.  member.  When  the  Citizen 
quotes  circulation  figures,  you  know  what  those  figures  mean — they  mean 
net  paid  circulation  according  to  the  A,  B.C.  definition, 

77,270 

was  the  total  net  paid  circulation 
of  the  Citizen  for  the  six  months’ 
period  ending  April  1,  1925. 

The  Citizen  has  a  very  high  grade  city  carrier-boy  organization.  A  splendid 
type  of  boy  is  employed  and  carefully  trained  to  give  subscribers  superior 
service. 

Practically  all  of  the  Citizen’s  circulation  is  in  the  actual  Columbus  trading 
territory.  The  Citizen  is  the  only  Columbvs  paper  carrying  all  its  adver~ 
thing  straight  through  ALL  of  the  editions  of  the  day. 

The  Columbus  Citizen 

(  SCRIPPS-HOWARD  ) 
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MEMBER  OF  THE  A.  R  C. 

represented  in  the  national  advertising  held  by 
ALUED  NEWSPAPERS,  INC. 

New  York  Chicago  ClerelaiKl  Cincinnati  San  Francisco  Los  Angeles  Seattle 


New  babies  must  have  the  best,  and  Phila¬ 
delphia’s  fond  Mammas  and  Papas  spend  over 
million  dollars  a  year  for  baby  carriag:es! 
Big  population.  Always  growing.  Big  market. 
Big  expenditures.  One  big  paper  to  help  you 
get  your  share. 

The  reader  confidence  enjoyed  by  The 
Evening  Bulletin  is  attested  by  the  fact  that 
The  Bulletin’s  circulation  is  the  largest  in 
Philadelphia  and  one  of  the  largest  in  the 
United  States. 

The  Bulletin  goes  into  nearly  all  of  the 
520,000  homes  in  and  around  the  great  city  of 
Philadelphia  and  makes  it  possible  to  reach  this 
huge  market  of  nearly  three  million  people 
— third  largest  in  America — through  one  news¬ 
paper  at  one  cost. 

With  a  circulation  of  over  half  a  million  copies 
daily  The  Bulletin  dominates  Philadelphia. 


neai^  eveiybo^  reads 


PHILADELPHIA’S  NEWSPAPER 


526,796 

Average  Daily  Net  Circulation  for  Six  Months  Ending  March  31,  1925 


(Copyright  1>ZS,  Bulletin  Cooipany) 
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folding  beds,  camp  stools,  fireless  cookers, 
kerosene  stoves,  ice  chests,  camp  clothing, 
bathing  suits,  mosquito  screen,  prepara¬ 
tions  for  driving  away  mosquitos  and  a 
score  of  other  products  that  will  attract 
the  eye  of  the  camper  or  prospective  camp¬ 
er. — Fred  E.  Beane,  Matvchester  (N.  H.) 
Union-Leader. 


TT  is  surprising  how  few  people  con- 
suit  an  architect  before  they  build  a 
home  through  ignorance  of  just  what  an 
architect  will  do,  how  much  he  charges, 
etc.,  etc.  Many  people  think  architects 
draw  plans  for  only  large  homes  and 
factories. 

A  page  could  be  gotten  up  and  easily 
sold  to  the  architects  of  any  city,  es¬ 
pecially  at  this  time  of  year.  Run  a 
streamer  head :  “Before  You  Build  a 
Home  Consult  An  Architect.’’  Then 
a  short  story  about  the  business  of  the 
architects;  just  what  they  do,  etc. — Ed¬ 
win  Ulery. 


Summer  campers  are  already  arriving 
at  every  lake  and  pond  in  northern  United 
States.  Summer  boarding  places,  shore 
bungalows,  camps,  etc.,  are  being  opened. 
Tents  are  being  set  up  for  extra  guests 
or  for  overnight  stops.  Bring  to  the  at¬ 
tention  of  these  people  what  they  should 
have  for  comfort  and  enjoyment  and  fill 
a  page  or  two  with  ads  covering  tents. 


We  recently  started  a  group  of  adver¬ 
tisements  under  a  heading  “Delightful 
Places  Within  Convenient  Distance  of 
Lancaster  Where  You  Can  Get  Good 
Things  to  Eat,’’  taking  as  prospects  inns 
and  restaurants  within  surrounding  ter¬ 
ritory  that  serve  good  meals  as  a  specialty, 
including  the  always  desirable  “chicken 
and  waffle’’  dinners.  This  I  believe  to  be 
an  excellent  service  to  the  readers  of  the 
paper  as  well  as  benefit  to  the  advertis¬ 
ers. — J.  O.  L.,  Lancaster  (Pa.)  Intelli¬ 
gencer. 


temperature,  velocity  of  wind,  whether  it 
is  fair,  cloudy  or  raining  and  lowest  and 
highest  temperatures  during  the  la.st  24 
hours.  This  not  only  is  convenient  ser¬ 
vice  for  visitors  in  the  city  but  regular 
residents  like  to  read  of  weather  con¬ 
ditions  over  the  country,  where  they  may 
get  the  information  in  condensed  form, 
such  as  it  is  presented  under  the  fore¬ 
going  heading. — Ruel  McDaniel. 


People  are  always  interested  in  actual, 
bona  fide  testimonials  of  local  people  and 
they  are  alw’ays  interested  in  campaign 
outfits  and  equipment  in  the  summer  time. 
It  would,  therefore,  be  a  good  proposition 
for  the  paper  to  combine  these  two  points 
of  interest  by  getting  up  a  page  of  ads 
of  local  dealers  handling  camping  equip¬ 
ment  with  this  heading  over  the  page 
“Local  Camp  Equipment  Testimonials” 
and  with  each  ad  on  the  page  carrying  a 
testimonial  given  the  advertisers  by  one 
of  his  satisfied  customers.  This  would 
be  new  and  different  and  so  would  get 
and  hold  attention. — Frank  H.  Williams. 
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4i'Y(^HAT  kind  of  a  fellow  is  - ”  is 

”  the  title  the  Los  Angeles  Examiner 


is  using  over  cuts  of  men  prominent  in 
U)S  Angeles  affairs.  Briefly  their  work 
and  their  life  is  given  in  only  a  few 
inches  of  a  single  column.  Concluding 
with,  “You  may  Ije  next,”  the  Examiner 
is  keeping  much  interest  aroused. 
— Millard  L.  Cope. 


The  third  collection  letter  sent  out 
from  the  offices  of  one  newspaper  bears 
the  signature  of  the  publisher  himself. 
The  office  has  found  that  such  letters  so 
signed  make  a  greater  impression  on  the 
delinquent  than  the  ordinary  type,  and  re¬ 
sults  have  been  excellent. — B.  A.  T. 


To  get  people  interested  in  reading  their 
classified  ad  page,  the  Moline  (Ill.)  Daily 
Dispatch  has  been  placing  names  and  ad¬ 
dresses  of  women  subscribers  in  their 
columns  and  if  a  reader  would  find  her 
name  she  would  be  asked  to  call  at  the 
office  to  receive  two  free  tickets  to  the 
local  theatre.  .\  great  amount  of  en¬ 
thusiasm  was  displayed  and  the  paper 
went  so  far  as  inaugurating  this  plan  in 
cities  20  miles  away. — H.  Wilbur  I’olson. 


The  unusual  remarks  made  by  citizens 
of  the  town  during  the  week  formed  the 
basis  of  a  column  which  was  much  com¬ 
plimented  when  a  team  of  journalism 
students  from  the  University  of  Wis- 
C(jnsin  recently  took  over  a  country 
weekly  for  one  issue.  It  was  run  under 
the  caption  “What  They  Say”  and  re¬ 
peated  things  said  by  people  along  the 
street  in  their  conversations  with  the  re- 
IKjrters  and  ad  solicitors.  Two  state 
papers  have  since  copied  the  idea.  The 
column  was  printed  on  the  front  page. 
— Palmer  O.  Narveson. 


rainy  day  means  pofir  business  in 
most  stores,  so  why  not  make  it  worth 
while  for  customers  to  shop  on  such  a 
day?  Here’s  one  way  to  do  it.  The 
paper’s  ad  man  might  interest  merchants 
in  taking  a  number  of  small  ads.  Enough 
of  these  could  be  obtained  to  make  a  full 
page  and  they  could  be  grouped  around  an 
announcement  which  offered  a  reduction 
of  10  per  cent  on  any  purchase  made  dur¬ 
ing  a  rain  storm  at  any  of  the  cooperating 
stores.  The  ad  could  be  made  up  and  re¬ 
leased  only  just  before  the  Weather  Bu¬ 
reau  forecast  stormy  weather. — H.  E. 
Runner. 


Every  city  these  days  has  on  its  hands 
a  serious  problem  in  the  automobile  traffic 
situation.  The  Worcester  Post  recently 
ran  a  scries  of  well-handled,  readable 
stories  by  a  reporter  who  was  sent  to 
several  New  England  cities  to  learn  how 
traffic  problems  are  handled  in  each  of 
the  various  places.  Since  the  appear¬ 
ance  of  the  articles  the  chief  of  police 
has  expressed  himself  as  heartily  in  favor 
of  many  of  the  advanced  methods  of 
handling'  traffic  used  in  the  cities  in¬ 
spected  by  the  reiwrter,  and  the  city 
council  is  considering  them  with  a  view 
to  adoption  in  Worcester. — L.  M.  Ken- 
nelly. 


Scarcely  a  day  goes  by  but  what  you 
carry  a  murder  story.  You  probably 
have  often  debated  the  cause  frequently 


The  Worlds  Greatest 
Newspaper  Feature 
Service 


Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 
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Stories  of  the  pursuit  of  crooks,  burglars 
and  murderers. 
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“Twenty-four  Hours  With  the  Fire 
Department”  was  the  subject  of  a  recent 
story  in  a  Michigan  newspaper  which 
proved  interesting  to  the  readers.  The 
reporter  was  assigned  to  live  the  life  of 
a  fireman  for  24  hours,  eating  and  sleep¬ 
ing  with  the  men,  going  with  them  to 
fires,  etc.  The  resulting  story  was  gwid 
for  a  column,  and  very  largely  exploded 
the  myth  that  all  a  fireman  does  is  to 
sit  around  and  play  cards  when  he  is 
not  eating  or  sleeping. — Cyril  E.  I.amb. 


“Why  I  Like  Baseball  (or  f(«)tl)all. 
etc.)”, — an  article  by-lined  by  one  of 
your  leading  athletes  will  hake  a  hit 
with  the  readers  of  your  sporting  page. 
You  can  round  it  off  by  a  short  sketch 
prepared  by  the  sporting  editor  concern¬ 
ing  the  athlete’s  life  and  record.— B.  T. 


in  your  editorial  columns.  Your  dealers 
have  to  register  all  sales  of  guns  with 
the  police,  but  do  you  know  that  any 
person  can  obtain  a  gun  if  he  has  the 
price,  simply  by  writing  one  of  these  so- 
called  “importing  companies”?  Take  a 
look  through  some  of  the  magazine  ad¬ 
vertisements  on  the  subject  and  then 
interview  your  mayor,  chief  of  police, 
probate  judge,  etc. — B.  A.  T. 


ANYBODY  WHO’S  GOT  TO  ! 

GO  through  what  1 

HAVE  WITH  MY  STEP  - 
FAMILY  WOULD  CHOOSE) 
.A  CLOTHES-i 
.WRINGER. 
INSTEAD 


Directly  under  the  summary  report  of 
local  weather  conditions  the  San  Antonio 
Light  runs,  on  the  front  page,  a  brief 
report  of  the  weather  in  a  large  city  in 
each  section  of  the  United  States.  This 
information  follows  the  heading  “Home 
Weather  for  Tourists,”  and  tells  the 


(One  of  a  series  of  advertising  panels  fur. 
nished  to  subscribers) 


Yet,  in  spite  of  everything 
— and  there’s  plenty  of  that — 


ELLA  CINDERS 


would  squeeze  a  laugh  out 
of  a  hard-boiled  door  knob. 


A  Scintillating  Cartoon  Serial 
Six  Times  a  Week. 


Metropolitan  Newspaper 
Service 


Maximilian  Etser,  Jr.,  Gent.  Mgr. 
IS*  Nassau  Street,  New  York  City 


O horn  CIS 

Company^ 


Memphis,  -Tenn. 


Originators  of  the 
Peril  1  an  e// 
Weekly  Business 
Review  Pa^e 


/♦\ 


Look  LIS  Lip  in  ^ 
Dun  or  Brodstreets 


...........  I 


Editor  &  Publisher  for  July  1  1 ,  19  2  5 


Here  is  the  Market  That  Interests 
National  Advertisers 


NEW  ENGLAND  offers  vast  opportunities  to  National  Advertisers  that  are 

at  present  not  always  valued  at  their  true  worth.  When  it 
has  become  firmly  implanted  in  the  minds  of  all  those  plan¬ 
ning  advertising  campaigns  that  New  England  is  really  an 
exceptional  territory,  New  England  will  head  all  lists. 

NEW  ENGLAND  has  25,000  industrial  establishments  employing  approxi¬ 
mately  1,500,000  people.  These  people  all  have  needs 
which  any  wide-awake  manufacturer  can  supply,  provided 
he  goes  out  after  their  patronage. 

NEW  ENGLAND’S  workers  earn  more  than  $5,000,000  per  day.  Of  this 

much  goes  into  circulation  for  the  myriad  necessities  and 
luxuries  that  are  part  of  these  people’s  daily  existence.  Of 
the  huge  earning  capacity  of  $1,800,000,000  annually,  a 
large  percentage  can  be  turned  into  such  channels  as  are 
opened  through  the  medium  of  the  local  dailies.  The 
National  Advertiser,  with  foresight  as  well  as  a  keen  busi¬ 
ness  sense  will  use  this  list  of  dailies  to  his  greatest  ability. 


NEW  ENGLAND  NEWSPAPERS  ARE  DEMAND  CREATORS 


MASSACHUSETTS— Papulation.  8.1 


"Attlaboro  Sun . (£) 

••Boston  «oba  . (MAE)  I 

••Boiton  Globs  . (8)  ) 

••Boston  Transoiipt . (E) 

••Boston  Post . (M)  '< 

••Boston  Post . (S)  : 

••Poll  BiTOT  Horuld  . (E) 

••Pitohbnrt  Sontlnsl . (E) 

••EassrhiU  Osiotto . (E) 

ttl-Tun  Itsm  . (E) 

tttowsll  OourisT-Citizan  and 

Evonlnc  Loadsr . (MAE) 

••Kew  Bsdford  Standard  Mercury 
(MAE) 

••Bow  Bedford  Sunday  Standard 
(S) 

••Bortb  Adams  Trauserlpt...(E) 

••Salem  Mows  . (E) 

••T  auatoa  Oaiette  . (E) 

••^orsastor  Telocram-Oaiette 

(MAE) 

••V  oroostar  Sunday  Toleiram  (S) 


MADTE— Population.  768.014 

Cireu-  8.S00 
lation  lines 

••Aupusta  Kennebe^  Journal  (M)  11.388  .08 

ttBaafor  Daily  Cemmeroial..(E)  83.188  .08 

••Portland  Express  . (E)  89.648  .10 

••Portland  Telacram  . (S)  88.977  .10 

(Sunday  Edition  Express) 

NEW  HAMP8H1BE— PopuUtion.  443.683 
••Conoord  Monitor-Patriot... (E)  6.868  .0376 

ttKeene  Sentinsl  . (E)  8,773  .038 

••Manchester  Union  Leader 

(MAE)  89.698  .13 

BHODE  ISLAND— Population.  804,397 

ttNewpwrt  DaUy  News . (E)  6,873  .0336 

ttPawtnoket  Times  . (E)  M.981  .07 

ttProrldenes  Bulletin  . (E)  88.874  .17  I 

ttProridenee  Journal  . (M)  36.668  .10  i 

ttProridenee  Journal  . (S)  83.649  ,16 

••Proridence  Nows . (E)  87.008  .07 

ttProTidenee  Tribune  . (E)  83.811  .10 

••Westerly  Sun  . (EAS)  4.867  .096 

••Woonsocket  Call  . (E)  14.076  .06 

YEBMONT— PopuUtion.  868.488 

••Barre  Times  . (E)  7.181  .03 

ttBennington  Banner  . (E)  8.104  .0186 

••Burlinrton  Tree  Press . (M)  18,167  .06 


Cireu-  8,600  10.0< 

lation  lines  list 

••Butland  Herald  . (M)  10,878  .04  .04 

••St.  Jshnsbury  Caledonian-Beoord 

(E)  4.046  .0814  .011 

CONNECTICUT— PopuUtion.  1,380,831 
••Bridceport  Post-TslsKram 

(EAM)  44,381  .16  .16 

••Bridceport  Post . (S)  80.910  .10  .10 

••Hartford  Ccurant  ........(M)  38.469  .08  .08 

••Hartford  Courant  . (S)  68,769  .11  .11 

ttHartford  Times  . (E)  49,688  .18  .18 

••Meriden  Becord  . (M)  7.608  .046  .03 

••Middletown  Press  . (E)  8.839  .0386  .081 

ttMew  Haven  Berister. . . .  (EAS)  43,198  ,18  .11 

••New  London  Day . (E)  11,761  .08  .041 

ttNorwich  BuUetio  . (M)  18.698  .07  .06 

••Norwalk  Hour  . (E)  6.073  .  04  .04 

ttSouth  Norwalk  Sentinel. ..  (E)  4,416  .086  .08 

••Stamford  Advocate . (E)  9,867  .06  .04 

••Waterbary  Bepubliean  American 

(MAE)  83.467  .08  .08 

••Waterbury  Bepubliean  ..,,(S)  16,073  .08  ,08 

••A.  B.  C.  Publishers’  Statement,  March  31,  1986. 

ttGovemmsnt  Statement,  March  31,  1986. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 


I. 
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'How  they  do  Spend  it ! 


Whof  Whatf  Where  f  Whenf  Whyf 

Sounds  like  a  college  yell,  doesn’t  it?  But  we  are 
really  thinking  about  the  two  hundred  and  fifty 
thousand  strangers  WHO  are  in  New  York  every  day. 

WHAT  are  they  doing?  Spending  several  millions 
of  dollars  on  business  and  pleasure  every  day! 

Now  consider  this  fact:  they  cannot  know  WHERE 
and  WHEN  to  spend  all  of  this  money  intelligently 
without  the  first  aid  of  the  newspaper. 

The  very  first  thing  the  stranger  does  WHEN  he 
arrives  in  the  station  is  to  buy  a  paper. 

WHY  such  a  big  percentj;ige  of  the  strangers  buy 
THE  NEW  YORK  TELEGRAM  is  because  they  know 
that  it  covers  accurately  every  phase  of  life — business 
and  otherwise — in  the  Metropolis. 

Since  New  York  is  the  Mecca  of  the  national  adver¬ 
tiser,  WHAT’S  the  answer? 

to  SJclegram 

Publication  Office:  73  Dey  Street 
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